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SHOES  FOR  CHICAGO  FEET 


The  ancient  joke  to  the  contrary,  Chicago 
feet  are  not  abnormally  large — but  there  are 
nearly  six  million  of  them,  large  and  small,  and 
each  pair  of  feet  wears  out  several  pairs  of 
shoes  a  year. 

Of  the  enormous  volume  of  shoes  required 
Chicago  buys  a  large  propiortion  in  department 
stores.  In  the  first  eight  months  of  1925  the 
eight  State  street  department  stores,  whose 


shoe  lineage  figures  are  reported  by  the  Adver¬ 
tising  Record  Company,  placed  506,250  lines 
of  shoe  advertising  in  the  Chicago  newspapers. 

Of  the  506,250  agate  lines  placed  by  these 
eight  State  street  stores  in  the  six  daily  and  two 
Sunday  Chicago  papers,  205,524  lines  or  more 
than  40%  were  published  in  The  Daily  News, 
as  against  1 0 1 ,44 1  lines  published  in  the  paper 
having  the  next  high  score. 


SHOE  LINEAGE  IN  “LOOP”  DEPARTMENT  STORES 

January  1  to  August  31,  1925 


The  Daily  News 

Daily  and  Sun. 
Tribune* 

Daily  and  Sun. 
Herald-Examiner 

Post 

American 

Journal 

Marshall  Field  &  Co. .  .  . 

20,649 

10,381 

9,033 

6,270 

13,962 

5,507 

Carson  Pirie  Scott  &  Co. 

14,788 

13,807 

6,325 

2,080 

10,934 

2,192 

Mandel  Brothers . 

18,394 

12,019 

4,828 

1,601 

6,525 

5,373 

Chas.  A.  Stevens  &  Bros. 

1,606 

10,929 

2,897 

Boston  Store . 

36,708 

11,462 

11,381 

17,128 

16,951 

The  Fair . 

35,202 

12,306 

7,912 

1,015 

17,362 

10,289 

Davis  Dry  Goods  Co. .  . . 

63,848 

7,617 

9,976 

751 

32,633 

9,603 

Hillman’s  . 

14,329 

6,550 

3,127 

TOTAL  . 

205,524 

85,071 

52,582 

11,717 

101,441 

49,915 

The  department  stores  are  the  world’s 
greatest  experts  in  effective  advertising 
— as  their  volume  of  business  testifies. 


If  you  sell  shoes  in  Chicago  you  cannot 
do  better  than  follow  the  lead  of  these 
experts  and  advertise  most  in 


THE  CHICAGO  DAILYNEWS 

First  in  Chicago 

*The  combined  figures  of  The  Daily  and  The  Sunday  Tribune 
are  given  because  the  separate  figures  are  not  made  public. 
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Metropolitan  Weekly  Features 


PRE-EMINENT  ARTICLES 

A  Lustrous  Name — An  Arresting 
Idea  Every  Week 

Subjects  of  Definite  Personal  Interest  to  every 
Reader,  Present  and  Potential. 

Line  illustrations.  Halftone  portraits  of  authors. 


EXPLOIT  AND  ADVENTURE 

^‘Excursions  On  the  Wings  of  Daring" 
Authentic — Informative — Vivid 

First  Hand  Accounts  Which  Alford  a  Rapidly 
Shifting  Bird’s'Eye  View  of  the  World,  Wher' 
ever  Situations  of  Personal  Danger  or  Dramatic 
Exploits  Stand  Out  in  Boldest  Relief. 

Line  lllustralions.  Full  page  mats  available 


STEPHEN  LEACOCK 

“A  Leacock  Laugh  Is  a  Laugh  That  Lingers" 

Leacock  as  a  Symbol  for  Laughter,  Has  Been 
Made  Known  to  Newspaper  Readers  In — 


United  States 
Canada 
Great  Britain 
India 


Australia 

British  East  Africa 

Ceylon 

Belgium 


PAR-EXCELLENT  FICTION 

Pinnacle  Weekly  Fiction  Service 
Zenith  Weekly  Fiction  Service 

The  Cream  of  the  Available  Short 
Stories  of  the  Day.” 

Illustrations  usually  line.  Full  page  mats  available. 


SECKATARY  HAWKINS 

“The  King-Pin  of  Juvenile  Features" 

By  ROBERT  F.  SCHULKERS 

A  Hit  Alike  with  Boys  and  Girls,  with 
Youngsters  and  with  Oldsters.  With  Illustra' 
tions  It  Occupies  About  Half  a  Regular  Page 
or  a  Full  Tabloid  Page. 


WEEKLY  COMICS 

ROBERT  L.  DICKEY,  of  “Sat.  Eve.  Post”  and 
“Life”  fame, draws  an  irresistible  3'Col.  release: 
“Buddy  and  His  Friends" 

FRANK  H.  BECK,  creator  of  rollicking  “Gas 
Buggies,"  gives  readers  a  chuckling  Weekly 
T reat  with  an  automobile  cartoon,  j'col.  or  4'Col., 
“Down  the  Road" 


Also  for  Sunday  use.  Standard  Serials  and  the  Serials  of  Emotion  by  Mildred  Barbour, 
Barbour  serials  are  adaptable  for  seven-day  use  or  for  use  on  Sundays  only. 

Some  editors  make  a  spread  on  Sundays  of  Peg  Murray^s  Sports  Cartoons. 

Metropolitan  Newspaper  Service 

MAXIMILIAN  ELSER,  JR.,  General  Manager 

150  Nassau  Street,  New  York  City 


Editor  &  Publisher  for  October,  3,  1925 


WHo  buys  for  your  family? 

Just  the  other  day  there  was  a  piece  in  the  Sunpapers  telling 
of  a  husband  who  was  allowed  $1  a  week  spending  money — 
the  balance  of  the  family  income  going  to  the  wife  for  house¬ 
hold  expenses,  insurance  and  savings. 

^  This  is  an  unusually  drastic  division  of  earnings — yet  econ¬ 
omists  declare  that  75%  of  the  money  spent  in  America 
today  is  spent  by  women — whether  for  automobiles,  food, 
men’s  clothes,  travel,  cosmetics,  books  or  the  theater. 

^  For  this  reason  the  advertiser  must  reach  the  women  in  the 
home  with  his  message — but  how? 

^  In  Baltimore  there  is  only  one  answer  to  that  question — by 
using  the  Sunpapers. 

^  For  the  Sunpapers  are  delivered  into  the  homes  throughout 
the  length  and  breadth  of  Baltimore’s  97  square  miles  by 
exclusive  Sun  carriers,  reaching  practically  every  worthwhile 
home  in  the  city  and  suburbs. 

^  The  women  of  Baltimore  read  the  Sunpapers  at  home — 
where  the  greater  part  of  the  money  in  Baltimore  is  spent. 


Average  Net  Paid  Circulation  for  6  Months 
Ending  Sept  30,  1925 


Daily  (M.  &  E.)  .  .  239,198 
Sunday . 183,814 


JOHN  B.  WOODWARD 
110  E.  42nd  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper;”  They  Say  “SUNpaper” 


Editor  &  Publisher  for  October  3,  1925 


Selling  Radio  Outfits 

FOR 

Christmas  Presents 

IN 

PHILADELPHIA 


Philadelphia  has  been  very  prosperous  this  year;  its  mills,  stores  and  factories  have  done  splendid 
business  and  its  wage-earners  have  enjoyed  large  pay  envelopes. 

Among  a  population  exceeding  three  millions  in  more  than  520,000  separate  homes,  Santa  Claus  is  going 
to  leave  a  large  number  of  Radio  Outfits  for  the  entertainment  of  these  families. 

How  many  of  them  will  be  of  your  make,  depends  on  how  actively  you  go  after  the  business.  Yoiu' 
competitors  have  already  started  to  tell  the  boys  and  girls  of  Philadelphia  about  their  Radio  Sets  and  Sup¬ 
plies,  so  that  they  will  know  just  what  to  suggest  to  Santa  Claus. 

Telling  all  the  Philadelphia  public  about  your  radio  sets  and  supplies  is  easy  if  you  will  use  the  news¬ 
paper  that  goes  daily  into  nearly  every  Philadelphia  home. 

Send  for  a  free  copy  of  THE  BULLETIN  ROUTE  LIST  OF  RADIO 
DEALERS  IN  PHILADELPHIA  AND  CAMDEN  It  will  he  of  great 
help  to  your  salesmen  when  calling  on  the  trade. 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 


Wk  €teniiyi  linUetin. 


PHILADELPHIA’S  NEWSPAPER 


“In 
Philadel]^ 

nearly  everybody  reads 

JheBuUe&t 


526,796  i°S^ 

Average  daily  net  paid  circulation  for  the  six  months  ending 
March  31,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


NEW  YORK 
247  Park  Avenue 
(Park-Lexington  Building) 


CHICAGO  DETROIT 

Verree  &  Conklin,  Inc.  C.  L.  Weaver,  Verree  &  Conklin,  Inc. 

28  East  Jackson  Boulevard  117  Lafayette  Boulevard 


SAN  FRANCISCO  KANSAS  CITY,  MO. 

Thomas  L.  Emory,  Verree  &  Conklin,  Inc.  C.  J.  Edelmann,  Verree  &  Conklin,  Inc. 
681  Market  Street  1100  Davidson  Bldg. 


^Copyright  U* — Bulletin  Company) 
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i825^SUNDAY  newspaper  CENTENNIAL— 1925 

Year  Celebrates  looth  Anniv.rsary  of  the  Founding  of  the  First  American  Sunday  Newspaper 
— Century  of  Progress  Leads  to  the  Journalistic  Novelty  of  the  World — A 
Sunday  Paper  Printed  for  Every  Family  in  the  Land 


THF'  present  year  celebrates  tbe  lODth  is  the  formula  of  every  Sunday  news-  “yellow"  in  its  day,  still  live  and  serve,  tical  tables,  which  are  by  no  means  com- 
anniversary  of  the  founding  of  the  paper  in  America  at  this  time.  save  Kohlsaat  and  Pulitzer,  h.  Opiier,  plete,  due  to  inahility  to  induce  many 

first  .American  Sunday  newspaper.  The  .American  Sunday  newspaper  now  who  drew  .sectitmal  comics  for  Puck,  still  publishers  to  yield  separate  statements  of 

This  edition  of  P'ditor  &  Plbi.ishkr  is  represents  not  only  the  greatest  single  makes  them  for  the  Hearst  newspapers  >unday  and  week-day  operatiims,  never- 
in  honor  of  the  centennial.  journalistic  effort,  hut  is  the  most  attrac-  and  syndicates,  fresh  aiul  fancy  free  as  theless  indicate  that  the  editorial  content 

Curiously,  the  hrst  chapter  of  the  his-  five  phase  of  the  profession  from  the  view-  ever.  of  Uie  average  Sunday  new-spaper  consid- 

torv  of  the  original  Sunday  newspaix-r  is  point  of  writer  and  artist.  It  presents  a  The  Sunday  newspaper  of  a  (luarter  of  erably  exceecls  the  adverUsitig  content 
today  dimmed  by  the  dust  of  time,  al-  medium  wherein  may  a  century  ago  would  be  considered  a  i  here  is  a  striking  similarity  throughout 

thouLli  it  is  an  established  fact  that  it  crary  terms  or  brfiad  strokes  of  pen  and  nightmare  in  this  day;  the  past  ten  years  the  list  in  make-up  and  classification  <>f 
followed  publication  of  New  York’s  first  brush  true  and  complete  pictures  of  the  have  witnessed  a  remarkable  refinement  news  and  eiiterlaining  features,  according 
newspaper  bv  a  full  century.  We  do  not  pass.ng  spectacles  of  life.  This  has  come  of  the  product  of  Sunday  editorship,  to  supplements,  but  when  these  newspa- 
Icniiw  the  exact  date  of  the  establishment  ''i  ‘fay,  by  a  process  of  evolu-  Horror  stuff  has  become  almost  as  obso-  pers  are  examined  iiKlividually  it  is  seen 

of  the  New  York  Sunday  Courier  the  ‘'‘i’-  The  first  era,  extending  through  the  lete  as  the  dime  museum  from  which  the  that  each  possesses  separate  character, 

first  Sunday  paper.  All  authorities  agree  Civil  War,  was  not  notable.  Then  came  idea  was  iiiu|uestionably  Ixirroweil.  The  representative  of  individual  taste  and 

that  flip  first  number  anneared  in  1825  a  hurricane  of  brilliant  changes.  Sunday  newspaper  is  not  now  written  m  judgment  in  editing.  ()n  the  other  hatul. 

It  would  interestimr  to  nresent  in  It  was  Morrill  Cioddard,  for  Joseph  the  idiom  of  Barnum  or  Tinly  Hamilton—  syndicate  processes,  through  which  the 

these  columns  a  facsimile  of  that  first  I’ul'tzer,  who  brought  half-tones  from  it  is  a  literary  product  comparable  to  the  best  material  is  made  accessible  to  groups 
paper,  in  contrast  with  the  typical  Sunday  and  double  column  sizes  to  full  l.est  individual  weekly  or  monthly  maga-  of  newspa^Ts  on  gives 

Kliiion  of  this  /lav  rpnletp  with  the  hiirh-  Startling  pares.  111  comiietitioii  With  rival  ziiies,  based  largely  upon  ik-ws,  however,  the  gcntral  .American  Sunday  press,  with 

est  forms  of  popular' literature,  illustra-  activity  on  Hk-  part  of  William  Randolph  The  ’Vllow"  paper  is  a  laid  gluist.  some  exceptions,  a  common  color, 

tion,  humor,  auUenting  news  and  ad-  Hearst.  who  did  the  same  thing  even  Still,  depic  ing  as  it  does  the  notable  The  Sunday  newspaper  belongs  to  the 

vertising  services  which  have  no  equals  niore  vividly.  The  feature  accomplish-  events  of  life,  invariably  stranger  and  small  city  and  the  village  even  as  it  bc- 

in  the  world.  The  little  four-page  sheet  of  young  Arthur  Brisbane  as  Sun-  more  romantic  than  fiction,  tlK-  news-fea-  longs  to  the  New  York  Chicago.  Nash- 

has  become  a  newspaper  weighing  two  day  editor  of  the  \cu'  i  ork  ff  or/d  and  ture  side  of  the  present  Simday  news-  yille  and  Peoria  and  their  ItKral  proto¬ 
pounds  and  more.  Its  column  or  two  of  the  comic  strips  in  colors  that  ^.th  paper  lacks  none  of  the  thrill  of  earlier  ypey  1  he  Sunday  editions  pr.Kluced  in 

^pot"  news  has  become  a  section  of  24  Pulitzer  and  Hearst  borrowed  from  /'net  efforts  which  often  employed  artilicial  the  larger  towns  and  cities  tind  a  fertile 

pages  closely  packed  with  items  from  *'“1  swept  the  metroixilis  and  spread  means  to  produce  results  now  easily  ob-  circulation  field  in  all  the  smaller  com- 

everv’land  on  the  globe,  selected  accord-  across  the  country  aided  by  the  syndicate  taim;d  by  natural  proc  sses.  munities  because  they  supply  a  volume 

in-r  io  general  interest  whether  the  events  '‘lea.  until  they  had  stamped  almost  every  The  large  paper.  ui  to  1(K)  pages  or  and  variety  (.if  entertainment,  informatKin 

ocrarre('  on  Main  street  or  in  Zanzibar  Sunday  newspaper.  It  was  Kohlsaat  more,  considered  amazing  when  Hearst  and  amusement  that  is  beyond  the  capac- 

The  first  Sunday  newspaper  depended  for  who  saw  in  Paris  the  rotary  color  presses  was  he -inning  his  career  are  common  to  ity  of  the  country  publisher.  Nonethe- 

out-of-town  news  upon  primitive  courier,  and  induced  Scott  to  almost  every  city  <.f  the  land  t.Klay^  he  es.s,  the  latter  liiuls  his  pc-ople  receptive 

stage-coach,  pony  carrier  and  the  packet-  I»!' ‘1  ‘{"c  [or  the  r/iicugii  lutcr-Ocnw  other  day  we  nonced  a  pape-r  published  d  his  one  section  of  8  ^ges,  giving  the 

biiat  from  overseas— letters  containing  with  the  Hoes  following  quickly  and  in  biHiming  Miami,  made  up  of  152  pages,  local  news  up  to  late  Saturday  night  and 

fragmentary  reports  of  world  events;  into  Hearst  and  Pulitzer  and  other  rapid-fire  nearly  two-thirds  advertising.  But  this  the  condensed  telegraphic  news  of  the 


channels  that  radiate  to  every  corner  of  mentioned  as  the  leaders  of  this  exciting  eluding  the  huge  metropolitan  and  the 


the  L-lohe  and  hrinir  the  chief  ritie«  of  flip  ca  of  Sundav  editing,  pioneers  of  the  small  one-section  small  city  jiapers.  is  au‘1  West  have  a  host  of  communit  es 
world  much  closer  to  the  nresent  time  voluminous  Sunday  newspaper,  called  composed  of  about  50  iiages..  Our  s'.atis-  w'lb  populations  of  less  than  lO.OOO  de- 

ediro-  than  was  Battery  Park  from  Park  -  ''ccc'v.ng  a  local  Sunday  news- 

Row  in  the  early  days.  The  first  .Ameri-  '.i  i.-  .  ,, 


I 


can  railroad,  it  must  be  remembered,  w-as 
not  begun  until  1828.  The  telegraph  was  | 
first  successfully  demon.strated  in  1843. 

The  modest  little  woixl  cut  which  the 
Hitor  of  the  first  paper  publish-d  as  a 
high  fling  of  enterprise  has  broadened  to 
spreads  of  from  8  to  24  p;iges  of  gravure 
*0(1  colored  pictures,  repr(Hlucing  the 
wieiral  substance  with  such  absolute  fidel¬ 
ity  that  there  can  he  no  choice. 

The  funny  paragraph  of  the  first  paper 
has  become,  as  in  one  instance  of  the 
present  day,  twelve  full  pages  of  comic 
drawings  by  four  color  process  printing, 
let  alone  page  after  page  of  humorous 
Writing  by  the  keenest  wits  employing 
the  F.nglish  language.  The  first  paper’s 
short  fiction  has  evolved  to  a  whole  maga¬ 
zine  suimlement.  The  first  advertiser  took 
*  few  lines  to  herald  his  trade  announce¬ 
ment.  perhaps  at  a  cost  of  a  dollar ;  scores 
of  merchants  in  this  day  plan  to  invest 
♦-S.tKIO  or  more  on  a  single  Sunday  for 
newspaper  advertising  to  make  an  an- 
nounc  'ment  to  the  American  people. 

But  in  one  leading  principle  the  first 
Sunday  newspaper  and  the  Sunday  news¬ 
paper  of  1925  are  identical ;  the  ori-inal 
motive  was  to  publish,  on  the  day  of 
Ieis—-e.  material  intended  to  entertain  the 
feader  as  a  supnlement  to  current  news 
ffporting  and  editorial  comment,  and  that 


SUNDAY  NEWSPAPER  STATISTICS 

‘yOTAL  numlier  of  Sunday  newspapers  in  the  U.  S.,  545;  Dominion  of 

(lanadu  has  five  Sunday  papers. 

Total  net  paid  eireulation,  March  31,  1925.  23,078,648. 

Average  number  of  pages,  50. 

.Average  advertising  volume.  less  than  50  per  cent  of  total. 

Total  agate  line  advertising  rate  of  545  Sunday  newspapers,  $52,175; 
rate  per  million  circulation,  $2.26. 

Estimated  Sunday  Advertising  Revenue  for  1925,  $200,000,000. 

Estimated  newsprint  required  per  annum  to  supply  the  Sunday  press, 
500,000  tons. 

Sunday  sections,  varying  in  number  from  one  to  a  dozen,  usually  classify 
as  follows:  Main  or  news  section;  society,  with  women's  and  children's 
pages;  amusements;  automobile  and  radio;  financial;  classified  and  real 
estate;  sports;  magazine;  news-pictures;  comics.  Almost  universal  use  is 
made  of  comics,  rnaging  from  four  to  twelve  pages. 

Retail  prices  range  from  two  to  ten  cents  |>er  copy,  with  five  cents  the 
average  price  for  the  country.  Mail  subscriptions  range  from  $2  to  $8 
per  year. 

Average  wordage  of  metropolitan  Sunday  newspaper  equal  to  twenty 
full-length  novels. 


paper. 

In  the  Fast,  as  a  rule,  the  small  town 
withiii  1(H)  or  200  miles  of  the  big  city 
is  able  to  get  a(le(pate  news  service  from 
the  metropolitan  Sunday  editions  in  addi¬ 
tion  to  tbe  ever-])resent  feature  sections, 
and  the  local  srrutll  city  Sunday  iwjier  is 
comparatively  rare.  The  big  cities  of  the 
Hast  distribute  most  of  the  nation’s  Sun¬ 
day  papers. 

They  are  big  papers,  too.  Just  to  take 
a  few  of  them  at  randnm,  tbe  Baltimore 
Sun  in  .August,  1924,  averaged  ‘W  pages 
in  its  Sunday  issues.  Tins  .August  it 
averaged  122  juiges. 

The  lioslnn  Aih’crtiscr  ran  69  pages 
average  in  1925,  against  68  last  year. 
1  he  Hostoii  (ilohc’s  1925  August  aver¬ 
age  was  92  pages,  against  86)  last  year. 
The  fiosloii  Herald  ran  the  average  from 
6>4  to  74  pages,  and  the  liostnn  Post's 
figure  climbed  from  an  average  of  72 
pages  to  an  average  of  77. 

In  Chicago  the  flcntld-H.rauiincruver- 
aged  83  pages  and  76  last  year,  and  the 
Tr’hunr  jumped  its  figure  from  98  to 
112.  In  Cleveland  the  .Vcrc-.t  (Sunday) 
ran  77  pages  average  last  .August  and 
held  tbe  1925  figure  to  75.  The  Plain 
Dealer's  1924  .August  average  of  1(X) 
pages  became  116  this  year  The  Denver 
Past,  last  vear  averaging  76  pages,  made 
it  82  in  1925. 

Tn  Detroit  the  Pree  Press  ran  it  up 
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from  90  to  12^;  the  News  held  practical¬ 
ly  even,  with  l2l  pages  average  in  1924 
and  120  in  1925,  and  the  Tunes  increased 
from  62  to  72.  The  Kansas  City  Journal- 
Tost  issued  an  average  of  49  pages  in 
August,  1924,  and  46  pages  in  August, 

1Q>^«  ili/»  O/ir  nvpraop  nf 


1925 ;  the  Star  used  an  average  of  85 
pages  last  year  and  101  pages  this  year. 
The  Los  Angeles  Examiner  averaged 
138  pages  per  Sunday  last  August  and 
this,  while  the  Times,  averaging  182 
pages  last  August,  made  it  188  this  Au¬ 
gust.  The  Memphis  Commercial  Appeal 
averaged  76  pages  last  year  and  88  this 
year.  The  Milwaukee  Journal  averaged 
87  pages  in  August,  1924  and  78  pages 
this  year. 

The  Minneapolis  Journal  put  its  news, 
entertainment,  comment  and  advertising 
into  90  pages  last  year  and  found  an  aver¬ 
age  of  93  pages  necessary  this  year.  The 
Tribune  increased  from  94  to  98.  In 
New  York  the  American  increased  from 
68  to  90;  the  Times  from  110  to  161; 
the  Herald  Tribune  from  110  to  142,  and 
the  World  from  84  to  113. 

The  Philadelphia  Inquirer  raised  the 
average  from  103  to  124;  the  Public 
Ledger  from  89  to  94,  and  the  Record 
from  75  to  76.  The  Pittsburgh  Post 


SUNDAY  NEWSPAPER  TABULATION 

JjX>R  the  first  time,  information  regarding  the  personnel  and  composition  of 
the  more  than  550  English  language  Sunday  newspapers  of  the  United 
States  and  Canada,  has  heen  compiled  hy  EDITOR  &  PUBLISHER. 

The  statistics,  which  start  on  page  17  of  this  issue,  are  hy  no  means 
complete;  adequate  information  was  returned  hy  somewhat  more  than  60 
per  cent  of  the  Sunday  publishers.  Sunday  advertising  records  and  in  a  good 
many  cases,  circulation  records,  are  not  kept  separate  from  the  daily  hooks, 
and  publishers  with  such  records  cannot  supply  the  data  requested. 

These  data  included  the  names  of  directing  personnel;  proportions  of 
news  and  advertising;  designation  of  various  Sunday  newspaper  sections; 
number  and  size,  and  colors  of  comic  pages;  number  and  size  of  magazine 
pages  and  colors  used  in  these  sections;  number  of  gravure  pages  and  the 
proportions  of  pictures  to  advertising;  Sunday  advertising  linage;  Sunday 
circulation ;  Sunday  wholesale,  retail  and  mail  circulation  rates  and  trading 
area  information. 

Incomplete  as  is  this  first  compilation;  EDITOR  &  PUBLISHER  is  con¬ 
fident  that  it  possesses  much  value  and  interest,  and  that  it  will  lead  news¬ 
paper  makers  to  desire  far  more  intimate  knowledge  of  this  branch  of 
the  industry. 


weighing  in  excess  of  two  pounds  pa- 
copy,  with  the  news  brought  up  to  ilatt, 
for  breakfast  table  reading.  Magnilicent 
modern  transportation  facilities,  coupled 
with  system,  is  of  course  the  answer,  well- 
known  to  every  working  journalist. 

Another  marvel  to  the  foreign  visitor 
is  the  volume  of  advertising  patronage, 
the  economic  base  which  makes  possible 
the  big  Sunday  show.  The  originators 
of  the  heavy  Sunday  paper  had  sublime 
faith  that  advertising  would  follow  the 
flags  of  editorial  merit  and  circulation  suc¬ 
cess,  and  their  courage  has  been  indicated 
a  thousand-fold.  Sunday,  the  day  of 
leisure,  when  families  meet  and  plan  their 
affairs,  the  first  day  of  the  new  week, 
logical  time  for  commercial  appeal  in 
large  space  and  in  broad  strokes,  was  the 
basic  thought  of  the  pioneers.  Sunday 
advertising  successes  have  been  among 
the  most  conspicuous  in  newspaper  his¬ 
tory. 

The  future  of  the  Sunday  newspaper? 
One  might  as  profitably  speculate  on  the 
future  of  the  airship,  radio,  chemistry, 
art,  statecraft,  or  any  other  lively  pur.suit 
of  man.  There  has  been  no  moment  of 
pause  in  the  development  of  the  Sunday 
press  for  a  quarter  of  a  century.  Each 


went  from  87  to  95;  the  Press  from  99  revenues.  No  columns  of  presentation  lie  largely  in  fields  still  to  be  new  ide^  wrought  in  tangible 

to  102.  ^  .  statistics  can  be  brought  to  support  this  explored.  /numphs,  broadened  service^ 

Tlie  Globe  Democrat  in  St.  Louis  aver-  statement,  which  is  based  on  the  opinions  The  most  general,  if  not  the  most  am-  yp;  **^^ural  concomitants,  increased 

aged  99  pages  last  year  and  109  this  year;  q£  several  newspaper  executives  who  have  bitious,  use  of  color  by  Sunday  newspa-  ^Overtising  patronage. 


the  Post-Dispatch  raised  its  average  ffoni  given  considerable  study  to  the  subject,  pers  appears  in  the  comic  supplements, 
113  to  128.  The  St.  Paul  Pioneer  Press  jj^e  statistics  on  Sunday  advertising  lin-  which  might  be  ( 


I 


....  ....  . . . .  ...V  V...  Sunday  advertising  lin-  which  might  be  called  the  Sunday  news-  soundly  enhance  the  value  of  the 

went  from  79  to_  81  average,  the  Nan  age  are  deficient  because  a  considerable  paper’s  greatest  common  factor.  Less  ^^'’9ay  newspaper  to  those  who  read  it 

Pranciseo  Chronicle  raised  from  87  fo  number  of  publishers  do  not  keep  sepa-  than  half  a  docen  Sunday  newspapers  in  through  it,  be  it  in  words, 

90,  and  the  Examiner  frorn  116  to  124.  ^ate  records  of  their  Sunday  production,  the  entire  country  go  to  their  readers  P'Ctures  or  mechanical  contrivance.  It  is 

The  IVashington  Star,  w'hich  last  year  3Q  jq  33  figure  is  an  accu-  without  a  comic  feature.  More  than  that  most  venturesorne  factor  in  journal- 

averaged  80  pages  per  Sunday  m  rate  estimate  of  the  Sunday  paper’s  share  number  use  as  many  as  twelve  pages  of  therefore  the  most  progressive, 

gust,  raised  the  figure  to  97  in  August,  jj,  week’s  business,  one  might  hazard  colored  comics.  A  great  many  have  made 

1925.  the  estimate  that  the  advertising  in  Sun-  the  eight-page  colored  comic  their  stand-  La-wzon’t  Will  Approved 

Space  does  not  permit  further  mention  papers  has  a  space  value  in  excess  of  ard  during  the  past  two  years  and  even  'ri.p  of  Victor  T  awcon  lato  miK 
of  individual  instances,  but  the  mdicated  $2W,000,p00  .  the  smallest  papers  are  running  four  „£  Chicago  D^l7'Neul  ^ 

Possibly  this  is  too  low  an  estimate,  but  pages,  sometimes  in  full  color,  sometimes  approved  before  Frederick  W  Elliott 


trend  is  toward  increased  size,  among  the 

large  metropolitan  papers.  an  inspection  of  the  rate  structure  of  Sun-  in  two  and  black,  sometimes  in  black  on  assistant*  ^o*  '  Prohat*e  "  Judge  *H'emy 

The  story  is  the  same  for  practically  day  newspapers  tends  to  confirm  it.  The  colored  paper.  The  latter  customs  hold  Horner,  Sept  30  It  showed  a  valuation 

all  of  the  large  city  papers  and  even  some  Sunday  newspaper  is  the  cheapest  buy  in  several  small  southern  cities.  Eight  o£  $20,300,000.  The  witnesses  to  the  will 

of  the  local  papers  which  for  years  con-  available  to  advertisers.  Space  can  be  pages  of  regular  eight  or  seven  column  vvere  listed  as  Stuart  Templeton  Wil- 

sidered  8  pages  a  full  measure  for  their  purchased  in  all  of  the  545  newspapers,  width  plus  a  tabloid  comic  of  two  or  more  ijani  Mcllvain  and  John  P  Wilson  No 

readers  and  advertisers,  are  now  running  with  their  23,000,000  circulation  for  52.17  pages  is  a  formula  finding  increasing  Jnventorv  was  filed 

12  and  16  pages.  Some  of  this  increase  per  agate  line.  That  rate  applies  to  black  favpr.  The  tabloid  comic  has  recently  '  _ ^ _ _ 

is  due  to  wider  advertising  patronage,  of  and  white  copy.  The  superb  effects  now  been  used  by  several  newspapers  in  a  sec-  iiu 

course,  but  more  than  50  per  cent  of  it  available  in  coloi  oiid  rotogravure  to  ad-  tion  devoted  to  juvenile  features.  MOST  IMPORTANT  MEDIUM” 

represents  increased  service  to  the  reading  vertisers  in  large  city  newspapers  bear  a  Color  has  for  many  years  been  liberally  - 

and  buying  public.  higher  tariff,  of  course,  but  interest  in  used  in  magazine  sections  and  even  on  Thus  Government  Bulletin  Describe* 

Newspapers  of  these  dimensions  and  of  clas.ses  of  publicity  is  limited  to  a  news  pages  by  Pacific  Coast  newspapers  Newspaper  to  Retailers 

itnmf-nci  rirrnlation one  conv  to  every  sinall  number  of  advertisers.  The  adver-  and  it  is  now  a  regular  magazine  feature 

family  in  the  country  is  afforded  by  the  whose  product  does  not  demand  the  of  a  great  inany  newspapers,  large  and  .  Newspapers  are  described  as  the  most 


o«TrL"npV!«iH*'^!ll<;trihiitinn”of  23  078  648  advanced  forms  of  newspaper  small,  throughout  the  country.  Its  use  is  iniportant  media  for  co-operative  retail 

comes-mustT^V^rien^^^^  advertising  can  buy  1,000  lines,  or  a  h^f  largely  confined  to  illustration  of  fiction  adverti^ng  in  a  bulletin  issued  by  the 

newsprint  paper,  it  may  be  thought.  every  ^nglish-language  Sunday  or  for  a  smashing  front-page  cover  and  Department  of^Commerce. 


Tiipv  -jrf  that  the  averace  Sun-  new.spaper  in  the  land  for  $52,170.  He  the  smaller  city  publishers  still  have  be-  C sing  the  newspaper  as  the  advertising 

,1dv  neu-sn-.ner  U  romnosed  of  50  oaces _  ^  week  for  a  year  for  fore  them  the  task  of  equipping  them-  niedium,  there  are  but  few  pxiints  on  which 

that  U  tlie  figure  arrived  at  from  a  fairly  $2,712,840,  and  the  advertiser  w'hose  plans  selves  to  furnish  color  advertising  on  co-operative  e^rt  is  necessary,”  the  bul- 

inrliicive  tabulation  of  the  fieures  given  *^a'led  for  such  wide  and  constant  distri-  demand  and  of  educating  local  users  of  '^^m  reads.  This  makes  the  newspaper 

f^tlinr  na(TP<!  It  ic  nrohahlv  conserva-  would  be  buying  National  Adver-  space  in  effective  color  methods.  simplest  form  of  advertising  from  the 

tivp  hut  arcpnted  as  fact  it  iustifies  an  t'S'fig-  H's  name  would  be  known  in  In  the  past  three  or  four  years  there  I»'nt  of  view  of  co-operation  and  requires, 

estimate  of  the  Sunday  newspapers’ news-  ^ml  corny s  hi^ways  and  lanes,  have  been  some  foreign  mlaptations  of  fea-  experience  in  organization 

nrint  rr.nsiimntinn  at  500  000  tons  for  this  liamlcts,  to  merchant  tures  of  the  American  Sunday  newspaper,  or  team  woric. 

vrar  This  is  annroximatelv  one-sixth  of  Princes  and  mechanics,  to  readers  of  every  hut  in  general  our  first-day  press  is  typical  .  riewspaper  is  the  simplest  adver- 

fhp  newsnrint  available  for  consumption  current  magazine  and  to  thousands  who  of  the  United  States  and  Canada.  t'?>ng  medium  in  a  cooperative  sense, 
^  the  United  States,  counting  dom^tic  the  covers  of  even  the  most  Through  syndicate  enterprise  the  ylored  f most  difficult. 


nLliiption '  Lid  imnorts  and  deducting  widely  circulated  national  weeklies  and  comic  and  to  a  lesser  extent  the  Sundav  difficult  for  the  reason  that  there  are 

proctiiction  and  imports  ann  aedugiing  .  _ a  severa  no  nts  nprpssit.-itintr  m.^npratinn 


U.  S.  exports,  and  has  a  value  at  current  *’c®'  a 

market  prices  in  excess  of  $32,000,000.  .  Sunday  newspaper  advertiser,  as 


special  page  feature  has  been  introduced  several  points  necessitating^  co-operation, 
in  England,  Germany.  France,  Switzer-  namely,  rnake-up,  circulation  and  fre- 


ttiindriv  rirrnlatinn  revenues  hv  and  •’‘’wspaper  advertis-  land,  Italy,  Japan  and  South  America.  It  one'jcy  «f  is-sue.” 

^  ’  'Phe  ’ng  have  learned  since  the  war,  can  buv  is  the  practice  to  change  the  lettering  in  .  TIii^  bulletin  is  called  “Trade  Informa- 


lo,.,,!.  idrip-..-  tn  eniial  this  sntn  The  ivdiiivu  since  iiie  war,  can  DUV  IS  IOC  Iiraciice  lo  cnaiigc  inc  lettering  in  .  ‘“V.  iiauc  iniuiina- 

reLle’r  usual  thmtr  navs  the  dealer  5  circulation  he  needs,  where  he  needs  the  balloons  to  conform  to  local  ideas  of  302,  Co-operative  Re- 

"ems  for  It"  siS'newilS^r:*  SoLe  \\  the  rest  until  he  is  yady  humor  and  language,  so  proofs  are  used  ‘ail  Advertising.” 

pay  as  little  as  2  cents,  may  pay  three  or  available, 

four,  a  few  pay  6,  7.  or  8  cents  and  sev-  sLr  advytising  gives 

eral  million  exchanjje  a  dime  every  Sun-  _ _ 


day  for  a  newspaper.  The  P«W‘sher.  ^  ^ 


as  copy  for  reetching,  instead  of  matrices. 

When  Sunday  newspapers  are  published 
in  other  countries,  with  a  few  exceptions, 
they  are  much  the  same  as  the  daily  issue. 


CHICAGO  ADS  WARN  CROOKS 


however,  prohahlv  d-H^s  not  realize  much  ^  cost  lower  than  any  other  I-ondon.  Berlin  and  Pans  have  flocks  of 

more  than  an  average  of  3  cents  per  copy  ^^all  weeklies  which  are  brought  out  on 

the  countrv  over.  At  that  price,  circula-  1  »  L  Saturday  or  Sunday,  carrying  a  little  ne^ 

tion  revenues  will  top  $36,000,000,  paying.  t  distractions  and  much  gossip,  some  graphic  material 

it  might  be  estimated  the  mill-cost,  hu.mcss  are  in  the  reviews  and  critical  columns.  Some  of 

freight,  cartage  and  handling  of  newsnrint  ‘  xf  nrrvliK't  i  i  -f  u  *  •  *  •  i  ’ese  papers  are  racy,  sensational  ^'’eet^ 

and  possibly  a  fraction  of  the  cost  of  the  ^  tuctonal  devoting  much  space  to  crime  and  high 

printing  ink.  There  is  no  “velvet"  in  P^avure  is  offered  by  more  society  scandal.  To  the  weekly  papers 


priminu  iuk.  i  nere  is  no  vt-ivci  in  rj\  .  •see  — -  i  me  v<tpiiuii  a 

Sundav  circulation  revenue  for  the  run  of  ’  "^^spapers  and  excellent  co^lor  the  .\merican  idea  of  feature  and  comic  compelling  black  and  white  street  car  ad. 


nnhlkliPrQ  printing  by  about  two  score.  The  Chi- 

pumisners.  Tribune  and  Nnv  York  IVorll  have 

Advertising  revenue  figures  cannot  he  made  notable  advances  in  the  combination 
estimated  for  the  Sunday  paper.  Some  of  color  and  intaglio  printin'^  •  the  Hearst 
newspapers,  comparatively  few,  carry  the  Sundav  newspapers  have  for  vears  sold 


hulk  of  their  week  s  business  on  Sunday,  color  advertising  on  a  large  scale  in  the  produced  in  American  cities  of  50,000  thev  are  designed  to  put  fear  into  the 

\' orv  TTiafiv  in  tiio  Qmnll^'r  r*iiir»c  pcn#>-  _ •  _  « 


Very  many  in  the  smaller  cities,  esne-  American  Weekly,  and  several  newspaper 
nallv.  carry  no  more  business  on  Sunday  efforts  at  eotialing  the  best  hook  and 
than  m  any  week-day  issue.  And,  many  magazine  color  work  have  passed  far 
more,  probably  the  majority  of  newspa-  bevond  the  experimental  stage  Yet  this 
pers  wisely  managed,  count  on  the  Sundav  division  of  newspaper  typography  atid  its 
issue  to  produce  approximately  one-third  possibilities  for  news '  and  advertising 


Si 


Ne\> 


New  York  Anti-Crime  Campaign  Idea 
Adopted  in  Windy  City 

Law  enforcement  authorities  in  (Tii- 
cagii  have  started  on  a  campaign  of  ad¬ 
vertising,  such  as  that  tried  in  New  York, 
in  an  effort  to  deter  criminals  of  the 
younger  age. 

\ou  Can’t  Win”  is  the  caption  on  a 


is  timidly  being  introduced  at  the  present  which  has  made  its  appearance  as  the 
time.  It  may  be  broadly  said  that  there  first  step  in  the  campaign.  Newspaper 
is  not,  in  any  other  nation  of  the  world,  ads  are  planned  for  use  later, 
a  Sunday  newspaper  half  so  valuable  to  .According  to  the  agencies  who  have 
the  reader  as  those  which  are  commonly  put  up  the  money  for  the  advertisements. 


population,  or  even  less.  youthful  and  restless  type  which  is  re- 

Foreign  journalists,  visiting  this  sponsible  for  most  of  the  minor  hold- 
country,  are  invariably  dumbfounded  by  iins  and  burglaries  throughout  the  city, 
the  incredible  fact  that  we  find  it  pos-  Hopes  are  also  entertained  by  Chief  of 
sihle  to  circulate  over  a  radius  of  Iflfl  Police  Collins  that  the  cards  will  have  a 
miles  or  more  Sunday  newspapers  deterrent  effect  on  hardened  criminals. 
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Story  of  the  First  Sunday  Newspapers 
Published  in  the  United  States 


New  York  Sunday  Courier  Hie  Pioneer,  Had  Short  Life — Early  Sunday  Issues  Differed  Slightly  from 

Daily  Papers — Met  Strong  Opposition  from  Religious  Groups 


FIRST  ISSUE  OF  SUNDAY  ATLAS 


MIKDAY  101 YIICI  lYTUS, 


Monlerai  Mniiuel  Noah  (1785-1851). 

One  of  the  f;reat  e<Iitor8  of  early 
Sunday  papers. 

of  the  fictitious  narrative  that  usually  fol¬ 
lowed  the  poem  one  found  a  feature 
article,  “Description  of  New  York” — a 
syrupy,  sophomoric  effusion  of  how  New 
York  “allows  the  rolling  billow  of  the 
sea  to  kiss  her  feet.”  Rut  the  next  item 
was  a  somewhat  scholarly  reprint  from 
The  Quarterly  Review  on  the  “Popularity 
of  Milton  and  Shakespeare.”  Here  was 
a  Sunday  paper  international  in  scope  and 
universal  in  its  contents.  Samuel  Jenks 
Smith  could  write.  His  editorials  were 
remarkable  for  their  classic  prose  and  he 
evidently  had  a  sincere  desire  to  improve 
the  mimls  of  his  readers.  In  his  first 
editorial  he  announced  that  “a  Sunday 
Journal,  properly  conducted,  may  be  not 
unaptly  compared  to  a  Sunday  School.” 
He  printed  l>ook  reviews  that  arc  not  sur¬ 
passed  hv  mmlern  critical  journals.  He 
(Continued  on  pane  50) 


Poetry  and  fiction  the  selections  for  first  page  of  premier  number  one  of 
America's  earliest  Sunday  papers. 

Photographed  at  Nen  York  Public  Library  for  Editor  &  Publisher. 


o 
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COLORING  NEWSPAPER  COMIC  PAGES 
NEEDS  MANY  HANDS  AND  BRAINS 


Mechanical  Difficulties  Not  Only  Obstacles  to  Be  Surpassed, 
According  to  Alexander  Black,  Who  Says  Color  Artists 
Must  Remember  Freudian  Theory  of  “Release”  or  Fail 


^OLORING  Sunday  comics,  at  a  glance  Above  all,  perhaps,  it  must  be  what  the 
an  apiiarently  simple  operation,  re-  artist  calls  {lec«)rative,  which  is  simply  to 
quires  many  hands  and  brains.  say  that  stage  setting  commands  the  gcn- 

This  fact  was  made  evident  this  week  eral  situation  here  as  elsewhere.  In  the 
by  .'Mexander  lilack,  novelist,  and  syndi-  comic  we  always  have  to  remember  that 
cate  art  editor,  who,  in  an  interview,  de-  we  are  in  the  tradition  of  Punch  and 
scribed  intricacies  of  the  process  and  Judy — a  tradition  older,  in  fact,  than  all 
showed  that  steps  went  lieyond  mere  the  fancy  theories  of  art,  since  it  is  rooted 
mechanical  tletails  and  into  the  realm  of  in  human  nature's  sense  of  fun.  It  must 
psychology.  l>c  high-spirited.  The  comic  is  what  the 

Mr.  Black  went  so  far  as  to  say  that  disciples  of  Dr.  Freud  winild  call  our 
a  newpspaiR-r  color  artist  must  under-  ‘release.  People  who  don  t  understand 
stand  the  hreudian  theory  of  “release.”  if  this  fundamental  fact  don't  understand 
he  is  to  “succeed  at  his  merry  job.”  the  comic,  or  its  extraordinary  iMipiilarily, 

“You  don't  want  me  to  go  into  the  and  we  can  Ix'  proportionately  sorry  for 
question  of  color  printing  in  general,”  he  tlam.  The  color  artist  has  to  understand 
said.  “We  are  talking  about  newspaper  it— or  at  least  feel  it— if  he  is  to  succeed 
color  jirinting.  Some  day  the  whole  at  his  merry  job. 

method  may  be  changed,  but  if  it  is,  that  “Ves,  the  color  artist  is  sometimes  the 
new  method  will  have  to  he  simple  enough  comic  artist  himself,  but  the  popular 
to  tit  the  resources,  or  the  ixissible  re-  comic  artist  producing  strips  and  full 
sources,  of  the  average  plant.  pages,  has  a  big  undertaking  on  his  hands, 

“Newspaper  color  printing  todav  con-  and  a  division  of  the  labor  is,  at  times, 
sists  of  the  use  of  a  black  plate  and  one.  not  only  fair  but  imixrative.  One  man 
two  or  three  color  plates  added.  .Y  front  can't  quite  be  a  whole  jazz  orchestra, 
(lage  in  what  we  may  call  full  color  uses  .After  all,  a  comic  page  is  a  kind  of  or- 
a  black  plate- the  'kev'  plate— to  which  chestration.  and  its  success  depeiuls  upon 
red,  vellow  and  blue 'plates  are  added,  all  hands— including  the  pressman— hitting 
With'a  pHKif  of  the  black  plate  the  color  the  rhythm  in  unison  and  with  high  skill, 
artist,  unless  the  key  plate  has  been  made  Tbe  reader  doesn't  consider  the  details 
from  a  fully  colored  original  painting,  you  and  1  are  talking  about.  We  don  t 
colors  the  proof  in  sufficient  detail  to  want  him  to  consider  them.  We  want 
furnisii  the  engraver  with  a  complete  Inm  to  forget  everything  but  the  fun,  and 
guide.  If  a  full-color  painting  exists  be-  be  will  get  the  fun  iK-st  when  he  dixsn't 
fore  the  kev  drawing  for  the  black  plate  know  about  the  labor  'back  stage.’  hx- 
is  nuide.  this  may  be  furnished  to  the  cept  ye  be  as  the  children  ye  cannot  enter 
engraver  as  a  guide  to  the  'laving'  (.f  the  the  kingdom  of  fun. 

colors.  In  cither  case  the  engraver  fol-  “Color  printing  has  gone  a  long  way 
lows  his  model  by  the  use  of  a  ‘Ixnday’  since  they  lirst  put  on  the  experimental 
screen,  ranging  from  full  color  to  a  tint,  patches  of  color  that  made  the  Yellow  Kid 
Thus  he  produces  straight  primarv  color,  yellow.  That  was  30  odd  years  ago.  It 
in  varying  degrees  of  strength,  with  the  will  go  a  long  way  further.  Color 
primarv  colors  of  ink— red,  vellow  or  answers  an  elemental  instinct.  They  tell 
blue.  'To  produce  green  he  uses  tints  in  a  story  aliout  the  boss  in  the  publishing 
both  the  yellow  and  blue  plates,  and  these  house  who  said  of  a  b<K)k,  '1  don't  care 
printed  one  over  the  other,  blend  as  green,  w  hat  color  you  make  it  as  long  as  it's  red.’ 
.A  blueish  green  would  result  from  one  In  the  evolution  of  man  the  color  sense 
quarter  yellow  and  three  quarters  blue,  is  said  to  have  been  the  last  to  be  devel- 
.A  vellowish  green  would  result  from  oped,  and  red  was  probably  the  first  to 
three  tpiarters  vellow  and  one  quarter  claim  his  special  attention.  Esthcticism 
blue.  To  reach  an  olive  he  would  add  in  carried  us,  at  times,  away  from  bright 
the  red  plate  a  pale  screening  of  red.  Blue  colors,  but  nature  rebukes  us  in  a  million 
and  red  give  a  brown.  .And  so  on.  .All  the  ways.  High  spirits  and  bright  colors  go 
colors  added  are  deepened  if  a  .scr^'en  together.  I’m  not  anxious  to  see  the 
effect  appears  in  that  part  of  the  black  partnership  broken.  Real  life  is  gray 
plate  with  which  they  are  contacte<l.  .A  enough.” 

skillful  tilm-laver  can  reproduce  the  most  Mr.  Black  is  at  present  editor  of  the 
delicate  effect'  of  a  brush  mark.  Com-  King  Features  Syndicate,  New  York.  .A 
monly  a  great  deal  of  liberty  is  left  to  novelist,  he  is  first  of  all  a  newspaper 
him.  which  is  to  say  that  he  is  asked  to  be  man.  and  has  spent  50  years  in  this  husi- 
an  artist  himself.  Many  a  color  sketch  ness.  He  has  had  training  as  an  artist  as 
furnishes  him  with  a  kind  of  short-hand  well  as  a  writer. 

note  which  his  experience  and  judgment  Several  of  his  books  were  illustrated  by 
enable  him  to  translate  accurately.  him.self.  chiefly  by  photography,  ut>on 

“A  two  or  three-plate  page  is  a  much  which  subject  he  was  one  of  the  leading 
different  matter,  calling  for  a  special  American  writers  in  the  nineties, 
sort  of  skill.  With  black  and  one  color  Incidentally,  he  produced  the  first 
or  black  and  two  colors  (instead  of  three)  screen  drama  in  1894,  before  the  develop- 
thc  picture-man  is  less  naturalistic  and  ment  of  moving  pictures  and  before  be- 
more  decorative.  The  cover  of  the  Saf-  coming  known  as  a  novelist.  His  inter- 
arffrty  Evening.  Post  for  example,  is  est  in  art  led  to  his  becoming  art  man- 
printed  with  black  and  one  color— red.  ager  of  the  New  York  Sunday  World. 
This  red  is  an  orange  red,  so  chosen  be-  Todav  his  work  as  art  editor  in  his  syndi- 
cause  it  will  give  flesh  color  when  used  in  cate  has  superseded  his  other  editorial 
tint,  and  when  applied  heavily,  where  the  activities, 
drawing  permits,  a  brilliant  carrying  note. 

Thus  a  spot  left  white  in  a  drawing  may  he  STILL  GOING  STRONG 

reserved  for  full  color  in  the  red  plate. 

Red  and  black  in  combination  give  a  - 

variety  of  sepias  and  browms,  according  “Bill”  Cameron  Celebrates  Golden 
to  the  richness  of  either  or  both  jilates  at  Jubilee  with  ’Frisco  Chronicle 
the  point  of  the  blend. 

“Colored  comics  are  possibly  the  most  l''ity  years  with  the  same  newspaper 
imixirtaiit,  bv  their  multiplicitv.  of  the  and  still  going  strong.  “Bill”  Cameron 
newspaper  color  printing  work.  Here  the  celebrated  his  golden  jubilee  as  an  em- 
color  man  co-operates  with  the  draughts-  ploye  of  the  San  Fravnsco  Chronicle,  re¬ 
man.  The  color  has  the  privilege  ot  being  cently. 

as  humorous  as  the  drawing.  .Again  the  Ciradiiating  from  a  messenger  boy  to  a 
use  of  the  color  varies  as  between  in  a  clerk  in  the  business  office.  Bill  later  be- 
page  in  black  and  one  color,  and  a  page  in  came  superintendent  of  outside  agencies 
black  and  three  colors.  In  anv  case  in  the  days  when  there  were  few  Western 
the  cohir  is  laid  in  accordance  with  the  newspapers  and  the  Chronicle  successfully 
requirements  of  total  effect — so  that  it  competed  with  Chicago  papers  for  the  cir- 
may  keep  the  comic  spirit  and  at  the  same  culation  leadership  as  far  away  as  Butte, 
time  give  that  touch  of  whimsical  realism  Mont.  In  1888  Bill  originated  the  Sum- 
that  goes  to  the  aid  of  the  comic  spirit,  mer  Resort  department  of  the  Chronicle. 


THEY  MISSED  THEIR  SUPPER 


To  Answer  Theatrical  Advertisements 
in  Allentown  Newspapers 

Nine  theaters  in  .Allentown,  Pa.,  co¬ 
operated  in  an  advertising  stunt  in  local 
newspapers,  which  dragged  residents  from 
their  supper  tables  to  see  a  parade  held 
at  6 :30  in  the  evening. 

The  drive  was  called  the  “Opening  of 
the  Winter  Theatrical  Season,”  and  be¬ 
gan  with  a  iloiihle  truck  in  the  Chronicle 
and  Nezi’S  Sept.  12.  The  .Morning  Call 
followed  with  a  double  truck  Sept.  13. 
Text  of  both  aflvertisements  called  atten¬ 
tion  to  a  jiarade  to  be  held  Seiit.  14,  in 
addition  to  featuring  the  start  of  the 
theatrical  season. 

So  great  was  the  resixmse  special  jiolice 
were  required  to  handle  the  cro.wds.  .All 
theaters  did  a  big  business,  and  jilaiis  are 
being  made  to  repeat  the  stunt  next  year. 


A  PRIZE  CATCH 


1 


Robert  Ewing,  Jr.,  son  of  the  pub¬ 
lisher  of  the  iVeif  Orleans  States,  and 
himself  a  newspaper  man,  proved 
himself  an  expert  with  the  line  when 
he  bawled  in  this  six-f,ooter  recently 
from  the  Gulf. 


NEW  SUNDAY  COLOR 
PROCESS  EXPLAINED 


Chicago  Tribune’s  Innovation  Marki 
Advance  in  Fields  of  Color 
Photography  and  Color  Roto¬ 
gravure  Says  Parks 


Tinsley  Gets  Ad  Job 

I).  G.  Tinsley,  jacksfinville  newspaper 
man,  has  been  appointed  advertising  di¬ 
rector  for  Gritier  Hotels,  Inc.,  which 
will  operate  25  new  hotels  in  Florirla  and 
other  southern  states  as  part  of  their 
Dixie  chain  by  Charles  B.  Griner,  presi¬ 
dent  rif  the  organization. 

Starting  Enquirer  Building 

Preliminary  work  on  the  Cincinnati 
Enquirer  building  is  to  begin  next  week. 
It  is  underst(K)d  that  the  construction  is 
to  be  carried  on  in  three  sections,  the 
first  six  stories  of  the  section  to  the 
south  of  the  pre.sent  building  being  first 
built  so  that  the  pre.sent  equipment  of 
the  paper  can  be  moved  into  it,  and  the 
other  two  sections  completed  later.  In 
this  manner  it  is  planned  to  prevent  any 
interruption  in  operation. 


The  new  color  process  used  for  the  I 
first  time  in  the  Chicago  Tribune,  Sun-  I 
day,  .Sept.  13,  incorporates  advances  in  I 
two  distinct  fields,  color  photography  and 
the  color  rotogravure  process  of  printing,  j 
John  W.  Park,  manager  of  the  color  and  = 
rotogravure  plant  of  the  Tribune  told  ! 
Fiiitok  &  Pi  Bi.iSHF.R  in  explaining  the  ! 
pnx-ess  this  week.  The  Tribune  lias  de- 
veloped  a  color  camera  with  mechanical  ! 
means  of  taking  all  necessary  exposu^^  = 
through  the  various  colored  filters,  within  | 
a  few  seconds  time.  The  pictures  taken  J 
with  this  camera  were  reproduced  in  the  ‘ 
true  coloring  of  the  subjects  with  remark  ! 
ably  little  retouching.  ; 

"The  second  step  in  the  reproduction 
of  these  natural  color  photographs  is  the  i 
printing  of  them  by  means  of  the  ‘Colo-  } 
roto  Process’  developed  by  the  Tribune,'  | 
Mr.  Park  said.  “This  process  is  a  liapp;  j 
union  of  color  and  the  wonderfully  soit 
and  accurate  reprixluction  of  rotogravure.  : 
The  coloroto  prwess  is  similar  in  prin-  . 
ciple  to  one  color  rotogravure,  but  the  | 
operation  is  more  intricate. 

"The  first  mechanical  step  is  the  mak 
ing  of  the  four  negatives  through  filters  ! 
the  same  as  in  color  reproduction  in  the  : 
ordinary  printing  process,  but  in  the  case  1 
of  the  movie  artists  shown,  the  negatives  | 
were  made  from  living  subjects  by  the  I 
color  camera.  Positives  are  made  from  [j 
the  negatives,  from  which  the  carlxm  re- 
sist  tissue  is  printed  the  same  as  in  one| 
color  rotogravure.  The  resist  for  each  | 
Color  is  transferred  and  etched  on  a  sepa- 1 
rate  cylinder.  | 

“The  above  is  a  bare  outline  of  the  | 
pnx'edtire  in  the  cylinder  etching  de- 1 
pa.rtment,  but  some  of  the  problems  in  | 
the  iireparation  of  the  cylinders  for  the 
press  have  only  been  solved  in  tlw  past 
four  years  by  continuous  experimenting, 
and  the  developing  of  special,  accurate  and 
uni(|ue  mechanisms. 

“The  present  coloroto  press  used  by  the 
Tribune  is  of  its  own  invention,  and  is  a 
double  width,  unit  type,  high  speed,  web 
press  consisting  of  28  units  in  one  line 
with  live  double  folders.  The  press  is  so 
constructed  that  almost  any  combination 
of  four  color  pages  and  one  color  pages 
can  be  run. 

“The  four  colors  are  printed  in  one  con¬ 
tinuous  passage  of  the  web  through  the 
press,  simultaneously  with  the  sepia  pages 
ill  the  same  .section  of  the  paper.  Devices 
on  the  press  that  make  possible  the  beau¬ 
tiful  reproductions  by  means  of  the  colo¬ 
roto  process  are  such  things  as  patented 
variable  speed  rollers  that  keep  the  ten¬ 
sion  of  the  paper  as  wanted,  while  it 
passes  through  the  press,  and  the  accurate 
control  of  impression. 

“In  addition  to  these  things  the  Tribune 
now  manufactures  its  own  rotogravure 
inks.  It  also  has  made  a  great  step  for 
ward  and  taken  most  of  the  ‘if’  out  ot 
this  new  process  by  proofing  all  roto¬ 
gravure  runs  before  going  to  press  and 
correcting  with  much  the  same  leeway  for 
relincment  as  in  the  ordinarily  used  color 
reproduction  process.  The  average  speed 
of  the  press  is  6,(X)0  R.P.H.  and  the  rut 
of  more  than  a  million  copies  per  week 
is  prcxluced  in  four  days’  time  on  one 
press  delivery.” 


Europe  Adopting  U.  S.  Ad  Methodi 

The  Continent  is  adopting  American 
methods  of  advertising  and  use  of  trade¬ 
mark  straight  to  the  consumer,  according 
to  Arthur  FI.  Chew,  New  York  export 
manager,  returned  last  week  from  a  three 
months’  tour  through  Europe  studying 
business  conditions.  He  declared  he  h»l 
been  particularly  struck  with  the  increase 
of  aelvertising  and  display  of  American 
specialties  in  the  countries  he  visited 
especially  Holland,  France,  Norway,  Swe 
den,  Denmark,  England  and  Germany. 
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DELIVERING  SUNDAY  PAPERS  BY  THE  TON 


U’VKKY  Sunday  in  New  York  City  a 
^{i^antic  newspaiter  circulation  task 
unparalleled  in  any  city  in  the  world  is 
completed. 

More  than  4,400,000  newspapers, 
majority  weighing  from  one 
pounds  apiece,  lie  on  thousands  of  deal¬ 
ers'  stands  awaiting  purchasers, 
total 


By  WARREN  BASSETT 


tan  News  Company  alone  delivers  half  a 
million  papers  daily,  the  imiHirtant  part 
the  wholesalers  play  in  the  New  York 
circulation  system  is  app;ircnt.  This 
Company  delivers  12  h'.nglish  language  and 
22  foreign  newspapers  over  a  territory 
12  miles  long  and  several  miles  wide 
from  Park  Row  to  the  Bronx. 

Throughout  the  week  the  race  in  the 


working  cogs  in  the  delivery  machine.  iini)orted  from  Ciernwny  do  the  work. 
They  “stuff"  the  pjtpers  as  the  bundles  The  Herald  Tribune  prints  its  comics 
the  arrive,  relieving  individual  dailies  of  this  on  Monday.  On  Wednesday  the  roto  sec- 
to  two  task.  With  the  arrival  of  the  main  news  tions  arrive.  On  I'riday  night  the  so- 
sections,  which  are  dumped  on  the  side-  ciety  and  radio  sections  go  to  press,  Sat- 
This  walk  in  the  small  hours  of  Sunday  morn-  urday  afterncKin  the  editorial,  and  Satur- 
more  than  20  per  cent  of  the  en-  iug,  each  pajK-r  is  complete,  reaily  for  day  evening  the  real  estate  section.  The 
tire  Sunday  circulation  in  the  Cnitcil  sale.  Ihe  dealers  also  jirovide  storage 

for  the  sections,  enabling  most  papers  to 
clear  their  delivery  nxims  after  each  (iress 
run. 

.•\n  exception  to  this  delivery  by  sec¬ 
tions  takes  place  in  liehalf  of  the  edition 
placed  on  sale  early  Saturday  night. 

^ew  The  ({Uota  is  held  in  the  plant  until  com¬ 
plete  and  delivery  entire  to  the  dealers, 
hirling  Small  orders  under  25  copies  are  also 
“stuffed”  before  delivery,  as  are  many 
out-of-town  orders  and  virtually  all  ot 
the  mail  delivery. 

The  physical  equipment  necessary  to 
move  the  huge  mass  of  Sunday  news- 
the  papers  runs  into  large  figures.  The 
Metropolitan  News  Company,  which  buys 
,  or-  papers  wholesale,  resells  and  delivers  on 
its  own  routes,  has  fiO  motor  trucks  in 
4,500  operation  during  the  week  ami  S5  on  Sat- 

_ _  _  ...  _  York,  urday  night.  The  Times  (qierates  35 

Of  the  19  English  and  foreign  language  trucks,  the  World  37,  the  Herald  Tribune 

dailies  distributed  on  Sunday  only  one,  23  trucks,  16  wagons.  Other  newspapers 
the  Brooklyn  Times,  has  the  semblance  .and  news  comiianies  have  equipment  in 
of  a  carrier  delivery.  To  the  news-  projMirtion. 

stands,  and  to  the  railway  terminals,  five  The  problem  of  all  the  Sunday  papers 
newsiKipers  alone — the  American,  Herald  as  expressed  by  .Cdolph  .S.  Ochs,  pub- 
Tribune,  A'crer,  Times  and  World — de-  lisher  of  the  Times,  is  "to  go  to  iiress  as 
liver  more  than  3,500,000  copies.  .\  sin-  late  as  iMissible  and  come  from  press  as 
gle  copy  of  any  of  these,  with  the  excep-  early  as  ^issible." 

tioii  of  the  News,  a  tabloid,  weighs  in  To  achieve  this,  and  to  make  delivery 

the  neighborhood  of  two  pounds.  Ex-  to  the  stands  physically  possible,  schedul- 
pressed  in  tonnage  these  five  papers  han-  ing  of  sections  is  the  most  important 
(tie,  collectively,  approximately  3,000  factor. 

tons  of  newsprint  in  each  Sunday’s  issue.  “The  whole  problem  is  one  of  schedul- 
•As  a  one-day  task,  this  distributing  ing  your  sections  through  the  week  and 
feat  would  be  impossible.  It  takes  a  shipping  to  the  dealers  in  order  to  keep 
week  to  supply  New  York  with  its  Sun-  the  delivery  rcnims  cleared  for  later  sec- 
day  newspapers.  tions,  as  well  as  the  regular  daily  edi- 

The  outward  mass  movement  from  the  tii'iis,"  C.  H.  Sandkam,  circulation  man- 
publishing  plants  takes  the  form  of  an  ager  of  the  Herald  'Tribune  declared, 
attack  by  delayed  waves,  with  the  news-  <  )ther  New  York  circulation  managers 
stands  as  the  objective.  On  Monday,  substantiate  this  statement. 

Tuesday  and  Wedne.sday  the  printing  of  In  general  each  newsiiaper  has  its  sepa- 
the  comic,  rotogravure  and  magazine  sec-  rate  Sunday  staff  supervising  the  Ixjok 
tions  takes  place  in  most  New  York  review,  Sunday  magazine,  siiecial  feature 
plants.  As  these  are  completed  they  are  and  roto  sections. 

moved  out  by  truck  to  the  dozen  large  Printing  of  comics,  rotogravure  and 
wholesale  news  companies  and  to  the  magazine  sections  begins  on  Monday. 


plied,  but  also  readers  in  cities  boundec 
by  Portland,  Me.;  Boston,  Albany,  Buf¬ 
falo,  Philadelphia  and  Washington. 

In  detail  the  task  of  distributing  N 
York's  Sunday  newspapers  presents  an 
impression  of  chaos — tons  of  w' 
newsprint,  a  welter  of  comics,  magazine 
news  sections  and  classified  pages — a 
weaving  mass  of  motor  triK'ks  and  de¬ 
livery  wagons,  a  small  army  of  truckmen 
and  handlers. 

Viewed  at  a  distance,  however, 
movements  of  this  vast  circulation  or¬ 
ganization  are  seen  to  be  smooth, 
dered  and  efficient. 

Consider  the  task.  There  are 
dealers'  stands  in  Greater  New 


Saturday  night  si-eiie  in  the  handling  room  of  ihe  Metropolitan  News  (binipaiiy, 
which  daily  buys  and  dislrihiites  a  half  million  New  York  newspapers.  This 
company  operates  two  large  plants  and  on  .Saturday  night  uses  8.5  motor  trucks 
to  ilistrihnte  its  huge  <|uota  of  Sunday  papers.  Two  hundred  delivery  men 
are  in  the  employ  of  this  company,  which  is  only  one  of  12  in  New  York. 
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MAP  OF  THE  U.  S.,  SCALED  ACCORDING  TO  SUNDAY  NEWSPAPER  CIRCULATION 
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TTNDOUBTEDLY  space  buyers,  na- 
^  tional  advertisers  and  publishers  of 
Sunday  newspapers  have  frequently  tried 
to  visualize  the  extent  of  Sunday  news¬ 
paper  circulations  in  certain  sections  of 
the  United  States  or  tried  to  picture  in 
their  minds  how  the  circulations  of  the 
newspapers  in  their  state  compared  with 
the  total  circulations  of  Sunday  news¬ 
papers  in  other  states.  Various  charts, 
graphs,  and  other  methods  of  making 
comparisons  have  been  devised  and  used 
from  time  to  time.  Editor  &  Pubusher 
presents  on  this  page  a  “Ratio  Map” 
which  should  gratify  all  those  desires  for 
a  drawing  tlut  actually  visualizes  the 
comparative  circulation  radius  of  the 
Sunday  newspapers  of  the  United  States. 

Of  course,  the  circulation  of  many  of 
the  large  Sunday  newspapers  extend  into 
each  other’s  territory  or  parallel  routes 
of  Sunday  editions  with  home  offices 
located  far  outside  of  their  respective 
fields.  This  fact  makes  it  impossible  to 
draw  a  map  or  chart  outlining  distributing 
areas  without  overlapping  to  such  an  ex¬ 
tent  that  the  map  would  be  of  little  or  no 
value  to  the  national  advertiser.  Natural¬ 
ly,  the  next  best  method  of  visualizing 
Sunday  newspaper  distribution  for  com¬ 
parative  purposes  would  be  to  outline  the 
states  as  near  to  their  actual  formation 
but  enlarge  or  decrease  each  state  on  the 
basis  of  total  distribution  of  the  Sunday 
editions.  The  method  used  in  creating 
the  Editor  &  Publisher  map  may  be  of 
service  in  the  creation  of  similar  ratio 
maps  and  is  outlined  herewith  as  a  matter 
of  service. 

A  large  graph  was  specially  drawn  to 
scale  with  each  square  section  arranged 
to  represent  one  hundred  thousand 
(100,000)  circulation.  These  squares 
were  of  a  size  that  permitted  accurate 
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subdivisions  whenever  there  was  the  least 
possibility  that  the  total  circulations  would 
be  less  than  100,000  or  call  for  accurate 
subdivisions  of  several  of  these  cross  sec¬ 
tions  of  the  graph. 

Having  arranged  the  above  mentioned 
graph  and  roughly  outlined  the  boundaries 
of  the  United  States  on  the  basis  of  land 
area,  the  next  step  was  comparatively 
simple.  The  Sunday  circulations  of  all 
papers  in  each  state  were  carefully  added 


and  sections  filled  in  on  the  graph  to  cor¬ 
respond  with  these  totals  and  outlined 
as  nearly  as  possible  in  accordance  with 
the  size  and  shape  of  the  states  as  they 
actually  compared  with  each  other. 

The  great  difficulty  in  constructing  a  map 
of  this  kind  lies  in  trying  to  keep  these 
divisions  within  a  reasonable  outline  of 
the  United  States.  It  would  have  been 
very  simple  to  block  off  the  necessary 
squares  representing  100,000  circulations 


and  build  a  graph  accordingly  on  the  bass 
of  square  inch  measurement.  But,  le 
arrange  the  necessary  100,000  circulati^ 
units  in  a  section  that  would  resemble  th 
territorial  outlines  of  the  resistive  State 
would  have  produced  a  map  impossible  oi 
effective  reduction  for  publication. 

One  interesting  situation  arose  in  th? 
construction  of  the  Editor  &  Pubiishb 
Ratio  Map.  The  fact  that  no  Sunday 
editions  are  printed  in  Vermont  or  Ne« 
Hampshire  would  at  first  indicate  that 
these  states  should  be  eliminated.  How¬ 
ever,  it  is  well  known  that  the  Sunday 
newspapers  of  Massachusetts,  Maine  and 
New  York  are  distributed  in  these  two 
states  and  they  must  be  indicated  on  the 
map.  The  question  as  to  whether  these 
two  states  should  be  given  to  b^ine  or 
Massachusetts  or  added  to  the  outline 
of  New  York  can  not  be  decided  in  a  map 
of  this  kind.  Therefore,  they  are  shown 
on  the  map  in  spaces  that  would  indicate 
their  relative  size  on  a  basis  of  total  cir¬ 
culations  in  their  territory  of  the  '^evera! 
newspapers  distributing  in  these  areas 
Nevada  is  likewise  drawn  in  its  corrtf 
position  and  proportions,  but  the  artfe 
was  unable  to  letter  its  name  in  the  smaa 
space  available. 

This  map  has  been  drawn  strictly  in  ac¬ 
cordance  with  the  distribution  of  Sunda? 
newspaper  circulations  on  the  basis 
totals  for  each  state  and  should  not  he 
confused  with  the  relative  size  of  tradiot 
areas.  The  last  mentioned  features  f 
Sunday  newspaper  distribution  can  b 
compiled  from  A.  B.  C.  statements  cr 
publishers’  data.  This  material  plus  * 
general  visualization  through  the  aid  c! 
the  Editor  &  Pubusher  Ratio  Map  roffi- 
pletes  a  real  service  that  will  be  anpreo- 
ated  by  advertisers  who  are  realizing 
far  reaching  effect  of  Sunday  newspai 
advertising. 
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WAU  LURES  STARS  OF  THE  PRESS  THIS  YEAR 

leuvres  of  the  U.  S.  Fleet,  Convention  of  Institute  of  Pacific  Relations,  and  Visit  of  Empire  Press 
Union  Delegates  Crowd  ^^Cross  Roads  of  the  Pacific,*’  with  Editors,  Publishers,  and  Reporters. 


iXOLULU,  T.  H.,  Sept.  20 — This 
mid-Pacific  land  has  been  a  mecca 
newspaper  men  in  1925.  Beginning 
spring,  a  steady  stream  of  special 
Ts,  correspondents,  editors,  publish- 
[and  owners  has  flowed  into  and  out 
onolulu. 

Ivents  which  put  the  Pacific  prominent- 
the  front  in  world  news  have  been 
ln^ible  for  most  of  these  visits.  As 
[  the  others,  the  fabled  lure  of  the 
seas  and  the  colorful  Orient  has 
hither  a  number  of  men  well- 
in  the  newspaper  fields  of  four 
incuts. 

vnolulu  is  sometimes  called  the 
isi-Roads  of  the  Pacific”  and  in  bring- 
together  the  newspaper  men  of  the 
H  it  is  certainly  living  up  to  its  rep- 
n  Not  since  the  Press  Congress 
;e  World  met  here  in  1921  have  so 
members  of  the  writing  craft  been 
as  have  come  this  year,  and  not  even 
iJ!  was  the  representation  so  broad, 
r  iv.;  the  first  noted  newspaper  men 
:'i  through  Honolulu  in  1925  was  Ed- 
1  Price  Bell,  of  the  Chicago  Daily 
Foreign  Service,  who  has  been 
eiir.g  widely  in  Europe,  America  and 
Orient  interviewing  leading  statesmen. 
Bell,  who  was  accompanied  by  his 
shtcr,  spent  two  or  three  weeks  in 
".olulti,  whence  he  went  to  Japan  and 
red  a  number  of  notable  interviews, 
wo  months  later  the  arrival  of  the 
States  Fleet  for  war  exercises 
eht  a  real  influx  of  American  corre- 
iilcnts.  They  came  from  all  parts  of 
\  lUnited  States ;  they  represented  large 
|i  lers  and  small;  and  after  their  two 
1/  Iks  at  sea,  most  of  which  was  spent 
I  l«r  “war  conditions”  of  imposed  se- 
S'  (the  radio  had  been  “seal^”),  they 
ared  to  be  indeed  happy  to  come 
re  at  Honolulu. 

special  welcome  awaited  them  and 
were  entertained  by  a  local  commit- 
'  newspaper  men.  Part  of  this  enter- 
;nt  was  sponsored  also  by  the  fleet 
inmcnt  committee  which  functioned 
|the  mtire  territory  under  a  legislative 
opriation,  but  other  features  for  the 
|ling  writers  were  provided  especially 
ir  fellow  craftsmen. 

following  newspaper  men  came 
the  fleet — practically  all  of  them  on 
atol  larger  warships : 

1*  o'*.  D.  Adams,  special  correspondent.  Char- 
fV  C.)  Ohseri'er. 

K.  Boal,  Washington  correspondent,  Pitts- 
*  S»ii. 

G.  Breckinridge,  chairman  hoard  of  di- 
■'  Pufbln  (Colo.)  Star-Journal. 

C.  Brimblecom,  National  Editorial  Associa- 
Newton  (Mass.)  Graphic. 

E.  Chamberlain,  chief  editorial  writer, 
[«  Evening  Transcript. 
ell  Ciillinan,  special  correspondent.  Bos- 


■ted 


.  Cushing,  editor  St.  Albans  (Vt.)  Daily 
ter. 

ides  C.  Dobie,  special  correspondent,  San 
cn  Bulletin. 

'.  Daltm.an,  managing  editor,  the  Spring- 
state  Register. 

Wer  Field.  Washington  correspondent.  New 
I  Herald-Tribune. 

I  I-  Fordham,  of  the  Fox  News-Reel. 

F.  Forgey,  editor,  Ashland  (Ky.)  tnde- 

udfs  H.  Grant,  marine  artist. 

I  r.  Glass,  Jr.,  special  writer,  the  St.  Lonis 

G.  Gnidthwaite,  editor,  Boone  (Iowa) 
^■Republican. 

*l<  S.  Iloag.  publisher,  Pneblo  Star- 

IHsnway.  editor,  Casper  (Wyo.)  Tribune. 
C.  Harbison,  editor,  San  Bernardino  (Cal.) 

I 

C.  Hendee,  special  correspondent,  the  San 
•JJ'''’  Call  and  the  Wall  Street  Journal, 
lork. 

S  Henning,  W'ashington  correspondent, 
-  Tribune. 

Jwsnp.  special  correspondent.  Bremerton 
>  )  NeTfs-Searchlight. 

w  E.  Toy,  publisher  and  editor,  Centralia 
Sentinel. 

[S.  Leach,  editor,  Bartlesville  (Okla.)  F.n- 

[E.  Iangdon,  managing  editor,  the  Sacra- 
''  JCal.)  Bee. 

,  E.  Montgomery,  editor  Junction  City 
M  Daily  f'nion. 

^  F.  Mueller,  special  correspondent, 
No  Abrndpt  .it. 

Pellison.  of  the  P.  A.  Picture  Service. 


Ernest  L.  Peterson,  editor  and  publisher, 
ItickinsoH  (N.  D.)  Press. 

Albert  Perter,  special  correspondent.  Uni¬ 
versal  Service. 

C._  F.  Renich,  editor  Woodstock  (III.)  Daily 
Sentinel. 

II.  E.  Rice,  publisher  Xenia  (Ohio)  Herald. 
loe  Rucker,  of  the  Pathe  News. 

}.  M.  Scammell,  special  correspondent,  Oak¬ 
land  Tribune. 

Hal  Smith,  Washington  correspondent.  New 
York  Times. 

J.  M.  Stephenson,  special  correspondent  South 
bend  News-Times. 

IJ.  W.  Stevick,  editor  and  publisher.  Cham¬ 
paign  (Ill.)  News-Gasette. 

J.  Vance,  editor.  New  Britain  (Conn.)  Daily 
Herald. 

E.  C.  Wallen,  of  the  International  News 
Reel . 

T.  R.  Williams,  editor,  Talladega  (Ala.) 
Home. 

One  Honolulu  newspaperman  went  to 
the  Pacific  coast,  and  returned  with  the 
fleet.  He  was  Howard  D.  Case,  a  vet¬ 
eran  in  the  service,  although  young  in 
years,  on  the  Honolulu  Star-Bulletin  news 
staff.  Mr.  Case  joined  the  fleet  at  San 
Francisco  and  through  the  courtesy  of 
the  Navy  department,  was  assigned  to  the 
battleship  Penn.sylvania,  with  which  he 
made  the  cruise  to  Hawaii. 

John  Snell,  correspondent  for  the  As¬ 
sociated  Press  in  Honolulu,  also  went 
to  the  coast  to  return  with  the  fleet.  He 
came  back  to  the  islands,  some  days  ahead 
of  the  actual  arrival  of  the  fleet,  on  board 
the  U.  S.  S.  Seattle,  flagship,  with  Ad¬ 
miral  Coontz,  commander-in-chief.  Also 
on  the  Seattle  were  W.  C.  Cayce,  corre¬ 
spondent  for  the  International  News 
Service,  and  Arthur  F.  De  Greve,  United 
Press  correspondent. 

Most  of  the  newspaper  men  who  came 
with  the  fleet  started  homeward  after 
about  two  weeks  in  Hawaii.  A  few  went 
on  to  Australia  and  New  Zealand  for  the 
-Antipodean  cruise  of  the  United  States 
battle  fleet. 

.  In  addition  to  the  American  correspond¬ 
ents  who  came  to  Hawaii  from  San  Fran¬ 
cisco  with  the  fleet,  a  number  of  other 
correspondents,  principally  Australians, 
joined  the  fleet  here  upon  invitation  of  the 
Navy  department  and  proceeded  with  it 
south. 

When  the  battle  fleet  sailed  from  Hono¬ 
lulu  July  1,  the  following  were  with  it: 

On  the  U.  S.  S.  Seattle:  A.  D.  .Roth- 
mann,  representing  the  York  Times; 
Tulley  Shelley,  representing  the  Interna¬ 
tional  News  Service. 

On  the  U.  S.  S.  California:  Lorrin  P. 
Thurston,  assistant  manager  of  the  Hono¬ 
lulu  Advertiser;  Claude  McKay  of  Syd¬ 
ney,  owner  of  several  Sydney  papers  and 
correspondent  for  Manchester  Guardian. 

U.  S.  S.  Mississippi :  Martin  Connor, 
special  correspondent  of  the  Honolulu 
Star-Bulletin  and  its  regular  water  front 
reporter. 


U.  S.  S.  We.st  Virginia:  Howard  G. 
Hanvey,  special  writer;  Frank  Marion, 
managing  editor,  Australia  Sun  papers. 

U.  S.  S.  Oklahoma:  D.  \V^  Stevick, 
Cham;>aign  News  Gazette. 

U.  S.  S.  Nevada:  Samuel  McCoy, 
United  Features  Service. 

U.  S.  S.  Pennsylvania:  Francis  Mc- 
Cullagh. 

U.  S.  S.  Tennessee:  Lewis  R.  Free¬ 
man,  National  Geographic  Magazine; 
Harold  C.  Hendee,  San  Brancisco  Call. 

U.  S.  S.  Mexico :  A.  R.  Pinci,  Collier’s 
lYeekly  and  Dearborn  Independent. 

Capt.  Francis  McCullagh  is  interna¬ 
tionally  known  as  a  correspondent  in 
various  countries  of  Europe  for  the  old 
New  York  Herald,  and  for  various  other 
newspapers  and  news  services.  He  sjk'hI 
some  weeks  in  Honolulu  before  going  to 
.Australia  with  the  fleet.  He  had  recently 
come  from  Russia. 

The  next  large  invasion  by  visiting 
newspapermen  was  in  late  June,  when 
more  than  a  dozen  gathered  for  the  In¬ 
stitute  of  Pacific  Relations.  This  was  an 
international  conference  on  Pacific  prob¬ 
lems — an  entirely  unofficial,  non-political, 
non-sectarian  assembly  of  men  and  women 
from  nine  Pacific  countries. 

Nearly  all  the  visiting  newspapermen 
came,  not  as  active  correspondents  for 
their  papers  so  much  as  representatives 
of  public  sentiment  and  thought  and  study 
of  political,  social  and  economic  affairs 
in  their  own  countries. 

These  newspaper  men,  although  present 
primarily  as  members  of  the  conference, 
performed  a  very  useful  function  as  mem¬ 
bers  of  the  publicity  committee  which 
operated  during  the  period  of  the  Insti¬ 
tute. 

The  visiting  newspaper  men  at  the  In¬ 
stitute  included  the  following: 

William  Allen  White,  editor  of  the  Em¬ 
poria  (Kans.)  Gazette;  Chester  H. 
Rowell,  former  editor  and  publisher  of 
the  Fresno  (Cal.)  Republican  and  now 
lecturer  and  staff  writer  for  Newspaper 
Enterprise  Association;  Alfred  Holman, 
editor  of  the  San  Francisco  Bulletin;  Dr. 
Paul  Hutchinson,  editor  of  the  Christum 
Century,  Chicago;  Paul  Scharrenberg, 
editor  of  the  Coast  Seamen’s  Journal; 
Carroll  Binder,  special  correspondent  for 
the  Chicago  Daily  Nc7vs;  Dr.  Frank 
.Rawlinson,  editor  of  the  Chinese  Recorder 
and  editor-in-chief  of  Chinese  missionary 
year  books;  Congressman-elect  Frederick 
M.  Davenport  of  New  York — Mr.  Daven¬ 
port  is  not,  strictly  speaking,  a  newspaper¬ 
man,  but  is  a  well  known  contrihfitor  to 
newspapers  and  magazines;  Dr.  M. 
Zumoto,  editor  of  the  Herald  of  A.tia, 
Tokio;  Yusuke  Tsurumi.  writer  and  lec¬ 
turer  of  Japan;  John  Nelson,  formerly  a 


SONGS  OF  THE  CRAFT 

(ll'rilten  F.rclii.rircly  for  Edito*  &  PusLisiirx) 

By  Henry  Edward  Warner 
THE  TIE 

There’s  a  something  in  the  smell  of  ink.  the  roaring  of  a  press. 

That  somehow  starts  the  roses  in  the  bleakest  wilderness; 

A  something  in  the  rattle  of  the  linotype  that  seems 
To  tie  the  craft  together  in  the  misty  bond  of  dreams. 

A  something  .  .  .  something  different  .  .  .  something  wonderfully  good 
That  turns  a  silvery  friendship  into  golden  brotherhood; 

That  lifts  a  purpose  grandly  from  the  touch  of  sordid  strife 
And  lends  a  growing  glory  to  the  common  things  of  life. 

You  know  it,  if  you’ve  felt  it;  .  .  .  it  has  shown  its  pilot  light 
Wherever  men  have  felt  the  urge  to  ponder,  and  to  write! 

Down  through  the  darkest  ages  it  has  led  the  broadening  way 
From  history’s  nights  of  ignoranre  into  effulgent  day. 

And  we  who  strive  together,  as  we  read  the  walls,  and  think. 

And  we  who  make  our  message  through  the  medium  of  Ink. 

Brothers  we  are  in  Purpose!  .  .  .  May  the  impulse  of  our  minds 
Be  now  and  through  eternity  a  golden  tie  that  binds! 


newspaper  owner  and  publisher  in  British 
Columbia ;  Hin  Wong  of  Hong  Kong  and 
Canton,  correspondent  of  Reuter’s  and 
other  agencies  and  magazines;  S.  N.  Au- 
Young,  lawyer  and  legal  adviser  of 
Shanghai,  China,  and  at  various  times  in 
his  career  interested  in  newspapers;  Con- 
rado  Benitez,  attorney  of  Manila,  Philip¬ 
pines,  former  newspaper  editor;  Yang  S. 
Kim,  editor  of  the  Chosen,  daily  paper  of 
Seoul,  Korea;  Stephen  Henry  Roberts,  a 
lecturer  on  modern  history  and  race  prob¬ 
lems  at  the  University  of  Melbourne, 
Australia,  and  also  correspondent  for  a 
number  of  American  papers;  Chin  Woo 
Song,  editor  of  the  Dong-a  lllba  (daily 
paper),  Seoul,  Korea. 

The  newspaper  men  here  with  the  Insti¬ 
tute  of  Pacific  Relations  left  soon  after 
the  adjournament  of  the  conference,  on 
July  14,  and  the  next  large  group  to  ar¬ 
rive  was  in  August,  when  the  British  Em¬ 
pire  Press  Union  party  iiassed  through 
I  lonolulu  en  route  to  the  great  meeting 
of  the  Union  in  Australia. 

The  majority  of  this  delegation  of 
nearly  forty  came  from  the  British  isles, 
and  went  across  Canada  on  a  special  tour 
arranged  by  the  Canadian  Pacific  Rail- 
Ycjxy,  sailing  from  Vancouver  on  the 
Canadian-Australian  liner  Aorangi.  When 
the  big  liner  reached  quarantine  ground 
off  the  port  of  Honolulu,  it  was  tearded 
by  a  welcome  committee  of  Honolulu 
newspaper  men  and  others.  The  enter¬ 
tainment  during  the  stay  of  the  visitors, 
while  unofficial,  had  a  strong  official 
flavor  in  that  Governor  Wallace  R.  Far¬ 
rington  of  the  Territory  of  Hawaii,  who 
was  a  lifelong  newspaper  man  until  he 
resigned  as  general  business  manager  of 
the  Honolulu  Star-Bulletin  to  take  over 
the  gubernatorial  post,  delivered  the  ad¬ 
dress  of  welcome  at  the  main  function 
given  for  the  visitors.  This  was  a  large 
luncheon  on  the  second  day  of  their  stay. 

The  party  was  headed  by  Viscount 
Burnham,  proprietor  of  the  London 
Daily  Telegraph,  and  the  British  party 
included  the  following: 

Major  Hon.  John  Jacob  -Astor,  chair¬ 
man  of  the  Times  Publishing  Company, 
London. 

Lord  Apsley  of  the  Morning  Post. 

Rt.  Hon.  Charles  William  Bowerman, 
member  of  Parliament  for  the  I.abor 
party. 

Sir  Harry  E.  Brittain,  organizer  of  the 
first  Imperial  Press  conference  in  1909. 

H.  T.  Cadbury  of  the  London  Daily 
Neivs. 

Sir  Emsley  Carr,  editor  and  part 
proprietor  of  Neivs  of  the  World  and 
vice-president  and  director  of  various 
papers  in  Cardiff,  Wales. 

David  Davies,  editor  and  part  pro¬ 
prietor  of  the  .'^outh  Wales  Daily  Post. 

Sir  William  Davies,  editor  of  the 
IVestern  Daily  Mail,  Evening  Express 
and  IVeekly  Mail,  Cardiff,  Wales. 

Sir  Howard  d’Egville,  editor  of  the 
Journal  of  the  Parliaments  of  the  Em¬ 
pire. 

Captain  .Anthony  Eden,  M.P.,  of  the 
York.thire  Post. 

J.  H.  Findlay  of  the  Edinburgh  Scots¬ 
man. 

N.  P>.  Graham  of  the  West  .Southamp¬ 
ton  Express  and  Star. 

.A.  P.  Herbert  of  Punch. 

Sir  F.flward  Iliffe,  director  of  the  Mid¬ 
land  Daily  Telegraph.  Weekly  News¬ 
paper  Proprietors’  .Association,  Iliffe 
Press  and  .Allied  Newspapers,  Ltd. 

Perceval  l.andon.  special  correspondent 
for  the  London  Daily  Mail  and  the  Daily 
Telegraph. 

Sir  Frank  Newnes,  chairman  of  George 
Xewnes.  Ltd.,  publishers.  . 

Col.  Sir  Joseph  Reed,  general  manager 
and  part  proprietor  of  the  Nezvcastle 
Chronicle. 

it.  H.  Shaw  of  the  London  Times. 

H.  E.  Turner,  secretary  of  the  Empire 
Press  Union. 

(C(mtinued  on  page  70) 
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Kn.  Farrinrton,  hospitable  vife  of 
the  Hawaiian  Governor. 


Newspaper  Workers  of  the  World 
Bask  In  Hawaii  Sun 


Governor  W.  E.  Farrington,  of 
Hawaii,  former  general  manager 
I  "Honolulu  Star  Bulletin.” 


Hewipaper  men  with  the  United  States  fleet  gathered  at  a  famous  Hawaiian  hotel  sa 
the  northwest  coast  of  the  Island  of  Oahu. 


John  Kelson,  former  Vancouver  publisher, 
and  Mrs.  Kelson. 


Samuel  G.  Blythe  and  Kobert  H. 
Davis  wearing  Hawaii’s  greetings  in 
the  form  of  lei. 


(Right) — Hal  H.  Smith,  of  the  Waehir.gton  Bureau.  "Kew  York  Times,”  and  Mrs.  Smith,  as  they  were  leaving  Hawaii  following  Pacific  naval  manauvres.  (Center) — British  Pr^ 
Union  party  aboa.d  chip  for  Australia,  following  two  pleasant  days  at  Honolulu.  (Left) — Chester  H.  Rowell,  former  Fresno,  Calif.,  publisher,  and  Carroll  Binder,  "Chicago  DailT 

Mews"  writer. 


Viscount  and  Lady  Burnham,  of 
London,  wreathed  with  Hawaiian 
flowers  when  they  stopped  en  route 
to  Australia. 


I 


Homeward  bound  after  fleet  manceuveri  and  sallant  hoati:  (Left  to 


aformon  temple,  not  in  Utah,  was  the  background  aeleoted  by  these 
newspaper  men  who  visited  Hawaii  with  the  American  warships. 


right) — J.  B.  Farrington,  “Honolulu  Star  Bulletin”;  Verne  E.  Joy 
“Centralia  (Ill.)  Sentinel”;  J.  C.  Brimblecom,  “Newton  (Kass.) 
Graphic”;  Frank  P.  Glass,  Jr.,  “St.  Louis  Star”;  Carter  Field,  “New 


York  Herald  Tribune  ;  D.  H.  MacAdam,  Honolulu  postmaster;  V,  Y. 
Dallman,  “Springfield  (Ill.)  State  Begister”;  A.  S.  Henning,  “Chicago 
Tribune”;  Paul  F.  Kueller,  “Chicago  Abendpost”;  Biley  H  Allen 
“Honolulu  SUr-Bulletin.” 


Newspaper  visitors  took  part  in  the  “Hukilau  and  Luan"  or  fishing 
party  on  the  famous  Hawaiian  beach. 


Newspaper  men  at  the  Institute  of  Pacific  Belations  at  Honolulu  in¬ 
cluded,  left  to  right,  front  row:  Paul  Scharrenberg,  “Coast  Seamen's 
Journal”;  Carroll  Binder,  “Chicago  Daily  Nows”;  Hin  Wong,  Beuter's 
Ltd.;  William  Allen  White,  “Emporia  (Kan.)  Gazette";  Dr.  H. 
Zumoto,  “Herald  of  Asia,”  Tokio;  back  row:  Dr.  Frank  Bawlinson. 
“Chinese  Becorder,”  Shanghai;  Dr.  Paul  Hutchinson,  “(Diristian  Cen¬ 
tury,”  Chicago;  John  Nelson,  Vancouver,  B.  C.;  Chester  H.  Bowell, 
Berkeley,  Calif.;  Yusuke  Xsurumi.  _ 

Tokio;  Biley  H.  Allen;  Yang  S.  Kim.  ^ 

“Seoul  (Korea)  Chosen  ”  //(  \  ) 


Paul  Cowles,  western 
division  superintendent 
Associated  Press. 


% 


AT 


(Loft) — Three  correspondents  who  accompanied  the  fleet  to  Hawaii:  John  Snell,  Associated  Press;  Arthur  F.  De  Grove,  United  Press:  W.  C.  Cayco,  International  News  Service. 
(Center) — Members  of  the  Institute  of  Pacific  Belations:  Biley  H.  Allen,  Paul  Scharrenbei g,  Alfred  Rolmar,  “San  Francisco  Bulletin";  John  Nelson,  Stephen  H.  Boberts.  Melboums. 
Australia;  Carroll  Binder.  (Bight) — Honolulu  siieeds  the  parting  guests.  William  Allen  White,  Miss  Helen  Holman  and  her  father.  Alfred  Holman. 


Three  Delegations  Visit  Crossroads 
of  the  Pacific 
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Editor  &  Publisher  for  October  3,  1925 


KEYSTONE  HEARS!  DAILY  MARKS  45TH  YEAR 


First  Paper  in  Nation-wide  Chain  Purchased  by  Sen.  George  Hearst  in  1880 — Built  Prestige  on  Newi 
Feats  and  Work  of  Brilliant  Writers — ^W.  R,  Hearst  Took  Charge  at  24 


pK)RTY-FIVE  years  ago  tomorrow,  a 
man  in  San  Francisco  trundled  a 
pushcart  of  papers  across  the  cobble¬ 
stones  to  the  post- 


.  cir- 
some 


George  Dearst 
Present  head  of  Examiner 


office.  The  Sum 
Frattcisco  Exatni- 
tier,  parent  of  the 
great  organization 
of  Hearst  news¬ 
papers  texlay,  was 
then  and  there 
born,  with 
culation  of 
12,000. 

The  age  is  not 
hoary,  as  ages  of 
newspapers  go. 
I’ut  it  is  a  strik¬ 
ingly  short  span 
of  life  for  the 
head  of  such  a 
youngster  whose 


Within  six  weeks  after  he  took  over 
the  newspaper,  young  Hearst  shocked 
Western  journalism  by  an  unprecedented 
burst  of  enterprise.  It  was  a  forecast 
of  greater  feats  to  come,  the  proclama¬ 
tion  of  the  Hearst  policy :  “Spare  no 
expense,  but  get  the  news.  Get  it  first !” 
Word  was  received  in  San  Francisco 
that  the  famed  Hotel  Del  Monte,  at 
Monterey,  some  200  miles  down  the  coast, 
was  in  flames.  The  new  publisher  im¬ 
mediately  chartered  a  sjiecial  train,  filled 
it  with  staff  artists  and  writers,  and  dis 


Mark  Twain,  Max  O’Kell,  Gertrude  and  equipment  were  destroyed  in  the  enw 


fire  of  1906.  But  while  the  ruins  of  Sa 
Francisco  still  were  smouldering,  the  Ex¬ 
aminer,  its  staff  faithful  to  duty,  was  b^ 
ing  published  in  Oakland,  calling  for  tbt 
rebuilding  of  a  new,  greater  city  on  tht 
site  of  the  old. 

In  1913  the  Examiner  had  a  circula¬ 
tion  of  122,426.  In  1923  it  had  gone  to 
185,243.  Today  its  daily  and  Sunday 
average  is  196,/^.  Last  year  the  advet' 


family,  a  comparative 
personal  characteristics  are  now  perpetu¬ 
ated  by  25  sturdy  newspapers  that  cover 
the  United  States  with  a  combined  cir¬ 
culation  of  three  and  a  half  millions  daily, 
four  million  Sunday. 

The  manner  of  the  birth  of  the  first 
“Hearst  newsi)aper”  was  a  prophecy  of 
all  tljiat  has  followed.  Senator  George 
Hearst'  father  of  William  Randolph 
Hearst,  bf)ught  the  F.xamincr, 

an  honored,  sul)stantial  hut  rather  mori¬ 
bund  japer  that  dated  back  to  Civil  War 
<lays,  on  Oct.  2,  1880,  and  launched  it 
as  a  morning  paper.  He  tendered  the 
staff,  printers  and  all,  a  Saturday  night 
banquet.  They  spent  the  next  day  getting 
office  and  equipment  in  order  and  on  the 
following  morning  put  out  the  first  issue. 

The  first  edition  marked  an  improve¬ 
ment.  F'or  all  it  was  but  four  pages,  it 
set  a  standard.  Local  news  was  on  the 
first  page.  Railroad  and  steamship  time¬ 
tables,  highly  important  news  of  that  day, 
occupied  leading  columns  on  the  first 
page.  The  most  important  news  of  the 
world  and  the  nation  that  the  telegraph 
could  supply,  with  the  detailed  thoughts 
and  doings  of  San  h'ranciscans  of  all 
classes,  filled  the  three  other  pages. 

The  man  with  the  pushcart  went  to 
the  postoffice,  then  t(K)k  a  bundle  of 
t)apcrs  on  to  the  waterfront.  There  a 
“Whitehall”  boat  was  waiting.  Its  name 
connotes  speed,  perhaps,  but  it  was  only 


Atherton,  Joaquin  Miller,  were  among 
the  Examiner’s  writers.  Edwin  H. 

Markham  wrote  “The  Man  With  the 
Hoe”  for  the  enterprising  young  paper. 

.\long  with  giving  its  readers  the  best 
of  the  news,  the  Examiner  took  aggres¬ 
sive  editorial  stands  which  it  followed 
with  action.  In  1889,  confronted  by  the 
Asiatic  problem,  the  paper  sent  out 
special  labor  trains,  and  established  free 

employment  bureaus  for  white  labor  that  tising,  in  agate  lines,  totaled  18,235,801" 
exist  to  this  day.  It  pointed  the  menace  Forty-five  years  old!  Still  on  its  staff 
patched  it  to  the  scene  of  the  fire.  His  of  Oriental  labor,  suggestiig  measures  today  is  Ike  Allen,  the  exchange  editor 
competitors  waited  for  the  details  to  that  ultimately  have  solved  the  problem,  hale,  happily  working.  He  helped  sti 
reach  them  a  day  or  so  later,  in  the  In  1891  it  revived  the  slumbering  pro-  the  type  for  the  first  edition.  The  othen 
leisurely,  traditional  way.  ject  of  the  Panama  Canal.  It  upset  all  of  that  faithful  handful  of  men  all  lute 

The  following  morning  the  Examiner  the  dearly  loved  proverbs.  The  more  it  been  retired.  Were  it  not  for  the  dignity 
came  out  with  14  pages,  with  one  of  rolled  the  more  moss  it  shed,  the  greater  of  being  the  parent  of  a  world-wide  sys- 

.  - - - - 1  became  its  influence  and  prosperity.  Its  tern  of  Hearst  publications,  the  Examiner 

characteristics  of  enterprise  and  public  still  would  be  a  husky  infant  among  the 
spirit,  carried  on  today  by  its  numerous 
tumbled  all  the  old  traditions 


the  most  complete,  interesting  and  vivid 
stories  of  a  big  fire  that  ever  had  been 
published  in  the  West.  There  was  the 
now  familiar  Hearst  spread  of  photo¬ 
graphs,  three  and  four  column  layouts. 
Three  editions  were  run  off  the  press  to 
meet  the  demand. 

The  Examiner  followed  its  first  big 
“scoop”  by  taking  lirm  stands  in  problems 
affecting  the  people.  .Y  new  city  charter 
was  proposed.  The  paper  fought  it  on 
the  ground  that  it  would  open  the  way 
for  further  bfiss  control  of  city  politics. 
The  charter  was  defeated.  Then  the  Ex¬ 
aminer  proposed  a  new  charter  that 
would  not  be  objectionable,  and  put  it 
across.  It  opened  a  crusade  to  force  a 
privately-owned  water  company  to  lower 
its  exorbitant  rates.  It  won  that,  and 
1  campaign  to  force  the  electric  com¬ 
panies  to  bury  their  wires  in  the  down¬ 
town  district. 

The  paper  caught  the  public  favor,  and 
within  two  months  after  taking  it  over, 
young  Mr.  Hearst  announced  that  the 
Examiner  was  gaining  circulation  at  the 
rate  of  a  thousand  a  week.  He  enunci¬ 
ated  a  policy:  “There  is  no  substitute 
for  circulation !”  A  branch  office  was 
opened  in  Oakland,  forerunner  of  the 
Examiner’s  present  complete  Oakland 
Edition.  Special  trains  were  chartered 
to  carry  the  paper  on  Sunday  morning — 
even  then  the  “Hearst  organization”  was 
setting  great  store  by  the  Sunday  edi¬ 
tions — to  subscribers  at  distant  points. 
Flushed  with  success  at  home,  Mr. 


progeny, 
and  conventions  of  journalism. 

Young  Mr.  Hearst  spent  a  sizeable  sum 
for  the  longest  cable  message  ever  re¬ 
ceived  in  San  Francisco— and  made  a 
spread  of  the  romantic  double  suicide  of 
the  Crown  Prince  Rudolph  of  Austria 
and  the  Barronne  Marie  de  Vetsera.  The 
Samoan  trouhles  began  to  attract  atten¬ 
tion,  and  the  Examiner  sent  a  special  cor¬ 
respondent  to  the  islands,  giving  to  the 
world  full  and  accurate  account  of 
(jermany’s  attempt  to  gain  control  of 
Samoa. 

In  1889  the  Examiner  sent  a  staff  cor¬ 
respondent  to  China  to  investigate  the 


great  newspapers. 


HEARST  PROMOTES  COBLENTZ 


Managing  Editor,  San  Francisco  Exan- 
iner.  Now  Publisher 


\V.  R.  Hearst  has  promoted  Edmond 
Coblentz,  formerly  managing  editor  of  tht 
San  Francisco  Examiner  to  publisher  of 
the  paper. 

George  Hearst,  formerly  assistant  pub¬ 
lisher,  has  been  made  president  of  the 
Examiner  Corporation;  James  A.  Calla¬ 
han  retains  his  title  as  general  manager. 

'Mr.  Coblentz  on  Sept.  25,  1900,  went  on 


,  j  ,  r  .  Examiner  as  cub  reporter;  on  Sent, 

causes  and  describe  the  ravages  of  the  26,  1925,  he  reached  his  present  post 
great  famine.  A  special  correspondent 


A  city  mayor  is  to  be  permitted  a  fling 
as  newspaper  editor. 

Mayor  Nelson  of  St.  Paul  will  spend 
Oct.  17  at  the  desk  of  H.  R.  Galt,  man- 

- r — .  . — . -  -  .  I-  L-j  r  ■  1  •  u  j  j  r  u  If*  editor  ol  the  St.  Paul  Pioneer  Preu 

a  rowboat,  manned  by  two  sturdy  oars-  Hearst  began  making  a  bid  for  national  in  the  bay  ^  and  rescued  fishermen  left  and  Dispatch,  to  edit,  as  he  sees  fit  the 
men.  They  rowed  across  the  bay  to  attention.  In  1888  the  Examiner  started  there  to  perish--^and^  brought  alwut  an  Sunday  edition  of  Oct.  18. 


of  the  Examiner  was  in  Japan  to  write 
the  first  story  of  the  earthquake  that 
devastated  the  Mikado’s  kingdom  in  1891. 
The  Examiner  sent  a  correspondent  to 
Hawaii  to  inquire  into  the  subject  of 
Hawaiian  annexation. 

The  paper  introduced  the  writings  of 
a  woman  staff  correspondent — “Annie 
Laurie” — one  of  the  first  women  writers, 
still  writing  under  that  name  and  under 
her  own,  Winifred  Black.  Through  her 
it  exposed  the  lack  of  facilities  for  car¬ 
ing  for  children,  and  established  the 
famous  “Little  Jim,”  the  Eye  and  Ear 
and  Tuberculosis  hospitals  for  children. 
Two  Examiner  reporters  swam  to  a  rock 


ST.  PAUL  MAYOR  WIU 
EDIT  AN  EDITION 


Municipal  Executive  Plant  to  Boot! 
Progrett  of  Northwest  and  Bury 
Crime  Newt,  in  Oct.  17 
Ittue  of  Pioneer  Prett 
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Oakland,  there  connecting  with  the  stages 
and  steam  trains. 

Alxiut  the  first  step  that  -Senator 
Hearst  took  was  to  establish  a  regular 
“pay  day”  for  his  staff.  Then  he  began 
investing  money  in  men.  He  started  talk 
of  cylinder  presses,  and  illustrations. 
More  printers  were  sought.  The  best 
one  in  .San  Francisco  was  approached  by 
the  composing  room  foreman,  who  held 
out  every  inducement  and  then  added ; 

“Senator  Hearst  is  going  to  get  out 
an  eight-page  paper  pretty  soon.” 

“That  settles  it.”  said  the  sought 
printer.  “He’ll  lx*  broke  in  six  months. 
I’ll  stick  to  a  steady  job!” 

Wages  were  increased.  The  men 
caught  the  spirit  of  the  incipient  “Hearst 
organization.”  There  was  a  fire  one 
morning  while  the  printers  and  the  staff 
•  were  on  their  way  home.  They  dashed 
back  to  the  shop  and  put  out  the  Ex¬ 
aminer’s  first  “extra.” 

Soon  a  two-horse  wagon  replaced  the 
pushcart.  The  paper  grew  slowly  but 
steadily  for  its  first  seven  years.  Then 
William  Randolph  Hearst,  just  graduated 
from  Harvard,  returned  to  his  home  in 
San  Francisco,  and  in  March,  1887,  took 
over  the  paper  from  his  father. 

The  new  publisher  was  24  years  old. 
filled  with  new  ideas.  At  once  he 
launched  upon  ambitious  plans.  New 
presses  and  new  mechanical  equipment 
were  installed.  New  writers  were  sum¬ 
moned  to  the  staff.  The  naper  took  clear 
and  abrupt  editorial  policies  in  the  in¬ 
terest  of  the  mass  of  citizens  that  it 
served. 


an  agitation  to  bring  the  Democratic  Na¬ 
tional  Convention  to  San  Francisco. 
Eastern  newspapers  opposed  him,  object¬ 
ing  that  they  could  not  get  telegraphic 
service  to  cover  the  news  in  such  a  dis¬ 
tant  western  city.  The  young  publisher 
accepted  their  challenge.  He  offered  to 
publish  a  New  York  edition  and  supply 
more  telegraphic  news  than  an  Eastern 
jiewspaper  could  publish.  So  it  ramc  to 
pass  that  the  first  anniversary  edition  of 
the  Examiner  under  his  management  was 
published  in  Washington.  D.  C..  by  a 
staff  of  men  that  Mr.  Hearst  took  there 
to  demonstrate  his  point.  It  was  such 
a  convincing  argument  that  President 
Geveland  himself  was  obliged  to  step  in 
and  save  the  Democratic  convention  for 
the  East. 

The  Examiner,  in  the  first  year  that 
William  Randolph  Hearst  took  control, 
began  casting  its  lines  for  famous  writers 
and  artists,  as  well  as  for  young  men  of 
promise.  .Ambrose  Bierce,  one  of  the 
most  brilliant  satirists  and  essavists  of 
that  epoch,  wrote  his  column  of  “Prattle” 
for  the  editorial  nage.  Th.  Nast, 
America’s  first  foremost  cartoonist,  was 
added  to  the  staff  in  1888.  They  were  to 
he  followed  bv  a  list  of  notables. 

On  Oct.  20.  1889.  the  old  “blanket 
sheet”  nassed  forever,  and  to  mark  the 
event.  Mr.  T^earst  issued  a  40  page  edi¬ 
tion.  announcing  that  henceforth  the  paper 
would  be  ten  pages  daily.  “The  Monarch 
of  the  Dailies”  as  it  was  then  came  into 
existence.  The  Examiner  had  attained 
tVio  imoress've  circulation  of  55,000  daily. 
62,000  Sunday. 


improvement  in  the  Life-Saving  Service. 
While  posses  hunted  the  notorious  train 
bandits  Sonntag  and  Evans  in  their 
mountain  fastness,  an  Examiner  reporter 
found  them  and  brought  back  an  inter¬ 
view.  A  railroad  train  was  stalled  in  the 
snowsheds  in  the  mountains.  The  Ex¬ 
aminer  sent  a  special  engine  equipped 
with  a  snowplow,  laden  with  food  and 
clothing,  and  rescued  them.  A  reporter 
went  into  the  mountains  and  captured  a 
live  grizzly  bear,  to  make  a  story.  An¬ 
other  made  a  long  trip  on  foot  over  the 
Canadian  border  and  found  the  leak 
through  which  thousands  of  Chinese  and 
hundreds  of  pounds  of  opium  were  pour¬ 
ing  into  the  United  States.  Still  another 
jumped  overboard  from  a  ferryboat  in 
the  Bay  to  prove  the  Examiner’s  revela¬ 
tion  that  the  life-preservers  were  filled 
with  something  other  than  cork. 

And  so  it  went  as  Mr.  Hearst  was 
setting  the  pace  for  the  g>-pat  string  of 
paners  that  grew  from  the  Examiner.  In 
1896  he  began  to  branch  out.  He  pur¬ 
chased  the  Netv  York  Journal,  taking 
men  from  the  San  Francisco  paner  to 
staff  it.  He  followed  with  the  Chicago 
Aniericitn.  on  July  4.  1900;  the  Los 
.dneeles  F.xaminer,  in  1903.  and  the 
Boston  American  in  1904.  \\’hat  has  oc- 
ciir^d  aftpr  is  current  history. 

Under  his  direction  th^  Examiner  pro¬ 
duced  such  men  as  “Tad.”  Homer  Daven¬ 
port.  Swinrerton,  Bud  Eisher,  to  men¬ 
tion  hut  a  few.  In  November,  1902.  the 
paper  went  abo'’e  the  100  000  circulation 
mark  and  Mr.  Hearst  and  his  staff  cele¬ 
brated  it  with  a  big  banquet.  Its  plant 


The  newspaper’s  entire  editorial  organ¬ 
ization  will  be  turned  over  to  the  mayor, 
who  will  attend  to  all  routine  duties  of 
managing  editor  and  direct  the  handling 
and  make-up  of  the  edition. 

Mayor  Nelson  has  announced  he  will 
devote  the  issue  to  a  recital  of  the  prog¬ 
ress  of  St.  Paul  and  the  Northwest.  H« 
has  said  he  intends  to  segregate  crime 
news  on  an  inside  page. 

Commenting  on  the  stunt,  Mr.  Galt  tele¬ 
graphed  Editor  &  Publisher: 

“We  conceived  the  idea  that  it  weiuld  be 
an  interesting  newspaper  enterprise  to 
have  Mr.  Nelson  as  ‘guest  editor’  of  the 
Sunday  Pioneer  Press  for  one  issue  and 
I  invited  him  to  act  in  that  capacity  for 
the  edition  of  Oct.  18. 

_  “In  accepting,  Mr.  Nelson’s  one  condi¬ 
tion  was  that  we  should  be  careful 
announcing  the  ‘stunt’  to  make  it  plain 
that  there  had  been  no  differences  of  opin¬ 
ion  between  us.  This  we  have  done.  As 
a  matter  of  fact,  we  have  supported  the 
mayor  in  all  his  campaigns  and  our  rela¬ 
tions  with  him  are  entirely  cordial. 

“We  made  absolutely  no  conditions  of 
any  kind  in  our  invitation,  and  the  mayor 
is  at  liberty  to  get  out  any  kind  of  a  news 
paper  that  he  wants  to  get  out.  The  more 
he  departs  from  our  own  usages  and 
policies  the  better  pleased  we  shall  be. 
because  we  feel  that  the  contrast  will  be 
the  more  interesting. 

“Mr.  Nelson  is  a  vigorous  personality, 
has  positive  ideas  on  many  subjects,  is  a 
first-rate  executive,  and  we  feel  the  re. 
suits  will  provide  interest.” 
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Editor  &  Publisher  for  October  3,  1925 


TABLOID  UPHELD  AS  TO-MORROW^S  NEWSPAPER’ 

H.  V.  Kaltenborn,  Brooklyn  Elagle,  Sees  Great  Opportunities  in  Small-Paper  Field,  Addressing  New 
Jersey  Editors — McKemon  Asserts  Present  Is  Journalism’s  “Golden  Age.’’ 


1 


l^vEATION  of  high-grade  tabloids  was  and  physical  mechanics,  its  morals  and  its  disturbed  conditions  which  are  still  ap-  The  whole  motive  of  modem  journalism 
upheld  this  week  as  the  “greatest  manners.  What  Dickens  said  about  our  parent  in  so  many  parts  of  the  world.  was  to  ‘sell  the  papers.’ 
opportunity  in  present  day  journalism”  by  press  in  his  American  Notes  was  at  least  "As  to  the  much-mooted  deterioration  “The  identity  of  the  writer  was  not  re- 
H.  V.  Kaltenborn,  associate  editor  of  the  partly  true  in  1850.  It  is  no  longer  true  of  the  American  press  I  cannot  see  it.  vealed  and  it  struck  me  as  mildly  amusing 

Brooklyn  Eagle.  today.  The  consolidation  of  newspapers  is  in-  that  a  newspaper  man  who  accused  his 

Mr.  Kaltenborn  was  addressing  the  “But  we  still  have  sins.  Over-emphasis  evitable  in  an  era  of  large-scale  produc-  contemporaries  of  cowardice  should  him 
sixth  annual  Newspaper  Institute  con-  on  crime  news  is  one.  Even  the  good  lion.  Weaker  newspapers  are  bound  to  self  write  anonymously!  However,  what 
ducted  at  Rutgers  University,  New  papers  print  too  much  of  it  while  the  fall  by  the  wayside  where  the  competition  is  more  to  the  point  is  that  he  spoiled  his 
Brunswick,  N.  J.,  by  the  New  Jersey  scandal  sheets  have  long  passed  the  point  is  keen.  The  creation  of  chain  newspapers  case  when  he  betrayed  the  fact  that  he 
Press  Association.  His  subject  was  “The  of  decency.  In  England  they  are  already  in  many  cities  might  be  a  danger  if  it  were  was  only  36  years  of  age  and  had  been 

Press— Prophet  or  Profiteer?”  and  he  threatened  with  legal  restrictions.  Lord  to  go  too  far.  But  the  process  has  in  newspaper  work  only  15  years.  This 

chose  to  be  optimistic  in  answering  the  Darling’s  Judicial  Proceedings  Bill  would  scarcely  begun.  Nine  American  dailies  meant,  of  course,  that  his  entire  experi- 

question  he  had  set  himself.  bar  the  publication  of  salacious  details  of  out  of  every  ten  are  owned  by  individuals  ence  had  been  in  modern  journalism. 

Other  speakers  at  the  Institute  were  divorce  proceedings  and  scandal  cases,  or  companies  that  own  newspapers  in  only  He  knew  nothing  from  actual  contact  of 

likewise  confident  the  “good  days”  of  English  papers  are  both  better  and  worse  one  city.  .\nd  if  anyone  succeeds  m  buy-  what  luul  gtme  before.  To  contrast  in 

I  journalism  were  at  hand  today,  and  not  than  our  own— better  in  the  proportion  ing  up  all  the  newspapers  in  a  town  he  telligently  the  journalism  of  the  present 

I  lost  in  a  bright  past,  or  behind  dream  of  space  they  devote  to  serious  matters,  merely  creates  an  opportunity  for  a  with  that  of  yesterday  one  must  go  back. 


clouds  in  the  future.  Among  them,  Ed-  worse  in  the  lengths  to  which  they  go  in 
ward  McKernon,  eastern  superintendent  publishing  salacious  details. 


stronger  rival  to  break  into  his  field. 


as  some  of  us  can,  25  or  30  years.  Back 


“The  higher  ethical  standards  of  Ameri-  to  the  days  of  hard-boiled  partisanship 


of  the  Associated  Press,  went  so  far  as  “There  is  growing  resentment  against  can  business  are  reflected  in  the  press.  when  the  news  page  was  the  ally  of  the 


to  assert  “we  are  living  in  the  Golden  the  invasion  of  privacy.  Too  often  no 
.\ge  of  Journalism,”  and  that  “present  public  interest  is  served  and  the  only 


“.Advertising  standards  are  much  higher  editorial,  and  political  differeiKes  fre- 
than  they  were  and  the  stronger  economic  quently  were  carried  to  the  extreme  of 


day  editors  are  exerting  a  far  greater  in-  motive  is  monetary  profit  from  printing  position  which  newspapers  occupy  has  also  personal  enmities.  When  I  began  news 


fluence  for  good  than  ever  was  permitted  juicy  scandal.  .  x.  r  .  •  .  j  -  • 

to  the  masters  of  yesterday.”  "I  participated  recently  in  a  discussion  vidual  advertiser.  Newspaper  men  as  a  iiapers  if  he  wished  to  get  both  sides  of 

In  addition  to  Mr.  McKernon  and  Mr.  of  the  relations  of  courts  and  press  before  whole  are  much  better  educated  than  they  a  political  campaign  though,  unfortu 

Kaltenborn,  other  speakers  at  the  Insti-  the  New  York  Bar  .Association.  Every  were  a  quarter  of  a  century  ago.  Per-  nately,  few  did.  Now  you  need  to  buy 

rate  included  Prof.  Allen  S.  Will,  on  lawyer  and  judge  who  spoke  was  con-  sonnel  standards  are  higher  and  the  but  one  real  newspaper  to  learn  both  sides 
“Economic  Usefulness  of  ^hools  of  vinced  that  public  morals  are  jeopardized,  schools  of  journalism  have  done  their  of  any  important  que^ion. 

Journalism”;  Henry  L.  Bullen,  American  criminals  are  aided,  and  the  administration  part  to  make  them  so.  “But  if  the  journalism  of  today  is  not 

Type  Founders  Company,  “Higher  Uses  of  justice  is  hampered  by  the  manner  in  “There  is  little  danger  that  editors  or  recognized  for  what  it  is,  the  fault  is 

of  Typography”;  S.  S^elmeier,  Alex-  which  certain  newspapers  handle  criminal  reporters  will  become  too  highbrow.  They  largely  our  own.  We  have  permitted  the 

ander  Hamilton  Institute,  “A  Few  Adver-  new's  and  court  proceedings.  are  too  close  to  the  muck  and  ruck  of  life  term  journalism  to  be  used  very  loosely 

rising  Fundamentals”;  and  Carl  C.  “If  this  is  true,  and  the  leaders  of  the  for  that.  The  danger  is  that  in  their  until  in  the  iKjpular  mind  it  has  come 
Dickey,  IVorld’s  kVork,  “A  Defense  American  Bar  believe  it  is  true,  the  time  eagerness  to  appeal  to  the  half-literate  to  signify  almost  anything  in  the  way 
of  the  Press  Agent.”  Prizes  were  will  come  when  legitimate  newspapers  will  mas.ses  they  will  go  too  far  the  other  way.  of  publicity.  That’s  enough  to  blackball 
awarded  newspapers  competiting  under  have  to  suffer  because  of  what  the  gutter  They  must  not,  of  course,  chronicle  only  any  profession.  For  this  is_  an  age  of 


made  them  less  dependent  on  any  indi-  paper  work  one  had  to  buy  two  news- 


m 


Journalism” ;  Henry  L.  Bullen,  American  criminals  are  aided,  and  the  administration  part  to  make  them  so. 
Type  Founders  Company,  “Higher  Uses  of  justice  is  hampered  by  the  manner  in  “There  is  little  dar 
of  Typography”;  S.  S^elmeier,  Alex-  which  certain  newspapers  handle  criminal  reporters  will  become 
ander  Hamilton  Institute,  “A  Few  Adver-  new's  and  court  proceedings.  are  too  close  to  the  m 

rising  Fundamentals”;  and  Carl  C.  “If  this  is  true,  and  the  leaders  of  the  for  that.  The  dang< 


seven  different  classifications. 

F.  A.  Robertson,  Washington  Star, 


will  come  when  legitimate  newspapers  will  mas.ses  they  will  go  too  far  the  other  way. 
have  to  suffer  because  of  what  the  gutter  They  must  not,  of  course,  chronicle  only 


snipes  are  doing. 

“There  is  also  ‘Peeping  Tom’  interest 


president  of  the  New  Jersey  Press  Asso-  and  some  newspapers  specialize  in  cater-  while  we  are  woi 
elation,  presided  at  the  Institute  sessions,  ing  to  it.  They  do  well  at  it,  too.  There  for  the  world  ki 
while  Eugene  W.  Farrell,  Newark  Even-  is  a  public  for  every  kind  of  play,  every  from  the  world.  ’ 


They  must  not,  of  course,  chronicle  only  any  professicui.  For  this  is  an  age  of 
the  things  of  good  report.  .Rather  let  us  self-expression.  Flveryone  is  express- 
follow  the  admonition  of  Carlyle  and  ing  something.  Occasionally  it  is  an 
while  we  are  working  ‘in  the  world  and  klea.  For  the  most  part  these  messages 
for  the  world  keep  ourselves  unspotted  to  the  world  are  essentially  selfish. 


while  Eugene  W.  Farrell,  Newark  Even-  is  a  public  for  every  kind  of  play,  every  from  the  world.”  .  Journalism,  from  the  nature  of  things, 

iig  News,  was  toastmaster  at  the  annual  kind  of  magazine  and  every  kind  of  news-  I»  k**  address,  Mr.  McKernon  said  in  cannot  be  selfish.  We_  are  accused  at 


paper.  To  say  that  it  doesn’t  pay  to  play 


times  of  ‘yellow  journalism.’  If  by  ‘yel- 


“There  are  excellent  opportunities  to  up  scaiKlal,  undressed  females,  and  gossip 
imitate  the  better  things  in  tabloid  is  to  deny  some  of  the  most  striking  cir- 
joumalism,  Mr.  Kaltenborn  maintained,  culation  and  advertising  linage  figures 
“No  one  can  deny  that  the  tabloid  form  in  metropolitan  journalism, 
is  much  more  convenient.  “The  peak  of  mass-circulation  seems  to 


scaiKlal,  undressed  females,  and  gossip  “Wc  are  living  in  the  Golden  -Age  of  low’  is  meant  the  sort  of  thing  that  is 
to  deny  some  of  the  most  striking  cir-  Journalism.  That  may  be  news  to  some  designed  to  exploit  the  public,  there  is  no 
lation  and  advertising  linage  figures  newspaper  men.  It  surely  will  lie  news  such  thing  as  ‘yellow  journalism.’  Jour- 
metropolitan  journalism.  to  our  critics.  I  do  not  blame  the  lay  nalisni  does  not  exploit.  Journalism 

“The  peak  of  mass-circulation  seems  to  critic.  He  judges  us  as  we  all  judge  the  serves.  Yellow  publicity  there  may  be. 


“With  the  reduction  of  forest  area  and  have  been  reached.  The  increase  of  total  other  fellow :  largely  from  appearances  but  such  is  m  np  sense  journalism, 
the  increasing  cost  of  print  paper,  the  circulation  of  New  York  City  newspapers  and,  frankly,  appearances  sometimes  are  “The  trouble  is  that  there  is  no  clearly 
tabloid  is  the  newspaper  of  tomorrow.  during  the  past  ten  years  has  little  more  against  us._  But  I  pity  the  newspaper  man  defined  demarcation^  in  the  popular  mind 

“The  high-grade  tabloids  would  con-  than  kept  pace  with  the  growth  of  popula-  who  is  living  so  close  to  the  ground  that  between  the  profession  of  journalism  and 

tiense  the  news  of  the  day,  much  as  cer-  tion.  Both  have  increased  by  something  he  never  gets  a  Tiroad^  view  of  modern  the  business  of  publicity.  Like  the  pro- 
1  tain  weeklies  condense  the  news  of  the  like  one  million  in  this  period.  More  journalism  with  a  position  that  is  unique,  fession  of  acting,  journalism  suffers  from 
!  week.  Advertising  rates  would  be  high,  people  read  some  newspapers  but  fewer  with  responsibilities^  that  are  staggering,  the  comiiany  it  keeps.  To  practice  his 

5  bot  the  advertisements  would  be  read.  people  read  several  papers.  There  are  and  with  opportunities  for  service  un-  profession  the  lawyer  must  have  his  cer- 

[  “Fewer  people  would  read  a  high-grade  enough  sections  in  one  newspaper  to  keep  erjualled  by  those  of  any  of  the  other  tificate,  the  physician  his  license,  and  the 


Run 


tabloid  than  read  the  moron-baiting  tab-  a  go(^-sized  family  happy.  Radio,  motor-  professions. 


teacher  his  diploma.  Anyone  can  call 


loids,  but  they  would  be  people  of  large  ing,  moving  pictures,  magazines,  sports  “Recently  I  read  in  one  of  the  high  him.self_  an  actor  and  in  the  name  of 
Ixiying  power.  With  some  $50,000,000  a  take  up  part  of  the  time  once  devoted  to  class  magazines  an  article  by  a  newspaper  journalism  one  can  get  away  with 

1 _ : _ r _ .  J  •  .  •• _  _ .1 _ I _ 1  _ _ 


.vear  being  invested  in  newspaper  space  by  newspaper  reading. 


man  who  deplored  the  ‘decadence’  of  the  murder. 


»  handful  of  high-grade  national  adver-  “Advertising  linage  still  seems  to  be  on  press.  He  glorified  the  older  journalism  “If  we  are  to  fulfil  our  supreme  mis- 


•»ers,  there  ought  to  be  a  few  crumbs  for  the  up-grade  but  here  too,  there  must  be 
tabloids  appealing  to  high  grade  readers.”  a  ‘saturation’  point.  To  one  who  travels 


the  up-grade  but  here  too,  there  must  be  when  the  editor  was  as  bold  as  a  lion  and  sion  with  the  maximum  benefit  to  the 
a  ‘saturation’  point.  To  one  who  travels  would  have  burned  at  the  stake  rather  public,  we  must  recognize,  and  the  pubiK 


Text  of  Mr.  Kaltenborn’s  address  fol-  much  abroad  our  extremely  high  standard  than  compromise  with  his  convictions,  must  understand,  what  is  journalism  a^ 

hws  in  part:  of  living  and  continuous  prosperity  are  Today  the  editor  had  lost  his  courage  what  is  publicity  rnasquerading_  in  the 

“No  matter  how  we  apply  the  test,  nothing  short  of  amazing.  It  is  difficult  to  and  in  fact  about  everything  else  except  trappings  of  journalis^  It  is  time  that 

present-day  newspapers  are  better  than  see  how  it  can  keep  up  in  the  face  of  the  the  original  instinct  of  self-preservation,  journalism  was  defined  anew,  and  1  pro- 

those  of  the  past.  po.sc  to  define  it; 

■“  ■  “Journalism  i  s 

the  profession  of 
observing  and  re¬ 
flecting  the  facts 
and  significance  of 
current  events. 

“That  is  our 
mission.  To  know 
what  is.  To  de¬ 
termine  with  in¬ 
dustry  and  with 
cold-blooded  exact¬ 
ness  the  facts  of 
every  happening 
significant  of  the 
society  of  today. 
To  tell  a  bewild¬ 
ered  world  what 
is.  To  indicate 
what  must  be  the 
starting  point  of 
intelligent  thinking 
if  sanity  is  to  rule. 

w  Jersey  Press  Association  in  attendance  sixth  annual  newspaper  institute.  President  F.  A.  Robertson,  (Continved  on 
Washington  Star,  front  row,  eighth  figure  from  left.  75) 


They  are  no  long- 
o*  tr  run  by  political 
a™  diques  and  party 
r  lot  bosses.  They  are 
Bore  independent 
condi"  financially. 

;ful  in  “Because  it  costs 
t  pla®  real  money  to  start 
f  op®  a  paper  now  the 
le.  -As  newspaper  birth- 
ted  the  rate  has  declined, 
ir  rela-  So  has  the  death 
rate.  Newspapers 
ons  ot  are  more  dependent 
mayor  upon  legitimate  in- 
i  news-  come  from  readers 
le  more  and  advertisers  and 
es  aM  less  dependent  upon 
'3I)  political  pap  or  per- 
will  be  ^1  contributions 
from  owners  and 
onality*  snpporters. 

;ts,  is  a  ‘“he  newspaper 


Members  of  the  New  Jersey  Press  Association  in  attendance  sixth  annual  newspaper  institute.  President  F.  A.  Robertson, 
f«npros«l  its  mental  Washington  Star,  front  row,  eighth  figure  from  left. 
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RETAIL  STORES  SPENDING  $400,000,000 
IN  NEWSPAPERS  YEARLY 


Methods  of  Budgeting  a  Year’s  Advertising  Told  National 
Retail  Dry  Goods  Ass’n  Meeting  in  Detroit — Newspapers 
Should  Maintain  Service  Departments,  Taft  Says 


Approximately  $600,000,000  is  things  and  more  careful  to  advertise  real 

cfwtit  ^ntiiiallv  fnr  Sci1cs*Vr1U£S. 


s|>ent  annually  for  retail  advertising  sales-values." 
in  this  country,  William  J.  lirown,  adver-  _  Morris  'A. 
tising  manager  of  James  McCreery  &  Company,  Cl 


NDING  $400  000  000  vertisers  should  not  be  backward  in  their  lie  to  place  any  reliance  in  the  integn:; 

,  *  *  praise  of  the  policy  and  in  their  support  or  the  veracity  of  retail  advertisin|  ij  ■ 

YEARLY  publication  which  has  nerve  enough  whole  when  a  considerable  proportwo  c; 

_  to  take  the  step.  the  retail  advertisers  are  constantly  nak. 

,  .  .  T  ij  M  •  I  "Much  the  same  thing  applies  to  the  ing  claims  which,  on  their  face,  a: 

S  Advertising  Told  National  prohibition  of  extremely  large  type,  the  branded  as  deliberately  misleadi^'r 

inE  in  Detroit _ Newsoaners  solid  black  areas  and  plates  in  How  is  it  possible  to  believe  that  a  s'j-! 

*  ’T  £  a  ^  which  the  lettering  appears  in  white  upon  which  advertises  furniture  at  ti.'i;. 

Departments,  Taft  Says  a  black  background.  Advertisements  of  can  afford  to  advertise  identically  •,-* 

—  this  kind  are  not,  of  course,  as  objection-  same  furniture  tomorrow  (or  even  k. 

lungs  and  more  careful  to  advertise  real  able  as  are  certain  types  of  copy,  but  they  February)  at  $100?  Doesn’t  the  pu-  ; 

sales- values.”  fo  make  the  paper  unprepossessing  in  say  to  itself  ‘Either  that  store  priced  t 

Morris  Black,  president  of  Lindner  appearance,  destroy  the  balance  of  the  goods  entirely  too  high  in  the  first  ph  ' 
Companv  Cleveland  told  the  advertising  pages  and  detract  from  the  effectiveness  of  taking  an  extortionate  profit,  or  they  ^ 


I 


Co  New  York  City  told  advertising  men  men  just  what  was  expected  of  them  by  advertising  in  general.  The  majority  of  not  telling  the  truth.’  And,  regardless 
’  . .  --  -  .  metropolitan  newspapers  have  already  their  conclusion,  the  result  is  decrea 


gathered  in  Detroit,  Sept.  30,  for  the  fall  the  store  owner. 


convention  of  the  National  Retail  Dry  ^  . 

Ckxxls  As.sociation.  Of  this  total,  $400,-  large  space  as  practically  constituting  a  ot  space,  but  turther  modifications  ot  type  it  is  all  very  well  tor  newspapers  a 

000,000  went  into  the  newspapers,  while  confession  of  lack  of  brains  in  the  adver-  sizes  could  1^  made  that  would  increase  ecutiv^es  to  shrug  their  shoulders  a: 

the  remaining  $200,000,000  was  devoted  tising  department  or  indicating  that  the  rather  than  injure  the  pulling  power  of  say  that  this  is  no  problem  of  their- 

tn  mMPM7ine«  niitdonr  sii?n<;.  dirix!t  mail,  uast  of  a  store  has  not  earned  sufficient  advertising  as  a  whole.  that  if  stores  want  to  use  copy  of 


He  characterized  the  habitual  use  of  adopted  rules  with  respect  to  these  abuses  confidence  in  retail  advertising. 


of  space,  but  further  modifications  of  type  “It  is  all  very  well  for  newspapers  al 


to  magazines,  outdoor  signs,  direct  mail, 
windows  and  other  mediums. 

These  figures  were  brought  out  in  Mr. 
Brown’s  address  on  “Budgeting  a  Year’s 
Advertising.” 


jiast  of  a  store  has  not  earned  sufficient  ^  whole. 


There  is  not  the  slightest  objection  to  nature,  it  is  their  business  alone. 


He  jiointed  out  the  need  for  using  talking  in  a  public  place  in  a 


Does  not  the  use  of  wild  evsl 


smaller  space  as  one  of  the  methods  by  conversational  tone  of  voice,  but  the  man  superlatives  and  uncensored  stateuk 


which  the  advertising  manager  can  effec-  "bo  insists  upon  using  a  megaphone  on  react,  not  only  upon  the  store 


He  sDoke  of  the  necessity  for  a  rigid  tively  lead  in  the  establishment  of  more  ‘be  street  would  soon  be  branded  as  a  uses  them,  but  also  upon  other  adve 
..  .  '  •  .  ..  _ ; _ 1 _ i;_; _  _ _  disturber  nf  the  neare  At  the  nresent  tisers  as  well?  Do  thev  not  tend  ■ 


control  of  the  advertising  appropriation,  economical  policies  of  management  with  a  disturlwr  of  the  peace.  At  the  present  tisers  as  well  ?  Do  they  not  tend 


This  appropriation,  he  said,  varied,  but  view  of  reducing  the  cost  of  distribution. 


usually  came  between  2  and  5  or  6  per 
cent  of  total  sales.  The  average  generally 
accepted  as  a  fair  appropriation  was 
plac^  at  3.5  per  cent. 


Maintenance  of  a  real  service  depart¬ 


time  there  are  too  many  megaphones —  weaken  the  whole  structure  of  busir* 
both  in  the  shape  of  type  and  extravagant  by  undermining  the  foundation  of  cr. 


ment  for  advertisers  elimination  of  claims— being  used  in  the  avenues  of  retail  fidence,  and  thus,  in  the  end,  reduce  r 
"megaphone’’  and  patent  medicine  copy,  advertising  and  the  sooner  that  these  are  newspaper’s  own  revenues  ?  Possibly  J 
and  a  close  attention  to  typography  are*  banished  the  better  it  will  be  for  all  who  consideration  of  the  question  from  bJ 


Mr.  Brown  said  that  the  store  applied  three  things  newspapers  must  insist  upon  ace  attempting  to  secure  their  share  of  angle  might  have  a  quickening  effect 


its  set  percentage  to  the  volume  of  busi-  to  increase  the  effectiveness  of  retail  ad- 
ness  for  the  previous  year,  and  in  that  vertising,  William  Nelson  Taft,  editor  of 


way  determined  the  amount  to  be  spent  on  the  Kc/ail  Ledger 
the  new  year’s  advertising  appropriation,  convention,  Oct.  1 
iMguring  that  a  store  did  a  volume  of  “The  first  and 
$20,000,000  annually,  a  3.5  per  cent  adver-  that  can  be  emph 
tising  appropriation  would  permit  an  ex-  assisting  their  reti 


to  increase  the  effectiveness  of  retail  ad-  business  through  legitimate  methods.  inducing  newspaper  publjshers  to  ni 
vertising,  William  Nelson  Taft,  editor  of  “Coupled  with  this  there  should  be  a  retail  copy  as  it  comes  in,  even  if  th 
the  Retail  Ledger,  Philadelphia,  told  the  strict  and  rigid  censorship  of  statements  declined  to  listen  to  other  arguments" 
convention  Oct.  l!  '  which  tend  to  weaken  confidence  in  adver- 

“The  first  and  most  obvious  method  a  whole  the  use  of  superlatives 

that  can  be  employed  by  newspapers  in  when  positives  are  far  more  in  order,  the  Statistics  show  that  a  “life”  senic 
assisting  their  retail  advertisers  to  obtain  announcement  of  ‘slashing  price-cuts,’  ‘un-  in  California  prisons  is  sixteen  years.  E 


Statistics  show  that  a  “life”  senic 
in  California  prisons  is  sixteen  years. 


oenditure  of  $700,(X)0  for  publicity.  This  better  results  from  their  copy  is  the  estab-  paralleled  bargains,  unprecedented  being  real  diligent  a  convict  may  luvt 
sum  is  then  divided  into  12  periods,  repre-  lishment  and  maintenance,”  Mr.  Taft  said,  '.^bie?>  epoch-rnaking  sales  events  and  many  lives  as  a  cat. — Red  Bluff  ((a 


sen'ting  months.  Mr.  Brown’s  figures  dis-  “of  a  real  service  department  which  has:  How  is  it  possible  for  the  pub-  Daily  News. 


closed  that  December,  October  and  “First.  A  knowledge  of  retail  business 


November,  in  the  order  named,  were  the  and  its  problems. 


big  volume  months,  and  that  the  percent-  “Second.  A  knowledge  of  copywriting. 


age  of  advertising  appropriation  for  these  layout,  etc.,  from  the  retail  point  of  view, 
months  was  3.2,  3.5  and  3.5,  respectively,  and 


Having  determined  the  amount  to  he  “Third.  A  knowledge  of  the  aims  of 

,  (  •  J  *1  •  _ _ u  jice _ *.  _... _ _ J 


spent  during  each  period,  this  sum  is  sub-  the  different  stores  served. 


CINCINNATI  TIMES-STAI 


divided  according  to  the  demands  of  the  “Possibly  because  of  the  obviousness  of 


particular  month.  According  to  the  the  suggestion — or  possibly  because  of  the 
figures,  almost  two-thirds  of  each  month’s  difficulty  of  obtaining  the  right  type  of 


appropriation  goes  into  newspapers,  while  men  to  handle  the  work — this  matter  of 
the  balance  is  distributed  among  the  vari-  the  establishment  of  a  service  department 


ous  other  publicity  media  and  salaries,  which  actually  serves  the  paper’s  clients 


excluding  those  of  the  advertising  man 
ager  and  the  display  manager. 


is  one  which  has  been  given  too  little  at¬ 
tention  by  the  majority  of  daily  publica- 


Tlie  next  problem,  Mr.  Brown  pointed  tions  throughout  the  country.  A  few 
out,  is  in  dividing  the  appropriation  papers  already  have  departments  of  this 


Second  Newspaper 
in  Food  Advertising 


among  the  various  departments  in  the  kind— divisions  which  live  up  to  all  that  is 
store.  The  main  floor  departments,  on  ac-  implied  in  the  phrase  ‘retail  service’ — 


count  of  their  accessibility  to  all  custom-  but  their  total  number  is  small  when  com¬ 
ers,  do  not  require  much  advertising,  said  pared  to  the  total  of  2100  daily  news- 


Mr.  Brown. 


The  buyers  of  each  department  on  the  ent  time. 


papers  in  the  United  States  at  the  pres- 


10th  of  each  month  are  furnished  with  “The  most  important  point  to  be  borne 


their  newspaper  appropriation  for  the  fol-  in  mind  by  the  newspaper  service  depart- 
lowing  month.  This  is  about  65  per  cent  ment  which  aims  to  assist  its  retail  clients 


of  the  amount  allotted  the  department  for  is  that  it  is  essential  for  the  members  of 


Cincinnati  is  the  sixteenth  city  in  the  United  States 
in  population.  Yet,  the  Cincinnati  Times-Star  is  the 
second  six-day  newspaper  in  the  United  States  in  the 
amount  of  food  advertising  carried.  More  than  sixty 
local  and  one  hundred  national  advertisers  of  grocery 
products  make  the  Times-Star  their  principal  medium 
of  contact  with  the  Cincinnati  market.  Many  of  them 
use  the  Times-Star  exclusively. 


publicity. 


this  department  to  be  familiar  with  the 


Mr.  Brown  used  charts  to  illustrate  various  types  of  business  they  serve  and 
how  the  Departmental  Promotional  Plan  the  problems  which  underly  retailing  in 


operates.  First,  a  master  plan  is  drawn  general.  Unfortunately,  too  many  so¬ 
up  which  is  the  store’s  schedule  for  the  called  ‘service’  departments  are  of  .service 
month.  This  chart  provides  a  space  for  only  to  the  newspapers,  concerning  them- 


There  is  no  better  basis  for  determining  the  family  influence  of  a 
newspaper  than  the  year-by-year  record  of  the  lines  of  food  adver¬ 
tising  it  carries.  Every  family  consumes  food  every  day  of  every 
year.  Food  advertising  must  pay  its  own  way  in  day-by-day  sales 
Otherwise  it  stops. 


each  day  and  lists  the  departments  and  the  selves  principally  with  copy-chasing  and 
merchandise  to  be  advertised,  and  indi-  the  increasing  of  linage,  rather  than  with 


cates  sales  and  storewide  events. 

A  second  chart  for  recording  newspaper 


the  interests  of  their  advertisers. 

“The  best  man  for  the  head  of  an  ideal 


space  expense  is  then  prepared  for  the  retail  service  department  would  be  one 
same  period.  This  chart  provides,  first,  who  had  had  experience  as  the  advertis- 


for  the  estimated  space  to  be  used,  news-  ing  manager  of  a  store  or,  failing  that, 
papers  to  be  employed  and  the  cost  of  the  one  who  had,  through  a  close  study  of  re- 


The  fact  that  the  Times-Star  has  consistently  set  the  pace  as  the 
outstanding  medium  for  advertising  grocery  products,  bakery 
goods,  confections  and  beverages  and  that  many  of  its  flrst  food 
advertisers  still  make  it  their  principal  means  for  sustaining  sales 
in  Cincinnati,  is  proof-positive  that  the  Times-Star  is  the  dominant 
newspaper  of  Cincinnati  in  terms  of  consumer  influence. 


space :  secondly,  for  the  actual  space  and  tail  methods  and  retail  problems,  made 
newspapers  usM,  as  well  as  the  actual  cost  himself  conversant  with  the  questions 


.of  the  space. 

These  charts,  Mr.  Brown  stated,  were 


which  effect  local  users  of  space. 

“The  second  major  point  which  presents 


most  essential  to  keeping  a  firm  hold  on  itself  is  that  of  the  elimination  of 


the  store’s  advertising  budget. 


undesirable  advertising,  together  with  the 


He  went  on  to  emphasize  that  these  prohibition  of  the  use  of  72-point  type, 
charts  have  made  buyers,  who  are  not  heavy  black,  rever.sed  plates  and  the  like. 


This  being  the  case  it  is  but  natural  that  the  Times-Star  should 
also  be  the  leading  newspaper  of  Cincinnati  in  the  advertising  of 
practically  all  essential  merchandise,  clothing,  dry  goods,  musical 
instruments,  furniture  and  household  equipment,  boots  and  shoes, 
automobile  tires  and  accessories,  drug  store  merchandise,  hard¬ 
ware  and  electrical  goods,  office  appliances,  transportation  and 
preeminently  radio. 


naturally  adept  at  planning  their  appro-  “No  retail  advertiser  likes  to  have  his 


priations,  appreciate  what  a  well  laid  out  copy  appear  alongside  an  advertisement 
budget  will  accomplish  and,  on  the  other  which  extolls  the  virtues  of  Somebodv’s 


In  short,  the  records  of  comparative  advertising  lineage  of  the 
Cincinnati  newspapers  over  a  long  period  of  years,  show  that  the 
Times-Star  leads  in  all  those  classifications  in  which  the  results 
of  advertising  can  be  definitely  checked  in  terms  of  sales. 


hand,  have  required  such  buyers  as  are  Pink  Pills  for  Pale  People.  Many  of  the 
prone  to  overadvertise,  to  plan  more  care-  leading  newspapers  have  alreadv  taken 


fully  and  to  weigh  newspaper  space  with  steps  which  bar  advertising  of  this  nature 
regard  to  its  cost.  from  their  columns  and.  in  the  interests  of 

Mr.  Brown  warned  advertising  manag-  retailing,  the  sacrifice  of  revenue  from  this 
ers  against  allowing  a  budget  to  dominate  source  should  be  recognized  by  local  ad- 
them.  Rather,  he  said,  the  advertising  vertisers. 

manager  should  he  guided  by  it.  “A  “Tt  takes  courage  deliberately  to  cut 
budget  makes  for  a  more  unified  effect  in  off  income  which  could  be  derived  from 
the  store’s  advertising,”  he  said.  “It  the  acceptance  of  patent  medicine  copy, 
makes  buyers  quicker  to  advertise  new  and,  when  this  is  done,  local  retail  ad- 


ONONNATI  TIMESSTAR 


CHARLES  P.  TAFT.  Publisher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  drculatione 


San  Francisco  Daily  News 

GAINS  and  GAINS! 

The  net  paid  average  circulation  of  The  San  Francisco  Daily  News  for  the 
six  month  period  ending  October  1,  1925,  was — 

65,095 

.  This  is  a  gain  of  4,889  over  the  preceding  six  month  period  and  a  gain  over  the 
corresponding  period  of  1924  of — 

9,629 

Eighty-four  per  cent  of  Daily  News  circulation  is  concentrated  in  San  Fran¬ 
cisco. 

In  the  great  Mission  District  (which  contains  approximately  half  of  the  popu¬ 
lation  of  the  city)  The  News  absolutely  dominates,  leading  the  other  two 
evening  papers  combined. 

San  Francisco  cannot  be  covered  without  The  San  Francisco  Daily  News. 

The  San  Francisco  Daily  News 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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Editor  &  Publisher  for  October  3,  1925 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER - 


Another  Florida  Troubadour — Lt.-Col.  Herbert  Felkel 


PLORIUA  will  invest  $8,000,000  to  ad- 
vertise  the  state  this  coming  winter, 
according  to  Lt.  Col.  Herbert  Felkel,  edi¬ 
tor  and  publisher  of  the  St.  Augustine 
(^a.)  Record. 

This  figure.  Col.  Felkel  said,  is  the 
compilation  of  the  Florida  Development 
(Board.  It  includes  Chamber  of  Com¬ 
merce  publicity  funds,  money  raised  by 
cities  for  advertising  under  the  millage 
tax  system,  and  legislated  state  appropri¬ 
ations. 

Commenting  on  the  present  large  in¬ 
vestment  for  promotion.  Col.  Felkel  de¬ 


clared  that  Florida’s  success  simply  rep¬ 
resents  “another  victory  for  advertising.” 
To  back  up  his  comment,  he  told  the 
story  of  a  state,  which,  he  said,  knew 
when  and  how  to  show'  some  common 
sense. 

“The  so-called  Florida  boom,”  he  said, 
“is  as  natural  as  the  success  of  Wrigley’s 
gum.  As  long  as  a  good  product  is  ad¬ 
vertised  it  sells.  But  first  it  must  be 
good. 

“Florida  made  judicious  advertising  in¬ 
vestments  and  today  is  reaping  results. 
The  advertising  is  continuing  on  a  large 


scale,  the  pr^uct  is  good,  and  I  look  for 
business  to  increase.” 

Sounds  like  the  A.B.C.  of  advertising, 
doesn’t  it?  And  it  is. 

“Our  state  was  behind  the  rest,”  Col. 
Felkel  continued.  “It  had  to  be  re-dis¬ 
covered.  We  needed  buildings,  people, 
and  money,  and  set  to  work  to  get  them 
in  a  sensible  way. 

“First  the  different  towns  were  ‘sold’ 
to  the  townspeople.  Then  the  state’s  ad¬ 
vantages  were  sold  to  Floridians.  Now 
the  story  is  going  out  to  the  nation. 

“Throughout  this  program  the  news¬ 
papers  co-operated  in  an  unusual  manner. 
More  industrial  news,  I  believe,  is  carried 
by  the  press  of  Florida  than  by  the  news¬ 
papers  of  any  other  state  at  the  present 
time.  This  is  one  of  the  reasons  behind 
the  present  boom. 

“Florida  editors  consider  development 
news  big  news.  While  newspapers  in 
other  states  were  playing  up  crime,  di¬ 
vorce  and  scandal,  we  were  giving  prom¬ 
inent  display  to  stories  of  new  buildings 
and  business  progress. 

“Industrial  news  is  what  Florida  edi¬ 
tors  instruct  their  reporters  to  get  first. 

“Stories  about  some  new  bridge,  new 
school  or  college,  or  new  office  building 
are  considered  the  best  and  biggest  news 
of  each  day.  And  these  are  stories  of 
wide  reader-interest. 

“A  paving  project  is  given  more  play 
than  a  rum  plot,  by  the  press  of  Florida. 

“And  we  don’t  suppress  crime  news 
either.  We  simply  put  it  in  what  we 
consider  its  right  place.  In  other  words 
we  believe  destructive  news  is  secondary 
to  constructive  news. 

“As  a  result  of  this  editorial  program, 
the  newspapers  have  built  up  a  com¬ 
munity  spirit  and  solidarity  that  has  been 
tonic  to  the  state  and  has  helped  its 
growth  enormously. 

“Now  many  newspapers  elsewhere  in 
the  country  are  becoming  afraid.  They 
tremble  at  the  Florida  migration.  Their 
readers  are  going  South  and  taking  their 
money  with  them. 

“But  still  these  newspapers  continue  to 
banner-line  crime  news,  as  a  means,  I 
suppose,  of  keeping  hardworking,  pros¬ 


perous  people  contented  in  home 
“In  Florida  for  many  years  the 
papers  have  been  teaching  their  n 
to  like  their  home  towns.  Wlii;' 
printed  wasn’t  merely  empty  Pcld 
talk,  either.  Industrial  progress  spi 
up  under  this  press  treatment.” 

With  the  i«ople  thus  made  pr  ^ 
their  state,  it  isn’t  hard  to  raise  tti 
be  invested  in  advertising  accord: 
Col.  Felkel.  Practically  every  c., 
importance  employs  the  millage  ta 
tern  to  collect  advertising  appropriji 
Attempts  to  obtain  money  for  adv 
through  state  legislation  wins  imn;^ 
popular  support. 

Thus,  recently,  the  legislature 
priated  $50,000  to  be  invested  in  4 
tising  the  agricultural  possibilities 
state.  This  money  is  at  present  i] 
hands  of  the  State  Commissioner  oi 
riculture,  and  he  is  selecting  media 
used  in  a  special  drive  this  winto. 

“Florida  is  simply  another  tribal 
advertising — the  use  of  advertising^ 
and  unstintingly,”  Col.  Felkel  condi 
This  troubadour  from  Florida 
poet,  a  song  writer,  an  editor.  If 
paper  men  don’t  remember  the  nasf 
Lt.  Col.  Felkel,  perhaps  they  may 
his  poem,  “The  Editor’s  Prayer,” 
copied  by  the  press  a  few  years  ago, 
In  addition  to  publishing  the 
and  conducting  a  daily  column  for 
newspaper  which  he  calls  “Broi 
the  Colonel  is  vice-president  and 
of  one  of  the  largest  process  color 
ing  plants  in  Florida  and  is  editor 
manager  of  Sunshine,  a  magazine. 

Born  in  Florida,  he  started  newgj 
work  on  the  Pensacola  Netvs.  Wb: 
tending  the  University  of  ChattaiJ 
he  also  worked  for  the  Chatty 
Times.  For  several  years  he  wai 
respondent  at  Tallahassee,  the  state 
ital,  for  a  string  of  newspapers.  I' 
from  this  work  that  he  came  in  19l 
St.  Augustine  as  managing  editor  of 
Record,  subsequently  working  up  t 
present  position. 

The  Colonel  still  finds  his  gri 
pleasure  writine  verse  for  his  oi 
and  fiction  for  the  magazine  he  edii 


Itntonio  etrptm 

COery  Ulpmir^  aitd  Sunday 


SAN  ANTDNIO  EVENING  NEWS 

iSi^ntT^^  Gxcejjt  Sunday 


16,774,932 

lines  of  advertising 
carried  M.  E.  &  S. 


ALL  AROUND  THE  CLOCK  SERVICE 

MORNING— EVENING— SUNDAY 


Express  (Morning)  .  .  .  32,085 

Sunday  Express .  58,533 

Evening  News . 

Express  And  News  .  .  .  64,796 


Business  IS  Good 

Sunday  Express  commands 
Leadership  in  Texas  for 
National  Advertisers 


SUNDAY  EXPRESS 

For  more  than  50  years  the  Sunday  Express  has 
kept  the  people  of  Southwest  Texas  in  touch  with 
the  march  of  progress.  In  50  years  Texas  has 
emerged  from  a  pioneer  state  to  one  of  the  foremost 
markets  in  the  Union.  Texas  ranks  first  in  the 
production  of  agricultural  products  and  livestock. 
Texas  ranks  toward  the  top  in  the  list,  among  the 
first  eight  in  income  tax  payments,  registration 
of  automobiles,  wealth,  etc.  San  Antonio  is  the 
largest  city. 

THE  EXPRESS  PUBLISHING  CO. 

SAN  ANTONIO,  TEXAS 


DIVERSIFICATION 

keeps  San  Antonio  and  its  trade  territory  on  a  high 
commercial  level.  Business  is  always  good  here 
with  a  large,  majority  of  the  population  because  of 
the  almost  unnumbered  sources  of  income. 

Oil,  oil  refining,  natural  gas,  manufacturing,  jobbing, 
dairying,  agriculture,  stock  raising,  vegetable  grow' 
ing  500,000  acres  irrigated,  mining,  winter  tourists, 
the  army  of  12,000  all  keep  San  Antonio  business 
humming. 

THE  JOHN  BUDD  CO.,  REPRESENTATIVES 

NEW  YORK  CHICAGO  ST.  LOUIS  ATLANTA  SAN  FRANCISCO 
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The  Washington  D.C.  Sunday  Star 
Dominates  the  Field 


In  circulation — it  is  well  over  105,000 — which  means  that 
practically  everyone  within  the  25  mile  shopping  limit  reads 
the  Sunday  Star. 

In  advertising — The  Sunday  Star  during  1924  carried  43.02% 
of  the  advertising,  the  second  paper  carrying  32.97%  and  the 
other  Sunday  paper  19.01%. 

In  Rotogravure  advertising — The  Sunday  Star  has  shown 
a  steady  increase  during  the  last  four  years.  In  1924  carrying 
167,731  lines  of  local  and  157,710  lines  of  foreign  advertising 
in  the  Rotogravure  section. 

These  are  figures  which  all  point  to  one  indisputable  con¬ 
clusion — that  The  Sunday  Star  is  supreme  in  the  field  and 
that  Washington  is  a  community  worthy  of  your  most  inter¬ 
ested  consideration.  You  cannot  afford  to  overlook  the 
National  Capital — and  The  Sunday  Star  is  the  only  paper 
that  completely  covers  it. 


Our  recently  published  ^‘Book  of  Facts”  will  be 
mailed  to  any  interested  executive  upon  request 
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WINSTON-SALEM 

North  Carolina 

Manufactures  nearly  one-fourth  of  the  factory  products  of  the  great  in¬ 
dustrial  State  of  North  Carolina.  Total  for  State  as  whole — $95 1 ,91 0,500.  Total 
for  Winston-Salem  $228,45 1 ,447. — Authority,  1  923  United  States  Government 
Industrial  Census. 

65%  increase  in  population  since  1 920  Census.  1 920  Census — 48,395. 
Population,  April  23,  1925 — 74,000 — Authority,  Estimate  of  the  United  States 
Census  Bureau. 

Over  one-fourth  of  the  income  tax  paid  by  North  Carolina  Corporations 
were  paid  by  fifty-five  manufacturing  establishments  of  Winston-Salem. — 
Authority,  United  States  Government  Income  Tax  returns. 

Over  one-fourth  of  the  personal  income  taxes  paid  by  citizens  of  North  Caro¬ 
lina  were  paid  by  citizens  living  in  Winston-Salem. — Authority,  United  States 
Government  Income  Tax  returns. 

Winston  -  Salem 

admitted  by  any  person  acquainted  with 
North  Carolina  to  be 

Leader  of  North  Carolina 

In  Industry — In  Wealth — In  Population 


North  Carolina 

admitted  by  any  person  acquainted  with  the 
“New  South”  to  be 

Leading  the  South 

In  Education— In  Textile— In  Good  Roads 


Keep  your  eye  on 


The  Morning  Journal  and  on  Winston- 
Salem  and  on  North  Carolina 


WINSTON-SALEM  JOURNAL 

Daily  and  Sunday — A.  B.  C. 

Santford  Martin,  Editor.  Owen  Moon,  Publisher.  Wm.  K.  Hoyt,  Manager 

KELLY-SMITH  COMPANY 

National  Advertising  Representatives 

Marbridge  Bldg.,  New  York  City 


Lytton  Bldg.,  Chicago 
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SUNDAY 

Florida  Times -Union 

Is  one  of  the  leading  newspapers 
of  the  South 


The  Sunday  Times-Union  has  by  many  thousands 
the  largest  circulation  of  any  Florida  publication 


“You  will  find  it  everywhere  in  Florida’^ 


The  Florida  Times-Union 

JACKSONVILLE,  FLA. 


BENJAMIN  8C  KENTNOR  COMPANY 

Chicago  Los  Angeles 


New  York 


San  Francisco 
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In  Four  Years  Sunday  Free  Press 
Circulation  has  Increased  58.6% — 
33%  Faster  Than  Detroit’s 
Population  Growth 

This  chart  graphically  portrays  the  consistent  and  at  the  same  time  remarkable  growth 
in  the  circulation  of  The  Sunday  Detroit  Free  Press.  The  figures  shown  are  from 
August  averages,  the  last  full  current  month,  and  a  period,  by  the  way,  during  which 
Sunday  circulation  figures  are  at  a  low  ebb. 

Since  1921,  Sunday  Free  Press  circulation  has  increased  95,538  or  58.6%,  a  rate  of  growth 
33%  greater  than  the  much-talked-about  population  increase  in  Detroit.  This  remarkable 
increase  which  represents  a  city  of  nearly  400,000  people  by  itself,  was  made  on  sheer 
newspaper-merit  alone,  and  in  the  face  of  the  fact  that  .a  third  Sunday  newspaper  was 
started  in  Detroit  in  1922. 

In  other  words.  The  Sunday  Free  Press  has  added  to  its  total  circulation,  in  four  years,  a 
number  of  families  greater  than  the  population  of  such  cities  as  Harrisburg,  Penna., 
Hoboken,  N.  J.,  Knoxville,  Tenn.,  Portland,  Me.,  San  Diego,  Cafif.,  Schenectady,  N.  Y., 
and  Savannah,  Ga. 

Sunday  Free  Press  circulation  is  all  “clear-quill.”  People 

buy  it  voluntarily.  They  do  not  have  to  be  badgered,  r'  it; 

coaxed,  cajoled,  nor  inveigled.  Sunday  Free  Press  mim 

circulation  to-day  is  a  huge  unit  of  population  that  by  Hulh 

itself  represents  one  of  the  most  responsive,  most  pros-  ilinnni 

perous  markets  in  America.  31|b|{  II|[||||||  8  |||||  I 


The  Detroit  Free  Press 

** Starts  the  Day  in  Detroit** 

National  Representatives, 

VERREE  &  CONKLIN,  Inc., 

New  York  Chicago  Detroit  Kansas  City  San  Francisco 


On  July  1,  1925,  The  Detroit  Free 
Press  occupied  its  new  block  long 
home,  one  of  the  finest,  most 
completely  equipped  news¬ 
paper  plants  in  the 
United  States. 


OrnTiire,  Comics 
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O oi\ --3ot  a  line 
Two  (E<lit^oiis-'4o^  aline 

All  cditionS^SO^aline 


The  Map  Tells  The  Story 


Reofional  Advertisins:  at  Regional  Rates  '  ^ 


The  Christian  Science  Monitor 

An  International  Daily  Newspaper  Publishing  SELECTED  ADVERTISING 

ADVERTISmC  OFFICES 

BOSTON  CHICAGO  LOS  ANGELES  LONDON 

NEW  YORK  CLEVELAND  SAN  FRANCISCO  PARIS 

PHILADELPHIA  DETROIT  SEATTLE  KIAlKENITE 

KANSAS  CITY  PORTLAND 


^*BUY  WHAT  YOU  CAN  USE' 


Ask  Any  Monitor  Advertising  Office 
for  Information 


Hundreds  of  new  retail  accounts,  dozens  of  new  national  accounts, 
have  come  into  The  Christian  Science  Monitor  since  this  new 
Regional  plan  was  established.  Monitor  advertising  lineage  for 
April,  May,  June,  July  and  August  was  749,711  lines  greater  than 
for  the  corresponding  months  of  1924,  or  a  gain  of  44  per  cent.  Cir¬ 
culation  (A.  B.  C.  March  31,  1925),  103,062.  Regional  figures  on 
request. 


^  Retail 

^  Aojyertising 

One  EditioiO^^ot aline 
Two  Editions —30^  aline 
All  Editions^4o^ aline 


Owmtonnk  PfopU*  Tres*. 
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expense  ^g^tves  ai'f  M 

I  M  Se  ^®l,r  eofl'Vit  ot  ‘'H  ® 
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B  \ticotn®  vrete  S 

ffi-  s-ns^'s..'*  ,’jftc.s  1 

®  'ir--  ^ 

L  ttaU«'®  ees  Sn«*^\ne  "^fCcaW-  . 


i  'P^r  aU  tT^e 
I  inK>" 
t  state- 


We  hadjQ  do  it! 

The  pop&iarity  of  roto¬ 
gravure  with  both  read¬ 
ers  and  advertisers  has 
forced  The  Des  Moines 
Sunday  Register  to  add 
a  second  rotogravure 
section. 

Two  rotogravure  sec¬ 
tions  every  Sunday,  be¬ 
ginning  Oct.  11. 


Ss^***^  Rpgistor  |j,l  (1(1- 

^  ft  sure*’*’"’ 


No  newspaper  in  America  more  thoroughly 
covers  its  home  city  and  state  than  The  Sun* 
day  Register  covers  Des  Moines  and  Iowa. 


Is  it  any  wonder  that 

The  Des  Moines  Register  andTribune-Nem 

— ... 

I  r^etN  141  961 — Daily  132,210 
August  Circulation  tpa.dl  ioi,:^«i 
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7HERE  are  several 
_y  types  of  merehandis- 
ing  service. 

One  of  them  promises  a  great 
deal  of  inside  information  and 
ends  up  by  giving  the  advertiser 
a  li^  of  dealers  taken  from  the 
’phone  book. 

Another  type  goes  into  elaborate 
detail  and  produces  an  enormous 
volume  of  obvious  facts.  When 
you  wade  through  it  you  know 
ju^  what  you  knew  before. 

Then  there  is  another  type — 
simple  because  it  is  practical.  It 
is  a  method  that  keeps  a  contact 
and  merchandising  organi2;ation 
so  well  informed  on  all  of  the 


products  that  go  into  the  market 
that  when  information  is  de¬ 
sired  it  is  not  necessary  to  cam¬ 
ouflage  with  li^s  of  names  or  a 
mass  of  detail. 

This  is  the  character  of  mer¬ 
chandising  service  rendered  by 
the  newspapers  in  this  group.  It 
is  a  standardi2;ed  service,  based 
upon  a  definite  background  of 
knowledge. 

When  a  representative  of  this 
newspaper  sextette  calls  upon 
you  he  is  at  your  service.  Sit 
down  and  talk  to  him  about  any 
of  the  six  markets  represented 
by  his  group  of  newspapers.  He 
will  talk  back  in  your  language. 


EASTERN  OFFICE 
9  E.  40th  St. 
New  York 
R.  E.  BOONE 


WESTERN  OFFICE  NEW  ENGLAND  OFFICE 
Hearst  Building  5  Winthrop  Square 

Chicago  Boston 

H.  A.  KOEHLER  S.  B.  CHITTENDEN 


BOSTON  AMERICAN 
CHICAGO  EVENING  AMERICAN 
DETROIT  TIMES 


ROCHESTER  JOURNAL 
SYRACUSE  TELEGRAM 
WISCONSIN  NEWS  (MILWAUKEE) 


A  Distinctive  Sunday  Dress  for  the 

Sunday  Edition  Roberta  Willard  Married  to  | 

^  .m -X  I 


All  dressed  up  in  its  Sunday  clothes, 
of  course  they  want  to  read  it!  A  dis¬ 
tinctive  Sunday  style  for  each  of  the  im¬ 
portant  sections  of  the  Sunday  paper 
gives  it  a  freslmess  and  variety  that 
readers  like.  It  makes  them  feel  they 
are  getting  a  Sunday  morning  hhrary 
instead  of  just  an  overgrown  daily. 

With  the  wonderful  selection  of  faces 
available  on  the  Linotype  and  standard 
Linotype  equipment  throughout  the 
composing-room  it  is  easy  to  get  this 
effect.  The  necessary  matrix  equipment 
can  he  carried  in  Standard  Linotype 
Main  and  Auxiliary  Magazines,  ready 
for  immediate  use  on  any  machine  that 
may  he  available. 


The  Model  26  Continuous  Com¬ 
position  Linotype  is  an  ideal  all¬ 
purpose  machine.  As  fast  as  any 
for  straight  matter,  it  is  particu¬ 
larly  adapted  to  composition  in 
which  many  different  faces  are 
employed  with  frequent  changes. 
It  carries  two  Standard  Main 
Magazines  and  two  Standard 
Auxiliary  Magazines,  any  of 
which  can  be  changed  from  the 
front  in  a  few  seconds. 

Matrices  from  all  magazines 
may  be  composed  continuously, 
mixing  them  in  the  same  line, 
if  desired.  Can  be  supplied  to 
cast  either  30  or  42  pica  maxi- 


Mergenthaler  Linotype  Company 


Brooklyn,  New  Y ork 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 
in  the  Prinripol  Cities  of  the  if  or  Id 


Roberta  Willard  Married  to 

Robert  Goelet  at  Newport 

- 

Mothers  of  Bride  and  Bride-  Rockefeller,  Junior,  Exten 
groom  Prevented  by  Illness  Time  for  Near  East  1 

from  Attending  Wedding  - 

_  John  D.  Rockefeller.  Jr.,  has  e; 

the  time  limit  on  his  condition! 
Miss  Roberta  Willard,  daughter  of  of  $625,000  to  the  fund  for  Neai 
Colonel  and  Mrs.  Joseph  H.  Willard,  colleges  to  January  1,  1926,  1 
became  the  bride  of  Mr.  Robert  Goelet,  nounced  yesterday,  in  a  communi 
son  of  Mrs.  Ogden  Goelet,  at  4:30  this  to  Cleveland  H.  Dodge,  chairman 
afternoon  at  a  simple  home  wedding,  executive  committee  which  is  i 
The  ceremony  was  performed  by  the  the  fund.  Mr.  Rockefeller  exp 
R®v.  Robert  R.  White,  of  the  First  that  he  is  giving  the  committee 
Presbyterian  Church,  at  Fair  Haven,  time,  in  view  of  the  many  drive 

CASLON  OLD  FACE  WITH  ITS  DIGNIFIED  CHARM  OF 
MANNER  FOR  THE  SOCIETY  OR  MAGAZINE  SECTION 


Novelties  Should  Be  Introduct 
Into  Dinner  Music  Progran 


The  dinner  music  broadcast  by  the 
various  hotel  orchestras  last  night  was 
presented  in  the  usual  fashion.  A  cri¬ 
tique  of  each  orchestra’s  work  might  be 
redated  and  used  throughout  the  week. 
By  that  we  mean  there  is  a  sameness 
which  to  our  mind  calls  for  correction 
and  revision.  Sameness  is  tiresome,  no 
matter  on  how  high  a  plane  it  exists. 
Some  sort  of  novelty  should  be  intro¬ 
duced  into  these  programmes  to  lift 
them  out  of  the  rut.  While  the  hotel 
patronage  is  constantly  shifting,  the 
radio  fans  continue  much  the  same  and 


Bright  Spots  for  To-di 

WJZ  (8:10  p.  m.)— Mosicale:  C 
tet  and  organ. 

WE.\F  (9  p.  m.) — “Eveready  Hi 


Walter  H.  Friedman  Gii 
Delightful  Recital  at 

Walter  II.  Friedman,  barytone,  j 
through  WJZ  which  was  above  t  I 


THE  CRISP  SPARKLE  OF  BODONI  FOR  THE 
.  RADIO  SECTION 


Favni*  Plar#^  \Real  Estate  Club  Will 

r  avor  1  arK,  r  lace  ^roivn  Tc 

IvCaltV  In  1  raclinff  l  Members.  Including  H.  Morgi 
A  All  AiCAVAlIlgl  and  F.  Warburg,  Will  Attend  A 


Buyers  Show  Preference  for 
Properties  Along  East  Side 

The  Drahniem  Holing  Co.,  Inc.,  Leo 
I.  Meinhard,  president,  sold  to  the 
Wilthan  Realty  Corporation,  Joseph 
Clifford,  president,  12^  to  1238  Third 
Avenue,  two  five-story  buildings,  (JO  x 
100,  near  Seventy-first  Street.  The  seller 
recently  purchased  the  property  from 
the  estate  of  Siebrand  Niewenhous  who 
had  held  it  twenty-five  years.  Iterley  & 


Henry  Morgenthau,  former  Am 
dor  to  Turkey,  will  be  one  of  the 
ers  at  a  luncheon  meeting  to-d 
the  Biltmore  Hotel  given  by  th* 
Estate  Club  of  the  Federation  f 

REAL  ESTATE 

Long  Island — Sale 
HOME  BUYERS— Select  your 
any  size  you  want  from  our  pla 
build  secliisive,  modern  home,  6 
with  bath,  hollow  tile  constr 


DIRECT,  BUSINESS-LIKE  CHELTENHAM  FOR  REAL  > 
ESTATE  OR  AUTOMOBILES 

I 

You  ivill  find  many  more  suggestions  in  the  Linotyfie 
Specimen  Book 


Composed  entirely  on  the  Linotype  except  for  large  title  lines 
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The  Sunday  Magazine  of  any  Sunday  newspaper 
is,  to  our  mind,  its  most  important  section 

It  is,  if  the  feature  pages  are  well  edited  and  attrac¬ 
tively  illustrated,  a  great  circulation  winner. 

Many  papers  have  used  our  Sunday  magazine  pages 
for  five  years,  and  the  comment  of  publishers  and 
editors  as  to  their  quality  and  peculiar  circulation 
value  is  most  interesting. 


“It  affords  us  much  satisfaction  to 
testify  to  the  merit  of  your  Sunday 
Feature  pages,  which  we  have  used 
since  their  inception  five  years  ago. 
“That  these  pages  have  proved  effec¬ 
tive  for  our  purpose  is  attested  by  the 
fact  that  in  the  first  years  since  we 
have  used  them,  the  circulation  of  The 
Pittsburgh  Sunday  Post  increased 
from  110,765  to  180,304.  All  of  this 
increase  may  not  be  credited  to  the 
magazine  section  of  course,  but  we 
are  convinced  that  your  feature  pages 
have  served  our  purpose  better  than 
any  others  that  we  could  have  ob¬ 
tained.” 

A.  E.  Braun,  President 
THE  PITTSBURGH  POST  SUN 


“Permit  me  to  congratulate  you  on 
the  excellent  beginning  your  new  serv¬ 
ice  of  magazine  features  has  made. 

“So  far  the  various  pages  have  been 
exceptionally  snappy,  interesting, 
timely,  and  well  selected  as  to  variety. 
They  are  the  best  that  appear  in  the 
Northwest.” 

C.  B.  Blethen,  Editor  and  Pub. 

THE  SEATTLE  TIMES 


“It  is  a  pleasure  to  tell  you  that  we 
have  a  very  high  opinion  of  your  mag¬ 
azine  pages.  Both  in  subject  matter 
and  in  the  methods  of  presentation 
these  pages  are  unquestionably  the 
best  of  their  kind  produced.  The  illus¬ 
trations  are  admirably  handled  and 
the  art  work  exceptionally  good. 

“Such  pages  should  have  a  very  con¬ 
siderable  circulation  value,  owing  to 
the  fact  that  they  are  so  built  that  they 
would  naturally  appeal  to  a  majority 
of  the  readers  of  any  live  newspaper.” 

John  T.  Custis,  Man.  Editor, 
THE  PHILADELPHIA  INQUIRER 

“I  am  mighty  glad  to  speak  for  your 
magazine  pages. 

“They  have  been  a  strong  feature  of 
The  Sunday  Journal  ever  since  you 
started  to  produce  them. 

“You  have  succeeded  in  producing 
pages  which  combine  the  dramatic  and 
pictorial  qualities  essential  to  a  full- 
page  Sunday  magazine  with  a  quality 
of  subject  and  reading  matter  which 
justifies  their  use  in  a  Sunday  news¬ 
paper  which  appeals  to  an  unusually 
high  grade  of  readers.” 

George  H.  Adams,  Man.  Editor, 
THE  MINNEAPOLIS  JOURNAL 


The  complete  section  consists  of  a  full  color  front  cover,  and  seven  pages 
of  highly  interesting  feature  material,  together  with  a  page  of  advance  fash¬ 
ions  by  Sally  Milgrim. 

You  can  buy  one  or  more  pages  or  the  full  section.  Sunday 
papers  in  cities  near  the  metropolitan  centers  will  find  in 
Johnson’s  Sunday  Section  a  very  effective  medium  for 
holding  and  building  circulation.  Ask  for  samples  and  prices. 


JOHNSON  FEATURES,  Inc. 

1819  BROADWAY  Suite  905-910  NEW  YORK  CITY 
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For  More  Than  A  Generation 

THE  SUNDAY  GLOBE 

Has  Carried  More  Department  Store  Advertising 
Than  All  Other  Boston  Sunday  Papers  Combined 


For  years,  in  the  same  way,  Monday  has  been  Boston’s  big  buying  day. 
In  fact  Boston  merchants  have  done  as  much  business  on  Monday  and  Tues¬ 
day  as  in  the  last  four  days  together.  Only  in  the  last  two  years,  since  the 
Daily  Globe  has  been  receiving  the  bulk  of  daily  department  store  adver¬ 
tising  as  well  as  Sunday,  has  this  unique  sales  situation  shown  a  tendency 
to  equalize. 

The  reason  for  the  tremendous  dominance  of  the  Sunday  Globe  is  indi¬ 
cated  by  its  strength  in  the  Boston  Trading  Area  (as  defined  by  the 
A.B.C.).-  In  this  30-mile  radius  the  Sunday  Globe  has  20,000  circulation 
more  than  the  next  paper,  and  its  lead  is  found  in  the  choicest  localities.  For 
instance,  the  Sunday  Globe  leads  in  1 0  of  the  1  1  suburbs  which  have 
one  automobile  or  more  for  every  family. 

Some  Pertinent  Comparisons 


2nd 

3rd 

4th 

Globe 

Paper  • 

Paper 

Paper 

i^unday  Dept.  Store  Lineage  (1924)  .  .  .  .  , 

. .  1,436,291 

644,873  ■ 

322,775 

258,356 

Same — First  8  Months  of  1925 . 

929,770 

378,786 

200,716 

190,500 

Total  Sunday  Adv’t’g  Lineage  (1924)  .  . 

. .  6,338,103 

3,512,632 

3,444,848 

3,240,860 

Same — First  8  Months  of  1925 . 

. .  4,295,016 

2,543,380 

2,300,882 

2,003,330 

THE  BOSTON  SUNDAY  GLOBE 

The  Outstanding  Leader  in  Boston  for  25  Years 

■  ■■  I 
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Florida’s  amazing  development 
is  paralleled  by  the  growth  of 
the  United  Press  in  that  state. 

Eight  more  Florida  newspapers 
are  starting  United  Press  or 
United  News  leased  wire  service 
in  October— a  total  of  eighteen 
leased  wire  clients  in  the  state. 

New  day  and  night  bureaus 
were  opened  at  Tampa  on 
October  1  to  care  for  the  needs 
of  United  Press  leased  wire  and 
pony  papers  in  the  rapidly 
growing  Florida  division. 
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having  the  capacity  of  iy 
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u^ninn  2iuUptm 


ijjaily  operation 

JjEEN 

>l^TE  MACHINES 

I 

[  ly-two  plates  a  minute. 

% 

I 

but  a  cataract 

I 

apsing  of  ad.  and  news  pages, 
ajthe  use  of  an  unnecessary 
srpresses. 


[MNERY  CORPORATION 

veilew  York  City 


PENNSYLVANIA— Continued 


Editor  &  Publisher  for  October,  3,  1925 


43 


i  i 

!  - 

i 

L 

L 

! 

f  1 

L 

k 

The  EASTMAN  KODAK  CO. 

is  only  ONE  of  the  many  large 
national  advertisers  now  using 
the  Roto  Section  of  the 

Buffalo  Sunday  Times 

NORMAN  E.  MACK,  Editor  and  Publisher 

National  Representatives:  Verree  and  Conklin 
New  York,  Chicago,  Detroit,  San  Francisco,  Kansas  City 
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The  Outrageous  Outline  of  History 

By  Ellison  Hoover 


f  T’S  the  funniest  of  all  the  funny  series  produced 
^  by  this  master  of  American  comic  art  and  satire. 


“The’  Outrageous  Outline  of  History”  will  make 
your  readers  roar  for  more. 


Ellison  Hoover’s  art  and  humor  are  always  in 
demand.  His  “Intimate  Glimpses  of  American 
Generals  of  Industry”;  his  Impressions  of  various 
places  “By  One  Who  Has  Never  Been  There”;  his 
“Intimate  Outline  of  History”,  have  brought  laughs 
into  millions  of  homes.  And  now,  turning  to  the 
larger  newspaper  audience  after  more  than  ten 
years  as  a  magazine  star,  Ellison  Hoover  has  capped 
the  climax  with  “The  Outrageous  Outline  of 
Historv.” 


NOW  READY  FOR  RELEASE 


A  half  page  for.  Saturday  or  Sunday  by  America’s  leading  Artist- 
Satirist. 


Wire  or  Write  for  Sample  Releases  and  Reservation  of  your  Terri- 


UNITED  FEATURE  SYNDICATE 


WORLD  BUILDING 


NEW  YORK 
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Connecticut! 


Official  A.  B,  C.  Audit,  June  30, 
1925,  emphasizes  the  circulation  of 


A  Merchandising 
Service,  Practical 
and  Comprehensive 

Every  legitimate  and  logical  co-operation  an 
advertising  agency  and  its  client  can  expect 
is  supplied  cheerfully  by  the  Merchandising 
Department  of  “The  Courant.”  This  depart¬ 
ment  is  now  FOUR  i4)  years  old  and  has 
demonstrated  in  countless  ways,  in  the  past, 
its  helpfulness  to  the  advertiser,  its  value 
to  the  paper. 

Tell  us  your  problem  and  we  will  try  to 
help  you  solve  it.  Communicate  direct  or 
through. 


Copies  of  the  Sunday  edition  of 
^*The  Courant^*  in-  compact  territory 

Every  angle  from  which  a  Space  Buyer  views 
the  “ONE -PAPER”  coverage  indicates  “The 
Sunday  Courant”  as  the  logical  Connecticut  buy. 


Foreign  Representatives 

Boston  New  York  Chicago  San  Francisco 


One  of  the  BIG  Newspapers  of  New  England 


Daily  1837  Established  1764  Sunday  1913 

Business  IS  Good  in  Connecticut — Are  YOU  Getting  YOUR  Share? 


R  HOE  ey  CO  INC 


THE  LARGEST  PRINTING  PRESS  IN  THE  WORLD 


Some  of  the  many  newspapers 
with  color  magazines  and  comic  sec¬ 
tions  printed  on  Hoe  Universal- 
Unit  Multi-Color  Presses: 

New  York  American 
New  York  Journal 
Chicago  American 
Chicago  Herald-Examiner 
Atlanta  Georgian 
Boston  Advertiser 
Boston  Post 
Baltimore  American 
Cleveland  News-Leader 
Cleveland  Plain-Dealer 
Dayton  News 
Detroit  News 
Detroit  Times 
Florida  Times-Union 
Fort  Worth  Record 
Heraldo  de  Cuba,  Havana 
Kansas  City  Journal-Post 
Los  Angeles  Examiner 
Los  Angeles  Times-Mirror 
Milwaukee  Sentinel 
Oakland  Tribune 
Philadelphia  Inquirer 
Philadelphia  Public  Ledger 
Rochester  Journal-American 
Saint  Paul  Dispatch 
San  Antonio  Light 
San  Francisco  Bulletin 
San  Francisco  Chronicle 
Seattle  Post-Intelligencer 
Spokane  Spokesman-Review 
Syracuse  Telegram 
Washington  Times-Journal 


HOE  24-CYLINDER  UNIVERSAL-UNIT 
MULTI-COLOR  and  BLACK  PRESS 

13  ECAUSE  of  their  attractiveness  and  consequent 
unequalled  advertising  value,  Color  Magazine 
Sections  are  becoming  increasingly  popular.  Hoe 
Patented  Universal -Unit  Multi-Color  Presses, 
designed  especially  to  turn  out  either  all  color 
work  or  color  and  black  sections  in  combinations, 
and  embodying  many  exclusive  Hoe  patented 
features,  are  not  only  the  most  versatile  and 
efficient  presses  made  for  this  class  of  work,  but 
they  do  the  finest  quality  of  printing  possible  to 
attain. 


WHY  NOT  INVESTIGATE  NOW  THE  GREAT  POSSIBILITIES 
OF  THIS  RAPIDLY  GROWING  AND  PROFITABLE  FIELD 

R.  HOE  &  CO.,  INC. 

504-520  GRAND  STREET,  NEW  YORK  CITY 


BOSTON 


CHICAGO 


LONDON 


DUNELLEN 


.  j.—  ■  -  I  Sunday.  It  sold  at  the  regular  price  of 

'  *  ■  v*  .  *.■:  two  cents  but  before  a  year  had  passed  ■ 

^  it  went  up  to  three  and  a  year  or  so  later 
|H*  another  j  ump  to  four.  The  first  issue  of 

what  is  the  Boston  Herald  was  on  May 
26,  1861.  It  was  the  same  size  as  ^ 
daily  but  contained  much  more  reading 
matter.  The  price  was  five  cents.  A  pre- 
*  vious  attempt  had  been  made  in  1851  to  • 

transform  moribund  weekly  edition  into 
^  Sunday  issue,  but  the  experiment  failed. 
As  the  Sunday  edition  of  the  Boston  Her- 
included  in  the  bound  volumes 
of  the  early  days  it  is  logical  to  assume 
’’un  on  a  somewhat  dilTerent 
basis  from  the  daily.  By  1880,  according 
to  the  official  census,  there  were  about  250 
■  newspapers  printed  on  Sunday  morning; 
of  these  nearly  half  were  Sunday  editions 
of  daily  papers.  The  decade  from  1^ 
to  1890  was  one  in  which  many  papers 
X  put  out  Sunday  editions  for  the  first  time, 

p The  reason  may  doubtless  be  found  in  the 
increased  advertising  patronage  coming  to 
newspaper  columns.  For  example,  the 
Sunday  issue  of  the  Cleveland  Bla» 

'  Dealer  appeared  at  the  beginning  of  1885. 

s e •  The  chief  difference  between  it  and  the 

regular  issue  was  that  it  consisted  of 
-  twelve  pages  instead  of  eight.  In  price 
same — five  cents.  The  Plain 

•  Dealer  is  in  some  respects  the  successor 
to  the  Cleveland  Herald  which  is  said  to 

.  have  been  the  first  to  issue  a  Sunday 
edition  in  Cleveland  (early  in  1883).  The 
sS  first  edition  of  the  Dallas  News  bears  the 

date  of  Oct.  4,  1885.  The  first  time  the 
Kansas  City  Star  twinkled  on  Sunday 
l~ ■  morning  was  April  29,  1894.  The  date 
.  of  the  first  Sunday  edition  of  the  Colum- 

Ohio  State  Journal  was  May  11,  1890. 
Just  to  show  that  opposition  had  not  com- 
pletely  died  out  the  following  editorial 
appeared  in  the  third  issue. 

L  Hi  ~ Since  the  Sunii.iy  edition  of  the  Ohio  Stall 

L?3  Journal  has  come  out  as  the  Rreatest  attraction 

in  the  field,  some  of  the  side  shows  are  yelling 
very  loud  from  the  front  doors  of  their  little 
'  tents.  We  have  no  time  and  no  space  to  waste 
matters  of  no  interest  to  the  public.  With 
malice  to  none  .and  charity  for  all,  we  propose 
=jrw  to  Ro  on  publishitiR  the  best  newspaper  ever 

— '  ■*'-  I  known  in  Ohio  and  the  others  can  bark  at 

•  *  the  moon  all  they  please. 

.  ,  A  few  leading  papers  did  not  issue  on 

1846,  typical  of  Sunday  till  after  the  opening  of  the  pres¬ 

ent  century.  The  Sunday  Sun,  for  ex- 
k  Publisher  ample,  did  not  shine  in  Baltimore  until 

October  6,  1901.  It  followed  the  regular 
trT.nnt’T"sun.ia;pap?r;  ^0/  ‘»'e  first  issue  differed  in 

It  of  their  way  to  con-  important  detail  from  the  daily  issue. 

settinR  my  face  aRainst  It  was  not  for  some  time  afterwards  that 
1  neve'’r""yteld;‘’”|”‘wan  t^e  supplements  one  by  one  were  added. 
=  thrm  yet  Rreatcr  confi-  ^  nave  no  desirc  to  make  this  story 

Finally,  as  they  kept  about  Sunday  papers  a  statistical  feature. 
:t  I  took  to  explaining  to  One  oddity  may  be  noticed  in  passing. 

rell-meaninR  men  that  my  c  ■  \  .  Iiunsii  g. 

)  result  merely  in  sending  I  ne  Buffalo  Evening  News  started  as  the 
ers,  when  Sunday  came,  Sunday  News.  Established  in  1873  the 
“"u  Sunday  issue  alone  was  published  until 
aper  do  you  read” on  .”um  when  the  Buffalo  Evening  News  ap- 

tammerinj?  and  hesitation,  pcared  daily. 

>nce  during  the  years  this  flow  the  Sunday  edition  first  began  to 
’  the  cle?R’y."the ‘men 'w^o  <lHring  Civil  War  days  semi-news 

j  continue  setting  a  noble  leaturcs,  and  later  special  supplements,  is 
observance  by  not  publish-  described  in  my  “History  of  .American 
Inrtf '.:noT'‘^h.r‘;'rs-  journalism.-  There  is  no  need  to  retell 


STORY  OF  FIRST  SUNDAY 
NEWSPAPERS 


(Continued  front  page  5) 


did  much  to  encourage  American  poetry.  ^ 

He  reprinted  so  copiously  from  foreign  _ sct-wwl  moAt  w«s 

journals  that  he  almost  made  his  Sunday 

paper  the  precursor  of  The  Literary  Vi-  ’  - 

gest.  On  May  13,  1838,  he  enlarged  his  . 

headlines  that  every  reader  might  know  .  .1.: _ Va ' 

"Victoria  Crowned,  June  28,  18381”  The  _  ■  g>_ 

Sunday  Morning  News  was  a  credit  to 

Among  Sunday  papers  that  sprang  up 
only  to  find  interment  in  the  newspaper  .a:ij.yS" 

graveyard  mention  may  be  made  of  the  ^ 

Sunday  Age,  the  Sunday  Bulletin,  the  |  issSE--2 

Sunday  Galaxy,  the  Sunday  Globe,  the 

Sunday  Backet,  the  Sunday  Reflector,  and 

the  Sunday  Bisitor.  The  Sunday  Mer- 

cury,  if  space  permitted,  would  deserve 

"Table  Talk.”  This  was  an  editorial  chat 
on  topics  similar  to  those  discussed  in 
The  Spectator  and  The  Guardian  conduc-  _ 
ted  by  .Addison  and  Steele.  The  variety 

in  form  of  editorial  treatment  would  indi-  ^ 

cate  that  every  one  of  the  editors  con- 
tributed  to  this  department  —  Messrs. 

Cauldwell,  Southworth,  and  VVhitney.  ' 

The  Sunday  Mercury  was  issued  in  three 

editions.  The  first  went  to  press  early  la 

and  was  for  circulation  only  in  the  far  ^ 

West  and  South.  The  second  edition  was  ^ 

for  circulation  in  the  Eastern  and  Middle  "  ^ 

states.  The  late  edition  was  for  consump- 

tion  in  New  York  and  the  suburbs —  jp 

sold  at  an  early  hour  on  Sunday  morning  J? 

by  all  newspaper  men  and  boys  at  four 
cents  iier  copy. 

Before  iiassing  on  to  discuss  the  first 
Sunday  issue  published  in  connection  with 
a  regular  daily  newspaper  I  want  to 
mention  one  of  the  most  interesting  char- 
acters  in  the  history  of  American  journal- 
ism — Mordecai  Manuel  Noah.  During 

his  long  newspaper  career  he  was  con-  i - 

nected  with  almost  every  sort  of  paper  ■  ' 

but  ended  his  days  as  the  editor  of  a  ^ - 

Sunday  journal-the  Sunday  Thnes  and  . 

Noahs  IVeekly  Messenger.  The  first 

page  of  a  typical  issue  is  showm  in  one  SuiKlaj  newspap 

of  the  illustrations.  In  Noah’s  paper  may  I’h  .tographed  at  .\ew  York  Public 

be  found  the  beginnings  of  niany  modern  ^jn  This  course  has  evoked  much  local 

features,  for  Noah  knew  the  value  Ot  comment  and  even  a  formal  remonstrance  from 
local  interest.  The  issue  selected  for  il-  tlie  .Methodi«t  clergy.  We  have  a  few  words 
luslralion  prints  Sumber  31,  o(  “Tales  “„“r,  “ ,53"i/ar  '"e 

and  1  radltions  of  New  York.  Inis  teat-  not  arguments  at  all.  The  whole  question  re¬ 
tire  told  about  the  inauguration  of  Wash-  solves  itself  to  this:  is  it  morally  right?  To 
ington  as  President  April  30.  ,17®  Fronj  r',.  ”bS 

it  we  learn  that  Washington  S  inaugural  were  relisiious  papers  what  they  should  be. 

suit  was  manufactured  in  the  United  Ihe  Sunday  issues  would  be  less  frequent  than 

-iiirl  M-ae  nf  “Harlc  Adelaide  color  ”  ^  unpardon- 

h,ate.s  and  was  oi  dark  noeiaioe  coior.  secular  newspaper  that  would 

The  most  interesting  item  to  a  newspaper  managed  as  slovenly,  as  poorly,  as  unattrac- 
man  was  the  story  about  The  American  lively,  would  die  in  less  than  a  week.  There 
P/orr  an  Atnprican  Armv  nrpan  nub-  difference  lietween  a  Sunday  issue  and 

riag—an  Awencan  .''rmy  organ  puo  religious  weekly  except  that  the  latter  is  more 
lished  at  Aiatamoras,  ^lexico.  1  here  was  uniuterestir.R.  The  Independent  is  not  so  stupid 
a  long  letter  in  this  issue  from  a  husband  is  the  observer,  but  a  religious  article  in  its 
whose  wife  had  turned  religious  and  did  columns  is  an  accident, 
not  wish  him  to  read  the  Sunday  Times  The  practice  of  the  larger  papers  pub- 
and  Noah’s  Weekly  Afessenger.  The  art-  lishing  Sunday  issues  to  give  war  news 
ides  ran  tlie  gamut  from  a  story  about  practically  forced  other  newspapers  to  fol- 
Trinity  rhurcli  opposing  a  street  through  low  the  example  set.  How  the  Spring- 
its  cemetery  to  one  about  Coney  Island  field  Republican  started  its  Sunday  issue 
which  then  had  40  bath  houses.  is  thus  told  by  Richard  Hooker  in  his 

The  first  daily  newspaper  to  put  out  a  volume,  “The  Story  of  an  Independent 
Sunday  issue — so  far  as  my  researches  Newspaper” : 
show;-  was  the  New  York  Herald.  This 
Sunday  issue  was  a  New'  Years  present  well-known  .Spri 
to  the  city  of  New  York  and  had  both  front  porch,  clad 
the  honors  of  oiiening  Volume  IX  (Whole 
Number  3214)  and  the  year  1843.  It  was  objec 
just  like  the  daily  issues  and  therefore  in  instc 
this  chat  needs  no  special  comment  beyond 
the  mere  mention  that  it  marks  a  mile- 
tone  in  the  evolution  of  Sunday  journal-  he  r 
ism.  Sunday  papers  appeared  here  and 
there  throughout  the  United  States  but 
the  event  that  made  them  a  permanent  fore 
feature  as  part  of  the  regular  daily  issue  '"R 
was  the  outbreak  of  the  Civil  War.  The 
desire  to  have  news  overcame  religious  ediu 
prejudices.  _ 

By  way  of  illustration  I  will  mention 
three  comments  about  the  establishment  judp 
of  Sundav  issues  published  in  different  \' 
states.  The  first  will  be  in  Philadelphia  the 
and  will  be  a  contemporary  remark  from  jnjr 
The  Round  Table  of  December  23,  1865  an 
which  in  an  editorial  said :  Un 

The  publisher  of  the  Philadelphia  Press  has  Ch; 
recently  issued  a  'sunday  edition  and  announces  K 
hia  intention  of  keeping  it  up  as  long  as  it  ten< 


darcCin;  Tround  Stop  , Sunday  tralPc.  limes  certainly  nave  gt.  Loui.  Group.  Including  Glob*. 
:.  to  avoid  the  changed  since  the  Methodist  clergy  in  »  n  .  .  j  „  . 

ly  precincts,  he  Philadelphia  opposed  Sunday  papers.  uemocrat.  Behind  Project 

'^nd  du"ty’’done''  summering  on  Long  Island  I  used  A  group  of  St.  Ixuiis  business  firms,  in¬ 
ns.  to  meet  the  local  Methodist  clergyman  eluding  the  St.  Louis  Globe-Democrat. 

bravely  plucked  after  church  on  his  way  down  to  get  his  have  organized  to  establish  a  super  power 
ahficoT^laTd  'li'  P=*P«''-  O^ten  we  used  to  walk  a  radio  broadcasting  station,  which  will  bt 

!  hope  of  obtain-  short  distance  together  to  discuss  the  news  completed  in  December.  The  station  will 
ngs  and  garbage  featured  in  the  headlines.  If  anything,  cost  $110,000  for  installation,  and  apprnxi- 
s's‘'”TOn  ”^Ml?rd  anxious  for  his  Sunday  pa-  mately  $135,000  a  vear  for  maintenance, 

n  had  that  day  P*’*'  ‘h^n  myself,  for  I  let  up  a  little  bit  and  will  be  one  of  the  most  elalmrate 
lighted  to  recall  in  my  reading  of  the  daily  press  during  plants  in  the  country.  It  will  have  5.000- 
™mnned''t‘!f‘finai  Slimmer.  ’  Watt  Capacity.  The  studio  will  be  iii  St 

c  a  subscriber  Possibly  one  statistical  paragraph  may  Louis,  while  the  station  and  its  tower? 

tell  about  bow  inserted  about  a  few  first  issues  of  will  be  erected  at  a  point  18  miles  from 
tarted  niihlish-  journals  put  out  by  daily  papers,  the  city. 

is  taken  from  Tribune,  for  example,  be-  The  board  of  trustees  is  composed  of  E 
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Sales  and  Advertising  Information 


America’s  81 
Principal  Markets 


t.  AlbMy.R  T 

a.  Atiwi^c*. 


H.  OmmM.  MMk. 
at.  Duluth.  MlMt. 

II.  Kl  Pm.  Tm. 
n.  Brte.ru. 

U.  Full  Bhw.  Mm. 

M.  rilM.  Mhh. 

M.  Fort  Worth.  Tom. 

Ih  Ckw^llM«te.Mtel 

V.  Hwtlard.CoM 
H.  Nouwork.  Tom. 

H.  Iridlowpollr.  Ir^ 
».  jMhwMlte.  Fte. 
M.  JwoorCItir.  N.  y 

n.  Kwwoocar.KM 

a.  KofWMOtf.Ma. 
M.  Loo  Angoteo,  Col. 
H.  Lo«do*tlte.  Kf. 

JA  LmoO.  Idow 
»  Lmn.Moo». 
it  Tono 

J»  MUoauhoo.  Wte. 


4*.  Now  Orloorto.  Lo. 

«A  Nou  Yorh,  N.  Y. 

4r.  NwfoW.  Vo. 
m.  Ookloftd.  Col. 

4*.  OfclteMMnoCMr.Ofclo 
M.  On^o.  Noh. 


tL  Fhitodolfhte,  Fo. 

M.  Fittolwra.  Fo. 

M.  Hwtland.  Ore. 

H.  Froititeiiw.  R  I 
P-  Rcodtna.  Fo. 

H.  lUrhrwowd.  Vo. 

F%.  Rochooior,  N.  V. 

«•.  Soh  Loho  Otr.  UtRi 
M.  Son  AfMonio,  Tom. 

U.  Son  Frorwteeo.  CoL 

U.  Sohrnrotody.  N.  Y. 
M.  SerwMon,  Fo. 

«f.  Sooitlo.  Wotei. 

M.  SpoAono.  Wotei. 

V.  SortnaAold.  Maoo. 

«•.  St  Lowte.  Mn 

m.  St.  Foul.  Mkwk. 

n.  Syrocuoi.  N.  T. 

H.  Tornwio.  Wodt. 

7t  Talodo.O. 

71.  Trontoik.  N.  J. 

74.  Troy.  N.  T 

75.  TuIm.  Ohte. 

7»  Utteo.  N  T 

77  ^oddn«ion,  D  C. 


Thu  new  book,  A  Study  of  81  Principal  American  Markets,*’  containing 
348  pages  of  standardUed  market  information  about  America’s  greatest  salet 
xones,  comes  at  a  time  when  manuUcturers,  sales  and  advertUing  executives 
are  seeking  solutions  of  their  sales  and  advertising  problems*  The  book  is 
beautifully  bound  with  a  flexible  cover  8  Vi  x  11  inches  in  size. 

Every  market  is  treated  alike.  One  page  in  each  market  section  is  devoted  to 
a  two  color  map  of  the  market,  locating  every  city  and  town  of  1,000  popu« 
lation  or  more,  together  with  descriptive  text.  On  one  or  more  succeeding 
pages  in  each  section  all  of  these  cities  and  towns  are  listed,  as  shown  on  the 
specimen  page  above,  giving  the  important  market  characteristics  many  of 
which  have  never  before  been  available  in  any  form. 

These  facts  comprise  population,  numbers  of  fomilies,  dwellings,  male  and 
female  buyers  over  1 5  years  of  age,  automobile  registrations  as  of  January  1 , 
1925,  divided  between  Fords  and  others,  and  the  numbers  of  wholesalers 
and  retailers  in  25  lines  of  business.  And  every  city  and  town  pf  l.OOOpopu* 
lation  or  more  is  thoroughly  covered,  comprising  a  population  of  over 
59,000,000  or  more  than  half  the  population  of  the  United  ^ates. 

A  Recognized  Authority 
on  Merchandising  and  Advertising 

The  sources  from  which  alt  data  have  been  obtained  will  immediately  make  * 
**A  Study  of  81  Principal  American  Markets**  a  recognized  standard  authority 
on  merchandising  and  advertising. 

The  characteristics  of  population  are  the  result  of  a  new  and  special  analysis 
made  under  the  supervision  of  the  Director  of  the  Bureau  of  the  Census  at 
Washington. 

The  business  analysis  and  automobile  registrations  of  nearly  3,000  cities  and 
towns  have  been  prepared  by  R.  L.  Polk  &.  Co.,  statistical  experts  and  pub* 
Ushers  of  upwards  of  500  city  directories. 

A  copy  of  this  valuable  book  is  available  to  every  sales  and  advertising  execu* 
five  who  will  write  for  a  free  copy,  using  his  business  stationery. 


Write  today  to 


The  100,000  Group 
of  American  Cities 

The  100,000  Croup  of  Amcri* 
can  Chic*  i*  a  Corporation 
organised  under  the  law*  of  the 
State  of  Illinois  and  supported 
hy  60  morning,  evening  and 
Sunday  newspapers  of  the 
United  States. 

The  purpose  of  this  organUa* 
tion  it  to  furnish  complete 
market  studies  of  every  city  of 
100.000  population,  including 
everytown^  1X)00  population 
or  more  within  what  is  known 
as  the  trading  radius  estab* 
lished  hy  the  Audit  Bureau  of 
Circulations. 

In  **A  Study  of  A I  Principal 
American  Markets'*,  vital  in< 
formatM>n  about  nearly  ).000 
cities  and  towns  is  given  for 
the  first  time  in  standardized 
form.  Every  analysis  is  un- 
biased  and  unprejudiced. 

la  order  that  manufacturers, 
sales  and  advertfs*ng  exccu* 
fives  might  have  a  c. carer  con* 
ception  of  these  important 
markets  this  valuable  Kxyk  is 
being  distributed  free  of  charge 
to  those  who  will  express  a 
desire  to  have  a  copy. 


THE  100,000  GROUP  of  AMERICAN  CITIES 

15  North  Wells  Su,  Chicago,  IIL 


After  release,  he  pushed  through  to  Abd-  his  willingness  to  call  an  armistice  and 
tIFF  el-Krim’s  headquarters,  and  interviewed  give  Abd-el-Krim  practical  independence, 
the  famous  chieftain.  provided  a  general  disarmament  of  the 

On  his  present  mission  he  has  had  his  Riffians  was  put  into  effect.  Prime  de 
Moroccan  second  interview  with  Sidi  Mohammed,  Rivera  offered  to  guarantee  his  terms  be- 

»centlv  general-in-chief  of  the  Riff  armies,  and  fore  the  world  and  on  their  acceptance 

”  brother  of  Abd-el-Krim.  as  a  basis,  but  the  Rifhan  chief  refused  to 

Most  of  the  first  journey  into  treach-  accept,  and  warfare  continued, 
erous  and  rocky  North  Africa  was  ac-  For  three  years,  Sheean  was  on  the 
complished  on  mule  back — “like  riding  foreign  staff  of  the  Chicago  Tribmt, 
straddle  a  piano  bench,"  in  Sheean’s  own  making  his  headquarters  in  Paris.  Diir- 

— -  phrase.  ing  this  time  he  covered  the  Lausanne 

“It  is  impossible,”  he  was  flatly  in-  Peace  Conference,  the  Spanish  revolt  io 
formed  at  the  start.  “The  roads  are  1922,  meetings  of  the  League  of  Nations 

closed.  The  Spanish  and  French  have  and  the  separatist  revolt  in  the  Ruhr  and 

made  a  blockade.  If  you  go  you  will  be  the  Rhineland. 

killed.  It  is  im^ssible.”  - 

Yet  he  is  writing  of  his  second  trip  MOORE  JOINS  REALTY  FIRM 
now. 

A  picturesque  incident  of  the  first  ad-  Advertining  Promotion  Manager  of 
venture  was  when  he  was  held  captive  N.  Y.  Journal  Goes  to  Florida 
am  Metalsa  leaders  on  his  way  to  Louis  j,  p.  Moore,  for  the  past  four 

Abci-el- Krim.  Sheean  has  described  that  years  advertising  promotion  manager  of 

cave  as  a  hole  in  which  slaves  and  beg-  York  Evening  Journal,  has 

gars  were  lodged.  It  had  neither  rushes  signed  to  take  no 

nor  rug  and  was  filled  with  refuse  and  4^,5  advertising  of 

crawling  with  vermin  the  Murok  Realty 

Every  time  he  stuck  his  head  out  for  Company,  St 

air  some  tribesman  was  there  to  whisk  Petersburg  Fla 

him  back  again  For  several  days  he  Before  coming 

was  without  food.  His  money  was  taken  ^  ^  I, .  j^umti 


By  PHIUP  SCHUYLER 


64TMPOSSIRLE.’’ 

A  dozen  newspaper  correspondents 
made  that  reply  to  the  North  American 
Newspaper  Alliance,  when  asked  if  they 
could  cross  French  and  Spanish  lines 
into  the  Riff,  rocky  interior  of  Morocco, 
and  report  North  African  war  news  for 
this  country. 

Then  a  26-year-old  youngster  came 
into  the  N.  A.  N.  A.  New  York  office. 
To  John  R.  Colter,  in  charge,  he  said: 

“I  can  get  that  story.” 

Vincent  Sheean  has  since  become  per¬ 
haps  the  outstanding  war  corresfwndpt 
of  the  3’ear,  and  hero  in  a  fascinating 
and  dangerous  newspaper  adventure.  He 
is  the  only  newspaper  correspondent,  the 
N.  A.  N.  A.  claims,  sending  the  world 
news  of  what  is  actually  going  on  inside 
the  Riff  where  less  than  25,000  fighting 
Riffians  are  successfully  defending  them¬ 
selves  against  the  onslaught  of  Spanish 
armies  and  fleets  from  the  north  and  a 


Vincent  Sheean,  war  correspondent, 
wearing  the  Djeellaba  of  the  Moorish 
peasant,  the  costume  he  used  to  cross 
into  Riffian  Territory. 


Louis  J.  F.  Moork 


fighting  in  the  Adjdir  region.  “This  part  of  the  business  of  blockade- 

Mr.  Coulter  discounted  this  report  as  running  merits  attention,  because  the 
“gossip.”  _  ,  same  thing  happens  every  night,  and  it 

“Sheean  entered  Riff  territory  as  _  a  demonstrates  the  impossibility  of  any 
fully  accredited  correspondent,”  he  said,  really  effective  blockade  in  such  a  rug- 
“Further  dispatches  from  him  are  ex-  gedly  mountainous  country, 
pected  within  a  few  days.”  “Just  at  the  edge  of  the  international 

The  young  war  correspondent  left  zone,  and  at  the  beginning  of  the  Spanish 
New  York  the  latter  part  of  August.  He  outpost  line,  about  300  Moors  were 
was  not  heard  from  again  until  Sept.  24.  gathered — people  who  had  come  by  all 
Then  his  first  story  came  through  dat^  roads  to  one  agreed  point,  in  order  to 
Riff  General  Headquarters,  Targhzuit,  share  mutually  the  danger  of  crossing 
Sept.  9,  by  courier  to  Tangier.  It  told  the  frontier. 

of  his  four  days’  journey  across  Djebala  “We  all  made  the  dash  together,  helter 
country  from  Tangier.  skelter  through  the  broad  belt  of  Span- 

“My  method  of  entry  into  the  Riff  ish  outposts, 
lines  was  an  adventure  which  will  in-  “Although  the  Spanish  searchlights 
terest  many,”  he  wrote.  “On  Friday  were  playing  constantly  over  the  moonlit 

afternoon  at  two  o’clock  I  sat  on  the  hills,  we  all  came  through  without  a 

terrace  of  the  Hotel  Cecil  at  Tangier,  scratch! 

where  groups  of  English  tourists  were  “We  were  at  least  half-way  through 
idly  watching  the  gunboats  of  three  na-  the  lines  before  actual  firing  began, 
tions  as  they  rode  at  anchor  in  the  sunny  “For  about  15  minutes  we  were  under 
harbor.  As  had  been  previously  ar-  fire  from  both  sides,  as  the  trail  we  fol- 

ranged,  a  certain  Riff  tribesman  hap-  lowed  led  between  two  Spanish  forts, 

pened  to  stroll  along  tiie  pavement  be-  “Yet  out  of  the  entire  men,  women 
neath  the  hotel  terrace.  He  looked  up  and  children — country  folk  who  never 
vacantly  once  or  twice,  then  started  to  miss  the  Thursday  market  day  at  Tan- 
walk  away  towards  the  beach,  where  gier,  war  or  no  war — nobody  was  in- 
Tangier’s  many  sightseeing  visitors  dis-  jured.” 

port  themselves  under  the_  African  sun.  If  tfig  writer  of  this  dispatch  is  now 
“I  strolled  along  after  him  to  the  end  field  captive  by  Riffian  tribesmen,  it  will 
of  the  beach,  where  he  turned  sharply  not  be  his  first  adventure  of  that  sort, 
into  the  sand_  dunes  and  began  to  stride  A  year  ago  this  coming  November, 
along  at  a  brisker  pace.  Fifteen  minutes  dispatched  to  northern  Africa,  he  was 
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Whys  and  Wherefores  of  Certified  Dry  Mats 

CERTIFIED  UTILITY 


We  do  not  claim  that  Certified  Dry  Mats  will  work  miracles. 
We  do,  however,  hold  them  out  to  you  as  honest-to-goodness 
DRY  MATS  which  do  all  that  we  promise  for  them. 

And  when  we  speak  of  CERTIFIED  QUALITY  we  mean 
their  utility  in  your  stereot3ipe  department  as  shown  in  the  print¬ 
ing  of  your  paper.  If  you  want  a  dry  mat  which  embodies  all 
of  these  characteristics  you  certainly  ought  to  try  our  Certifieds: 

(1)  Readiness  of  conditioning  WITHOUT  steaming;  and 
by  UNIFORMITY  of  shrinkage; 

(2)  Ease  of  molding  with  minimum  of  wear  and  tear  on 
forms  and  roller; 

(3)  Depth  of  impression  without  breaking; 

(4)  Minimum  of  packing  in  open  spaces;  ^ 

(5)  Adjustment  to  contour  of  casting  box; 

(6)  Unsurpassed  facility  in  casting  without  application  of 
foreign  substances; 

(7)  Fidelity  of  reproduction  through  perfection  of  plates. 

Remember  that  all  Certified  Dry  Mats  are  sold  on  a  money- 
back  basis;  if  they  are  not  as  represented  you  do  not  risk  a  thing. 
If  they  are  as  represented  you  certainly  want  to  know  them;  and 
to  know  them  is  to  use  them  regularly. 

At  15c  per  mat  they  are  the  best  “busr”  you  can  make  for  your 
stereotype  department  It  costs  you  nothing  to  try  Certineds, 
so  do  it  NO\V. 


Our  Customers  Write  Our  Ads 


“Our  DUPLEX  TUBULAR 
does  good  work  and  the  adver¬ 
tisers  like  it  so  much  better  than 
the  old  way  that  we  are  getting 
lots  of  new  business." 

Wooster,  Ohio, 
Daily  Record 
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For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds 
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THE  SUNDAY  NEWSPAPER 

CONSIDER  the  Sunday  newspaper  as  a  separate 
entity  in  journalism.  It  is  unique  in  the  whole 
round  world.  It  is  an  evolution  that  has  tran¬ 
spired  in  but  three  generations  of  press  workers. 

It  is  the  plus  ultra  of  our  modern  press.  In  this 
edition  of  Emtok  &  Publisher,  which  is  designed 
to  celebrate  the  Sunday  newspaper,  you  learn  of  its 
humble  origin  and  development  to  the  greatest  single 
force  in  newspaperdom.  So  closely  is  it  woven  into 
the  fabric  of  our  everyday  effort  that  we  rarely  regard 
it  as  a  separate  institution.  Taken  aside,  for  indi¬ 
vidual  inspection,  it  looms  as  a  marvel  of  the  pub¬ 
lishing  industry. 

A  composite  of  the  550  American  Sunday  news¬ 
papers,  with  an  aggregate  circulation  of  more  than 
23,000,000,  which  would  provide  a  copy  for  approxi¬ 
mately  every  family  in  the  land,  would  make  a  paper 
slightly  in  excess  of  50  pages.  It  would  contain  less 
than  50  per  cent  of  space  devoted  to  advertising.  It 
would  possess  the  news  of  the  day,  hot  from  the 
wires,  amplified  by  reviews  and  interpretations  of 
current  events  in  lavi.sh  display.  Every  art  known 
to  rapid  prhiting  is  employed  to  produce  this  vast 
volume  of  words  and  pictures.  Its  serious  purpose 
is  .supplemented  by  entertainment  features,  contribut¬ 
ing  to  tbe  nation  its  leading  element  of  humor. 

Our  Sunday  newspaper  is  as  typical  of  America 
as  is  the  dollar  bill,  ft  fits  into  the  day  of  leisure, 
.sacred  to  worship,  recreation,  gossip,  dress,  parade, 
dreams,  love,  reading,  refreshments  of  body,  soul  and 
mind.  It  is  designed  for  every  member  of  tbe  family, 
tbe  work-a-day  father,  home  providing  mother,  their 
fledglings  of  all  ages.  It  is  made  for  all  who  read. 

It  knows  no  class.  It  holds  for  highbrow  and  low¬ 
brow.  To  every  community  it  carries  a  common 
message  of  information,  inspiration,  education, 
pleasure,  business,  all  within  the  price  and  the  reach 
of  prince  or  pauper.  An  estimated  half  million  tons 
of  news  print  are  consumed  each  year  to  provide  the 
.American  people  with  Sunday  newspapers. 

The  half  thousand  Sunday  newspapers  of  America 
are  of  a  kind,  yet  each  has  its  individual  character. 
In  great  cities,  where  three  to  five  or  six  Sunday 
newspapers  compete  there  is  no  duplication  except  pos¬ 
sibly  in  telegraph  news  material.  Each  has  its  claims 
of  superiority.  Spread  out  any  one  of  these  metro¬ 
politan  Sunday  newspapers  to  review  its  contents 
and  you  find,  in  well  classified  form,  the  livest 
material  that  the  best  men  and  women  and  the  most 
extravagant  means  are  able  to  collect  from  the 
interests  of  the  universe.  More  than  half  of  the 
total  space  of  the  newspaper  is  devoted  to  news,  edi¬ 
torials,  pictures  and  features,  comprising  a  wordage 
ec|ual  to  at  least  twenty  full-length  novels.  Its  illus¬ 
trations,  by  every  art,  its  fiction  and  its  humor,  exceed 
in  volume  and  excel  in  quality  whole  groups  of  in¬ 
dividual  magazines  that  specialize  in  such  departments 
of  public  interest.  The  engraving  art  has  been 
brought  to  a  plane  of  excellence  for  newspapers 
e(|ualling  the  fine,  glazed-paper  printing  of  book  or 
magazine  publishers.  Color  printing  is  now  rapidly 
making  its  way  into  the  newspaper  press,  both  in 
gravure  and  process  methods.  There  is  scarcely  a 
great  name  in  literature,  art,  the  sciences,  business, 
sports,  or  other  lively  interests  among  men  that  is 
not  identified  with  authorship  in  our  first-day  press. 
Weekly  expenditures  for  this  special  writing  and 
illustrating  talent  is  the  marvel  of  the  literary  world. 

From  the  commercial  viewpoint  it  is  an  astonish¬ 
ing  anomaly  that,  despite  its  editorial  and  circula¬ 
tion  success,  the  average  Sunday  newspaper  has  not 
been  sold  as  an  advertising  medium  to  an  extent  that 
balance  editorial  and  paid  space.  In  certain  special 
departments,  such  as  classified  advertising,  real  estate 
and  amusements,  the  average  Sunday  paper  carries 
heavy  linage.  Such  interests  seem  to  appreciate  the 
Sunday  newspaper  and  double,  triple  or  quadruple 
their  spaces.  But,  except  in  very  large  centers,  re¬ 
tailers  and  general  publicity  buyers  have  not  yet  learned 
to  take  advantage  of  the  peculiar  advantages  of 
Sunday  newspaper  advertising  by  enlarged  space. 
This,  despite  the  obvious  fact  that  Sunday  circula¬ 
tion  provides  a  contact  when  people  have  most  time 
to  consider  advertising  with  a  view  to  purchases. 
There  is  the  added  fact,  in  favor  of  the  Sunday 
newspaper,  that  the  average  rate  is  extraordinarily 
low,  $2.26  per  line  per  million  of  circulation,  as  com- 


He  that  loveth  his  brother  ahideth  in  the 
light,  and  there  is  none  orcasion  of  stumbling 
in  him. 

But  he  that  hateth  his  brother  is  in  darkness, 
and  walketh  in  darkness,  and  knoweth  not 
whither  he  goeth.  because  that  darkness  hath 
blinded  his  eyes.  1.  John,  II;  10,  11. 


pared  with  $2.70  for  a  daily  morning  circulation,  and 
$3.44  for  evening  papers.  The  unsolved  problem  of 
Sunday  new'spaper  publishing  in  many  cities,  of 
course  exclusive  of  large  metropolitan  centers,  is  to 
induce  sufficiently  increased  advertising  by  local  re¬ 
tailers  and  “foreign”  space  users,  to  at  least  balance 
editorial  and  advertising  content. 

The  refinements  that  have  come  into  the  Sunday 
press  during  the  past  ten  years  have  put  it  on  a 
relatively  high  plane  of  literary  quality.  The  early- 
day  “Chamber  of  Horrors”  idea  has  passed.  The 
American  Sunday  newspaper  is  no  longer  cheap  or 
vulgar.  It  challenges  the  creative  genius  of  journal¬ 
ism.  Tliere  is  no  flight  of  the  imagination  too  high, 
no  cost  too  great,  no  adventure  too  ambitious,  to 
receive  support  if  it  will  legitimately  attract  the 
interest  of  the  rank  and  file  of  readers. 

The  tendency  of  the  Sunday  newspaper  is  all  in 
the  direction  of  quality,  as  well  as  volume.  Its 
greatest  achievements  are  yet  to  be  realized. 

Spell  the  U'ord  that  means  lities  of  advertis¬ 
ing^  without  the  central  "e"  thus  l-i-n-a-g-e, 
and  join  the  procession  of  enlightened,  happy 
mortals.' 

SUCH  BUSINESS! 

^  r  1 1  HE  use  of  this  notice  will  entitle  you  to  two 
I  tickets  for  a  Monday  or  Tuesday  evening  per¬ 
formance,  providing  marked  copy  containing 
story  is  sent  to  C.  P.  Greneker,”  is  the  way  the  New 
York  press  agent  of  a  Lee  Shubert  enterprise  ad¬ 
dresses  editors.  The  notice  is  45  lines  of  pure  ad¬ 
vertising  for  a  show  which  received  independent  press 
criticisms  in  rather  sharp  contrast  with  the  glowing 
praise  which  the  press  agent  bestows  on  it.  Shades 
of  Tody  Hamilton! 
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SELECTIVITY  L 

WE  have  in  mind  the  editor  of  a  newspaper  d P 
huge  metropolitan  circulation,  at  work  atha! 
desk,  making  selections  for  his  edition.  Tek 
graph  copy,  local  copy,  pictures,  syndicate  niateruls, 
contests,  editorials,  features,  departments  flow  befort 
his  eyes  in  a  steady  stream. 

He  is  a  threshing  machine,  winnowing  the  what 
from  the  straw  and  chaff.  During  the  course  of  tht 
day’s  work  discarded  material  forms  a  high  stack  i 
his  basket. 

It  seemed  to  us,  as  we  watched,  that  this  man  »u 
actually  visualizing  his  audience.  He  had  in  mind  tin 
images  of  a  man,  a  woman  and  a  child,  composhts 
of  his  readers.  Would  this  make  them  think?  Would 
that  create  wonder  and  surprise?  Would  the  womat 
want  to  read  much  of  little  of  this?  Would  that 
series  stir  the  man’s  dull  imagination?  Would  tin 
child  laugh  ?  A  telegraph  story  might  be  reduced  to 
two  or  three  lines  and  tell  all  the  average  mortai 
would  care  to  know.  A  local  story  of  an  event  tha: 
is  constantly  recurring  means  only  repetition — toss  t 
aside — novelty  is  the  thing!  This  picture  will  makt 
their  eyes  open  wide.  In  it  goes,  page  wide. 

The  man  is  dealing  with  the  exciting  elements  oi 
life  insofar  as  it  is  possible  to  find  them.  Many  oi 
his  people  have  drab  lives  and  crave  emotional  stinra- 
Iation._  Thousands  are  hurried  wage  hunters,  pre¬ 
occupied  by  the  demands  of  employers.  In  snappy 
newspaper  pages  they  find  surcease  from  care.  Ur 
nubered  thousands  are  home-bound,  treading  paths 
dull  routine.  Even  the  wall  paper  is  unlove:;. 
Romance  is  banished  by  ugliness  in  a  thousand  fortr 
The  editor  knows  his  audience  and  seeks  to  shak 
it  up,  excite  it,  dazzle  it,  thrill  it.  He  knows  h- 
people  cannot  or  will  not  accept  abstract  ideas.  .A! 
must  be  in  concrete  form.  The  dimensions  of  th 
maw  which  feeds  upon  emotionalism  in  print  ha- 
never  been  measured.  Circulation  increases  month  by 
month,  till  one  wonders  if  there  is  any  top. 

We  do  not  here  discuss  the  questions  of  emotm 
journalism,  which  has  two  distinct  sides  for  an; 
debating  dub  wishing  to  tackle  it.  But  we  do  w 
that  the  processes  of  selection  as  practised  by  the  si;; 
ject  of  these  remarks  is  a  fine  art.  Almost  ar 
literate  person  can  put  a  newspaper  to  print  by  send 
ing  stuff  to  the  machines  as  it  flows  into  an  oft.' 
.\bility  to  unerringly  locate  interests  which  proper.) 
belong  to  the  audience  to  which  a  publisher  desirfi 
to  appeal  is  rare  and  amounts  to  genius. 

you  do  not  expect  a  "cub"  to  write  a  master¬ 
piece;  why  depend  upon  a  merchant,  with  no 
fluency  of  words  to  express  ideas,  no  apt 
philosophy  of  business,  to  write  advertising 
copy  which  benefits  him  or  does  credit  to  your 
medium? 

BULLS  IN  THE  CHINA  SHOP 

11  is  not  difficult  to  sell  five  dollars  worth  oi  any¬ 
thing  for  a  dollar,  which  elemental  fact  seena 
wholly  lost  on  those  who  throw  in  great  SC- 
of  reading  notices”  with  every  advertising  contract 
The  success  or  the  failure  of  an  advertising  nne 
is  gauged  by  his  ability  to  sell  froni  the  card  withoU 
such  gratuities.  Someone  said  the  other  day  that  tke 
first  impulse  of  many  men  in  the  newspaper  busines 
is  to  give  something  away.  We  believe  that  this  a 
true.  It  is  not  an  unnatural  impulse.  The  propc 
attitude  of  every  sincere  newspaper  man  is  to  ykM 
public  service.  This  easily  runs  into  free-haiuledncs 
uncommon  in  business  life.  The  lines  that  divi* 
advertising  and  news  interest  are  sometimes  faint 
which  adds  to  the  complexity.  No  sensible  perse* 
would  advise  an  application  to  journali.sm  of  ripk* 
business  rules  amounting  to  tight-fistedness  or  smJ 
vision  in  public  relations.  But  advertising  is  adrer- 
tising  and  deserves  to  be  treated  as  such  and  W* 
who  cannot  distinguish  between  it  and  news  are  boH* 
in  the  china*  shop. 

//  the  large  industrial  and  commercial  em¬ 
ployers  of  your  city  ivould  distribute  pay  days 
over  the  week,  Saturday  would  no  longer  be 
torturing  to  sales  forces  and  Friday  net.vsp>;pers 
iLKtuld  not  carry  abnormal  quantities  of  adver¬ 
tising. 
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HV.  JONES,  publisher  of  the  Minne- 
*  a  polls  Journal,  has  left  for  a  trip 
abroad— his  second  in  eighteen  months. 

M.  F.  Hanson,  publisher  of  the  Duluth 
Herald,  has  gone  east  for  a  few  weeks, 
accompanied  by  Mrs.  Hanson.  Mr.  Han¬ 
son  formerly  was  associated  with  Phila¬ 
delphia  newspapers. 

Mr.  and  Mrs.  Ogden  Reid  have.re- 
tume<l  to  the  New  York  Herald  Tribune 
from  their  camp  at  Upper  St.  Regis,  in 
the  Adirondack  mountains. 

Moses  Strauss,  managing  editor  of  the 
Cincinnati  Times-Star,  is  organizing  a 
safety  campaign  for  Cincinnati  with  the 
assistance  of  representatives  of  the  vari¬ 
ous  clubs  and  organizations. 

Hal  Gaylord  formerly  publisher  of  the 
Kansas  City  Journal  is  now  connected 
with  the  Kansas  City  Southern  Railway 
Cbmpany,  at  Kansas  City,  as  assistant  to 
the  president. 

Miss  Naomi  Buck,  until  recently  secre¬ 
tary  of  the  Nebraska  Press  Association, 
has  joined  the  publicity  staff  of  the 
Northwestern  Bell  Telephone  Company  in 
Omaha. 


ts 
ly 

timi!. 
pre- 
lappt 
Ur’ 
hs  d 
jvelj 
cjrir.' 
ilu'el 
rs  hi:  I 
.  Alf 

d  4 

t  hail 
ith ! 

>tkml 
r  ain| 
lo 
e  stib-l 
It  ain| 
scr.. 
ofiictf 
•nperl; 
desiral 


ter- 

no 

apt 

sing 

four 


of  ar. 

seeiB 
d  gcSl 

ontraci 

Ig  020 
withotf 

that  tk 
businei 

this  li 
propc 
to  yidi 
idednfS! 

did* 
s  faint 
persd 


IN  THE  BUSINESS  OFFICE 

T  OUlS  WILEY,  business  manager  of 
^  the  Ncic’  York  Times  addressed  the 
Detroit,  Adcraft  Club  and  the  National 
Retail  Dry  Goods  Association  at  a 
luncheon  meeting  Oct.  2. 

Ennis  Waldrop  has  resigned  from  the 
classified  advertising  department  of  the 
Birmingham  News  and  is  now  in  the 
real  estate  business. 

Hubert  F.  Lee,  advertising  manager  of 
the  Anderson  (S.  C.)  Independent-Tri¬ 
bune,  has  returned  from  a  vacation  in 
Atlanta,  Ga.,  his  former  home. 

Miss  Rose  Brauning,  of  the  Trenton 
Times  business  office,  has  returned  from 
a  three  months’  visit  in  Germany. 

Walter  Suppes  has  been  named  adver¬ 
tising  manager  of  the  Johnstozvn  (Pa.) 
Democrat. 

J.  D.  Baynham  has  been  named  local 
advertising  manager  of  the  El  Dorado 
(Ark.)  Ei-ening  Times.  He  was  form¬ 
erly  in  newspaper  work  in  Little  Rock 
and  Memphis. 

Milton  S.  Meacham  has  resigned  as 
circulation  manager  of  the  Salisbury 
(N.  C.)  Post,  to  take  a  similar  post  on 
the  Statesznlle  (N.  C.)  Ledger. 

W.  C.  Tichenor,  advertising  manager 
of  the  Memphis  Press  has  been  appointed 
distant  business  manager  of  the  Birm¬ 
ingham  Post. 

H.  B.  Fairchild,  advertising  manager 
of  the  New  York  Ymm,  and  Mrs.  Fairchild 
are  parents  of  a  daughter  born  Sept.  18. 

E.  M.  Me  Intyre,  business  manager  and 
part  owner  of  the  Guthrie  (Okla.) 
Leader,  and  Mrs.  Me  Intyre  are  parents 
of  a  son. 

Ed.  C.  Vollmer  of  Great  Bend,  Kan., 
for  many  years  a  newspaperman  and 
printer,  has  been  named  advertising  man- 
aster  of  the  Great  Bend  Daily  Tribune. 
He  was  formerly  foreman  of  the  Trib¬ 
une. 


Joseph  Shaplen,  who  for  the  iwst  four 
and  a  half  years  has  been  Berlin  corre¬ 
spondent  for  the  New  York  Herald  Tri¬ 
bune,  returned  with  his  family  on  the 
George  Washington  this  week..  Mr 
Shaplen  is  joining  the  New  York  staff. 
H  is  place  in  Berlin  has  been  taken  by 
•Ar.hur  Ruhl. 

John  A.  Crawford,  editor  of  the  ex¬ 
tension  service,  Massachusetts  Agricul¬ 
tural  College,  Amherst,  Mass.,  has  re¬ 
signed  to  join  the  staff  of  the  Clevelatui 
Plain  Dealer. 

Dwight  Perrin,  city  editor.  New  York 
Herald  Tribune,  returned  to  his  desk  last 
week  after  a  week  of  motoring  and  golf 
at  Lake  Placid. 

Thomas  Steep’s  new  book,  “Chinese 
I'antastics,’’  published  by  the  Century 
Company,  came  out  last  week.  Mr.  Steep 
is  a  reporter  for  the  Nezv  York  Herald 
Tribune. 

W.  O.  McGeehan,  sixjrting  editor.  New 
York  Herald  Tribune,  returned  on  the 
France  Sept.  30,  after  a  month’s  vaca¬ 
tion  abroad  with  Col.  T.  L.  Huston. 

Roy  Jensen,  of  the  Pittsburgh  Sun,  is 
making  a  bicycle  tour  of  the  northern 
part  of  Pennsylvania,  and  writing  his  ex¬ 
periences  for  the  Sun. 

A.  De  Bernardi,  Jr.,  with  the  Denver 
Post  since  last  January,  has  been  named 
dramatic  editor  succeeding  C.  Lester 
Barnard,  who  has  entered  publicity  work. 

Charles  E.  Lounsbury,  former  state 
editor  of  the  Denver  Post,  has  resigned 
to  join  the  Universal  P'ilm  company.  F. 
J.  Kasdorf,  former  state  editor,  recently 


JOSIAH  P.  ROWE,  JR.,  was  recently 


HOLDING  NEW  POSTS 

OHlLt)  HEWITT,  from  Kansas  City 
Star,  to  copy  desk,  Denver  Post. 
Charles  Rosskam,  from  associate  edi¬ 
tor  to  editor,  Atlantic  City  (N.  J.) 
I’entnor  News. 

M  iss  Betty  Penrose,  from  serial  edi¬ 
tor,  Atlantic  City  (N.  J.  Daily  Press, 


made  manager  of  the  Fredencksburg 
(Va.)  Daily  Star,  evening  paper.  He 

succeeds  his  uncle,  to  staff,  Niw  Century  'Magazine,  New 
the  late  A.  P.  York. 

Rowe,  who  man-  .\nard  W.  Littman,  from  sporting  edi- 
aged  the  paper  tor  Atlantic  City  (N.  J.)  Ventnor  News, 
for  many  years,  to  staff,  Newark  (N.  J.)  Ledger. 

The  new  execu-  O.  F.  Cayce,  from  Canton  (Miss.) 
tive,  who  is  31  Herald,  to  state  editor,  Jackson  (Mis.s. ) 
years  old  and  a  Daily  News. 

native  of  Fred-  Jay  W.  Mead,  from  city  staff,  Holy- 
ericksburg,  hegaii  oke  (Mass.)  Telegram,  to  city  staff, 
his  newspaper  ca-  Springfield  (Mass.)  Union. 
reer  as  _  carrier  Oscar  A.  Shepard,  from  city  editor, 
boy  and  is  fami-  I.ezviston  (Me.)  Jourtial,  to  city  staff, 
liar  with  all  angles  Springfield  (Mass.)  Union. 
of  the  business,  Joseph  Dorney,  from  sport  copy  desk, 
Chicago  Tribune,  to  copy  desk,  Nezv 
York  Daily  News. 


JosiAH  P.  Rowe.  Je. 


having  in  succes¬ 
sive  stages  held 
the  positions  of 
collector  of  subscriptions,  office  assistant, 
reporter,  advertising  manager  and  assist- 


WITH  THE  SPECIALS 


ant  to  the  manager  with  the  same  com-  SEED,  Jr.,  formerly  vice 


pany. 

During  the  World  War,  Mr.  Rowe  was 
second  lieutenant  in  the  Air  Service,  be¬ 
ing  aviation  pilot  in  Italy  and  France. 
He  flew  over  the  German  lines  in  the 
Meuse- Argonne  drive  doing  pursuit  work 
with  the  147th  Aero  Squadron.  Return¬ 
ing  home  in  1919,  he  resumed  his  news- 
piipcr  connection. 

Mr.  Rowe’s  most  notable  achievement 


president  and  advertising  manager  of 
Weekapaug  Beach  Company,  has  joined 
the  staff  of  Wm.  J.  Morton  Company, 
newspaper  representatives.  New  York. 

Hamilton-Delisser,  Inc.,  New  York, 
have  been  apjiointed  national  advertising 
representatives  of  the  Berivick  (Pa.) 
Enterprise. 

Kimball-Mogensen  Comptiny  have  been 
appointed  national  advertising  representa- 


in  the  business  department,  success  him.  in  the  field  of  reporting  has  been  to  tell  Bend  (Ore.)  Central  Oregon 

wnrUt  ttiat  tip  it  ttip  tianiiv  nnccpccitr  I  reSS. 


IN  THE  EDITORIAL  ROOMS 

DALPH  E.  JOHNSON,  assistant  state 
editor,  Detroit  News,  has  been  ap¬ 
pointed  state  editor  to  succeed  Louis  J. 
piffels  who  recently  left  the  News  to 
join  the  Portland  (Ore.)  Journal.  Ralph 
,  Nickerson  has  been  transferred  from 

nf  ripi|*i’*  copy  desk  to  assistant  state  editor. 
1^'  Shepherd,  managing  editor, 
advef  I  LJeni>er  Post,  is  spending  a  short  vaca- 
nd  in«|  S®"  ®  Courtney  Ryley 


Harold  P.  Braman,  formerly  city  editor 
of  the  Salem  (O.)  News,  is  now  manager 
of  the  Salem  bureau  of  the  Youngstown 
Telegram  and  is  doing  feature  work. 

Martin  F.  Thompson,  managing  editor 
of  the  LeRoy  (N.  Y.)  Gazette-News,  has 
retired  after  33  years  of  newspaper  ex¬ 
perience.  Rex  E.  Perkins,  son  of  IMward 
M.  Perkins,  editor,  succeeds  Mr.  Thomp¬ 
son. 

Ray  Blowers,  former  city  editor, 
Columbus  (O.)  Dispatch,  has  rejoined 
that  paper,  after  having  been  engaged 
in  the  real  estate  business. 

Joe  Langer,  a  staff  photographer  for 
the  Denzrr  Post,  returned  recently  from 
a  trip  to  Europe. 

CHiarles  E.  Quinn,  formerly  with  the 
Associated  Press,  has  joined  the  city 
staff,  Springfield  (Mass.)  Union. 

Walter  Sullivan,  head  copy  reader  of 
the  Cincinnati  Enquirer,  recently  patented 
a  children’s  golf  game  called  “Kinder- 
golf”  which  is  to  be  manufactured  for 
general  distribution.  Mr.  Sullivan  is  or¬ 
ganizing  a  company  to  carry  on  the  work. 

Miss  Dorothy  Roe,  who  conducted  the 
“Shopping  with  Jane’’  page  of  the  El 
Dorado  (.Ark.)  Sunday  News,  has  joined 
the  Los  Angeles  Examiner. 

J.  H.  Short,  Jr.,  former  Vickburg, 
Miss.,  correspondent  of  the  Jackson 
(Miss.)  Daily  News  has  joined  that 
paper  as  reporter. 

Earl  Magee,  former  proof-reader  of 
the  Jackson  (Miss.)  Daily  News  is  now 
on  the  sport  desk. 

Graham  Dean,  managing  editor  of  the 
lozva  City  (la.)  Press-Citizen  is  re¬ 
covering  from  an  operation. 

William  Ceperly,  staff  cartoonist  of 
the  Davenport  (la.)  Democrat,  and  Mrs. 
Ceperly  are  parents  of  twins,  a  boy  and 
a  girl. 

I^n  Maxwell,  of  the  copy  desk  of  the 
Chicago  Tribune  has  been  made  sporting 
editor  succeeding  Frank  Smith,  resigned. 

Everett  L.  Finch  of  the  editorial  staff 
of  the  Schenectady  (N.  Y.)  Union-Star 
is  spending  two  months  in  the  British 
Isles  on  a  combined  bicycle-photographic 
jaunt.  Paul  D.  Gormley  of  the  staff  has 
returned  from  a  months’  trip  to  Florida. 
Clarence  W.  Jones  of  the  Union-Star 


the  world  that  he  is  the  happy  possessor 
of  a  son,  now  three  months  old,  whom  he 
expects  to  rear  largely  on  printer’s  ink. 

In  addition  to  the  daily,  Mr.  Rowe 
will  manage  the  Fredericksburg  Free 
Lance,  a  tri- weekly. 

NEW  PLANTS  AND  EQUIPMENT 

ATTICA  (IND.)  LEDGER  NEWS 
is  planning  to  move  shortly  into  a 
new  home  in  the  building  formerly  oc¬ 
cupied  by  the  Frank  McDermond  de¬ 
partment  store. 

Claremont  (Minn.)  Nezvs,  Deer  River 
(Minn.)  Nezi's  and  IVaubun  (Minn. I 
Forum  have  new  linotypes. 

Cando  (N.  D.)  Herald  has  added  a 
No.  2  Mentges  folder. 

Faribault  (Minn.)  Daily  Nezvs  has  in¬ 
stalled  a  Verkotype  machine. 

North  St.  Paul  (Minn.)  Courier  has 
added  a  Johnsonized  12  x  18  Chandler  & 
Price  Gordon  press  and  Miller  feeder. 

Edmore  (N.  D.)  Herald-News  has  in¬ 
stalled  a  Whitlock  two-revolution 
cylinder  press. 

Sleepy  Eye  (Minn.)  Herald-Dispatch 
recently  installed  a  Johnsonizerl  multi¬ 
form  saw. 

Maynard  (Minn.)  Nezvs  has  purchased 
a  Johnsonized  linotype. 


Ingram-Powers,  Inc.,  have  been  ap¬ 
pointed  to  represent  the  Matnaroneck 
Daily  Times  in  rtie  national  field. 

Geo.  B.  David  Company  has  been  ap¬ 
pointed  to  represent  nationally  the  St. 
Petersburg  (Ha.)  Nezvs,  a  tabloid. 

PRESS  ASSOCIATION  NOTES 

fULIAN  SNYDER,  of  the  New  York 

office  of  the  United  Press,  opened  a 
new  U.  P.  bureau  at  Tampa,  Fla.,  on 
(^t.  1.  He  motored  to  Florida  from 
.New  York  City. 

R.  H.  Cooley,  assistant  day  e<litor  of 
rtie  Associateil  Press  in  the  New  York 
office,  has  been  transferred  to  the  Albany 
bureau  where  he  has  been  placed  in 
charge  of  the  state  mail  service.  No  suc¬ 
cessor  has  been  appointed  in  New  York. 

Mark  Childs  has  joined  the  New  York 
staff  of  the  United  Press.  He  formerly 
worked  for  the  same  agency  in  the  Chi¬ 
cago  bureau. 

Jay  R.  Vessels,  correspondent  of  the 
.Associated  Press  at  Minneapolis,  has 
just  completed  a  tour  of  member  papers 
in  Minnesota. 

Roy  F.  Hendrickson,  recently  rewrite 
man  on  the  Prozidence  Journal,  is  night 
Northwest  editor  in  the  St.  Paul  bureau 
of  the  .As.sociate<l  Press. 

Otis  Peabody  Swift,  (Thicago  bureau 
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Cooper,  former  member  of  the  Post  staff,  editorial  room  entered  studies  at  Colum- 
®ow  a  fiction  writer. 

Albert  E.  Hayes,  former  publicity  man, 
joined  the  Denver  Post  staff. 

William  J.  McNulty,  for  eight  years 
special  feature  writer  for  the  Boston 
Post,  is  author  of  “The  North 
just  published  in  Boston. 


bia  University,  New  York,  Oct.  1. 

John  Temple  Graves,  Jr.,  has  joined 
the  Palm  Beach  (Fla.)  Times  and  will 
conduct  the  editorial  page  and  a  column. 

Mrs.  Walter  Harv^  has  joined  the 
staff  of  the  Garden  City  (Kan.)  Tele¬ 
gram. 
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Doubly  Valuable  Sunday 
Feature  Stories 

Doubly  valuable  because  the  pictures  and  the  stories  arc  of  equal  importance. 

Central  Press  Association’s  complete  and  exclusive  daily  illustrated  news 
and  feature  .service  carries  each  week  many  stories  illustrated  with  NEWS 
PICTURES,  suitable  for  Sunday  use.  Scores  of  newspapers  are  using  them 
for  “inside  streamers.’’ 

Every  one  of  these  stories,  the  work  of  a  staff  man  in  Washington,  New 
York  or  Europe,  or  of  one  of  our  200  .special  correspondents  elsewhere,  is 
a  NEW  EE.ATURE  of  absorbing  theme  replete  with  human  interest. 

If  in  the  last  minute,  space  limitations  bar  use  of  the  .stories,  the  picture 
layouts,  with  explanatory  lines  a  part  of  the  mat,  are  ready  to  stand  alone 
as  a  feature  of  compelling  intere.st. 

These  stories  are  only  one  of  the  many  advantages  afforded  editors  by  the 
Central  Press  daily  service.  Write  today  for  proofs  and  prices. 

Central  ^sfiEioctatton 


V.  V.  McNitt 
Preiident 


Oatral  Preaa  Bids. 
Oeveland 


A.  MalVrrT 
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manager  of  rtie  United  News,  has  re¬ 
turned  to  Chicago  after  a  fishing  trip  in 
Wisconsin. 

Hugh  S.  Ahern,  former  sporting  editor 
of  the  Jackson  (Miss.)  Daily  News,  is 
now  state  mail  editor  of  the  Associated 
Press  at  Tallahassee,  Fla. 


•|y|RS.  FRANCES  OPIE  RIFFE,  busi- 
ness  manager  of  the  Staunton  (Va.) 
leader  Publishing  Company,  to  Charles 
K.  Brown  in  Philadelphia,  Sept.  17.  Mn 
Brown  is  on  the  staff  of  Augusta  Mili¬ 
tary  Academy. 

James  B.  Wharton,  European  corre¬ 
spondent,  North  American  Newspaper 
Alliance,  to  Miss  Elizabeth  Houghton, 
former  staff  correspondent  of  the  New 
York  World,  in  Paris  recently. 

K.  B.  Roy,  advertising  manager  of  the 
El  Dorado  (Ark.)  Daily  News,  to  Miss 
Sarah  Spenser,  in  Port  Gibson,  Miss., 
Sept.  9. 

Mrs.  Astrid  E.  Miller,  woman’s  depart¬ 
ment,  Worcester  (Mass.)  Telegram,  to 
Lars  J.  Berg  of  Worcester,  at  the  bride’s 
home,  on  Sept.  26. 

Henry  A.  Farnham  of  the  New  York 
Times,  to  Miss  Vivian  MacLeod,  at  the 
bride’s  home  in  Bangor,  Me.,  Sept.  26. 

John  J.  Murphy,  formerly  on  the  Hav¬ 
erhill  (Mass.)  Gazette,  to  Miss  Ella  Aier, 
musician  and  playwright,  in  Australia,  re¬ 
cently. 

Harry  Sharpe,  manager  of  the  United 
Press  bureau  in  Columbus,  O.,  to  Miss  | 
(ienevieve  Bohrer,  a  cashier  for  the  Kan-  , 
SOS  City  Journal-Post,  last  week. 

Nelson  R.  Wilson,  sports  writer  on  the 
Yakima  (Wash.)  Republic,  to  Miss  Anna 
Belle  McKee  of  Yakima,  Sept.  16.  He 
left  with  his  wife  for  Spokane,  Wash., 
to  join  the  staff  of  the  Chronicle. 

Larry  Rue,  of  the  Chicago  Tribune 
foreign  staff  to  Miss  Maureen  Geary 
Grant,  a  short  story  writer,  at  Zurich, 
Switzerland,  recently. 

SPECIAL  EDITIONS 

FREDERICK  (MD.)  NEWS,  Hood 
^  College  Section,  Sept.  17. 

Bluff  ton  (Ind.)  Evening  Banner,  Street 
Fair  edition,  six  sections.  Sept.  19. 

Chatham  (Ont.)  Daily  News,  Autumn 
Fashion  edition.  Sept.  24. 

Le  Sueur  (Minn.)  Leader,  SO-page 
Fair  Special  edition.  Sept.  24. 

Chicago  Evening  Journal,  16-page  ro¬ 
togravure  supplement  Sept.  29,  for  fall 
fashion  display. 

Clearwater  (Fla.)  Evening  Sun,  special 
fall  edition.  Sept.  19. 

CHANGES  OF  OWNERSHIP 

■p  H.  BENTZ  of  the  Newark  (O.) 

•  Advocate,  has  purchased  an  interest 
in  the  Somerset  (O.)  Press. 

Tamblynn  Brothers,  publishers^  of  the 
Miller  (S.  D.)  Press  have  dissolved 
partnership,  William  Tamblynn  having 
purchased  the  Press,  which  he  will 
publish  and  Lloyd  Tamblynn  acquiring 
the  Wessington  Springs  Republican. 

Wirt  Mitchell,  owner  and  editor  of  the 
Fayette  (Mo.)  Democrat-Leader  has 
purchased  the  Fayette  Advertiser  of  Miss 
Marguerite  Reid.  Miss  Reid  had  owned 
the  paper  since  the  death  of  her  father 
last  winter. 

Mack  Stanton,  former  publisher  of  the 
Baxter  Springs  (Kan.)  Citizen  and  the 
Mound  Valley  Times- Journal,  has  pur¬ 
chased  an  interest  in  the  Anthony  (Kan.) 
Bulletin. 

W.  T.  Torbert,  Kansas  minister  and 
publisher,  has  purchased  the  Dexter 
(Kan.)  Tribune. 

SCHOOLS 

^HE  class  in  country  newspaper  pro- 
■*-  duclion  at  the  University  of  Missouri 
School  of  Journalism  recently  published 
a  “monotype  edition’’  of  the  Columbia 
Herald-Statesman,  the  laboratory  publica¬ 
tion  of  the  class.  The  issue  of  the  weekly 
for  August  20  was  set  up  entirely  on  the 
monotype.  The  Herald-Statesman  is  pub- 


CIRCULATION  PROGRESS 

Gohl  Worked  His  Way  to  Top 
on  Harrisburg  Telegraph 


Robert  C.  Gohl 

ppROM  carrier  boy  to  circulation  man¬ 
ager  on  the  same  paper— that  in 
brief  is  the  career  of  Robert  C.  Gohl,  of 
the  Harrisburg  Telegraph. 

Mr.  Gohl  began  his  work  with  the 
Telegraph,  Jan.  1,  1909.  For  three  years, 
in  all  weather,  he  carried  his  route  so 
well  that  the  attention  of  Robert  B. 
McClean,  then  circulation  manager,  now 
one  of  the  leading  figures  in  the  Con¬ 
solidated  Press  Association,  was  drawn 
to  him  and  he  was  invited  to  become  a 
clerk  in  Mr.  McClean’s  office.  From 
that  place  in  1913  it  was  but  a  step  to 
superintendency  of  the  mailing  room. 
t)ther  brief  stopping  places  along  the 
road  to  head  of  the  department  were 
secretary  to  the  circulation  manager  and 
assistant  under  A.  R.  Michener,  who 
took  hold  in  1916.  When  Mr.  Michener 
was  promoted  to  be  general  manager  of 
the  paper  on  Jan.  1,  1924,  Mr.  Gohl  was 
made  circulation  manager. 

To  hundreds  of  Harrisburgers  he  is 
“Brickie.’’  To  hundreds  of  others  he  is 
“Bob.”  His  diversions  are  automobiling 
and  baseball. 


lished  nine  months  of  each  year  by 
students  in  the  Missouri  School  of  Jour¬ 
nalism  who  are  interested  particularly  in 
the  country  weekly  field.  Prof.  John  H. 
Casey  is  in  charge  of  the  class. 

Members  of  the  faculty  of  the  State 
College  of  Washington  will  provide 
prizes  to  be  awarded  to  members  of  the 
.\sotin-Whitman  group  of  newspaper 
publishers  in  a  competitive  exhibit  to  be 
shown  at  the  Whitman  county  fair  at 
Garfield,  Wash.,  Oct.  7,  8,  and  9. 

The  University  of  Washington  School 
of  Journalism  will  continue  this  year  a 
course  for  entering  freshmen  registering 
as  pre-journalist  majors  and  wishing 
eventually  to  enter  the  School  in  their 
junior  year.  The  course  is  known  as 
“Journalism  as  a  Profession’’  and  is 
taught  by  Dean  M.  L.  S^ncer,  director 
of  the  School  of  Journalism. 


312  Columns 

The  New  York  Times  Tuesday, 
September  29,  printed  312  columns  of 
advertisements — the  greatest  volume 
of  advertising  ever  published  in  a 
daily  edition  of  a  New  York  news¬ 
paper. 

The  New  York  Times  takes  more 
pride  in  the  high  quality  of  the  ad¬ 
vertising  in  its  columns  than  in  its 
unequalled  volume.  Advertisements 
offered  for  publication  are  subject  to 
censorship.  Announcements  that  are 
fraudulent,  misleading  or  doubtful  are 
declined. 


ASSOCIATIONS 

^  ROUP  No.  12  of  the  Washington 
State  Press  Association  of  which 
Frank  Evans  is  chairman,  met  Sept.  12 
at  the  Leopold  hotel  in  Bellingham.  Fred 
Kennedy,  secretary  of  the  state  press 
association,  reported  on  the  state  con¬ 
vention  held  in  Spokane  last  month. 
Among  those  present  were  Loren  Ange- 
vine,  Mt.  Vernon  Argus;  Sol  Lewis, 
Lynden  Tribune;  J.  W.  Sheets,  Blaine 
Journal  Press;  Ralph  Pinkerton,  Fern- 
dale  Record;  Lewis  Flowers,  Burlington 
Journal;  H.  J.  Strickfaden,  Maple  Falls 
Leader;  Tom  Dobbs,  Snohomish  County 
Tribune. 

Group  No.  9  resumed  monthly  meetings 
after  the  summer  vacation  with  a  dinner 
and  a  business  session  at  the  Olympic 
Hotel,  Seattle,  September  14.  Speakers 
included  John  Reid,  editor  of  the  Univer¬ 
sity  District  Herald,  Seattle;  Ray  Cloud, 
Edmonds  News  Tribune;  J.  C.  Gregory, 
Bothell  Sentinel;  Harrison  W.  Mason, 
Rainier  Valley  Times,  Seattle. 

Victoria  (B.  C.)  Press  Club  con¬ 
summated  its  long-expected  affiliation 
with  the  B.  C.  Institute  of  Journalists 
Sept.  13  in  a  conference  between  dele¬ 
gates  of  the  former  organization  and 
members  of  the  executive  committee  of 
the  Institute.  W.  F.  Findlay,  president  of 
the  B.  C.  Institute  of  Journalists,  pre¬ 
sided  at  the  conference.  Representatives 
of  Victoria  newspapers  were:  Richard 
Freeman,  president  of  the  Press  Club, 
Percy  Richards,  secretary,  Valedmar 
Bendiodt,  T.  Harry  Wilson,  Harold  B. 
MacDonald,  and  Jerry  B.  Eberts. 

J.  A.  Bates,  White  Rock,  B.  C.,  was 
re-elected  president  of  the  British 
Columbia  and  Yukon  Weekly  News¬ 
paper  Association  at  Edmonton,  B.  C., 
recently. 

Ohio  Newspaper  Women’s  Associa¬ 
tion  will  meet  at  Portsmouth,  Oct.  30, 
31  and  Nov.  1. 

The  sixth  annual  convention  of  the 
Central  Interscholastic  Press  Associa¬ 
tion,  whose  members  are  the  editors 


and  business  managers  of  1,500  higii 
school  and  university  student  publica- 
tions,  will  be  held  in  Madison,  Wis, 
Nov.  27-8,  under  the  auspices  of  tht 
University  of  Wisconsin  Course  it 
Journalism. 

Woman’s  Advertising  Club  o| 
Chicago  will  have  as  their  guest  at 
dinner  Tuesday,  Oct.  6,  C.  K.  Wood- 
bridge,  president  of  the  Associated 
Advertising  Clubs  of  the  World.  Tht 
banquet  will  be  at  the  Congress  Hotel 

Advertising  Special^  Associatke 
elected  E.  N.  Ferdon,  of  the  Blancharf 
Company,  Aurora,  Ill.,  president  at  its 
22nd  annual  convention  held  it 
Chicago,  recently.  He  succeeds  Frank 
Geiger,  of  Geiger  Brothers, 
Newark,  N.  J.,  who  was  named 
honorary  vice-president.  C.  K.  Wood- 
bridge,  president  of  the  Associated 
Advertising  Clubs  of  the  World  and 
president  of  the  Dictaphone  Sales  Cor¬ 
poration,  New  York,  spoke. 

Merit  Club,  a  social  organization  ot 
women  workers  of  the  MergentWer 
Linotype  Company  held  its  get-together 
the  evening  of  Sept.  29.  The  Eveready 
Entertainers  and  the  Collegiate  Quartette 
appeared. 

Kansas  Editorial  Golf  Association’s 
annual  tournament  is  to  be  held  in  Cha- 
nute,  Oct.  12  and  13.  Herbert  Cavancss 
and  his  brother,  Wilbur  Cavaness,  wiD 
be  hosts  to  the  editors. 

Annual  fall  meeting  of  the  Missouri 
Press  Association  will  be  held  in  Si 
Louis,  Oct.  15  to  17. 

Compoaitor  Observe*  50th  Anniversary 

J.  H.  Uetz,  head  of  the  copy  desk  b 
the  composing  room  of  the  Des  Momts 
Evening  Tribune-News,  recently  ob¬ 
served  his  fiftieth  anniversary  as  a 
journeyman  printer.  Fifty  years  ago 
Mr.  Uetz,  who  is  now  69,  became  an  ap¬ 
prentice  in  the  composing  room  of  tht 
old  Iowa  State  Leader,  which  later  bt 
came  the  Register  and  Leader  and  tha 
the  Register  and  Tribune-News. 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraviog  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  toater  evenly  and  simultaneously  to 
aU  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wipings  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneouB  approval  of  hoth  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Prop'^letors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 
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CINCINNATI  CARAVAN 
GOING  TO  MIAMI 


“Motorcade”  to  Follow  Dixie  Highway 
After  Banquet  Celebrating  It 
ai  a  New  Trade  Artery — 
Publishers  on  Committee 


CiNONNATi,  Sept.  28. — An  unusual 
event,  in  the  minds  of  many,  of  equal 
importance  to  the  opening  of  the  south¬ 
ern  trade  for  Cincinnati  through  the 
completion  of  the  Cincinnati  Southern 
Railway,  is  to  be  held  here  Oct.  8  at  the 
Hotel  Gibson  in  a  ceremonial  banquet 
commemorating  the  completion  of  the 
Dixie  Highway  from  the  Ohio  river  to 
Miami,  Fla. 

This  comparison  was  made  last  week 
by  Adolph  S.  Ochs,  publisher  of  the  New 
York  Times,  who  in  1880  attended  the 
banquet,  when  merchants  of  Cincinnati 
ahd  Chattanooga  celebrated  the  comple¬ 
tion  of  the  Cincinnati  Southern  Railway, 
when  he  accepted  the  invitation  of  Chair¬ 
man  J.  Stacey  Hill  to  attend  next  week’s 
'  ceremony. 

On  the  day  following  the  banquet  there 
will  start  from  Covington,  Ky.,  across 
the  river  from  Cincinnati,  a  “motor¬ 
cade,”  bound  for  Miami  and  stopping  en 
route  at  fully  25  points,  including  Chat¬ 
tanooga,  .Atlanta  and  Jacksonville.  This 
is  to  celebrate  tbe  emerging  of  Kentucky 
from  being  a  “detour  state”  to  the  high 
estate  of  a  commonwealth  traversed  from 
North  to  South  by  a  hard-surfaced 
route. 

Editors  of  the  Cincinnati  papers  are  to 
be  the  reception  committee  for  distin¬ 
guished  guests.  This  committee  is  head¬ 
ed  by  William  Foust  Wiley,  editor  and 
general  manager  of  the  Enquirer,  assist¬ 
ed  by  Charles  P.  Taft,  publisher  of  the 
Times-Star ;  Harry  T.  Brown,  publisher 
of  the  Commereial  Trilmne,  and  Elmer 
P.  Fries,  editor-in-chief  of  the  Post. 


Burdette  New  Atheville  Time*  Owner 

With  the  announcement  this  week  of 
the  change  in  representation  of  the  Ashe- 
7'ille  (N.  C.)  Times  from  the  Geo. 
B.  David  Company,  New  York,  to  the 
John  M.  Branham  Company,  it  became 
known  that  a  change  in  ownership  of  the 
Times  has  taken  place.  P.  M.  Burdette 
publisher  becomes  owner  and  president 
and  H.  E.  Grimes  business  manager. 


Chicago  Financial  Eklitor  Dies 

Charles  L.  Hayes,  financial  editor  of  the 
Chieago  Evening  Post,  died  Sept.  23,  at 
the  home  of  his  sisters,  in  Chicago.  Mr. 
Hayes  was  assistant  night  superintendent 
of  the  old  United  Press  Association  in 
1888,  which  job  he  took  after  holding  a 
superintendent’s  position  with  a  telegraph 
company.  .\t  a  later  time  he  became 
Louisville  correspondent  of  the  .Associated 
Press. 


(Obituary 


EORGE  G.  BLOCK,  80,  former 
newspaper  man  and  father  of 
Rudolph  Block  (Bruno  Lessing),  died 
last  week  in  New  York.  He  was  born 
in  Czecko-Slovakia,  coming  to  .America 
in  his  youth.  For  many  years  he  was  a 
newspaper  reporter. 

Charles  J.  Coghlan,  78,  newspaper 
editor  of  Ocosta,  Wash.,  died  Sept.  8  at 
.Aberdeen,  Wash. 

Henry  Wulff,  67,  secretary  and  treas¬ 
urer  of  the  Buffalo  local  of  the  Typo¬ 
graphical  Union,  died  last  week. 

VVii.LiAM  Ingleby,  for  many  years  edi¬ 
tor  and  publisher  of  the  Silver  Springs 
(N.  Y.)  Signal,  died  Sept.  24.  Mr. 
Ingleby  retired  several  years  ago. 

jilRs.  Fanny  McCartney,  67,  editor 
of  the  Albany  (Ill.)  Review  for  27  years, 
died  Sept.  24,  in  the  City  hospital  after  a 
serious  operation. 

Fred.  L.  Tipton,  43,  editor  and  pub¬ 
lisher  of  the  Girard  (Ill.)  Gazette  for 
many  years,  until  he  sold  it  last  spring  to 
become  treasurer  of  the  International  In¬ 
surance  Company,  died  Sept.  23,  in  St. 
I>ouis,  after  taking  poison  while  de¬ 
spondent.  The  widow,  a  son,  a  brother 
and  his  mother  survive. 

Clifford  Perry  Loucks,  30,  a  news¬ 
paper  photographer  of  Miami,  Fla.,  was 
recently  electrocuted.  While  taking  a 
bath  he  touched  a  live  wire.  He  was 
widely  known  in  Chicago  where  he  had 
worked  on  the  Herald  atid  Examiner  and 
the  Chicago  Tribune. 

Frank  Fishik,  71,  part  owner  of  the 
Wiehita  Daily  Beacon  before  it  was  sold 
to  Henrv  J.  Allen,  died  Sept.  20,  at  Tulsa, 
Okla. 

Harry  T.  Warnicr,  55,  veteran  Texas 
newspaper  man  and  for  several  years 
editor  of  the  Paris  News,  died  recently 
at  a  hospital  in  Houston.  He  for  many 
years  was  managing  editor  of  the  old 
Houston  Post. 


Sharp,  Clean  Faces  Every 
Day  in  Ads  and  Heads 


Mr.  Francis  Lloyd,  Foreman,  The  Sacramento  (Calif.) 
Union  writes:  “We  have  a  Ludlow  in  the  composing 
room  of  The  Sacramento  Union  which  we  have  had 
for  five  years  under  the  writer’s  personal  supervision  and 
feel  we  cannot  speak  too  highly  of  the  many  advantages  of 
the  Ludlow  system  for  producing  type  in  slug  lines. 

“The  product  of  the  Ludlow  is  new  and  clean,  and  with 
the  large  range  of  faces  that  may  be  employed,  the  Ludlow 
has  many  advantages  over  the  old  style  way  of  setting  type. 
It  is  simple  and  efficient  and  with  a  small  amount  of  intelli¬ 
gent  care  is  a  valuable  adjunct  to  any  office. 


“It  is  surprising  how  easy  it  is  to  change  from  the  old 
one-type-at-a-time  way  of  setting  type  to  the  Ludlow  system; 
no  fuss  or  confusion,  but  just  a  sharp,  clean  face  every  day 
for  your  ads  and  heads.” 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  5  Third  Street 
Boston:  261  Franklin  Street 


New  York:  63  Park  Row 
Atlanta:  41  Marietta  Street 


68,562 

wa8  the  average  net  paid 
circulation  of 

The 

PROVIDENCE 

SUNDAY 

JOURNAL 

for  the  month  of  August,  1925. 
The  Providence  Sunday  Jour¬ 
nal  now  has  the  largest  circula¬ 
tion  of  any  newspaper  in 
Rhode  Island. 

It  is  a  complete  newspaper 
in  every  respect,  averaging 
more  than  100  pages  per  issue; 
.carrying  complete  news  of 
world  happenings,  depart¬ 
ments  covering  every  line  of 
local  activity,  a  magazine  sec¬ 
tion,  eight  pages  of  comics,  8 
to  16  pages  gravure,  and  other 
features  edited  to  meet  the 
particular  interests  of  south¬ 
eastern  New  England  readers. 


Providence  Journal  Company 

Providence,  R.  /. 

Repretentative* 

Charles  H.  Eddy  Company  R.  J.  Bidwell  Company 

New  York  Boston  Chicago  San  Francisco  Los  Anfsies 


LUDLOW  QUALITY  COMPOSITION 
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A  Fall  Campaign  in 


Pennsylvania 


Can’t  Go  Wrong 


CTTte  wonderful  opportunities  for  successful  marketing  in  this  territory  are  well  known  to  space  buyers  and 
advertising  managers  who  have  dug  deep  into  the  intricate  maize  of  statistics,  research  and  territorial  survey, 
in  preparation  for  a  campiaign  of  sales  promotion.  They  have  brought  to  light  the  hidden  wealth  in  this 
great  Keystone  State. 

CThe  iron  and  steel  industries,  the  coal  mines  and  the  great  farms  of  Pennsylvania  are  four  pillars  of  its 
vast  wealth. 

CThis  is  no  longer  a  “try-out”  territory  but  a  profitable  field  for  many  national  advertisers,  consisting  as  it 
does  of  170  cities  of  over  3,000  population  and  about  60  per  cent  of  the  total  population  of  Pennsylvania  is 
located  in  these  cities.. 

CMy,  what  a  purchasing  power! 

COf  vital  importance  to  the  advertiser  is  the  choice  of  media. 

CThe  following  newspapers  are  of  excellent  character.  National  or  territorial  advertising  of  a  desirable 
product,  in  this  list,  will  assuredly  produce  satisfactory  results. 


THE  READERS  OF  THESE  NEWS¬ 
PAPERS  ARE  POTENTIAL  BUYERS 


CireiiU* 

2.S00 

lO.OM 

24M 

lt.SSS 

ti*a 

liSM 

Ubm 

Um 

UaM 

Um 

**Allentown  Call  . . 

. (M) 

29,545 

.10 

JO 

••Scranton  Times  . 

....(E) 

43,200 

.12 

.11 

••Allentown  Call  . 

. (S) 

19,382 

.10 

.10 

••Sharon  Herald  . 

....(E) 

7,514 

mis 

.0285 

ttBeaver  Falls  Tribune  _ 

. (E) 

6,033 

.03 

.03 

Stroudsburg  Record  (E) 

Press...  (M) 

8,078 

.(M5 

.045 

ttBloomsburg  Press  . . 

. (M) 

7,400 

.029 

.029 

••Sunbury  Daily  Item  , 

....(E) 

4,564 

.025 

.021 

••Chester  Times  . 

. (E) 

16,576 

.06 

.06 

••Warren  Times-Mirror 

(E&M) 

8,780 

.04 

.04 

ttCoatesville  Record . 

. (E) 

6,650 

.035 

.03 

••Washington  Observer 

and 

Re- 

••Connellsville  Courier . 

. (E) 

6,233 

.02 

.02 

porter  . 

(M&E) 

17,181 

.06 

J)6 

••Eiaston  Express  . 

. (E) 

22,416 

.07 

.07 

ttWest  Chester  Local  i 

News. 

....(E) 

11,252 

.04 

.04 

••Erie  Times  . 

. (E) 

27,456 

.08 

.08 

••Wilkes-Barre  Times-Leader 

....(E) 

24J74 

.08 

J)6 

Harrisburg  Telegraph  . 

. (E) 

40,022 

.095 

.095 

••Williamsport  Sun  . . . 

....(E) 

20,149 

.07 

j07 

ttHazleton  Plain  Speaker... 

.(E)  ) 

19,680 

.07 

.06 

ttTork  Dispatch  . 

....(E) 

19,139 

.05 

.05 

ttHazleton  Standard-8entinel.(M)  ) 

••Mount  Carmel  Item  ..... 

. (E) 

4,581 

.025 

i)21 

••Oil  City  Derrick . 

. (M) 

6,377 

.035 

.035 

••A.  B.  C.  Publishers’ 

Statement,  March  31,  1925. 

••Pottsville  Republican  and 

Mom- 

ing  Paper  . 

..(E&M) 

16,109 

.08 

.07 

ttCoTernment  Statement,  March  31,  1925. 
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WHAT  THEY  ARE  SAYING 


■ 


THE  NEW  JOURNALISM  AND  THE  OLD 

t*  FREQUENTLY  we  hear  someone  deplore  the  passing  of  the  old-time 
^  editor,  along  with  an  intimation  that  newspapers  are  not  as  influential 
as  they  were  50  years  ago.  I  firmly  believe  that  the  press  is  more  powerful 
today  and  wields  a  far  greater  influence  for  good  than  it  did  50  years  ago. 
For  one  thing  newspapers  are  much  more  widely  tead,  they  are  cheaper,  and 
methods  of  distribution  are  such  that  every  man  in  America  can  read  a  news¬ 
paper  the  day  it  is  published.” — ^James  W.  Atkins,  editor,  Gastonia  (N.  C.) 
Gazette. 


AN  INESCAPABLE  FORCE 


♦  ‘"^HE  maker  and  moulder  of  the  America  of  tomorrow,  in  this  age  of  uni- 
^  versal  education  and  triumphant  democracy,  is  the  journalist.  He 
guides  and  controls  the  feelings,  opinions,  and  hence  the  voting  power  of  all 
our  citizens,  of  both  sexes,  exercising  his  influence  seven  days  in  the  week  and 
52  weeks  in  the  year,  from  early  youth  to  the  white  hairs  of  age.  On  the 
journalists  of  the  future,  therefore,  rest  the  future  character  and  success  of  our 
civilization.” — Dr,  Henry  Louis  Smith,  president,  Washington  and  Lee  Uni¬ 
versity. 

*  *  * 


WHO  THINKS  EDITORS  CAN  BE  BRIBED? 


tD  IGHTLY  interpreted,  suppression  of  news  means  withholding  informa- 
tion  from  the  public  for  some  other  reason  than  its  inferiority  as  news 


or  its  importance  to  the  reading  public.  How  much  news  is  suppressed  for 
these  reasons  it  is  impossible  to  say,  but  the  amount  is  infinitesimally  smaller 
than  is  generally  believed.  To  any  one  who  thinks  editors  can  be  bribed  or 
bullied  into  suppressing  news  to  which  the  public  has  a  right,  I  would  suggest 
that  he  try.  He  will  be  resisted,  and  resisted  effectively.” — Dean  M.  L. 
Spencer,  University  of  Washbgton  School  of  Journalism. 


THE  MOST  ECONOMICAL  MEDIA 


*«^EWSPAPER  advertising  is  the  most  effective  method  of  reaching  the 
^  ^  largest  number  of  people  in  the  shortest  space  of  time  for  the  least 
amount  of  money.  No  other  channel  of  communication  gives  such  big  or 
immediate  results.  So  that  properly  used  press  advertising  is  the  most  eco¬ 
nomical.” — Sir  Charles  Higham,  British  advertising  agent. 


SELLING  SERVICE  FOR  UNCLE  SAM 


t CELLING  service  for  Uncle  Sam  is  a  function  of  newspapers  too  often 
overlooked  by  Congress.  Publications  are  valuable  sales  agencies  which 


keep  the  Government’s  cash  register  tingling  constantly,  yet  they  receive  no 
compensation  for  developing  business  for  the  Post  Office  Department  and  other 
Federal  organizations.” — Walter  D.  Allen,  publisher,  Brookline  (Mass.) 
Chronicle  and  president  of  the  Massachusetts  Press  Association,  Inc. 


A  PRINCE’S  DEFINITION 

«<  A  DVERTISING  aims  to  provide  throughout  the  world  a  more  free  ex- 
change  of  commodities  by  a  lower  cost  of  distribution.  The  attainment 
of  this  aim  undoubtedly  results  in  eliminating  unnecessary  waste  and  con¬ 
sequent  reduction  of  prices  and  unemployment.” — His  Majesty  the  Prince  of 
Wales. 


A  DIPLOMAT  SAYS 


‘^^DVERTISING  is  a  tonic  for  the  world.” — Winston  Churchill. 


Phillips  Joins  N.  EL  Group 


Frank  E.  Phillips  of  Portland,  Me.,  has 
succeeded  Albert  W.  Fell  as  manager  of 
the  central  office  of  the  New  England 
Daily  Newspaper  Association  at  Wor¬ 
cester,  Mass.  Mr.  Phillips  has  been  in  the 
newspaper  business  for  many  years,  begin¬ 
ning  as  a  carrier  boy  and  working  up  to 
the  position  of  managing  editor  of  the 
Portland  Evening  Excess  which  position 
he  held  until  its  merger  a  few  weeks  ago 
with  the  Press-Herald  of  that  city.  Mr. 
Fell  left  the  New  England  group  to  be¬ 
come  manager  of  the  newly  organized 
Pennsylvania  Newspai)er  Publishers’  As¬ 
sociation. 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 


Detroit  Reporter  in  ’Plane  Cra«h 

Frank  Bogart,  Detroit  Times  reporter, 
narrowly  escaped  injury  Sept.  29,  when 
an  airplane  in  which  he  was  a  passenger 
struck  a  motorcycle  sidecar  in  landing 
and  broke  its  left  wing,  near  Omaha,  Neb. 
He  was  flying  in  the  Ford  commercial 
airplane  reliability  tour 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Facts  For 
Advertisers 


In  the  Rochester,  N.  Y.,  Trading  Area 


Of  the  entire  weekday  cir¬ 
culation  of  the  Rochester 
daily  newspapers  50%  is  de¬ 
livered  directly  to  the  homes 
of  regular  subscribers  by 
office  carriers,  RFD  carriers, 
and  mail.  It  is  this  class  of 
circulation  which  is  regarded 
by  experienced  advertisers  as 
by  far  the  most  productive  of 
results. 


The  home  delivered  circula¬ 
tion  of  the  daily  Democrat 
and  Chronicle  is  45.3%  of  the 
total  home  delivered  circula¬ 
tion  of  ALL  the  Rochester 
daily  newspapers. 


The  total  circulation  of  the 
Sunday  Democrat  and  Chron¬ 
icle  is  greater  than  that  of  any 
other  Rochester  newspaper, 
daily  or  Sunday. 


The  Democrat  and  Chron¬ 
icle  is  the  only  one  of  the 
Rochester  newspapers  which 
advises  advertisers  in  the 
Rochester  trading  area  to  as¬ 
certain  by  actual  coupon  tests 
the  relative  advertising  value 
of  these  newspapers. 


There  Is  No  Substitute  For  Results 


BfmDrmt 


drmttirlr 


■ 
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WITH  THE  GENERAL  ADVERTISERS 

MayUg  Company  Plana  Big  Nevrapaper  Drire — Merritt  Announcea 
Sun-Maid  Raiain  Program — Viraudou,  Inc.,  Makea 
Striking  Financial  Report 


Cover  Buffalo  Territory 


HI-;  Maytag  VV'ashing  Machine  Com¬ 
pany,  said  to  be  the  largest  user  of 
i  space  in  electrical  and  house- 
kid  appliance  manufacturing  fields,  plans 
fn  even  greater  use  of  newspaper  space 
^ring  the  forthcoming  year,  officials  an- 
p.unccd  last  week  at  the  annual  dealers 
tonventi'  ii  in  the  plant  at  Newton,  la. 
The  company  ranks  tenth  among  users 
t  newspaper  space  and  has  spent  thou- 
nds  of  dollars  in  magazine  advertising, 
t  has  adopted  a  policy  of  uniform  adver- 
dng.  financing  dealers’  campaigns  and 
ill  make  a  study  of  the  dealers’  local 
obkms  through  advertising  staffs  at- 
hcd  to  each  branch  office,  traveling 
i.ugh  the  territory  to  acquaint  them- 
vi-s  with  conditions. 

More  than  175  dealers  attended  the 
■ting  from  all  over  the  United  States. 
B.  Maytag,  president,  was  in  charge. 

Ralph  P.  Merritt,  president  of  the  Sun- 
aid  Raisin  Growers’  Association,  has 
that  a  localized  newspaper  ad- 
;T!-rt!'ing  plan  will  be  given  a  thorough 
trial  this  year.  In  his  judgment,  the 
iii>cstmi'nt  in  newspaper  space  on  Sun- 
Maid  will  be  larger  this  year  than  last. 

Vivaudou,  Inc.,  shows  a  profit  of  $330,- 
k29.fi5  for  six  months  of  this  year  ac- 
ding  to  a  financial  report  recently  made 
ablic  Last  year  a  loss  was  reported, 
'ivaudou  has  changed  its  advertising 
licy.  It  is  no  longer  a  magazine  ac- 
tiiunt.  It  is  being  advertised  in  news¬ 
papers  and  sales  and  profits  are  jumping 
proportionately.  Expectations  are  the 
«xt  six  months  of  the  vear  will  show 
M  even  larger  profit.  The  Charles  C. 
{  fireen  Advertising  Agency,  New  York, 


was  responsible  for  the  change  in  adver¬ 
tising  plans. 

The  advertising  programs  of  the  Paige- 
Detroit  Motor  Car  Company  of  Detroit 
will  be  handled  by  Broke,  Smith  & 
French,  Inc.,  Detroit  agency,  effective 
Nov.  1.  Magazine,  newspaper,  trade 
paper  and  direct-by-mail  advertising  will 
be  used. 

A  newspaper  campaign  is  being  con¬ 
ducted  by  A.  Shilling  &  Co.,  promoting 
coffee,  tea,  baking  powder,  extracts  and 
spices,  using  81  newspapers  in  Western 
cities. 

F.  B.  McKenna  has  ben  appointed  ad¬ 
vertising  manager  of  the  Atlas  Portland 
Cement  Company,  New  York.  Charles 
Daniel  Frey,  Chicago  advertising  agency 
has  been  named  to  handle  the  account. 

The  monthly  review  of  the  Federal  Re¬ 
serve  agent  in  New  York  reports  an 
average  gain  of  10  per  cent  in  depart¬ 
ment  stores  in  August  over  the  same 
month  last  year. 

Directors  of  the  Vick  Chemical  Com¬ 
pany  have  declared  an  initial  quarterly 
dividend  of  87^2  cents  a  share,  payable 
Nov.  1,  to  stockholders  of  record  Oct. 
15.  This  action  establishes  the  stock  on 
an  annual  basis  of  $3.50  a  shore. 

Frank  Harwood’s  Son  Dies 

Frank  Warner  Harwood,  Jr.,  17,  a  son 
of  Frank  W.  Harwood,  advertising  direc¬ 
tor  of  the  American  Tobacco  Company, 
died  Sept.  28.  of  appendicitis  in  the  hos¬ 
pital  at  Easton,  Pa. 


PURE  BUNK! 


Any  advertising  agency  or  “special  rep¬ 
resentative”  who  tells  you  that  Haverhill, 
Amesbury  and  contiguous  territory  can 
be  “covered”  without  using  the  HAVER¬ 
HILL  SUNDAY  RECORD  thinks 
more  of  the  “commission”  than  the  motto 
of  the  Associated  Advertising  Clubs, 

“TRUTH 

IN  ADVERTISING” 

A  local  display  lineage  of  456,680,  the 
26  issues  from  Jan.  1  to  July  1,  1925, 
proves  that  the  local  merchants  who 
“know”  agree  “it  can’t  be  did.” 

THE  SUNDAY  RECORD 

HAVERHILL,  MASS. 

ffew  York  Representative:  Chicago  Representative: 

R.  R.  Mulligan,  30  E.  42d  St.  C.  J.  Anderson,  36  N.  Michigan  Ave. 

Boston  Represen\ative: 

John  A.  Holland,  68  Devonshire  St. 


with  the 


Sunday  Courier 


Within  43  miles  of  Buffalo, 
825,000  people  reside. 

Erie  County  alone  has  over 
100,000  automobiles.  71,000 
Income  Tax  payers  in  the 
county.  Only  Kings  and 
New  York  counties  exceeded 
Erie  in  number  of  returns. 

The  Sunday  Courier  covers 
Buffalo  territory  with  more 
than  120,000  copies.  Of  these, 
63,000  are  sold  in  Buffalo,  the 
remainder  within  the  rich 
trading  area  adjacent  to 
Buffalo. 

For  years,  the  Courier  has 
led  its  field  in  local,  national, 
classified  and  roto  advertising. 

It  has  also  led  convincingly  in 
city,  suburban  and  country 
circulation. 

Suburban  Territory  Map 
Sent  on  Request 

Buffalo  Courier 


National  Representatives 

LORENZEN  &  THOMPSON 

Chicago  San  Francisco 


New  York 


1 
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WHEN  THE  SUB  SANK 

News  Men  Rushed  to  New  London  to 
Cover  S-51  Disaster 

Scores  of  newspaper  men  from  eastern 
cities  descended  upon  New  London,  Conn., 
this  week  to  cover  the  S-51  disaster  and 
attempted  rescue. 

Press  headquarters  were  established 
in  a  building  next  to  the  office  of  Lt. 
Commander  H.  A.  Flanigan,  command¬ 
ing  officer  of  the  submarine  base.  News 
agencies  had  special  wires  cut  in  there, 
where  correspondents  waited  eagerly  for 
scraps  of  news  that  came  in  by  radio  from 
the  rescue  ships. 

Word  of  the  receipt  of  a  radio  dispatch 
was  a  signal  for  a  rush  to  headquarters, 
where  the  messages  were  made  public 
simultaneously  to  all  reporters.  Then 
would  follow  another  rush  to  the  news¬ 
paper  room  and  in  a  moment  a  battery  of 
typewriters  was  pounding. 

Included  among  the  reporters  on  the 
story  were:  Carl  Groat,  United  Press; 
Hal  Rorke,  United  News;  A.  H.  French, 
New  York  office.  Associated  Press;  F.  E. 
Williamson  and  W.  R.  King,  Boston 
office,  A.  P. ;  .Robert  U  Gilbert,  New 
Haven  office,  A.  P. ;  and  David  J.  Walsh, 
International  News  Service. 


WEEK’S  AD  TIPS 


Blackett  A  Sample,  Inc.,  58  East  Wash¬ 
ington  street,  Chicago,  Ill.  Issuing  contracts 
and  schedules  to  a  few  Illinois  newspapers  on 
Pensal.  for  the  Pennsylvania  Salt  Company, 
Philadelphia,  Pa. 

Charles  Advertising  Service,  Inc.,  23  East 
26th  street.  New  York.  Placing  account  of 
A.  L.  Rice,  Inc.,  Adams,  N.  Y.,  manufacturers 
paint  without  oil. 

Nelson  Chesman  Company,  SO  North  Dear¬ 
born  street,  Chicago.  Contracting  for  1,000 
line  orders  for  Curmer  Products  Company, 
Cleveland,  Ohio. 

Critchfield  A  Company,  223  West  Jackson 
boulevard,  Chicago.  Will  consider  next  month 
lists  for  1926  on  the  Firestone  Tire  and  Rub¬ 
ber  Company,  Akron,  O. 

Dorrance,  Sullivan  A  Company,  130  West 
42d  street.  New  York.  Making  contract  with 
newspaper  and  magazines  generally  for  the 
U.  S.  .Shipping  Board  Fleet  Corporation.  Also 
making  contracts  for  Pathex,  Inc._ 

Charles  Daniel  Frey,  30  North  Michigan  ave¬ 
nue,  Chicago.  Placing  account  of  the  Crane 
Company.  Chicago,  manufacturers  plumbing 
and  heating  materials. 

John  H.  Dunham  Company,  431  North 
Michigan  avenue,  Chicago.  Preparing  lists  on 
Fansteel  Products  Company  (radio),  of  North 
Chicago,  Ill. 

Erwin,  Wasey  A  Company,  844  Rush  street, 
Chicago.  Pl.acing  account  of  the  Aluminum 
Goods  Manufacturing  Company,  Manitowoc. 
Wis.,  manufacturers  of  “Mirro”  and  “Viko 
aluminum. 

Mitchell  Faust  Advertising  Compuy,  7 

South  Dearborn  street,  Chicago.  Sending  out 
orders  and  contracts  generally  on  Friedman 
Manufacturing  Company,  (Chicago,  Ill. 

Charles  Daniel  Fr^  Company,  30  North 
Michigan  avenue,  Chicago.  Scheduling  “Kar- 
pen  Week”  coiiy  for  (October  on  S.  Karpen 
&  Pirothers,  Chicago,  Ill. 

J.  V.  Gilmour,  225  East  Erie  street,  Chicago. 
Issuing  large  copy  in  scattered  territory  on 
Sterilized  h^gg  Company. 

H.  W.  Kastor  and  Sons  Advertising  Com¬ 
pany,  14  East  Jackson  boulevard,  Chicago. 
Sending  out  orders  and  contracts  generally  on 
Lyko  Medicine  Company,  Kansas  Clity,  Mo. 

Kling  Gibson  Company,  310  South  Michigan 
lioulevard,  Chicago.  .Sending  out  orders  gen¬ 
erally  on  the  Marmola  Company,  Detroit. 
Sending  out  contracts  and  orders  to  news¬ 
papers  generally  on  F.  A.  Stuart  Company. 
Marshall,  Mich. 

W.  D.  McAdams  Company,  360  North  Michi¬ 
gan  boulevard,  (Tiicago.  Sending  out  schedules 
to  metropolitan  papers  on  Van  Camp  Packing 
Company,  Indianapolis,  Ind. 

Eugene  McGuckin  Company,  1211  (Tiestnut 
street,  Philadelphia.  Placing  account  of  Robert 
11.  Foerderer,  Inc.,  Philadelphia,  manufactur¬ 
ers  ‘‘Vici  Kid.” 

Potts-Tumbull  Advertising  Company,  6 

North  hlichig.an  avenue,  Chicago.  Placing 
contracts  for  Portland  Cement  Association  of 
Chicago,  Ill. 

^William  H.  Rankin  Company,  Tribune  Tower, 
Chicago.  Has  secured  account  of  The  Wheary 
Trunk  Company,  Racine. 

Roberts  A  MacAvinche,  30  North  Dearborn 
street,  Chicago.  Contracting  with  newspapers 
generally  on  Bremer-Tully  Manufacturing  Com¬ 
pany  (radio),  Chicago,  Ill. 

C.  C.  Wkmingfaam,  General  Motors  Build¬ 
ing,  Detroit.  lias  secured  account  of  the  De¬ 
troit  Furniture  Shops. 


FLASHES 


Science  predicts  synthetic  steaks  from 
cottonseed,  but  fails  to  tell  what,  in  that 
event,  we’ll  do  for  olive  oil. — Brooklyn 
Eagle. 

If  it’s  true  that  we  get  the  sort  of 
government  we  deserve,  we’ll  say  we  are 
an  undeserving  lot. — Columbia  Record. 

Well,  the  customer  is  in  the  hole  when 
the  miner  isn’t. — Detroit  News. 

A  recent  poem  by  Mr.  Rockefeller  con¬ 
vinces  us  of  his  great  wisdom  in  choosing 
a  career  in  the  oil  business. — Little  Rock 
Arkansas  Gazette. 

Things  might  be  worse.  Suppose  Mr. 
Ford  had  gone  in  for  the  quantity  produc¬ 
tion  of  popular-priced  saxo^ones? — 
Columbia  Record. 

Poverty  is  partly  a  state  of  mind, 
caused  at  times  by  a  neighbor’s  new  car. 
St.  Paul  Despatch. 

The  role  of  chief-creditor  nation  calls 
for  too  many  encores. — Rockford  (Ill.) 
Star. 

Coal -miners  and  operators  haven’t 
agreed,  because  both  have  a  greed. — Wall 
Street  Journal. 

America  is  the  land  of  opportunity, 
which  may  account  for  so  much  knocking. 
— Cleveland  Times. 

Our  Mr.  F'ord  has  not  abandoned  the 
idea  of  milk  from  contented  chemicals. — 
Detroit  News. 

Anyway,  they  can’t  revive  an  old  com¬ 
plaint  and  apply  it  to  the  modern  girl — 
that  she  puts  everything  on  her  back. — 
Toledo  Blade. 

And  another  thing  this  old  world  needs 
is  a  three-pants  and  two-coats  suit. — 
New  York  American. 

Many  persons  who  pass  for  optimists 
are  merely  too  lazy  to  kick. — St.  Joseph 
News-J^ress. 

New  Yorkers  draw  15  per  cent  of  the 
United  States  payroll  total.  Well,  they 
need  it  to  live  there. — Chicago  Daily 
News. 

It  is  said  that  the  radio  can  transmit 
brain  waves.  Perhaps  this  is  some  of 
the  static  we  have  heard. — Cleveland 
Times. 

A  New  Jersey  congressman  tells  us 
that  he  has  carried  his  umbrella  665,000 
miles.  He  must  have  it  riveted  to  his 
back. — J.  R.  IV.  in  Milwaukee  Journal. 

If  there’s  anything  in  evolution,  there 
is  sure  to  be  developed  in  time  a  tougher 
and  more  resistant  pedestrian. — Tacoma 
Ledger. 


Northern  Ohio! 

one  of  the  country’s 

Greatest  Markets 

covered  ALONE  by 
one  of  the  country’s 

Greatest  Newspapers 
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Concrete  protects  against  Fire 
Tornado  and  Earthquake 


|.  B.  Woodward 
!!•  B.  42d  8t. 
N«w  Tark 


AsK  Dad — 

?  If  He  Knows 


FatKer  and  mother  are  always  think- 
ing  of  your  welfare — there  isn’t  a 
thing  within  reason  they  wouldn’t 
do  for  you. 

But  they  may  unknowingly  have 
been  risking  your  life  every  day. 

When  you  are  at  dinner  tonight 
with  dad,  ask  him  this  question : 

“Dad,  is  our  school  jiresafe?’’ 

Perhaps  he  won’t  be  able  to  an¬ 
swer — he  may  not  know. 

Ask  dad  if  he  knows  that  some¬ 
where  in  the  country  a  schoolhouse 
burns  every  day.  Ask  him  if  he 
knows  that  one-third  of  all  the  school- 
houses  in  the  country  are  nothing 
better  than  firetraps  —  maybe  your 
school  is  one  of  them. 

Of  course  dad  knows  that  build¬ 
ings  can  be  built  that  will  not  burn. 
They  are  being  built  everywhere, 
every  day. 

If  your  school  is  jiresafe,  you’re 
lucky.  If  it  isn’t,  ask  dad  what  he  is 
going  to  do  about  it.  You  have  a 
right  to  know. 


The  highest  tyjpe  of  firesafe  con¬ 
struction  is  concrete.  Our  illustrated 
booklet  “  Concrete  Schoolhouses  ”» 
contains  a  Tvealth  of  information  on 
firesafe  construction  Tvith  ivhich  every 
parent  ought  to  be  familiar.  Write 
toda^  for  your  free  copy. 

**Build  So  It  Won*t  Burn** 

PORTLAND  CEMENT  ASSOCIATION 
111  Washington  Street 
CHICAGO 

A  National  Organization  to  Improve  and 
Extend  the  Uses  of  Concrete 

OFFICES. IN  30  CITIES 


VMdward  A  Kaly 
M«  N.  Mieh.  At*. 

Chleac* 
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p.  &  A.  INAUGURATES 
“PICTURES  BY  CABLE” 

Regular  Service  to  Be  Maintained  for 

Wire  Tranamission  of  News  Photos 
Between  London  and  New  York  . 

— “Bartlane”  Method 

Using  what  is  called  the  Bartlane 
method  of  picture  transmission,  Pa¬ 
cific  &  Atlantic  Photos,  Inc.,  New  York, 
inaugurated  a  "pictures  by  cable”  service 
this  week. 

A  photograph  of  Princess  Mafalda  of 
Italy  and  Prince  Philip  of  Hesse  was 
taken  at  Racconigi,  Italy,  Sept.  23,  im¬ 
mediately  following  the  -royal  wedding, 
nished  to  London  by  train  and  airplane, 
cabled  to  New  York  to  be  published  Sept. 
27,  in  the  New  York  Sunday  News. 

The  picture  syndicate  announced  this  as 
first  of  a  service  which  will  bring  all  out¬ 
standing  news  pictures  to  this  country 
in  record  time.  Regular  commercial 
service  will  be  maintained  between  Lon¬ 
don,  New  York,  Chicago,  and  other 
points  to  be  selected  later,  it  was  stated. 

The  Bartlane  process  is  described  as  a 
method  of  picture  transmission,  whereby 
a  perfect  picture  is  punched  on  an  ordin¬ 
ary  telegraphic  or  cable  tape  and  trans¬ 
mitted  over  ordinary  telegraph  or  cable 
lines.  At  the  receiving  station  the  tape  is 
run  through  a  light  projector,  producing 
on  a  film  a  reproduction  of  the  original 
photograph. 

Capt.  M.  D.  McFarlane  of  P.  &  A. 
Photos,  and  H.  G.  Bartholomew  of  the 
London  Daily  Mirror  are  co-inventors 
of  the  Bartlane  processes,  controlled  ex- 


This  unlourhed  photo  of  Princess 
Mafalda  of  Italy  and  Prince  Philip 
of  Hesse,  was  cabled  from  London  to 
New  York  by  means  of  the  Bartlane 
process  of  picture  transmission. 

clusively  in  the  United  States  by  P.  &  A. 

The  New  York  Daily  News,  P.  &  A., 
and  the  Chicago  Tribune  became  inter¬ 
ested  in  the  system  in  1924.  A  picture 
was  sent  by  cable  from  London  and  an¬ 
other  by  radio  from  the  S.  S.  Olympic  in 
mid-ocean. 


Above  photo  shows,  left  to  right,  C.  F.  Willis  and  Capt.  M.  D.  McFarlane, 
Bartlane  experts  of  P.  &  A.  photos,  and  Frank  S.  Millar  of  the  Western  Union 
Cable  Company  receiving  the  picture  of  Princess  Mafalda  and  Prince  Philip 
cabled  to  New  York  from  London.  The  Machine  is  an  invention  of  Capt.  M.  D. 
McFarlane  and  H.  G.  Bartholomew. 


FRANK  COBB  LEFT  $5,699 

Appraisal  of  Former  New  York  World 
Editor’s  Estate  Filed 

Frank  I.  Cobb,  former  editor  of  the 
New  York  World  left  an  estate  of  $5,699, 
according  to  an  appraisal  filed  with  the 
New  York  State  Tax  Commission  this 
week.  This  figure  was  after  deduction  of 
funeral  and  administraton  expenses. 
Gross  assets  were  $11,009. 

The  assets  include  $2,463  cash,  personal 
effects  consisting  mostly  of  bonds,  $1,469; 
mortgages  and  notes,  $443;  insurance, 
$4,9f*2,  and  stocks  and  bonds.  $1,650. 

The  former  editor’s  window,  Margaret 
Ayer  Cobb  of  Weston,  Conn.,  is  named 
executrix  and  sole  beneficiary.  .Among 
the  items  listed  in  the  estate  was  one  of 
360  shares  of  Protegene  Gold  Mines 
stock  said  to  be  worthless. 

Mr.  Cobb  died  Sept.  21,  1923  in  New 
York,  following  a  long  illness,  he  had 
bravely  fought. 


A  Smile  in  Every  Line 

in  this  serial.  A  humor¬ 
ous  story  that  really 
holds  the  interest. 

FAST  MOVING 

Circulation  Building 

THE  BRAINS  OF  THE 
FAMILY 

By  E.  J.  Rath 

Author  of  “The  Dark  Chapter" 

SERVICE  FOR  AUTHORS 

INCORPORATED 
33  West  42nd  Street 
New  York  City 


In 


Bridgeport 


Conn. 


^^3he  dominance  of  The 
Bridgeport  Sunday  Post 
in  the  Sunday  field  par¬ 
allels  that  of  The  Post  - 
Telegram,  daily. 

It  is  Bridgeport’s  only 
A.  B.  C.  Sunday  news¬ 
paper  and  98  per  cent, 
of  its  21,500  circulation 
is  concentrated  within  the 
retail  shopping  area  of 
Bridgeport. 


The  Bridgeport  Sunday  Post 
The  Bridgeport  Post-T elegram 

Bridgeport 

Conn. 
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PLANS  FOR  A.  B.  C.  WEEK  CALL  S.  N.  P.  A.  DIRECTORS 


MEETINGS  COMPLETE 


Six  Convention*  Scheduled  for  Chicago 
in  10-Day  Period — 800  to  1,000 
Publishers  and  Advertiser* 
to  Attend 


From  October  12  to  17,  “A.  B.  C. 
Week”  in  Chicago  will  once  more  mark 
the  gathering  of  newspaper  and  advertis¬ 
ing  men  from  all  parts  of  the  country  in 
at  least  half  a  dozen  different  conventions. 

The  annual  meeting  of  the  Audit 
Bureau  of  Circulation  is  scheduled  for 
Thursday,  Oct.  15  at  the  Hotel  La  Salle, 
and  together  with  that  organization — 
preceding,  during,  and  after  its  gather¬ 
ings— meetings  of  the  Inland  Daily  Press 
Association,  Associated  Business  Papers, 
Inc.,  National  Conference  of  Business 
Paper  Editors,  United  Typothetae  of 
America,  Agricultural  Publishers’  Asso¬ 
ciation,  Association  of  F'oreign  Language 
Newspapers  and  the  Western  Council  of 
the  American  Association  of  Advertising 
Agencies  will  be  held. 

Several  of  these  will  be  dinners  and 
luncheons  in  honor  of  the  delegates  to  the 
various  associations.  One  of  the  chief 
affairs  will  be  the  luncheon  to  the  visiting 
publishers  given  by  the  council  of  the 
American  Association  of  Advertising 
Agencies  on  Thursday,  Oct.  15. 

The  Association  of  F'oreign  Newspaper 
Publishers  is  planning  a  luncheon  for 
publishers  of  foreign  language  newspapers 
attending  the  convention.  The  climax  of 
the  week  will  be  the  annual  A.  B.  C. 
dinner  F'riday  evening,  Oct.  16,  in  the 
ballroom  of  the  Hotel  La  Salle. 

The  dates  of  the  other  meetings,  as  an¬ 
nounced  are: 

Inland  Daily  Press  Association,  Hotel 
Sherman,  Oct.  13-14. 

Directors  of  Southern  Newspaper  Pub¬ 
lishers’  Association,  La  Salle  Hotel, 
Oct.  14. 

Association  of  Newspaper  Advertising 
Executives,  Fall  Conference,  Morrison 
Hotel,  Oct.  14. 

Committee  in  Charge  Bureau  of  Ad¬ 
vertising,  A.  N.  P.  A.,  Bureau  office, 
Oct.  14. 

Associated  Business  Papers,  Inc., 
Congress  Hotel,  Oct.  13-15. 

National  Conference  of  Business  Paper 
Editors,  Congress  Hotel,  Oct.  ^-15. 

United  Tyiwthetae  of  America,  Edge- 
water  Beach  Hotel.  Oct.  19-24. 

Board  of  Directors — Agricultural  Pub¬ 
lisher’s  Association,  Hotel  La  Salle,  Oct. 
22- 

Preparations  are  being  made  to  handle 
■between  800  and  1,000  members  of  the 
A.  B.  C.  and  allied  organizations  during 

the  week. 


Advertising  Program  Will  Be  Considered  ' 
at  Chicago,  Oct.  14 

Chattanooga,  Tenn.,  Sept.  30. — Meet¬ 
ing  of  the  directors  of  the  Southern 
Newspaper  Publishers  Association  has 
been  called  by  Walter  C.  Johnson,  presi¬ 
dent,  for  Oct.  14,  at  the  LaSalle  Hotel, 
Chicago,  when  a  number  of  members  will 
be  attending  meeting  of  the  Audit  Bureau 
of  Circulations.  President  Johnson 
states  that  among  matters  of  importance 
to  be  discussed  is  the  advertising  program 
for  1926.  He  says  some  important 
changes  from  the  former  program  will  be 
considered. 

Edgar  M.  Foster,  Nashville  Banner, 
who  has  consented  to  take  chairmanship 
for  another  year,  will  be  present  at  meet¬ 
ing  together  with  President  Johnson, 
Manager  Cranston  Williams,  Chairman  of 
the  Board  Arthur  G.  Newmyer  of  New 
Orleans,  and  in  addition  to  directors,  a 
number  of  committee  chairmen  who  will 
be  called  on  for  reports. 


A.  N.  A.  E.  JOINS  GROUPS 
MEETING  IN  CHICAGO 


Fall  Conference  Arranged  for  Oct.  14, 
Leaving  Newspaper  Men  Free  to 
Attend  A.B.C.  Convention 
the  Next  Two  Days 


The  Association  of  Newspaper  Adver¬ 
tising  Executives  will  meet  in  a  special 
fall  conference  Oct.  14  at  the  Morrison 
Hotel,  Chicago.  This  meeting,  which  was 
arranged  after  a  large  proportion  of  the 
membership  had  responded  favorably  to  a 
question  asked  by  President  Frank  T. 
Carroll,  will  be  one  of  several  gatherings 
of  advertising  and  publishing  interests  in 
Chicago  that  week.  The  annual  conven¬ 
tion  of  the  Audit  Bureau  of  Circulations 
will  be  held  Oct.  15  and  16  and  A.  N.  A. 
E.  members  will  thus  be  able  to  attend 
both  meetings. 

No  addresses  have  been  scheduled,  other 
than  a  probable  talk  by  C.  King  Wood- 
bridge,  president  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World.  General  dis¬ 
cussions  of  newspaper  advertising  prob¬ 
lems  and  tendencies  will  be  the  order  of 
the  day  and  President  Carroll  has  re¬ 
quest^  members  to  bring  their  own  topics 
and  difficulties  to  the  conference  to  supple¬ 
ment  the  program.  Two  sessions  will  be 
held,  and  the  hotel  will  serve  luncheon  in 
the  meeting  room  without  extra  cost  to 
the  members. 


FORM  ADVERTISING  BUREAU 


New  York  State  Manager*  Now  Have 
Clearing  House  for  Sale*  Ideas 

Plans  have  been  completed  by  the  Ad¬ 
vertising  Managers  of  New  York  State 
Dailies  to  establish  an  advertising  bureau. 
The  organization  plans  were  consuin- 
mated  at  a  committee  meeting  held  in 
Syracuse,  Sept.  26.  The  new  bureau  will 
be  located  in  Utica  under  the  supervision 
of  the  secretary-treasurer  of  the  associa¬ 
tion,  Russell  C.  Harris,  advertising  man¬ 
ager  of  the  Utica  Press.  The  office  will 
be  a  clearing  house  for  the  best  selling 
ideas  in  newspaper  advertising.  A  week¬ 
ly  bulletin  will  be  issued,  which  will  in¬ 
clude  space  selling  ideas,  constructive 
suggestions,  information  as  to  proposed 
campaigns,  etc.  The  bureau  will  also 
function  to  collect  data  that  will  be  used 
as  ammunition  to  sell  New  York  State 
newspapers’  advertising.  The  associa¬ 
tion  is  a  department  of  the  New  York 
State  Publishers’  Association. 


Orlando,  Fla.,  Greets  Carl  Hunt 

A  testimonial  dinner  was  given  last 
week  in  Orlando,  Fla.,  in  honor  of  Carl 
Hunt,  newly  appointed  executive  secre¬ 
tary  of  the  Orlando  Chamber  of  Com¬ 
merce,  and  S.  Kendrick  Guernsey,  who  he 
is  succeeding.  Humor  was  furnished  at 
the  banquet  by  a  “midnight  extra”  called 
the  Hunger  Howl,  issued  by  the  Orlando 
Sentinel,  of  which  William  Glenn  is  pub¬ 
lisher. 


THE 
SUNDAY 
STAR 

Wilmington,  Del. 

The  only  Sunday  newspaper  published  in 
Delaware. 

Alive  from  breakfast  to  bedtime. 

The  Readers  Want  it  and 
Pay  10c.  a  copy  for  it 

A  combination  which  guarantees  the 
maximum  opportunity  for  advertising 
_  Being  Seen  and  Read. 

A.  P.  Directors  in  N.  Y.  Next  Week  HOWLAND  &  HOWLAND 

The  board  of  directors  of  the  Asso-  Special  Representatives 

dated  Press  will_meet  at  New  York  New  York — Philadelphia— Chicago 

headquarters  Oct.  7.  — 


BRIDGEPORT 

HERALD 

Bridgeport,  Conn. 

A  Ten  Cent  Sunday 
Newspaper 


WATERBURY 

HERALD 

Waterbury,  Conn. 

A  Ten  Cent  Sunday 
Newspaper 

Combined  Circulation 
of 

THE  TWO  HERALDS 

For  the  First  Six  Months 
of  1925 

37,744 

Reaching  the  Most  Prosperous 
Homes  in  the  State  of  Connecticut. 


S tate-W ide  Circulation , 

Of  Great  Importance  to  National 
Advertisers 

For  rates  and  complete  information,  communicate 
with 


THE  C.  L.  HOUSER  COMPANY 

Newspaper  Publishers*  Representative 

1  West  47  St.,  123  West  Madison  Sl, 

New  York  City.  Chicago,  Ill. 
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ADVERTISING  AGENCY  AFFAIRS 

Adirondack  Advertiainc  Agency  Launched  in  Utica — Meyer  Now  With 
Reincke>£lUs  Company — DonoTan-Amutrong  Appoints 


^HE  newly  organized  Adirondack  Ad- 
vertising  Agency,  a  $50,000  corpora¬ 
tion  headed  by  Charles  W.  Kinney,  opened 
offices  this  week  in  the  Union  Stetion 
Building,  Utica,  N.  Y.  Mr.  Kinney  is  son 
of  the  late  G.  R.  Kinney,  head  of  a  com¬ 
pany  operating  chain  shoe  stores. 

John  Palmer  Gumming  is  vice  president 
of  the  agency.  Charles  G.  Irish  for  17 
years  with  Rogers  &  Co.,  will  have  charge 
of  the  New  York  office  in  the  Printers’ 
Craft  Building. 

Among  accounts  already  obtained  are: 
Steber  Manufacturing  Company,  furni¬ 
ture,  Utica ;  Adirondack  Hosiery  Com¬ 
pany,  Inc.;  iMohawk  Yarn  Company, 
Albany;  Benmark  Furnace  Carburetors 
Company,  Utica;  and  the  Cluff  Cover 
Company,  New  York,  manufacturers  of 
covers  for  automobiles. 

Reincke-Ellis  Com^ny,  Chicago  agency, 
announces  the  appointment  of  Wallace 
Meyer  as  director  of  plans  and  copy.  To 
accept  this  new  position,  Mr.  Meyer  has 
resigned  as  secretary  of  the  Charles  W. 
Nichols  Company,  Chicago,  where  he  has 
been  for  the  past  eight  years.  At  one  time 
he  was  a  member  of  the  Chicago  staff  of 
J.  Walter  Thompson  Company. 

G.  W.  Williams,  Jr.,  recently  advertis¬ 
ing  manager  of  the  Postum  Cereal  Com¬ 
pany,  and  formerly  with  N.  W.  Ayer  & 
Son,  has  joined  the  staff  of  Donovan- 
Armstrong,  a  Philadelphia  advertising 
agency. 

John  F.  O’Connell,  of  the  O’Connell 
Ingalls  Advertising  Agency,  Boston,  was 
elected  chairman  of  the  New  England 
council  of  the  American  Association  of 
Advertising  Agencies  succeeding  A.  E. 


Greenleaf  of  the  Greenleaf  Company,  at 
the  annual  meeting  held  at  the  Boston 
City  Club,  Sept.  28.  Other  officers 
elected  were:  vice-chairman,  Franklin  P. 
Shumway,  of  the  F.  P.  Shumway  Agency ; 
secretary-treasurer,  Harold  F.  Barber,  of 
Barber’s  Agency,  succeeding  Carl  E. 
Shumway.  Mr.  Barber  was  the  first  sec¬ 
retary  of  the  council  when  it  was  organ¬ 
ized  in  1917.  A.  E.  Greenleaf  was  chosen 
representative  to  the  executive  board  of 
the  A.  A.  A.  A. 

Arthur  E.  Schanuel  of  Roeder  & 
Schanuel,  Advertising,  St.  Louis,  has  been 
elected  commander  of  the  St.  Louis  Post 
of  the  American  Legion. 

M.  C.  Lodge,  advertising  manager  of 
Kirkman  &  Son,  Brooklyn  soap  manufac¬ 
turers,  and  Paul  Raymcr,  of  Hanff-Metz- 
ger  Inc.,  New  York,  have  joined  the  staff 
of  Foote  &  Morgan,  Inc.,  New  York  ad¬ 
vertising  agency. 

Meril  Hoff  is  now  assistant  art  director 
with  the  Irwin  L.  Rosenberg  Company, 
Chicago  agency.  He  was  formerly  with 
the  Bureau  of  Engraving,  Minneapolis. 

The  Wilson  Advertising  Agency, 
Nashville,  Tenn.,  has  been  purchased  by 
Casey  &  Lewis. 

Another  Advertising  Course 

Columbus  University,  New  York,  on 
Sept.  28  launched  a  course  in  retail  ad¬ 
vertising  and  sales  promotion  in  tne 
School  of  Business  under  the  direction  of 
W.  J.  Brown,  chairman  of  the  retail 
group  of  the  Advertising  Club  of  New 
York. 


For  Complete  Coverage  in  Its  Territory 

THE  TAMPA  MORNING  TRIBUNE 

DAILY  and  SUNDAY 

TAMPA,  FLORIDA 

The  Largest  Newspaper  in  Florida* s 
Largest  City.  Net  Paid  circulation  guar¬ 
anteed  larger  than  any  five  newspapers  in 
its  territory. 


TRIBUNE  TERRITORY 

The  Tribune  covers  190  cities  and  towns  in 
twenty-four  South  Florida  counties.  This  com¬ 
prises  a  population  of  approximately  750,000  per¬ 
manent  residents  in  the  heart  of  the  most  rapidly 
growing  and  wealthiest  section  of  Florida.  This 
territory  includes  the  rich  industrial,  citrus,  phos¬ 
phate  and  truck  raising  district  of  the  State. 

National  Representatives 

THE  S.C.  BECKWITH  SPECIAL  AGENCY 


West  Virginia 

an  exceptional  market  for 

FOOD  PRODUCTS 


West  Virginia  is  for  the  most  part  a  vast  industrial 
region  underlaid  with  coal,  oil  and  gas,  millions  of 
dollars’  worth  of  these  products  being  produced  and 
sold  outside  the  state  annually.  There  are  thousands 
of  square  miles  of  this  rich  state  without  cows,  gar¬ 
dens  or  productive  farms  as  the  vast  majority  of  the 
people  in  these  industrial  sections  are  engaged  in 
developing  the  mineral  resources  and  in  manufac¬ 
turing. 

The  entire  state  represents  very  closely  a  large 
manufacturing  city  in  which  the  consuming  public 
is  largely  dependent  for  its  Food  Products  upon 
outside  sources.  This  condition  makes  West  Vir¬ 
ginia  a  market  of  the  greatest  importance  for  food 
products. 

Many  food  manufacturers  have  come  to  recognize 
this  fact  and  extensive  advertising  and  selling  cam¬ 
paigns  are  being  conducted  in  West  Virginia  for 
such  leading  food  products  as 


American  Beauty  Hams 

Baker’s  Cocoa 

Certo 

Beechnut  Pork  and  Beans 
Kellogg’s  All  Bran 
Mulkey  Iodine  Salt 
Pillsbury  Flour 
Quaker  Oats 
Certified  Bread 
Tetley’s  Teas 
Knox  Gelatine 

Virginia  Sweet 


Aunt  Jemima  Flour 
Calumet  Baking  Powder 
Horlick’s  Malted  Milk 
Davis  Baking  Powder 
Lipton’s  Tea 

National  Biscuit  Products 
Postum  Cereal  Products 
Royal  Baking  Powder 
Swift  &  Co.  Meats 
Crisco 

Virginia  Sweet  Coffee 
Pancake  Flour 


These  leading  newspapers  will  give  the  fullest 
co-operation  to  food  manufacturers  who  desire  to 
increase  the  sale  of  their  products  in  West  Virginia: 


Paper 

Mail 

Telegram 

Inter-Mountain 

Times 

Herald-Dispatch 

Journal 

Echo 

News 


City 

Charleston 

Clarksburg 

Elkins 

Fairmont  8,500  D. 
Huntington 
Martinsburg 
Moundsville 
Parkersburg  7,000  D. 


Circulation 
15,760 
10,210 
2,600 
9,400  Sun. 
14,800 
5,300 
3,100 
8,164  Sun. 


For  market  surreys,  dealer  co-operation  and 
rates  ask 

The  Devine-MacQuoid  Co.,  Inc. 

National  Advertising  Representatives 


New  York:  103  Park  Ave. 
Telephone,  Ashland  3838 


Chicago:  First  National  Bank  Bldg. 
Telephone,  Rand  IIIS 


EIGHT  FRENCH  WRITERS 
COVER  DEBT  PARLEY 


in  humor  are  actuated  by  base  motives. 
When  the  President’s  “spokesman”  was 
presented  with  a  written  inquiry  by  the 
Washington  correspondents  eager  to 
learn  how  he  regarded  the  French  debt 
negotiations  the  solemn  reply  was  that 
the  President  was  relying  entirely  upon 
the  American  commissioners  in  the  mat¬ 
ter,  and  therefore  did  not  care  to  com¬ 
ment  upon  a  situation  which  they  were 
expected  to  handle  for  themselves. 

Not  only  the  French  but  the  American 
newspaper  men  were  kept  busy  day  and 
night  following  the  negotiations,  now  re¬ 
ported  to  be  on  the  verge  of  failure, 
again  to  be  on  the  eve  of  settlement.  The 
Washington  news  bureaus  carried  many 
special  writers  like  the  indefatigable  David 
Lawrence  who  taxed  telegraph  wires  with 
lengthy  stories  reflecting  both  the  French 
and  American  viewpoints. 

The  French  debt  ran  a  close  news 
second  to  the  aircraft  inquiry,  which, 
with  the  presence  of  Colonel  “Bill”  Mit¬ 
chell,  naturally  commanded  the  hardest 
kind  of  application  by  the  news  service 
men  particularly  as  they  reeled  off  hun¬ 
dreds  of  thousands  of  words  of  testimony 
at  the  Capitol. 


TELUNG  FRANCE  OF  DEBT  CONFERENCE 


Stephane  Lauzanne,  Editor  of  Le  Matin 
and  Henry  Dumay,  Proprietor  Le 
Quotidien  in  Groups — Petit 
Parisien  Sends  Three  Men 


About 

Play 


Leading  Paris  journals  were  well  rep¬ 
resented  at  Washington  during  the  prog¬ 
ress  of  the  French  debt  negotiations  this 
week. 

With  Senator  Paul  Depuy,  proprietor 
of  the  Petit  Parisien,  a  member  of  the 
French  Debt  Commission,  the  famous 
French  newspaper  had  three  members  of 
its  staff  on  the  job  at  the  capital,  Pierre 
Marsac,  Raymond  de  Nys  and  Ernest 
Bourdin. 

“We  do  not  count  them,"  was  the 
smiling  response  of  one  of  the  Petit 
Parisien  correspondents  who  accompanied 
the  French  commissioners  to  Washington 
from  Paris  when  he  was  asked  to  esti¬ 
mate  the  number  of  words  being  cabled 
daily  overseas  to  keep  the  readers  of  that 
newspaper  posted  as  to  developments  in 
the  negotiations. 

“The  sky  is  the  limit,”  is  a  literal 
interpretation  of  his  statement,  expressive 
as  it  was  of  the  way  in  which  the  French 
correspondents  ate  up  cable  tolls  regard¬ 
less  of  expense. 

Other  noted  French  correspondents  ob¬ 
serving  every  move  made  by  both  the 
French  and  American  commissioners  in¬ 
cluded  Leo  Gerville  Roache,  of  L’ln- 
formation;  George  Schilling,  of  Agence 
Radio ;  Stephane  Lauzanne,  celebrated 
editor  and  writer  of  Le  Matin;  the  in¬ 
imitable  and  equally  celebrated  “Per- 
tinax,”  Andre  Geraud,  of  L’Echo  de 
Paris;  and  Henry  Dumay,  proprietor  of  United  States  and  France. 

Le  Quotidien.  M.  Barzum  and  M.  de  Nys  also  repre- 

Robert  Remy,  head  of  the  Washington  rented  I’lntransigeant. 

Bureau  of  the  Havas  Agency,  French  M-  Remy  acted  as  host  to  the  visiting 
news  service,  and  Henry  Martin  Barzum,  French  newsjaper  men,  who  dined  a  Is 


French  correspondents  who  reported  the  activities  of  the  French  Debt  Funding 
Commission  to  the  French  papers,  included  (left  to  right):  Cervillo  Roache, 
of  LTnformation;  George  Schilling,  of  Agence  Radio;  Ernest  Bournin,  of 
Petit  Parisien;  Raymond  De  Nye,  Petit  Parisien;  and  Robert  Remy,  of  the 
Agence  Havas. 


LAKELAND,  FLORIDA 


Advertisers  can  cover  Lakeland  and  Polk  County  by  using  this  dominant 
newspaper. 

It  enjoys  distinction  and  prestige  that  come  from  circulation  throughout  the 
richest  citrus  growing  county  in  all  Florida  and  the  center  of  the  greatest 
phosphate  mining  industry  in  the  world. 

Polk  County  is  also  one  of  the  most  important  farming  and  trucking  centers 
in  Florida. 

The  lineage  of  the  iEttkelattd  ^tar-®^0l0gram  led  the  South  in  cities  of  its 
class  (first  six  months  1925)  and  was  second  in  the  entire  country. 

Co-operation  gladly  offered  to  all  advertisers. 

Largest  A.  B.  C.  circulation  in  Lakeland  Full  leased  Associated  Press  Service 


FROST,  LANDIS  &  KOHN 

Chicago  St.  Louis 


Atlanta 


New  York 


1 
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associated  press  to 

BROADCAST  GAMES 


‘JESSE  JAMES”  HIS  HOBBY 


About  75  Members  Will  Put  Pl«y>by- 
Play  Report  of  World  Series  on  Air 
—Big  Innovation  for  News 
is  Announced 


About  75  members  of  the  Associated 
Press  will  broadcast  the  A.  P.  play-by- 
play  report  of  the  World  Series  baseball 
game;..  Kent  Cooper  announced  this 
week. 

Following  is  the  list ; 

Birmingham  Neu,v,  W.B.R.C. 

Phoenix  Arizonan,  K.F.A.D. 

Long  Beach  Press-Telegram,  K.F.O.N. 
Los  Angeles  Examiner,  K.F.l. 

Los  Angeles  Express,  K.N.X. 

Los  Angeles  Times,  K.H.J. 

Oakland  Tribune,  K.L.K. 

San  Francisco  Chronicle,  K.P.O. 

Stockton  Daily  Record,  K.W.G. 
Jacksonville  Times-Unicm,  W.D.A.L. 
Tampa  Times,  W.D.A.E. 

Atlanta  Journal,  W.S.B. 

Chicago  Journal,  W.M.B.B. 

Chicago  Post,  W.L.S. 

Decatur  Review,  W.J.B.L. 

Joliet  Herald-News,  W.C.L.S. 

Evansville  Courier,  W.G.B.F. 

Indianapolis  News,  W.F.B.M. 

South  Bend  Tribune,  W.S.B.T. 

Cedar  Rapids  Gazette,  W.J.A.M. 

Des  Moines  Capital,  W.H.O. 

Louisville  Times,  W.H.A.S. 

New  Orleans  States,  W.O.W.L. 
Shreveport  Times,  K.W.K.H. 

Boston  American,  W.N.A.C. 

Springfield  Union,  W.B.Z. 

Detroit  News  and  Sunday  News,  W.W.J 
Escanaba  Morning  Press,  W.R.E.K. 
Grand  Rapids  Herald,  W.E.B.K. 

Port  Huron  Times-Hercdd,  W.A.F.D. 

St.  Cloud  Times,  W.F.A.M. 

Kan.fos  City  Star,  W.D.A.F. 

St.  Louis  Post-Dispatch,  K.S.D. 

Omaha  Evening  Bee,  W.O.A.W. 

Omaha  W orld-Herald,  K.O.I.L. 

Atlantic  City  Press,  W.P.G. 

Buffalo  News,  W.G.R. 

Buffalo  Times,  W.E.B.R. 

Syracuse  Herald,  W.F.B.L. 

Asheville  Citizen  and  Sunday 
W.A.B.C. 

Charlotte  News  &  Chronicle,  W.B.T. 
Raleigh  Times,  W.R.O.C. 

Fargo  'Forum  &  Republican,  W.D.A.Y. 
Cincinnati  Enquirer,  W.L.W. 

Columbus  Dispatch,  W.B.A.V. 

Oklahoma  City  Oklahoman,  K.F.R.U. 
Oklahoma  City  Times,  K.F.J.F. 

Portland  Oregonian,  K.G.W. 

Allentown  Call,  W.S.A.N. 

Altoona  Tribune,  W.F.B.G. 

Lancaster  Intelligencer,  W.G.A.L. 
Scranton  Times,  W.Q.A.N. 

Providence  Journal,  W.J.A.R. 
W.E.A.N. 

Memphis  Commercial- Appeal,  W.M.C. 
Nashville  Banner,  W.S.M. 

Amarillo  Nezvs,  W.D.A.G. 

Beaumont  Enterprise,  K.F.D.M. 

Dallas  News,  W.F.A.A. 

Dallas  Titnes-Herald,  W.R.R. 

El  Paso  Herald  (unnamed). 

Houston  Post-Dispatch,  K.P.R.C. 

San  Antonio  Express,  W.O..A.I. 

San  Antonio  Light,  W.C.A.R. 

Waco  News-Tribune,  W.J.A.D. 

Salt  Lake  Telegram,  K.D.Y.L. 

Salt  Lake  Tribune,  K.S.L. 

Nwfnlk  Ledger- Dispatch,  W.T.A.R. 
Richmond  News-Leader,  W.R.B.L. 
Seattle  Post-Intelligencer,  K.J.R. 

Seattle  Times,  K.F.O.A. 

Milwaukee  Journal,  W.H.A.D. 
Milwaukee  Wisconsin  Neivs,  W.S.O.E 
Superior  Telegram,  W.E.B.C. 


Robertus  Love  Made  Literary  Editor 
of  St.  Louis  Post-Dispatch 

Robertus  Love  has  been  appointed  lit¬ 
erary  editor  of  the  St.  Louts  Post-Dis¬ 
patch.  He  will  have  charge  of  the  Sat¬ 
urday  book  page 
of  that  newspa¬ 
per,  with  which 
he  has  been  con¬ 
nected  for  many 
years. 

Mr.  Love  is 
author  of  “The 
Rise  and  Fall  of 
Jesse  James,”  and 
has  done  consid¬ 
erable  research  on 
the  lore  surroimd- 
ing  that  notorious 
character.  H  i  s 
manuscript  is  now 
being  distributed 
to  newspapers  as 


Robertus  Love 


a  serial  by  the  Thompson  Feature  Service, 
New  York.  It  will  be  published  in  book 
form  about  next  January  by  G.  P.  Put¬ 
nam’s  Sons,  New  York. 


ADVERTISERS  CHARGE 
“BLACK-JACKING” 


‘Forced”  to  Invest  in  Advertising  in 
Daily  Magazine  When  Obtaining 
Sesqui-Centennial  Conces¬ 
sions,  is  Claim 


The  use  of  “shake  down”  tactics  in  the 
granting  of  concessions  for  the  Philadel¬ 
phia  Sesqui-Centennial  Exposition  was 
this  week  charged  in  the  Philadelphia  In¬ 
quirer. 

Firms  seeking  concessions  are  being 
“black-jacked”  into  agreeing  to  expend 
huge  sums  for  advertising  their  wares  in 
a  daily  publication  to  be  used  in  connec¬ 
tion  with  the  patriotic  celebration,  it  was 
.  alleged. 

Before  a  concession  is  granted,  it  was 
stated,  the  firm  must  contract  to  spend  a 
Citizen,  certain  amount  for  advertising  in  the 
Daily  Sesqui-Centennial  Exposition  Mag¬ 
azine.  In  some  instances  the  amount  ran 
up  to  $15,000. 

This  was  the  latest  astonishing  revela¬ 
tion  of  laxity  and  irregularity  made 
against  the  concession  granting  division 
of  the  exposition  and  followed  close  upon 
the  heels  of  the  mess  uncovered  in  the  in¬ 
vestigation  into  the  stock  jobbing  activity 
of  another  concessionaire,  the  Rhodes 
•Amusement  Enterprises,  Inc. 

One  firm, , the  Charles  E.  Hires  Com¬ 
pany,  manufacturers  of  root  beer,  refused 
to  further  consider  a  concession  that  it 
had  sought  on  the  ground  that  “every¬ 
thing  did  not  appear  to  be  regular.” 

The  William  Wrigley  Jr.  Company, 
manufacturers  of  chewing  gum,  with  main 
offices  in  Chicago,  have  signed  a  contract 
for  a  concession  and  agreed  to  pay  the 
advertising  charge. 

The  firm  of  H.  O.  Wilbur  and  Com¬ 
pany,  internationally  known  chocolate 
manufacturers,  is  also  reported  to  have 
been  approached  with  a  proposition  to 
take  over  a  concession  at  the  exposition, 
but  Dr.  K.  B.  Wilbur,  president  of  the 
concern,  refused  to  comment  upon  the 
situation. 


and 


Wins  $1  Damages 

Frank  Rushton,  Kansas  City.  Kan., 
business  man,  was  awarded  $1  damages 
•gainst  B.  J.  and  John  W.  Sheridan, 
publishers  of  the  Paola  (Kan.)  Western 
Spirit,  by  a  jury  in  Ottawa,  Kan.,  Sept. 
26.  He  sued  for  $60,000  claiming  the 
paper  wrongfully  mentioned  his  name 
in  connection  with  an  alleged  damaging 
article. 
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THE  BUYING  POWER  OF 

ILLINOIS 


HAS  VASTLY  INCREASED 


The  1925  (estimated)  population  of 
Illinois  is  6,964,950,  averaging  122.8 
persons  to  the  square  mile. 

Illinois  ranks  third  in  income  tax 
returns,  having  paid  $159,415,517.66. 
Remember,  there  was  a  25  per  cent 
cut  in  the  Federal  levy  and  of  those 
gainfully  employed  about  one  person 
in  six  pays  income  taxes. 

Illinois  is  an  exceptional  market,  with 
a  well  balanced  urban  and  rural  popu¬ 
lation,  well  balanced  in  agriculture 
and  industry,  well  balanced  in  trans¬ 
portation  facilities  and  with  a  mentally 
well  balanced  population  (showing  3.4 
per  cent  illiteracy). 

To  the  merchandiser  and  national 
advertiser  now  equipped  to  take  ad¬ 
vantage  of  the  opportunities  offered  in 
this  territory  we  recommend  the  fol¬ 
lowing  newspapers. 


Circulation 

Ratea 

for 

2.S00 

Line* 

Rate* 

for 

10,000 

Linoa 

••Aurora  Beacon-News  . 

..(E) 

17,901 

.06 

.06 

tChicago  Herald  &  Examiner . 

..(M) 

355,799 

.55 

.55 

tChicago  Herald  &  Examiner . 

...(S) 

1,120,294 

1.10 

1.10 

Chicago  Daily  Journal  . 

..(E) 

123,016 

.26 

.24 

••Evanston  News  Index  . 

..(E) 

6,912 

.04 

.04 

tFreeport  Journal-Standard  . 

..(E) 

9,665 

.(H5 

.045 

••Joliet  Herald  News  . 

..(E) 

18,979 

.06 

.06 

••La  Salle  Tribune  . 

..(E> 

3,427 

.025 

.025 

••Mattoon  Journal  Gazette  . 

..(E) 

5,460 

.03 

.03 

fMoline  Dispatch  . 

..(E) 

11,113 

.045 

.045 

••Monmouth  Daily  Review  Atlas  . . 

..(E) 

5,590 

.035 

.035 

••Ottawa  Republican  Times  . 

,..(E) 

5,390 

.03 

.03 

••Peoria  Star  . (S)  23,382.. (E) 

30,669 

.075 

.06 

fRock  Island  Argus  . 

...(E) 

11,248 

.045 

.045 

**A.  B.  C.  Slatement,  March  31,  1925 
tGovemment  Statement,  March  31,  1925 
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HOW  NEWSPAPER  ADVERTISING  CAN 
HELP  UTILITY  FIRMS  SERVE 


Thomas  Moore,  of  A.  N.  P.  A.  Advertising  Bureau,  Tells 
Empire  State  Group  Paid  Space  in  Dailies  Will  Build 
Confidence  and  Increase  Customer  Lists 


*^^LOSE  contact  with  the  public — that 
is  what  the  utilities  need,  and  the 
voice  of  that  contact  is  newspaper  adver¬ 
tising.” 

This  assertion  was  made  by  Thomas 
H.  Moore,  associate  director  of  the  Bu¬ 
reau  of  Advertising  of  the  American 
Newspaper  Publishers’  Association,  in  an 
address  prepared  for  delivery  before  the 
Empire  State  Gas  and  Electric  Light  As¬ 
sociation,  meeting  at  Lake  Placid,  N.  Y., 
(jet.  2.  He  told  his  hearers  to  take  a 
tip  from  department  stores  and  increase 
'their  investments  in  local  newspaper  ad¬ 
vertising  space. 

“Scrapping  old  machines  for  new  and 
better  ones  is  an  American  habit,”  he 
began.  “An  American  engineer  once  went 
to  Great  Britain  to  rebuild  a  railway  sys¬ 
tem.  After  he  studied  things  over  a  little 
he  said ;  ‘What  London  needs  is  to  learn 
the  value  of  a  scrap  pile.’ 

“Your  engineer  does  not  hesitate  to 
spend  thousands  on  a  new  machine  if  the 
new  machine  will  do  the  work  better.  He 
knows  it  will  soon  pay  for  itself. 

“Apply  the  same  idea  to  your  selling 
methods.  Scrap  the  old  methods.  Put 
in  the  newest  and  best  there  is — and  that 
is  a  rightly  planned  newspaper  campaign. 
Money  put  into  such  a  newspaper  cam¬ 
paign  will  bring  back  new  revenue  just 
as  certainly  as  the  new  machine  will. 
This  is  not  theory;  it  is  hard  fact  that 
every  department  store  man  in  your  city 
knows. 

“The  utility  companies,  like  our  great 
financial  interests,  have  only  begun  to 
understand  advertising  within  the  last 
few  years.  They  have  gone  far  enough 
to  know  how  well  it  pays.  Looking  back 
over  the  year  1924  I  would  estimate  that 
the  utility  interests  spent  $11,(XX),(XX)  in 
advertising.  That  seems  like  a  great  deal 
of  money,  but  when  you  check  up  and 
find  that  the  investment  in  our  public 
utilities  alone  is  pretty  nearly  large 
enough  to  pay  the  national  debt,  expend¬ 
itures  look  rather  trifling. 

“The  electric  light  companies  increased 
their  investment  some  $6(K),(X)0,(XX)  in 
1924  over  1923.  Their  gross  revenues 
apparently  increased  only  $50,000,(XX).  On 
its  face,  this  does  not  seem  large  enough 
and  yet  the  records  would  indicate  that 
in  a  year  the  electric  companies  have 
gained  more  than  one  and  a  half  million 
new  customers.  That  would  certainly 
indicate  a  very  healthy  condition. 

“Good,  isn’t  it?  Yet  you  have  scarcely 
scratched  the  surface.  There  is  lots  to 


you  write  very  much  larger  figures  on 
your  list  of  customers  and  on  the  pages 
of  your  books  that  show  your  profits. 

“Rightly  done,  there  is  even  a  bigger 
thing  newspaper  advertising  will  do  for 
the  public  utility.  It  will  build  that  big 
asset — public  confidence.  It  will  take  you 
out  of  the  hands  of  the  politician  and  the 
demagogue.  It  will  help  make  friends 
of  your  customers.  It  will  make  people 
praise  your  successes  and  forget  your 
mistakes. 

“Failing  to  tell  the  public  frequently 
creates  a  doubt.  Doubts  are  hurtful. 
‘Tell  and  Save  Hell’  might  be  a  good 
slogan  for  a  utility  man. 

“The  department  store  has  blazed  the 
way  for  big  and  constant  use  of  news¬ 
paper  space.  The  department  store’s  suc¬ 
cess  is  due  to  its  close  contact  with  the 
public.  The  voice  of  that  contact  is  news¬ 
paper  advertising. 


“The  department  store  experts  have 
worked  newspaper  advertising  costs  and 
advertising  results  out  to  a  definite  sci¬ 
entific  basis.  The  store  knows  that  it 
pays  to  spend  from  2yi  per  cent  to  5 
per  cent  of  its  gross  receipts  for  ad¬ 
vertising.  Saying  ‘knows  it  pays  to 
spend’  sounds  queer.  But  the  store  is 
sure.  It  is  just  as  sure  that  its  advertis¬ 
ing  is  going  to  pay  as  your  engineer  is 
sure  when  he  spends  millions  of  dollars 
scrapping  old  machinery  and  buying  new. 
Newspaper  advertising  pays  the  store  be¬ 
cause  it  brings  the  volume  up  to  a  point 
that  cuts  down  expense  ratio. 

“I  can  illustrate  by  saying  that  I  know 
of  a  store  that  was  opened  in  New  York 
City  in  a  building  for  which  it  was  pay¬ 
ing  $50,(XX)  a  year  rent.  After  it  had 
been  running  a  short  time,  it  calculated  its 
gross  business  to  be  at  the  rate  of  $3(X),- 
(XK)  a  year.  This  volume  of  business 
calculated  against  a  $50,(XX)  rental  meant 
little  short  of  bankruptcy.  The  owner  of 
this  store  turned  around  and  invested 
$25, (XX)  a  year  more  in  newspaper  ad¬ 
vertising.  He  immerliately  doubled  his 
business  and  it  was  not  long  before  he 
had  increased  it  to  the  point  where  the 
gross  return  meant  a  net  profit. 

“The  world  is  moving  rapidly.  The  big 
things  of  today  are  the  junk  of  yesterday. 
The  utility  map  is  changing.  Gas  that 


was  the  illuminant  of  half  a  century  igo 
is  passing  into  the  mysterious  bourne  froa 
which  no  illuminant  returns.  But  gas  g 
striding  forward  to  new  uses.  It  is  show 
ing  the  housewife  easier  and  better  wap 
of  cooking.  It  is  joining  with  oil  togip 
coal  a  battle  royal  in  the  industrial 
In  a  merchandising  way,  it  is  opening  oj 
and  has  still  to  open  up  a  whole  arny 
of  new  customers.  I 


“The  electric  industry  is  the  industry  oi 
the  moment.  When  we  see  the  develop 
ments  of  the  last  two  or  three  years  »t 
realize  that  electricity  has  only  scrateke! 
the  surface.  I^st  year  radio  was  a  fa- 
cinating  novelty.  'This  year  electricity  is 
rushing  to  put  the  ice  man  out  of  bus; 
ness.  Next  year  it  will  be  doing  some 
thing  else. 

“Every  new  thing  means  more  busintss 
for  the  central  station.  Every  one  of 
these  things  is  bringing  the  central  sta¬ 
tion  into  a  little  more  intimate  contact 
with  our  daily  life.  Don’t  forget  tha; 
a  fixed  part  of  every  daily  life  revdre 
around  the  newspaper. 

“Take  the  public  into  your  confidence. 
Tell  people  frankly  your  ideas  and  yoor 
ideals.  Realize  that  the  newspaper  man’s 
advertising  column  is  a  public  senict 
column  that  he  has  to  sell  just  as  you 
have  to  sell  your  gas  or  electricity." 


Advertisers  Get  Complete 
Coverage  of  Michigan 
Outside  of  Detroit 


With  The  Booth  Newspapers 


Seven  out  of  eight  are  alone 
in  their  fields! 


The  Grand  Rapids  Press 
The  Flint  Daily  Journal 
The  Saginaw  News  Courier 
The  Kalamazoo  Gazette 
The  Jackson  Citizen  Patriot 
The  Bay  City  Times  Tribune 
The  Muskegon  Chronicle 
The  Ann  Arbor  Times  News 


The  Booth  Publishing  Co. 
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do  yet.  For  instance,  only  about  one  half 
the  homes  in  the  United  States  are  wired 
for  electricity  and  of  the  13,(XX),(XX)  homes 
that  are  not  wired,  more  than  7,(XX),{XX) 
are  not  even  reached  by  electric  service 
lines.  Lots  of  room  for  newspaper  ad¬ 
vertising!  It  will  help  you  get  your 
wires  into  the  vacant  homes,  it  will  help 


No  Fuss— No  Waste  and 
Grreater  Speed 


Right  off  the  press — up,  over,  around  a  corner, 
anywhere — the  Cutler-Hammer  Conveyor  puts 
the  papers  down  where  you  want  them. 

In  keeping  with  the  new  standards  of  efficient, 
orderly,  business-like  methods  used  by  news¬ 
paper  publishers,  the  C-H  Conveyor  eliminates 
the  rushing  around,  delays  and  waste. 

Put  your  delivery  room  in  the  most  conve¬ 
nient  location  and  your  Conveyor  will  bring  the 
papers  there. 

If  you  have  not  taken  advantage  of  this  re¬ 


markable  contribution  to  publishing  efficiency — 
it’s  not  too  late  to  start.  Publication  3122  mailed 
on  request. 


THE  CUTLER-HAMMER  MFC.  CO. 

Works:  Milwaukee  and  New  York 


Branch  Offices: 


New  Y(M’k:8W«40th  Street 
Chicago:  323  N.  Michigan  Ave. 
Pittsburgh :  Century  Bldg. 
Philadelphia:  Com*wealtn  Bldg. 
Cleveland :  Guardian  Bldg. 


Boston :  52  Chauncy  Street 
Detroit  x  506  Hofxniui  Bldg. 

St.  Louis:  2111  Ry.  Each.  Bldg. 
BufTalo :  358  Ellicott  Sq.  Bldg. 
Milwaukee:  530  Grand  Avenue 


Cincinnati:  415  Dixie  Terminal  Building 


Imfuiries  from  the  Pacific  Coast  may  be  directed  to  the 
H.  B.  &{uires  Co.,  Los  Angeles,  San  Francisco,  Portland,  Seattle 
Northern  Electric  Co.,  Ltd.,  Canada 


2500  Buhl  Building 
DETROIT,  MICHIGAN 


CUTUiRtAMMIR 


NEWSPAPER  CONVEYORS 
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^  lord  BURNHAM  RE-ELECTED  PRESIDENT 
OF  EMPIRE  PRESS  CONFERENCE 

»»• 

Meeting  at  Melbourne  Favors  Reciprocal  Wireless  Between 
England  and  Australia  and  Greater  Exchange  of 
sop  Imperial  News 

irmy  _ 

,I  By  W.  A.  CRAICK 


I  (By  Cable  to  Editor  &  Publisher) 

I  MELBOURNE,  Australia,  Sept.  30. 

— V^'iscount  Burnham,  proprietor  of 
the  London  Daily  Telegraph,  was  again 
dected  president  of  the  Empire  Press  Con¬ 
ference,  which  was  opened  here  yesterday 
by  Lord  Forster,  Governor  General  of 
Australia.  Fifty  delegates  are  present, 
representing  Great  Britain,  Canada,  New 
Zealand,  South  Africa,  India,  Burma,  the 
Straits  Settlements  and  the  Malay  States. 

Resolutions  passed  at  the  business  ses¬ 
sion  today  committed  the  conference  to 
these  policies ;  * 

Urging  the  fullest  possible  provision  of 
facilities  for  telegraphic  communication 
■  throughout  the  Empire. 

Requesting  the  Imperial  Government  to 
lay  a  new  loaded  .Atlantic  cable,  and  in 
the  meantime  to  hire  two  channels  from 
the  Western  Union. 

Pledging  the  members  to  publish  a 
greater  amount  of  Empire  news. 

1  Supporting  the  proposal  of  reciprocal 
I  wireless  stations  communicating  between 
t  England  and  Australia  and  controlled  and 
operated  by  Australia. 

Urging  the  restoration  of  penny  postage 
and  the  development  of  air  services. 

The  conference  is  scheduled  to  discuss 
broadcasting,  newsprint  supply,  empire 
migration  and  trade  at  its  final  session. 

Ad  Setting  Prize  Divided 

Tied  for  first  honors  in  a  contest  in 
advertisement  setting,  for  apprentices,  re- 
I  cently  conducted  by  Boston  Typograph- 
!  ical  Union  13,  Sydney  Wheeler  of  the 
Christian  Science  Monitor  and  Fred 


Crocker  of  the  Boston  Post  will  share 
the  first  and  second  prizes  equally. 
Irving  Stanley  of  the  Monitor  was 
awarded  third  prize. 

BRITONS  TOURING  CANADA 

Newspaper  Writers  Guests  of  C.  P.  Ry. 
to  Learn  About  Dominion 

A  party  of  British  journalists  visited 
Vancouver,  B.  C.,  Sept.  19,  as  the  guests 
of  President  E.  W.  Beatty,  of  the  C. 
P.  R.,  in  order  to  gain  information  which 
will  offset  some  of  the  misapprehensions 
about  Canada  which  have  been  reflected 
in  British  newspapers  in  recent  months. 

The  party  consists  of  the  following: 
F.  G.  R.  Patterson,  London  Daily  Times; 
C.  J  Tory,  London  Telegraph;  Hugh 
Martin.  London  Daily  Netvs;  Capt.  C. 

E.  Altham,  London  Morning  Post;  W. 
Renton,  London  Daily  Chronicle;  J. 

F.  Chapter,  ll'estminster  Gazette;  John 
A.  Buist.  Glasgoiv  Herald;  John  Sayers, 
Belfast  Telegraph ;  R.  A.  Colville,  Plym¬ 
outh  U’estern  Nnvs;  H.  Read,  Cardiff 
South  Wales  Daily  News. 


Duplex  Plane  in  Trophy  Flight 

A  service  plane  of  the  Duplex  Printing 
Press  Company,  Battle  Creek,  Mich.,  is 
taking  part  in  the  Ford  International 
Trophy  Tour.  According  to  advices,  Oct. 
1.  it  was  making  a  perfect  record.  E.  A. 
Goff  is  pilot.  A  second  Duplex  plane  was 
held  in  readiness  to  take  part  in  the  tour 
if  called  upon. 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York  . 

and 

ADVERTISING  WORLD  . 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page...  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Eorroa  &  PuaLiaxsa, 
Times  Building,  New  York,  for  further  details  of  circulation, 
emtonal  policy  and  mechanical  requirements  of  AovaaTistno  Wosld.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de- 
‘■ver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  dC  Publisher 

1700  Times  Building 
Broadway  at  42d  S(. 

New  York,  N.  Y. 
Telephones  i 

Bryant  3052 . 3053  -  3054  -  3055  -  3056 
CabI  Address:  EDPUa.  NH  JP  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gerrard  7615 
Cable  Address  i 

ECOPUBLISH,  RAND,  LONDON 


Consumer  Demand  Is 
Great  In 

Indiana 


The  steady  increase  of  industrial  inter¬ 
est  in  Indiana,  with  an  output  close  to  two 
billion  dollars,  has  been  accompanied  by 
a  larger  volume  of  trade. 

The  industrial  growth  of  Indiana  is 
natural  because  of  its  superior  transpor¬ 
tation  facilities. 

Indiana  is  also  great  in  agricultural 
wealth  and  its  manufacturing  consumes 
most  agricultural  products  in  preparation 
of  foodstuffs. 

Distribution  of  commodities  in  this 
active  market  of  increased  purchasing 
power  can  be  effected  through  advertising 
in  the  following  list  of  newspapers.  They 
are  the  principal  mediums  for  sales  pro¬ 
motion  and  merchandising  and  are  read 
by.  most  persons  in  their  communities  who 
have  the  money  to  spend. 


Rate  for 

Circulatioa 

S,M0  Unes 

**CoIumhus  Republican  . 

...(E) 

4,812 

.03 

tfConnersville  News-Examiner 

...(E) 

4,805 

.025 

tfOecatur  Democrat  . 

...(E) 

3,194 

.025 

••Fort  Wayne  Journal-Gazette  . 

..(M) 

32,662 

.08 

••Fort  Wayne  Journal-Gazette  . 

...(S) 

34,487 

.08 

••Fort  Wayne  News-Senlinel 

...(E) 

42,860 

.10 

••Gary  Evening  Post-Tribune 

...(E) 

14,772 

.06 

ttHanunond  Times  . 

...(E) 

15,610 

.07 

••Huntington  Press  . 

(M&S) 

3,655 

.025 

••Indianapolis  News  . 

....(E) 

133,880 

.25 

••Lafayette  Jonmal  &  Courier. 

(M) 

•••(E) 

7,915  1 
13,302  1 

21,217 

.06 

ttUa  Porte  Herald-Argus . 

....(E) 

6,432 

.025 

ttShelbyville  Democrat  . 

....(E) 

4.006 

.025 

••South  Bend  News-Times . 

(M) 

•••(E) 

9,864 ) 
14,151  1 

24,015 

.07 

••South  Bend  News-Times  . . . . 

....(S) 

22,229 

.07 

••South  Bend  Tribune . (S) 

19,800. 

....(E) 

21,031 

.06 

••Terre  Haute  Tribune . 

.(E&S) 

23,710 

.06 

1  ••A,  B.  C.  Publishers’  Stalcmcnl,  March  31,  1925, 

ttGovemment  Statement, 

March 

31,  1925. 
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FIELD  BROADENING  FOR 
SUNDAY  FEATURE  MEN 


Markell,  New  York  Time*,  Believe* 
Splendid  Opportunities  Exist  for 
Free  Lance  Writers  to  Inter¬ 
pret  News  Events 


Who  writes  the  Sunday  newspapers? 

An  interesting  crowd  of  men  and 
women,  free  lance  writers  of  ideas  and 
ability,  in  the  opinion  of  Lester  Markell, 
who  only  31  years  old,  is  Sunday  editor 
of  the  New  York  Times,  and  comes  in 
constant  contact  with  thousands  of  in¬ 
dustrious  writers  who  furnish  reading 
matter  to  till  the  one  leisure  day  of  each 
week. 

Lach  week  Mr.  Markell  and  his  staff 
must  pick  about  75  different  feature  ar¬ 
ticles  to  till  200  columns  of  space. 

“Between  60  and  70  per  cent  of  this 
material,”  he  said  this  week  in  an  inter¬ 
view,  “is  the  result  of  direct  assignment. 
The  remainder  is  sent  into  the  office  by 
free  lance  writers  who  have  made  New 
York  their  headquarters. 

“There  is  more  opportunity  in  this  field 
today  than  ever  before  in  literary  history, 

I  believe.  The  field  is  ever  broadening, 
and  is  attracting  able  men  and  women  in 
ever  increasing  numbers. 

“This  is  due,  I  think,  to  the  growing 
desire  among  average  Americans  to  know 
about  what  is  going  on  around  them — to 
keep  up  with  current  events,  to  be  fur¬ 
nished  a  background  for  the  ever  changing 
news  of  the  world. 

“A  real  talent  is  required  to  supply  this 
demand.  The  modern  Sunday  feature 
story  is  not  the  old  special  of  yesterday, 
which  did  nothing  but  present  biographi¬ 
cal  or '  historical  matter,  dug  from  ency- 
-clopedias  and  historical  reference  Ixioks. 

“Now  interpretation  of  events  enters 
into  the  writing  of  the  longer  and  more 
comprehensive  stories,  for  which  avail¬ 
able  space  is  permitted  in  the  prosperous 
Sunday  press. 

“More  and  more  editors  are  having 
deeper  respect  for  the  class  of  people  who 
seek  illumination  on  the  affairs  of  the  day. 
VVe  have  been,  and  still  often  are,  too 
prone  to  underestimate  the  intelligence  of 
our  audience.  We  have  been  inclined  to 
strike  too  low  than  too  high. 

“We  advise  writers  of  Sunday  features, 
that  these  points  must  always  be  borne  in 
mind ; 

“A  Sunday  feature,  first,  must  be  based 
on  the  news.  It  must  be  an  elaboration 
of,  or  better  still,  an  illumination  of  the 
news.  In  addition  to  explaining  what  is 
past,  it  must  give  readers  a  key  to  news 
articles  of  the  future.  .An  ideal  Sunday 
feature  is  both  important  and  interesting. 
It  isn’t  necessary  to  be  dull  to  be  pro¬ 
found.” 

Mr.  Markell  said  he  was  constantly  sur¬ 
prised  at  the  response  received  to  stories 
which  he  has  published  with  misgiving, 
believing  them  too  deep  for  the  average 
newspaper  reader.  When  interest  in  the 
Einstein  theory  was  at  its  height,  for 
instance,  articles  submitted  on  this  sub¬ 
ject  required  considerable  intelligence  to 
fathom. 


“But  you  would  be  surprised,”  he  said, 
“to  have  seen  the  large  number  and  really 
intelligent  letters  from  readers  which  fol¬ 
lowed  their  publication.” 

Not  all  Sunday  newspapers  are  as  rigid 
as  the  Times  in  refusing  space  for  fiction, 
puzzles,  and  comics.  Mr.  Markell  defends 
this  policy,  by  quoting  from  Adolph  Ochs 
to  the  effect  that  a  newspaper’s  one  and 
only  field  is  the  news. 

“Why  should  we  throw  away  the  prim¬ 
ary  function  of  the  newspaper?”  he  ques¬ 
tioned.  “There  is  as  much  drama  in  fact 
as  in  fiction.” 

Mr.  Markell  is  a  graduate  of  Columbia 
University,  New  York.  He  has  been 
Sunday  editor  of  the  Times  since  March, 
1923.  Prior  to  that  he  was  a  member  of 
the  staff  of  the  New  York  Tribune,  and 
in  nine  years  on  that  newspaper  worked 
up  to  the  position  of  assistant  managing 
editor. 


SMITH  JOINS  CONSOLIDATED 


Named  Southern  Superintendent  of 
Press  Service — Office  in  Washington 

Edward  B.  Smith  has  been  appointed 
Southern  superintendent  of  the  Consoli¬ 
dated  Press  Association  with  headquarters 
in  the  Consolidated  Press  offices.  Evening 
Star  building,  Washington,  D.  C. 

Mr.  Smith  is  a  graduate  of  the  school 
of  journalism  at  tbe  University  of  Miss¬ 
ouri,  and  for  ten  years  has  been  engaged 
in  editorial  and  advertising  work.  He 
spent  three  years  in  China  and  Japan  with 
tbe  Tokio  Japan  Advertiser.  While  in 
the  Orient  Mr.  Smith  was  correspondent 
for  the  Christian  Science  Monitor  and  the 
I^ondon  Daily  Express,  his  dispatches  to 
the  latter  paper  following  the  great  earth¬ 
quake  in  Japan  in  1923  giving  England 
the  first  eye-witness  account  of  that 
catastrophe. 

During  the  past  year  Mr.  Smith  was 
connected  with  the  T.  W.  Briggs  Com¬ 
pany  of  Memphis,  _Tenn.,  newspaper  ad¬ 
vertising  specialists'.  His  home  is  in  Red 
Oak,  la. 


From  Semi-Weekly  to  Daily 

The  Kelsonian-Tribune  became  a  daily 
paper  Sept.  14,  the  first  daily  for  Kelso, 
Wash.  The  Tribune  was  established  in 
September,  1923,  and  last  year  purchased 
the  Kelsonian  and  became  the  Kelsonian- 
Tribune.  Frank  M.  Dallam,  Sr.,  is  the 
editor. 


Weekly  in  Tabloid  Size  Launched 

The  Vineland  (N.  J.)  Post,  a  new  illus¬ 
trated  weekly  in  tabloid  size  was  launched 
Sept.  18,  by  H.  J.  Souder.  It  follows 
the  make-up  of  metropolitan  tabloids  and 
carries  two  full  pages  of  pictures.  The 
first  edition  ran  20  pages. 


Detroit  News  Breaks  Record 

The  Detroit  News  on  Friday,  Sept.  25, 
caried  128,072  lines  of  advertising,  the 
greatest  volume  ever  carried  by  any  single 
week  day  issue  of  that  paper.  The  pre¬ 
vious  high  mark  in  advertising  linage 
was  reached  by  the  News  on  Friday,  Dec. 
5.  1924. 


PROMPT  SERVICE^ 

TYPE 

BORDERS  '  ORNAMENTS  -  BRASS  RULE 

Printers’  Supplies 

KELLY  PRESSES '■KLYM  AX  FEEDERS  -  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carritd  in  stock  for  prompt  shipment  at  the  foUou  infi  Setting  Honses  of  the.^ 

(American  Type  Founders  (pmpany 
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BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
KANSAS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


HAWAII  LURES  PRESS  STARS 


(Continued  from  Page  9) 


Ernest  Woodhead,  editor  Huddersfield 
Daily  Examiner  and  the  Weekly  Ex¬ 
aminer, 

Sir  Percival  Phillips,  special  corre¬ 
spondent  Daily  Mail. 

And  from  Canada: 

J.  H.  Woods,  editor  and  general  man¬ 
ager  of  the  Calgary  Herald. 

John  M.  Imrie,  managing  director  of 
the  Edmonton  Journal. 

W.  J.  Southam,  general  manager  of  the 
Hamilton  Spectator. 

Hon.  Frank  J.  Carrel,  editor  of  the 
Quebec  Telegraph. 

C.  F.  Crandall,  British  United  Press  of 
Montreal. 

Uley  Sargent  of  the  Natal  Mercury. 

While  these  delegations  are  much  the 
largest  which  have  passed  through  Hono¬ 
lulu,  throughout  the  year,  newspaper  edi¬ 
tors,  correspondents  and  men  holding 
executive  and  other  positions  have  passed 
through  the  islands,  usually  en  route  to 
the_  Orient  or  Australia,  .\mong  such 
visitors  were  the  following: 

Samuel  G.  Blythe,  well  known  Wash¬ 
ington  correspondent  and  political  writer 
for  the  Saturday  Evening  Post,  and  Rob¬ 
ert  Davis,  of  the  Munsey  Publications, 
New  York,  who  came  to  Hawaii,  on 
August  28  and  spent  two  weeks  here, 
“loafing.” 

Theodore  W.  Noyes,  editor  of  the 
W ashington  Star,  and  Mrs.  Noyes  passed 
through  Honolulu  late  in  July  on  the 
Dollar  liner  President  lAncoln. 


Brig.  Gen.  Henry  J.  Reilly,  represeat¬ 
ing  the  Hearst  newspapers,  spent  a  week 
here  early  in  August.  He  devoted  ha 
time  while  here  largely  to  looking  into 
strategic  and  other  features  of  the  isl- 
ands.  He  intends  to  be  in  China  for  the 
tariff  conference. 

Another  through  passenger  who  tarritd 
for  a  week  was  William  R.  Kuhns,  rep. 
resenting  the  United  Press,  who  stopptd 
on  his  way  to  the  Philippines. 

One  of  Hawaii’s  “kamaainas” — a  “kj. 
maaina”  means  in  Hawaiian  “old  tinKr’’ 
and  is  used  for  a  former  resident  who 
returns — came  to  Honolulu  the  middle  of 
August,  Paul  Cowles,  superintendent  of 
the  western  division  of  the  Associated 
Press,  with  headquarters  at  San  Fran¬ 
cisco.  Mr.  Cowles  came  here  to  confer 
with  Associated  Press  members  on  sen- 
ice  matters.  He  has  been  here  twice  pre¬ 
viously.  The  first  time  was  in  1893  dur¬ 
ing  the  tense  days  of  the  Hawaiian  revo¬ 
lution  which  overthrew  the  native  tnoo- 
archy  and  set  up  first  a  provisional  gov¬ 
ernment  and  then  a  republic  of  Hawaii 
which  paved  the  way  for  the  present 
Territory  of  the  United  States. 

In  addition  to  those  mentioned  there 
have  been  at  least  twenty  newspaper  men 
who  have  spent  a  day  or  part  of  a  dav 
in  the  city  just  passing  through  on  vaca¬ 
tion  trips,  and  some  others  who  have 
spent  from  a  week  to  a  month  here. 

Honolulu  newspapermen  are  always 
glad  to  welcome  fellow-members  of  tix 
craft,  and  any  newspaperman  who  comes 
out  this  way  is  cordially  invited  to  drop 
in  to  the  offices  of  the  Honolulu  dailies 
and  make  himself  known. 

- r 

Editor  &  Pubushb3i's  classified  ads  | 
“do  the  business." 


USE  LIBERAL 
ADVERTISING 
URGES  CLERGYMAN 


We  recently  asked  a  clergyman  in  Daven¬ 
port,  Iowa,  whether  advertising  had  been  a 
material  factor  in  his  success,  and  this  is  what 
he  said : 


“I  would  reply  most  decidely  in  the 
affirmative.  ...  I  am  a  firm  believer 
in  cooperative  church  advertising.  The 
churches  of  a  community  should  buy  a 
full  page  in  the  leading  newspapers  for 
both  general  and  specific  advertising  on 
Friday  or  Saturday  of  each  week.  Some 
communities  are  doing  this  very  effec¬ 
tively;  it  ought  to  be  quite  universal.” 


May  not  this  be  the  unspoken  desire  of  the 
ministers  in  your  own  locality? 

Isn’t  it  possible  that  your  paper  has  been 
ignoring  one  of  its  greatest  opportunities? 

Write  us  for  plans  and  copy 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

^  383  Madison  Avenue 
New  York,  N.  Y. 
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JERSEY  DAILY  SOLD  TO 
HEARST  GROUP 

Elizabeth  Times  Purchased  from  L.  F. 
Sawvel  to  Be  Distributed  in  Conjunc¬ 
tion  With  the  N.  Y,  Journal 
and  Sunday  American 

Leonard  F.  Sawvel  has  sold  tlie  Elisa¬ 
beth  (N.  J.)  Times  to  Edgar  Shaw  and 
associates,  representing  William  Ran¬ 
dolph  Hearst.  Consideration  is  reported 
j  be  |90,000,  although  this  sum  was  not 
confirmed  by  the  purchasers. 

Behind  the  transfer,  which  will  not  be 
legally  completed  until  Oct.  6,  is  a  stunt 
to  increase  circulations  of  the  AVzf  York 
Evening  Journal  and  the  New  York  Sun¬ 
day  American,  both  Hearst  newspapers. 

On  Oct.  1,  the  Times  published  an  an¬ 
nouncement  to  the  effect  that  beginning 
that  day  it  woufd  be  sold  daily  at  one 
price  with  the  Journal  and  Sunday  with 
the  American.  The  Times,  devoted  ex¬ 
clusively  to  local  news,  will  be  folded  in 
with  the  Journal  and  .American. 

Mr.  Shaw  has  long  been  a  Hearst  ex¬ 
ecutive.  Most  recently  he  has  been  con¬ 
nected  with  the  general  management  of 
the  Hearst  organization. 

Among  New  Jersey  publishers  it  was 
rumored  that  Arthur  Brisbane  and  Joseph 
A.  Moore  were  the  parties  with  Shaw 
in  the  deal.  Mr.  Shaw  declined  to  con¬ 
firm  or  deny  this. 

Elizabeth  is  within  commuting  distance 
of  New  York  and  has  a  population  of 
95,000. 

ESTATE  PROPRIETORSHIP 

Such  Prett  Control  SucccmIuI,  Says 
LouisTille  (Ky.)  Timet 

The  following  editorial  recently  ap¬ 
peared  in  the  Louisville  (Ky.)  Times: 

“Under  the  will  of  Victor  F.  I-awson, 
who  left  an  estate  of  $20,300,000,  the 
Chicago  Ncivs  will  be  conducted  by  the 
Illinois  Merchants’  Trust  Company  Bank, 
or  sold.  Some  critics  say  it  should  be 
sold  quickly,  because  a  bank  and  trust 
company  cannot  succeed  as  publishers  of 
newspapers. 

“There  are  examples  of  newspapers  be¬ 
ing  published  successfully  when  owned 
by  others  than  newspaper  men.  The 
Clex'eland  Plain  Dealer  is  the  property  of 
an  estate.  The  owners  are  not  publishers 
or  editors.  But  the  newspaper  men  who 
are  employed  to  conduct  the  paper  are 
given  free  rein,  and  the  Plain  Dealer,  of 
which  E.  C.  Hopwooel  is  editor,  is  clean, 
sane  and  successful.  The  Baltimore  Sun, 
published  by  Paul  Patterson,  and  edited 
by  a  group  of  ardent  advocates  of  credit¬ 
able  journalism,  is  a  shining  example  of 
an  ‘estate’  paper  which  sets  an  example 
of  high  ideals.  The  results  are  satisfac¬ 
tory  to  the  business  office,  to  newspaper 
men  and  to  newspaper  readers.  Every 
Evening,  of  Wilmington,  Del.,  to  mention 
an  ‘estate’  paper  in  a  smaller  city,  has  no 
owner  among  its  managers.  It  is  pub¬ 
lished  by  W.  F.  Metten.  Its  owners  do 
not  interfere  with  the  publisher.  Its 
publisher’s  policy  is  to  employ  an  editor 


who  can  be  trusted  to  run  his  editorial 
page  and  to  let  him  do  so.  Every  Evening 
is  successful,  and  resiKcted,  and  well 
known  through  quotation  of  its  editorial 
columns. 

These  examples — and  there  are  others — 
'how  that  an  estate,  or  a  trustee,  may  be¬ 
come  a  successful  publisher  if  fortunate 
enough  to  prtKure  the  services  of  capable 
newspaper  men,  and  wise  enough  to  let 
them  conduct  the  paper,  letting  them 
alone. 

Katz  Representing  New  Tampa  Daily 

The  Tampa  Morning  Telegraph, 
scheduled  to  begin  publication  Sunday, 
Oct.  4,  has  appointed  the  E.  Katz  Special 


Agency  its  national  advertising  repre¬ 
sentative.  It  was  originally  planned  to 
publish  a  200-page  initial  edition  but  W 
pages  more  have  been  added  to  care  for 
the  late  advertisers,  it  was  announced 
this  week. 


Buys — Prints  One  Issue — Sells 

John  M.  Fisch  who  recently  purchased 
the  Shellsburg  (la.)  Ad7xince,  was  owner 
and  publisher  just  10  days  and  issued 
only  one  edition  under  his  own  direction 
before  selling  out  to  Wallace  E.  Sher¬ 
lock  of  Vinton,  Iowa,  editor  of  the  Tin- 
ton  Eagle.  The  Advance  will  be  com¬ 
bined  with  the  h2agle. 


Msmsfield,  Ex-Editor,  Dios 

Robert  E.  Mansfield,  58,  one  time  edi¬ 
tor  of  the  Indianapolis  Journal,  and  for 
20  years  United  States  Consul  to  South 
.\merican  and  European  countries,  died 
in  Indianapolis,  Sept.  18.  He  resigned 
from  the  diplomatic  service  in  1917. 


N.  Y.  Post  Adds  to  Finance  Page 

The  New  York  Ez’ening  Post  this  week 
began  publication  of  daily  complete  in¬ 
formation  on  transactions  of  the  New 
York  curb  market.  The  Post  claims  to 
be  the  first  daily  newspaper  in  the  coun¬ 
try  to  offer  this  financial  service. 
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A  circulation  -  holder 
and  the  WOW  of  the 
Feature  World. 


CURRENT  NEWS  FEATURES,  INC. 

STAR  BLDG. 

WASHINGTON,  D.C. 


Size  and  Description. 

Sj^edal  Values 

in  Presses  for  Immediate  Delivery 
'Write/ 


THE  GOSS  PRINTING  PRESS  CO.,  CHICAGO 

The  Qoss  Printing  Press  Company  of  England,  Ltd.,  London 
\lessrs. Edwards  Dunlop  Company,  Ltd. .Sydney  •  Sole  Australian  /{gent 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 


S3mdicate  Association  Plans  Active  Warfare  Against  Press 
Agents — Mrs.  Dempsey  Bares  Her  Life — Elsie 
Janis  Writes  a  Strip 


A  CTIV  E  warfare  against  press  agents 
^  will  be  one  of  the  first  steps  taken  by 
the  Association  of  Newspaper  Syndicates, 
when  organization  is  completed. 

This  much  was  made  plain  at  the  first 
meeting  of  the  new  association’s  board 
of  governors  in  New  York,  Sept.  25,  when 
a  definite  policy  opposing  free  publicity 
organizations  was  formulated. 

Considerable  care  is  being  taken  by  the 
board  to  sift  membership  applications  to 
prevent  admission  of  alleged  syndicates 
who  make  a  business  of  distributing  prop¬ 
aganda  and  free  advertisements  in  the 
guise  of  legitimate  newspaper  features, 
according  to  H.  H.  McClure,  association 
secretary. 

“We  mean  to  clean  up  this  practice  as 
far  as  we  are  able,”  Mr.  McClure  said. 
“A  definite  policy  has  been  drawn  up 
by  the  board  of  governors  to  this  end. 
We  realize  that  press  agents,  masquerad¬ 
ing  as  newspaper  feature  writers,  are  a 
distinct  menace  to  the  legitimate  syndi¬ 
cate  business,  and  we  will  do  all  in  our 
power  to  stop  their  output.” 

The  new  association  will  establish  a 
New  York  office  in  the  near  future,  Mr. 
McGure  said.  Carried  on  in  a  small  way 
at  first,  the  work  of  the  association  will 
grow  to  important  proportions,  he  pre¬ 
dicted. 

The  next  meeting  of  the  board  of  gov¬ 
ernors  is  scheduled  for  tlie  last  week  of 
October.  David  Lawrence,  of  Current 
News  Features,  Inc.,  and  the  Consolidated 
Press  Association,  is  association  i)resident. 


“Your  Problems  and  Theirs,”  a  feature  Miss  Esther  A.  Giblin  of  the  Giblin 
combining  biography,  human  interest,  in-  Feature  Service  is  in  New  York  on  busi- 

spiration  and  questions  and  answers,  is  ness  which  will  keep  her  there  until  after 

being  prepared  for  C.  C.  Powell,  News-  the  first  of  the  year  in  the  interests  of 

paper  Features,  San  Francisco,  by  Frank  her  syndicate. 

S.  Wright,  who  edited  the  “Are  You  - 

Discouraged?”  series  for  the  Powell  syn-  Miss  Helen  Wills,  tennis  star,  who  has 
dicate.  The  articles  will  be  for  six  day  completed  a  successful  season  on  eastern 
a  week  release.  courts,  will  continue  to  write  twice-a-week 

-  tennis  articles  for  King  Features  Syndi- 

Corrado  Rossi,  political  editor  of  La  cate,  Inc.,  New  York. 

Perseveranca,  Milan,  Italy,  has  sue-  _ 

ceeded  Francisco  Carbone  as  Milan  cor-  tju  u- 

respondent  of  Continental  Features.  Phillips,  humorist  and  column 

_  conductor,  and  R.  L.  Ripley,  cartoonist, 

^ill  report  the  World  Series  for  clients 
managing  editor  X _ xt _  xt.  xr  . 


of  the  Associated  Newspapers,  New  York. 


W’alter  I.  Robinson, 
of  the  Cleveland  Times,  is  preparing  a 

series  of  special  optimistic  editorials  en-  - — 

titled  “The  Kin^y  Observer,”  to  be  re-  Russ  Westover,  creator  of  “Tillie  the 
leased  through  C.  C.  Powell,  Newspaper  Toiler,”  for  the  King  Features  Syndi- 
Features,  San  Francisco.  Mr.  Robinson  s  cate,  Inc.,  New  York,  has  returned  to 


last  series  was  “The  Friendly  Road.' 


Several  big  league  clubs  are  after  the 
services  of  Jack  Sords,  cartoonist  of  the 
Central  Press  Association,  his  syndicate 
claims.  Lee  Fohl,  manager  of  the  Boston 
Americans  is  quoted  as  saying  Sords  has 
“one  of  the  biggest  curves  in  captivity.” 
Sords,  however,  prefers  cartooning.  He 
plays  the  game  week-ends  for  the  fun 
of  it.  Pitching  for  semi-professional 
clubs  so  far  this  season  his  record  is  nine 
wins  and  one  defeat. 


Eleanor  Gunn 


Giblin  Feature  Service,  Inc.,  Utica,  N. 
Y.,  this  week  announced  two  additions  to 
its  offerings — a  children's  feature  by 
Constance  C.  Cook,  formerly  of  the  staff 
of  Today’s  Housewife,  and  “The  Kul- 
inary  Kid”  by  Edna  R.  Coe. 


his  drawing  board  from  an  automobile 
trip  through  the  Lake  Champlain  country 
and  Canada. 


We  Print 

COMICS 

and 

MAGAZINE 

SECTIONS 


,  The  Graphic  Sjmdicate,  distributing 
l.leanor  (,uiiii,  chief  tasliion  writer  ot  features  originated  on  the  New  York 
tile  hairchild  Newspaper  Services  will  Evening  Graphic,  Macfadden  tabloid,  has 

- . — .  sail  Oct.  3  tor  Naples  on  the  Duilio,  now  put  two  salesmen  into  the  field.  T. 

The  life  story  of  Mrs.  Estelle  Taylor  to  investigate  the  interest  the  tashion  Q_  Davidson  is  syndicate  manager. 

Dempsey,  as  told  to  Lillian  Barker,  news-  world  is  reported  to  be  liiidiiig  in  Italy  - 

paper  woman,  is  now  being  distributed  to  at  this  time.  W  hile  Miss  (lumi  plans  to  Farris  Flint  of  the  Central  Press  Asso 


newspapers  by  the  Bell  Syndicate,  Inc.,  spend  most  of  her  time  in  Rome  now  ciation’s  sales  staff  is  on  the  road  again 
New  York.  The  same  syndicate  will  crowded  with  visitors  for  the  ceremonies  following  two  weeks’  vacation, 
offer  a  new  daily  women’s  series,  written  incident  to  the  closing  of  the  Holy  Year 

■ . •  and  with  Italian  society  there  for  the 

races — she  will  also  visit  fashionable  Med¬ 
iterranean  and  .Adriatic  resorts,  and  will 
go  to  St.  Moritz  for  the  early  winter 
sports. 

After  attending  the  mid-season  openings 
in  Paris,  Miss  Gunn  will  go  to  San  Se¬ 
bastian  and  other  Spanish  resorts,  and 
will  sail  from  Spain  to  Havana  for  the 


High  Quality 

COLOR  WORK 

Let  Us  Quote  On 
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Missouri  Agricultural 
Publisning  Co. 

J.  E.  NICHOLSON,  Mgr. 
2206  Pine  Street  St.  Louis,  Mo. 


by  jane  Dixon  of  the  New  York  Tele¬ 
gram  staff,  beginning  Nov.  1. 

Elsie  Janis,  comedienne,  is  writing  bal¬ 
loons  for  “Hattie  and  Belle,”  a  new  comic 
strip  drawn  by  Edward  McCullough,  and 
distributed  by  the  Putnam  Syndicate, 
New  York. 


H  A  Taylor,  director  of  Newspaper  January  season,  hrom  Havana  she  will 
Features,  Ltd.,  23  Fleet  street,  London,  is  go  to  Palm  Beach  for  February 
paying  a  flying  visit  to  the  United  States  ,  In  addition  to  do.ng  ^  senes  of  articles 
and  Canada.  He  leaves  Southampton  on  lor  the  Fairchi  d  Newspaper  Services, 
the  Andania  on  Sept.  25,  and  expects  to  ^1'?*  ^unn  will  continue  her  monthly 
arrive  in  New  York  on  Oct.  4.  News-  articles  in  the  World  Traveler,  and  has 
paper  Features,  Ltd.,  is  one  of  the  biggest  ^P^oal  assignments  for  other  magazines 
newspaper  syndicates  in  England  with  newspapers  using  the  Fairchild  Serv- 

branches  in  Montreal,  Sydney  and  the  _ 

Hague. 

-  Premier  Syndicate,  New  York,  has  ar- 

Latest  addition  to  the  Ledger  Syndi-  ranged  for  newspaper  publication  in  eight 
cate’s  list  of  sport  series  is  entitled  “The  weekly  instalments  of  “The  Adventures 
Greatest  Football  Play  I  Ever  Saw,”  in  of  Starr  Sterling”  by  Bert  Reed,  Boy 
24  articles  by  football  coaches,  players  Scout  official  and  author  of  boys’  stories, 
and  officials.  The  syndicate’s  headquar-  Each  story  is  illustrated  with  a  line  draw- 
ters  are  in  Philadelphia.  ing  by  James  H.  Hammon,  illustrator. 


DMLYPMRSFRONOniERGnB 
i  Hotaungs  News  Stand 

Broadwayand45rd  St. 

North  End  The  Times  Buildin<^^ 


“Perhaps  the  most  cosmopolitan  spot  in  New  York  City  is  Forty-third  Street  and 
Broadway  .  .  .  Here  is  a  mammoth  news  stand  vrhich  sells  newspapers  from  every 
city  in  the  world.  .  .  Every  town  has  similar  stands,  but  none  as  huge  as  this, 
and  none  as  varied  and  as  picturestpie  in  its  patronage." 

— Botton  Transcript^  Oct.  29,  1921 

HOTALING’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 


Keeping  Step 


I 


N  line  with  its  policy  of  steadily 
bettering  the  quality  of  its 
service  to  readers,  the  Editor  & 
Publisher  is  planning  develop¬ 
ments  in  its  classified  pages  that 
that  will  forcibly  emphasize  the 
fact  that  this  department  is  a 
result-producing  market  place  for 
Buyer  and  Seller. 

State  your  wants,  whether  to 
buy  or  sell  either  services  or  wares, 
through  the  classified  pages  of 

EDITOR  &  PUBLISHER 


Editor  &  P  ubli  i  her  for  October  3,  19  2  5 
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beneficent  lures  for  young  readers 

A  SUCCESSFUL  SUNDAY  PROGRAM 


Brooklyn  Eagle,  First  to  Produce  a  Junior  Supplement,  Has 
Expanded  and  Refined  Its  Appeal  for  Almost  25  Years — 
Staff  Produces  Bulk  of  Sunday  Features 


By  HARRIS  M.  CRIST 

Managiut;  Editor  and  Treasurer,  Brooklyn  Eagle 


and  Walter  MacPhee,  formerly  of 
Princeton  and  New  York  Giants,  all 
were  started  on  the  road  to  fame  as 
players  in  the  Junior  Eagle  Baseball 
League. 

To  get  back  to  the  Junior — most  of  its 
features  are  presented  with  a  view  to 
furnishing  rewards  to  the  children  or  re¬ 
quiring  them  to  write  to  the  paper.  The 
editor  of  the  Junior  Eagle  has  shown 
great  talent  in  devising  new  means  of 
capturing  the  interest  of  the  young. 
Practically  every  feature  has  a  direct 
attachment  or  a  carry-over  interest  from 
week  to  week.  A  page  of  letters  with 
original  drawings  is  a  weekly  feature. 

A  second  distinctive  Eagle  publication 
is  the  Sunday  Magazine  in  tabloid  form 
embracing  sixteen  pages,  all  of  which  is 


I  think  it  is  a  correct  statement  that  names,  addresses  and  ages  of  new  mem- 
the  Brooklxn  Eagle  was  the  first  paper  bers.  When  the  blanks  come  in  the 
in  the  countr'y  to  publish  a  Sunday  maga-  names  are  transferred  to  appropriate 
line  devoted  exclusively  to  boys  and  cards  in  the  various  clubs  and  buttons  or 

girls  For  nearly  25  years  sudh  a  pub-  certificates  of  membership  sent  out.  1  .  .  ,  .  , 

lication  has  been  one  of  the  highlights  of  would  not  venture  to  say  how  many  original  with  the  Eagle  staff  save  one, 
our  Sunday  paper.  At  first  our  appeal  hundreds  of  thousands  of  these  emblems  drawing. 

to  boys  and  girls  was  confined  to  a  por-  bave  been  issued  in  the  last  twenty  years.  For  the  past  two  years  the  policy  here 
tion  of  a  page.  The  management  real-  The  latest  figures  for  the  current  mem- 
iied  that  the  readers  of  tomorrow  are  the  bership  in  these  clubs  are  as  follows : 


boys  and  girls  of  today  and  it  was  de¬ 
cided  to  make  a  systematic  effort  to  in¬ 
terest  the  young  in  the  Sunday  edition. 

A  separate  four-page  section  was 
started,  called  the  Junior  Eagle  Section. 
.\s  we  compare  it  with  the  Junior  Eagle 
of  today  it  was  a  crude  effort.  The 
section  was  enlarged  to  eight  and  again 
to  twelve  pages,  and  on  special  occasions 
is  expanded  to  sixteen  and  twenty  pages. 


has  been  to  devote  it  to  stories  of  men 
and  women  who  have  accomplished 
things  in  the  world.  Every  other  kind 
of  feature  story  has  been  eliminated. 
When  a  man  or  woman,  boy  or  girl, 
rises  above  the  field  of  mediocrity  and 
does  something  worth  while  in  any  line 
of  endeavor,  the  Flagle  will  have  a  story 
about  it  for  the  Sunday  tabloid. 

We  have  a  unique  cover  design  and 
an  original  drawing  for  the  back  page. 
The  other  fourteen  pages  are  devot^  to 
fourteen  stories,  one  to  a  page,  with  ap¬ 
propriate  original  sketches.  The  art  and 
type  work  are  on  a  magazine  basis  and 
the  entire  publication  carries  an  appeal 
which  causes  readers  to  keep  it  on  file 


Consolidates  Daily  and  Weekly 

Edgar  G.  Harris,  former  publisher 
Laurel  (Miss.)  Daily  Leader,  who  re¬ 
cently  purchased  the  Blythe^nlle  (Ark.) 
Daily  Courier  and  ll'eekly  Herald  News, 
has  merged  the  papers  as  the  Doily  Cour- 


Puzzle  Oub . 19,798 

Humane  Club . 47,785 

Literary  Club . 15,112 

Art  Club . 10,750 

These  are  all  live  clubs  and  each  one 
is  constantly  doing  something  through 
the  children.  Of  course  the  keystone 
of  the  whole  structure  is  to  make  the 
children  feel  that  they  are  responsible 
for  the  clubs  and  to  have  them  provide 
Color  was  added  some  six  years  ago  and  the  schemes  for  keeping  them  active, 
gave  a  tremendous  impetus  to  the  Junior.  For  instance,  the  Humane  Club  mem- 
The  section  today  embraces  a  four-color  bers  are  trained  to  be  kind  to  all  animals 
elaboration  of  the  usual  cover  of  the  special  campaigns  are  provided  from 
weekly  magazine  for  its  first  page;  a  time  to  time  to  raise  funds  to  restore  to 

four-color  comic  feature  for  the  back  bealth  horses  or  dogs  which  have  fallen  with  the  weekly  and  monthly  magazines, 

page  and  an  inside  color  double-spread  on  'ti^®  evil  ways.  The  Puzzle  Club  has  the 
pages  six  and  seven.  second  largest  membership  due  to  the 

Every  line  of  type  and  every  drawing  *bat  the  ^gle  carries  each  Sunday 
in  the  Junior  Elagle  is  original  with  “t  page  of  original  puples  and  gives 

Eagle  writers  and  artists.  We  have  de-  awards  for  correct  solutions, 
veloped  a  staff  of  trained  men  and  wo-  ^ ,  system  of  credits  for  answers  to 
men  whose  duty  it  is  to  keep  in  touch  Puzzles  is  followed  under  which  the 

with  the  young  and  provide  a  steady  line  ®  ,  winners  are  published  on  the  ter-News. 
of  fresh  features  for  their  entertainment  VV  ednesday  following  the  Sunday  pub- 
and  instruction.  hcation.  This  list,  m  solid  agate,  will 

Our  policy  from  the  first  has  been  to  frequently  run  for  two  columns  with  two 
present  only  clean  and  wholesome  fea-  one-half  names  per  line,  and  the  total 
tures.  The  Junior  was  the  Eagle’s  sometimes  reaching  nearly  two  thousand 
answer  to  publishers  who  were  providing  uames.  It  is  necessary  for  the  children 
grotesque  color  supplements.  The  Eagle  these  lists  and  bring  them 

has  never  resorted  to  this  type  of  feature,  ^fuwn  to  Aunt  Jean  s  room  in  order  to 
In  fact  we  have  made  a  long  public  fight  These  in  turn  are  re¬ 

in  behalf  of  clean  and  wholesome  litera-  ueemed  for  dolls,  basialis,  bewks,  me- 
ture  for  the  young  just  as  we  have  made  ^  toys,  etc.  Competitions  are 

long  public  fights  in  favor  of  clean  and  *  “  ,  l  uiernbers  of  the  Literary  and 
wholesome  food.  clubs  and  special  prizes  awarded. 

Junior  Eagle  features  are  lively  and  auditorium,  which  seats 

full  of  fun,  but  it  is  our  boast  that  there  hundred  persons,  on  the  second 

is  not  a  line  of  type  or  a  stroke  of  the  Building,  has  been 

pen  which  would  give  offense  to  the  *  developing  juvenile  m- 

parent  of  the  most  gently  nurtured  child.  entertainments  arc  held  for 

The  success  of  the  publication  has  proved  by  members 

that  it  is  possible  to  obtain  great  popular-  ^rt  Oub  displayed.  We  some- 

ity  for  a  color  section  not  made  up  of  ”"^5  use  l^^theatres  for  concerts  and 
slap-stick  grotesquerie  of  a  kind  that  is  children  in  Ebbet  s  Base 

calculated  to  impair  the  manners  if  not  Field  at  Junior  Ea^e  games 
the  morals  of  boys  and  girls. 

Perhaps  the  most  distinctive  feature  in  Dor?thy  Hughes-all  doing 

the  whole  scheme  of  the  junior  organiza-  very  well  as  painters  or  newspaj^r  artists 

-  -  —  .  -  ”  —  — got  their  start  m  the  Junior  Eagle. 

Waite  Hoyt,  for  years  a  crack  pitcher 
of  the  New  York  Yankees;  Everett 
Barnes,  formerly  of  Pittsburgh  Pirates, 


Vanderbilt 


means 


Newspapers 
Clean  Enough 
For  Every 
Honie ! 


WImt*  do  you  want  yoor  oihwItrinK 
to  go7 


tHMi  of  the  Eagle  is  “Aunt  Jean.”  This 
is  a  figure  selected  by  the  Eagle  for  the 
purpose  of  cultivating  close  relation^ips 
with  boys  and  girls.  Aunt  Jean,  a  role 
filled  by  several  women  at  various  times, 
is  a  name  dearly  loved  by  hundreds  of 
thousands  of  Brooklyn  boys  and  girls, 
some  of  them  now  grown  up  boys  and 
Sirls. 

The  Eagle  has  been  conducting  for 
yars  a  Humane  Club,  a  Puzzle  Club,  a 
Werary  Gub  and  an  Art  Club.  Mem- 
hership  is  obtained  through  coupons  pub¬ 
lished  in  the  paper  with  blanks  for  the 
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13,570,839  Lines 


Von  AMgolom,  CaM. 
l,T4i  Daly  Avarac* _ 

Iwora  OoTcramaat  Btatamcnt,  Six  Moathi 
Mlat  Hareh  •!.  in4,  1TS.B49  Dally.  Mx 
■tatba.  ■aUlDf  March  81.  1MB.  ITT.Wl 
®*ttT-  IneraaBc  la  Dally  Avarafa  Olreala- 
*•«.  8,T4».  _ 


n  ooTni  THS  nxLD  ooMnnxLT 


SmSSXMTATrrXS: 


w.  Maloaay,  Mt  Tlmaa  BU«.,  Maw  Tark. 
>■  Iwcaa  Fayaa  Oa.,  4B1  Tawar  BU(.,  € 


Barth  XleUyaa  Aaa..  OUeaca. 

V  J.  ManU  HIU,  TIO  Xaarat  Bldy.,  Bail 
Iwdaaa.  OaUf. 


Diapateb  advertitiiiK  record  fitat 
eight  mootha  of  192S  exceeding  othei 
Columbua  newapapera  combined  b; 
2,421459.  For  the  first  6  moa.  1925 
The  Diapateb  paid  advertiaing  line, 
age  exceeded  the  aecond  Ohio  newa- 
paper  by  1,210436. 
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Represented  Sationally  by 
C.  BECKWITH  Spocial 


Agency 


Single  and  Bundle 
Wrapping 


For  the  mailing  room  of  a  newspaper 
Quick-Stick  has  no  equal.  It  is  mixed 
in  a  minute — possesses  greater  strength 
than  the  paper  itself  and  when  once 
applied  it  will  not  let  go.  Use  Quick- 
Stick  for  single  and  bundle  wrapping. 
Mixed  thin  and  strained  it  forms  a 
highly  efficient  paste  for  facing  and 
backing  matrices. 


No.  705 

A  Superior  Paste 


Mailing 

Machine 


A  smooth,  easy  flow- 

ing  white  paste  that 

permits  the  fastest  Ui* 

labeling  possible.  It 

will  not  sour  or  mould  regardless  of 

weather  conditions  and  will  not  clog 

or  gum  up  the  fountain.  It  will  pay 

you  to  give  No.  705  a  trial  in  your 

mailing  machine. 


Copasco  is 


.a  con- 
venient  desk  paste 
LJ-a,"  —economical 

— never  dries  out — 
never  needs  water — won’t  cake — 
spreads  smoothly  and  evenly  at  all 
times.  Let  the  men  at  the  desks  give 
Copasco  a  trial. 


Makers  of  the  Largest  Line  of  Adhesives 
DEPT.  51  COLUMBUS,  OHIO 


jPublishc 

at 

tolphiir 
r^cr,  am 
I  Six  St 


WOMAN  AGENCY  CHIEF  PRAISES 
WOMEN’S  WORK  IN  ADVERTISING 


Mrs.  Thelma  Gaines  Says  Only  Women  Can  Write  Copy  Which 
Correctly  Comprehends  Woman  Buyer’s  Viewpoint — 
Opens  Own  Agency  in  San  Antonio 


REBER 


A  change  was  made  and  an  opportunity 
presented  itself  whereby  she  became  con¬ 
nected  with  a  country  newspaper. 

While  working  on  this  paper,  she 
learned  the  inside  points  of  typography. 
She  discovered  the  things  to  be  considered 
in  making  up  a  paper.  She  learned 
alKHit  the  ratio  of  the  reading  matter  to 
advertising,  the  ads  which  brought  in 
the  greatest  returns,  and  the  kind  of  paper 
which  gave  the  best  results  in  the  job 
printing. 

I'or  two  years  this  education  went  on. 
Then  another  step  was  taken  which 
brought  her  nearer  to  that  profession  for 
whicli  she  was  naturalh-  adapted.  She 
accepted  a  iK)sition  with  a  nationally 
recognized  agency. 

Then  a  woman’s  specialty  shop  needed 
an  advertising  executive  and  offered  her 
the  position.  It  was  after  this  that  Mrs. 
dailies  found  her  stride.  That  knowledge 
absorbed  while  catering  to  the  whims  of 
public  fancy  for  five  years ;  the  under¬ 
standing  gleatied  while  working  on  a 
newsiiaper ;  and  that  experience  grained 
while  connected  with  an  agency,  began  to 
assert  itself. 

A  few  weeks  ago  she  opened  offices  in 
one  of  the  prominent  San  /Xntonio  office 
buildings  for  the  purpose  of  advertising 
consultation  and  iirocedure. 

This  was  the  reward  for  years  siK-nt 
in  preparedness. 

Mrs.  fiaines  told  of  her  exiH.*riences 
and  ambitions. 

“I  have  always  specialized  in  appeal¬ 
ing  to  women  in  writing  my  advertise¬ 
ments  and  I  feel  that  a  great  deal  of  the 
success  I  have  had  with  my  work  has 
been  due  to  this  fact,"  she  said.  “Since 
about  90  per  cent  of  merchandise  is 
bought  by  women,  it  is  only  natural  that 
the  woman  is  the  one  you  must  appeal 
to  if  you  wish  sales. 

“I'rom  what  I  know  of  Spanish  and 
German,  I  prepare  circulars  and  booklets 
which  will  appeal  to  peotile  from  these 
countries.  In  addition,  I  have  a  smatter¬ 
ing  of  French  which  is  of  great  benefit 
m  helping  me  write  fashion  ads  and 
other  similiar  copy. 

“The  use  of  French  in  writing  copy  of 
women’s  clothing  is  almost  a  necessity 


Sales  and  Profits 


Mrs.  Thelma  Gaines 


A  WOMAN  who  writes  advertising 
from  the  woman's  viewjxtint  recently 
opened  her  own  agency  in  San  -Xntonio, 
Tex; — the  only  woman  agency  chief  in 
that  state.  She  believes  women  have  a 
large  place  in  the  advertising  profession, 
and  as  her  agency  grows  intends  that 
her  entire  staff  will  1k‘  composed  of  wo- 


Mrs.  Thelma  Gains,  who  thus  stepped 
into  advertising  prominence,  spent  five 
years  on  the  road  to  her  present  position. 

Several  years  ago  she  was  engaged  in 
a  mercantile  establishment.  There  was 
nothing  unusual  almut  this,  for  thousands 
were  and  are  engaged  in  that  cajiacity. 
But  this  young  woman  was  building  up 
a  future ;  a  future  which  would  pay  her 
big  dividends  in  time.  She  was  not 
merely  waiting  on  the  customers  as  they 
strolled  in.  F'ach  one  offered  a  new  prob¬ 
lem  to  her.  a  new  fascination. 


She  noted  that  some  had  little  jxiints 
which  must  lie  brought  out  in  order  to 
please  them  and  make  them  buy.  She 
found  that  by  using  certain  appeals  to 
her  feminiiK'  customers  they  were  more 
interested  and  bought  better.  .\nd  she 
foiinil  and  used  those  little  expressions 
which  latter  plea.sed  people  and  which 
createil  a  greater  interest  in  the  mer- 
chandi.se  she  sold.  .\11  the.se  things  she 
studied  for  five  years  and  carried  them 
in  her  memorv  for  future  use. 


Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  New  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  profitable 
campaigns  for  advertisers 
than  any  other  Service  De¬ 
partment  in  the  country. 


500  Successes 


Anfriea’t  Crtatttt  Evtning  N*wpor*r 


r.  Space  Buyer: 


Let  Your  Next 
Appropriation 
Include  The 


In  New  Orleans  Ifs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 


Norvistoron 


®imcs 


The  Results  Will 
Surprise  You 


Sold  to  National  AdvertiMr*  at  a 
combination  rate  15c  a  line 
week-day*  and  18e  a  line  Sun¬ 
day*. 


P.41I.  BLOCK,  INC. 

Nation.ll  Ueproseiitative 
Bosto'i,  New  York,  Detroit, 
I'hiladelphia,  Cbic.ijco. 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 


A  Scripp*-Howard  Newspaper 


Represented  br 

ALLIED  NEWSPAPERS, 
INC. 


since  the  majority  of  women’s  cluthb 
comes  from  Paris  or  follows  Pari"v 
costumes. 

"I  believe  there  is  a  big  ojiening  : 
the  woman  in  advertising.  .\s  .j. 
agency  grows  I  intend  to  use  only  * 
men  in  working  up  the  copy  and  m  !  ■• 
ing  accounts.  I  feel  that  the  time  ■ 
come  when  women  are  a  necessity  in  • 
advertising  profession,  and  an  agency 
this  kind  should  be  in  a  position  to  renii 
a  real  service,  not  only  locally  Un 
national  accounts  as  well. 

“It  has  always  seemed  to  me  that  lit 
manner  in  which  advertising  is  handy 
is  a  giKxl  deal  like  the  manner  in  a: 
a  plot  of  ground  is  tilled.  Some  peopk 
will  own  hundreds  of  acres  but  lardr 
make  a  living  while  others  will  cti 
possess  a  few  acres,  yet  by  careful  plaj. 
ing  and  cultivation  will  make  a  goid 
living  and  save  besides. 

“It  makes  me  feel  great  to  be  in  i 
business  of  my  own.  I  love  the  woA 
and  am  most  happy  when  I  am  engagrf 
in  writing  attractive  copy." 


Detroit 


Fourth 

Largest 

City 


Complete  coverage  with 
one  paper. 


The  Detroit  News 


Offers  advertisers 
unusual  opportunities 


In 

The  Northeast 
Corner  of  Ohio 
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N.  P.  A.  CONVENTION 
10  WAR  ON  WASTE 

(reparin^  Program  for  Fall  Meeting  at 
White  Sulphur  Spring*,  Nov.  10-12 

_ “Family  Party”  Planned — Golf 

Tournament  a  Feature 

"Lest  motion  and  waste  in  the  news- 


NEW  JERSEY  PRESS  MEET 

{Contmued  from  page  13) 


was  society  so  confused  by  its  prob¬ 
lems. 

"lo  put  it  bluntly,  society  is  awakening 
to  a  realization  that  there  'amt  no  Santa 
Liaus.’  To  some  the  awakening  is  as 


information.  To  afford  this  is  the  pro¬ 
found  responsibility  and  the  unprece¬ 
dented  opptirtuiniiy  of  miKlern  journal¬ 
ism. 

The  Passaic  Daily  Xctcs  was  award¬ 
ed  first  prize  for  its  front  page  among 
daily  and  Sunday  New  Jersey  news¬ 
papers.  The  awards  were  announced  hy 
Prof.  Bristow  .\dams  of  Cornell  Uni¬ 
versity.  Judgment  was  based  on  balance, 
typography,  press  work,  suitability  of 
(hsplays  and  arrangement  with  reference 
to  news  values  and  news  quality. 

Second  prize  in  this  class  went  to  the 
PAizabcth  Daily  Journal,  and  third  to  the 
Xcsoark  lizrniitg  Xt'ii's.  Receiving  men- 


business”  was  announced  this  week  ^  'Hspiays  amt  arrangement  wit  i  reterence 

’  Vpvnote  of  the  first  inniial  fall  ^  m"i»er  s  naiu  .  j,,  values  am  news  qua  itv. 

the  kevnote  01  tne  nrst  annual  tan  others  it  is  like  tailing  out  ol  lietl.  •  ,  '  . 

..nuntion  ot  the  .\merican  Newspaper  misunderstand  me.  1  do  not  refer  "/  *  T"‘.  *"  ‘ 

Publishers  Association  to  be  held  .Viv.  religion.  This  would  be  a  sorrv  world  Daily  Journal,  and  third  to  the 

10-12  at  the  Hotel  Greenbrier,  White  .without  the  spiritual.  But  we  have  just  ^  Ke'ceiving  men- 

sulphur  Springs,  \  a.,  L.  B.  Palmer,  man-  „aj„rallv  stop,K-d  throwing  salt  over  our  "ere  the  I  rcnton  .ShUe  Gazetfc 

2i;er,  announced  this  week.  shoulders  nayonnc  I  tines,  and  .Nctc  lirnn.nc  tck’ 

Six  sessions  at  tlie  convention  wall  he  as  never  before,  the  journalist 

ilci  .!  to  one  ol  the  lollowing  subjects  stands  between  the  reading  public  and  e-\-  Winners  in  other  competitions  open  to 
..  it  relates  to  the  announced  keynote:  ,,ioitation  in  a  thousand  subtle  ways.  The  newspajK-rs  included: 

.  tioii  emciency  for  an  average  i„;j^.grity  of  the  news  columns  has  .VcrixirC  Star  liaglc;  first  prize,  for 

:  wspaptr;  elimination  ot  circulation  p^cited  a  mad  scramble  for  selfish  inihlic-  editorial  page,  judged  on  content,  Hpog- 
newspaper  taxation  problems,  me-  j,„^.r,.st. 

ni.cal,  tralhc,  and  advertising  pro  >-  sold  that  can  be  palmed  off  on  the  news-  Canulcn  Posl-Tclcgrain :  Urst  prize,  Un 


Members  who  will  lead  discussions  on 
ibi'i  subjects  have  not  yet  iK'en  selected. 


Sunday  Times. 

Winners  in  other  competitions  open  to 
daily  newspa|K‘rs  included : 

.VcrivirC  Star  liaglc;  first  prize,  for 
editorial  page,  judged  on  content,  typog¬ 
raphy,  and  local  interest. 

Canulcn  Posl-Tclcgrain ;  first  prize,  for 
community  news,  including  city  and  sur¬ 
rounding  country,  judged  on  quality. 


Budi^s  meetings  vvill  ,H:cupy  tlie  ''"■‘"‘•I  .|Uantity.  and  completeness  in  covering 

Bii-IIKSS  metiiiigs  win  ocinp>  u  e  propaganda  that  is  honest.  But  il  the  Im-al  field 

,„  rn  ng  hours  of  conven  lon  days,  while  .  billing  to  stand  on  its  r  .P.tL  VP.In  Ti  i  '  f 

I'lc  aftcriiiKUis  will  Ik-  devoted  to  golf  . . .  ..  i  I  icnton  r.icning  limes;  lirst  prize,  for 


Ad  Stunt  Linked  With  Dial  Phone* 

When  the  dial  sy.stem  was  installed  on 
Lansing,  Mich.,  telephones,  the  Capital 
.Vt’ti’5  ran  a  double  spread  "How  To  Use 
the  Dial  I’hone.”  .Advertisements  from 
40  firms  occupied  equal  spaces  on  the 
pages,  each  featuring  the  telephone  num- 
iK-r  of  the  merchant.  .-Xt  the  top  of  the 
jiage  the  dial  system  was  exiilained  edi¬ 
torially. 

Magee’*  Son  Crash  Victim 

Uarl  U.  .Magee,  Jr,  secretary  of  the 
Noble  Oil  and  Has  Company  and  son  of 
Carl  C.  Magee,  editor  o^the  .llhmjiieriine 
(N.  M.)  .State  Trihune.  was  killed  in 
an  airplane  crash  near  Broken  .\rrow. 
Okla..  late  Saturday,  Sefit.  2().  Dick 
Phillips,  Tulsa  aviator,  was  also  killed  in 
the  crash. 

Press  Group  Starts  Publication 

The  South  Dakota  Press  .Xssociatioii 
tiow  has  its  own  publication,  the  Si  ulli 
Dakota  Rural  Press  and  Print  .Shop,  ed¬ 
ited  ami  pulilished  hv  the  department  of 
printing  and  rural  journalism  of  the  statv 
college. 


aftcrniKms  will  Ik-  devoted  to  golf 
other  outd.Hir  recreations.  .^r  c„ 

The  golf  committee  consists  of ;  .Mian  ,  columns,  where  it  Wongs. 

P  Xezys-Lealer  chair-  relativelv  little  reaches  the  ,.ublic 

jv,,,;  Julius  K.  I••s!>^urn  Roanoke  .i.^racter  of  mmlern  jour- 

rmi«.  S.  L.  .  nalism — to  the  mental  alertness  and  com-  " 

3,«1  R,  L.  Hoi  IS,  .\rjc  )  ork  Sezes.  i,„nestv  of  eilitors  who  daily  draw 

|fli.,rn,,n  ..  the  iK-rmaiient  A.  N.  I.  A.  ( 

■  committee,  advisory  member.  half-truths,  propagamla.  and  «"<»  f' 

n  announcing  cinvention  plans,  Mr  faiseho...!  foiste.l  iiiK.n  them  in 

Imer  tWclared  that  he  wished  it 
■iMSizcl  that  the  assocatKin  hoped  to  ..j 

C  this  convention  .strictly  a  family  intellectual  lea.ler 

t,.  .Non-memK-rs  are  mi  -ii  g  uncompr.imising  patri-  ] 

eil,  he  said  There  will  1^  no  com-  |(  „,/ 

rcial  cxlubits  such  as  a  the  regul^^^  newspaper  offices  of  America  tonight  /'"'•'‘’I 
;n;.  me.;t.ng  held  in  April  at  the  W  al-  „„hnown.  perhaps,  outsi.le  1 

rt-.Xstona.  New  A  ork.  Assoc 

Members  of  the  program  committee  .  meet 

...will  c.implete  arrangements  for  the  Harr 


,  •  committee,  advisory  member.  half-truths,  propaganda 

In  announcing  cinvention  plans,  Mr  faiseh.i..d  foisted  iiiK.n  tl 

Palmer  d  eclare  that  he  wished  it 
fni:-l.,:size.l  that  the  assoc.ati.in  hoped  to  ..j 

m„C  this  convention  .strictly  a  family  intellectual 

p.,rt,.  .\ommemlKrs  are  m^  being  in-  ,  u„compromising 

viuil.  he  said.  There  will  be  no  com-  ^ /  . .  * . , , 


agricultural  news,  including  information, 
material,  judged  011  content,  manner  of 
presentation,  make-tq)  and  l.K-al  applica¬ 
tion. 

Winners  in  the  weekly  field  were:  Tuck- 
erlon  Heacon,  best  fmnt  page;  ll'ashing- 
ton  ( N.  J.)  Star,  best  editorial  jiage ; 
and  Red  Hank  Register,  best  community 


ITr'-.Xstoria,  New  York. 

Members  cif  the  program  committee 
vdi.i  will  c.implete  arrangements  f.ir  the 
cii'vtrtiiin  are:  W.  B.  Brvant,  Pater- 


Ci.ntitiiin  are.  *  •  •  '  X]  ^  arate  important  facts  from  vulgar  details 

r''  i  '**"  '  *  vv'l  I  P  significance,  and  to  present  what  is 

Grant.  Mdzeaukee  Journal;  \\  ilely  L  ^ 

J.  L  Stewart.  iPashington  iL.)  Ob-  --j- 

■  _  “I  have  said  that  the  business  of  think- 

.  inj'  has  lH‘en  taken  over  by  the  multitude. 

SAUNA  JOURNAL  SOLD  'This  is  a  triumph  of  on^perative  jour¬ 

nalism.  It  is  the  inevitable  consequence 

-  (»f  a  non-partisan  news  report  that  deals 

Joseph  L.  Bristow  Relinquishes  Control  in  facts  and  ref|uires  the  reader  to  draw 
to  R.  J.  Laubengayer  his  own  conclusions. 

“We  are  entering  up^m  the  greatest  ex- 
Sale  of  the  Salma  (Kan.)  Journal  by  j>eriment  in  society  since  the  birth  of  the 
Joseph  L.  Bristow,  former  Lmted  SUtes  <iemocratic  idea  of  government.  The  rev- 
senator  from  Kansas,  to  R.  J.  Laijwn-  olutionary  thing  about  it  is  that  whereas 
wyer  has  been  announced.  Senator  Bris-  have  done  the  thinking  for  the 

has  ^‘en  an  owner  of  the  paper  for  ^lany,  the  many  are  going  to  do  the  think- 
I  .  years.  ,  in*  for  themselves.  From  their  thinking 

In  1914  he  organize<l  the  Journal  Pub-  ^y||j  ^-ome  opinions  and  upon  those  opin- 
Company  and  sold  st^k  to  the  will  be  reared  the  social  and  political 
fmplnyes.  Roy  E.  Bailey  purchased  some  structures  of  the  future.  I  do  not  know 
^Mhe  stock  ami  later  became  a  third  ^ome  out,  but  I  do  not  hesi- 

S<^uator  Bristow  retaining  a  two-  jf  many  do  not  learn 

ftirds  control.  #  think  straight  the  experiment  will  end 

Mr.  laubengayer  has  been  on  the  De-  {,^  disaster. 

Amvr  and  Amt  “They  won’t  think  straight  unless 

ttwcj-Arti'.r  staffs.  He  will  be  publish^,  through  the  dailv  press  thev  get  straight 
with  Mr.  Bailey  as  general  manager.  E.  _ [ _ [ _ 


Director*  of  Pa.  Group  to  Meet 

John  L.  Stewart,  publisher  iif  the 
ll'ashington  (Pa.)  Ohserz'er  and  Re¬ 
porter,  and  president  .if  the  newly  .irgaii- 
ize.l  Peiiiisyivania  Newspaper  Publishers’ 
.\ss.iciation  has  callwl  a  .meeting  of  the 
directors  of  the  ass.iciati.in  t.i  Ik-  hel.l  at 
Harrisburg,  Pa.,  Oct.  7.  Mr.  Stewart 
will  preside. 


C  Wofxlward,  direct.ir  of  advertising  of 
At  former  .irganization  retains  that  posi- 
bonas  d.K‘s  Fred  J.  Ludes,  managing  edi¬ 
tor. 
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COMBINATION  RATE 

OF 

The  Gazette  Times 

(Momina  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evaninc) 

in  order  tc  cover  Pittsburgh  and 
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•UR  OVN  VORjX) 

"  or  LetTbRS 


By  JAMES  MELVIN  LEE  tne  Detter  (lUDiirations  troun  upon  so-caiiea  -.hey  arc  h.'d  enough  to  make  a  to* 

competitive  cepy.  and  re<|uest — sometimes  act-  even  an  old  row.  Nothing  is  as  good 
CARTOONISTS  and  members  of  the  colony  made  the  same  change.  A  license  almost  nothing  is  as  old 

1  j  .  ,  ,  ,  ,  A  A  ■  A  1  *  TN-  u  vT  ...1 _ I  vat'es  Cfnt'ne  themselves  to  a  discussion  of  the  fact  that  the  newspapers  do  not  vive 

art  department  should  open  The  Am-  to  print  was  issued  to  Oman  JNutnead  merits  of  their  particular  products  and  refrain  truth — the  Whole  Truth.  It’s  not  theii 
erican  Mercury  for  September  to  page  67.  whose  husband  had  been  the  printer  in  the  from,  any  reference  to  competitive  products.  Nobody  wants  the  Whole  Truth.  Not 

On  this  page  Walt  McDougall  begins  former  capital.  ,trii-  Lockwood  then  stresses  the  point  unfcearahw^dull.^  **We'^*car*^*te'sur*'tb! 

his  article  “Pictures  in  the  papers.”  It  *,  •  ,  speaks  about  William  Chase  had  had  contact  with  papers  are  lying  because  what  they  tet 


Mr.  Chase  in  his  article,  as  I  pointed  strongly  suspects  that  this  editorial  p 
out  several  weeks  ago,  gave  advertising  from  the  pen  of  Bruce  Bliven,  who  w 
men  an  article  that  would  make  them  one  time  managing  editor  of  the 
think,  but  critics  of  advertising  will  in  York  Globe,  but  who  is  now  on  the 
turn  have  to  do  some  close  thinking  if  torial  staff  of  the  New  Republic, 
tliey  are  to  meet  the  arguments  of  Mr.  This  quotation  is  sufficient  to  in 
Lockwood  who  exposes  their  ignorance  the  trend  of  the  editorial: 
on  several  phases  of  marketing ;  , .  ,  ,  , 

*  1  lungs  arm  t  so  bad,  then,  as  they  mi|k 

I  suppose  .Mr.  Chase  doesn’t  even  know  that  or  as  they  ought  to  have  turned  out  to  bt 
the  better  publications  frown  upon  so-called  -.hey  are  h.'d  enough  to  make  a  row 
competitive  cepy.  and  reeiuest — sometimes  act-  even  an  old  row.  Nothing  is  as  eoed  « 


t 


merits  ot  tlieir  particular  products  and  retrain  truth— the  Whole  Truth.  It  s  not  thdr 
from,  any  reference  to  competitive  products.  Nobody  wants  the  Whole  Truth.  Not  ’ 

1  r  T  ,  ,  .  ,,  .  .  we  are  afraid  of  it.  but  because  it  would  w 

Mr.  Lockwood  then  stresses  the  point  unfcearahly  dull.  We  car  be  sureT 
that  if  Mr.  Chase  had  had  contact  with  papers  are  lying  because  what  they  tdl  _ 

progressive  advertising  men  he  would  SV,'*'  exciting.  Mm 

1  *1.  »  j  •  -u  •_  the  important  things  in  life  are  not  wortk  a 

know  that  their  attitude  is  that  there  is  about.  Anv  newspaper  editor  who  utt4 
more  glory  over  one  order  created  than  the  opposite  theorv  could  be  fired. 


his  article  ‘‘Pi^ures  in  the  papers.”  It  Norris  speaks  about  William  (Jhaje  had  had  contact  with  paper 

is  full  of  inside  stuff  about  the  way  Parks,  the  publisher  of  the  hrst  paper  in  progressive  advertising  men  he  would  everj- 
public  men  have  regarded  caricatures  of  -Maryland,  the  Maryland  Octette,  but  ..jjjgjj  attitude  is  that  there  is  ” 

themselves  in  the  public  press.  gives  more  space  to  Jonas  Creen,  the  j^ore  glory  over  one  order  created  than  the  o 

Of  the  intimate  chats  which  are  printed  founder  of  another  Gazette  which  was  one  ninety  and  nine  taken  away  from  the 
about  editors  the  following  will  possibly  the  most  important  newspapers  pub-  other  fellow.”  Another  thing  that  Mr. 
hit  the  reader  the  hardest ;  lished  before  the  war  of  The  Revolution.  Lockwood  believes  that  Mr.  Chase  does  Penn»ylvani«  Paper  Suspend* 

Some  years  after  I  went  to  the  Philadelphia  t^tS^GreeS^^rffi W  ffiN^ew  ^  pro^sition,  tooldale  (Pa.)  Panther  Cr 

North  American  I  dropped  in  on  Charles  Ma^  was  SO  dfsuSsI^ed  ffi  The  newspaSr  .  h.*®  P^r  to  create  a  new  market  than  ^^3  suspended  publication, 

cauley  in  my  old  room  at  the  World  office,  and  ,  bo  uisiinguisnea^  in  inc  ncwbpdj^r  jg  take  business  away  from  another  ^ 

Jj  almost  neld.  He  calls  attention  to  the  fact  that  fellow.”  The  great  error  made  by  Mr.  _ _ 

l"  Jonas  Green  was  a  friend  and  an  asso-  q.,,.  .u.*  u-  reasoning  he  was  0^ 


E 


lan^niage  rude  and  almost  brutal,  proceeded  to 
take  Charley  to  task  because  he  had  not  drawn 


fellow.”  The  great  error  made  by  Mr. 
Chase  is  that  in  his  reasoning  he  was 


ciate  of  Benjarnjn  Franklin  in  Philadel-  thinking  about  advertising  in  an  ideal 


the  uil  of  the  Tammany  tiger  in  the  manner  phia  before  settling  at  Annapolis  in  1738.  “functional  society,”  but  when  he  came  to 
Cobb  Whl  had  *r^'S  come  from ‘the"  -According  to  Mr.  Noms  the  Maryland  express  his  thoughts  on  paper  he  wrote 

but  what  I  thought  was  evidently  expressed  by  gazette  Started  by  Green  printed  the  first  about  it  in  our  present  society, 
my  countenance,  for  he  glanced  at  me,  red-  bit  of  dramatic  cnticism  that  ever  ap-  *  #  4c 

m"sli"to“me'‘"thouvhVbXr‘i"f^t‘°a!r^  American  journal  and  pub-  rpnOSE  who  read  what  Lawrence  F. 

drew.  I  a.sked  the  agitated  cartoonist,  in  lished  more  news  of  the  stage  t^n  any  J.  jajjj  about  the  Chicago  Tri- 

ama^ment:  Other  American  newspaper  of  the  g  onial  ^  Publisher  for  Aug. 

Well,  who  was  that  bucko,  mate?  I  never  Period.  This  theatrical  news  included  aUaa  tl. 

saw  that  sort  here.’’  ronertnirps  anrl  nntirpc  of  rvr-  ^  fie 

“That  was  Cobb,’’  whispered  Mac,  wiping  °nl>  re^rtoires  and  notices  ot  pe  Outlook  for  Sept.  30  that  is  headed  “The 
his  damp  brow  formances  but  also  prolopes  epilogues,  ^^orm  in  the  Rose.”  This  page  contains 

“Never  heard  of  him,  I  said  with  some  heat,  and  even  poems  addressed  to  the  actresses.  fmm  thA  rtiiroiyn  TrihnnA  in 


lever  neara  oi  nim,  i  :>aiu  wmi  >ouic  ncai,  ana  even  pocms  aouresseu  lo  inc  acircsbcb.  __  *1,^ 

outraged  by  this  unheard  of  indignity  to  a  historv  of  dramatic  criticism  in  the  .^“^*^*^*^*  ,  Chicago  Tribune  in 

sacred  cow,  a  heaven  inspired,  thirty-third  de  which  a  reply  IS  made  tO  Mr.  Abbott  S 

gree  master  cartoonist.  . . . ,/>.a 


“Whether  he  is  plam  press  has  received  most  meager  notice  at  criticism  and  a  letter  to  the  editor  of  the 
Cobb  or  corn  off  the  ear,  if  he  had  panned  the  hands  of  writers.  Mr.  Noms,  how- 

me  like  that  I  would  have  handed  him  one  on  oyor  Lac  furnished  a  startine  ooint  from  from  the  president  of  The  Out- 

the  beeser.as  sure  as  Eve  tempted  Adam  to  his  lurnisneo  a  Starting  point  irom  Company  in  which  a  reply  is  made 

fall.  That  never  happened  here  in  my  time!”  ''"''j'.  growth  and  development  of  editorial.  The  page  is  a  delicious 

Somehow  I  have  a  feeling  that  this  inci-  "^ws  may^be^made.  repartee  about  editorial  policies  of 

dent  described  by  McDougall  is  rather  un-  t^eNTION  was  recently  made  in  this 

lUstto  Cobb.  It  was  only  the  other  day  at  ifl  denartment  of  an  article  “The  .  ♦  *  * 

the  Newspaper  Club  that  I  was  chatting  Advertisine”  w-ritt’en  bv  editorial  in  the  New  Republic  for 

with  Macauley  about  Cobb.  There  must  stu^rt  Chase  and  published  in  the  ^  Sept.  23  deals  with  sensational  journal- 
have  been  another  side  to  Cobb  other  than  jYerw  Republic.  W.  S.  Lockwood  the  ad-  though  it  hears  the  somewhat  whim- 
that  which  is  shown  in  the  incident  for  he  vertising  manager  of  the  Tohns-Manville  head.  “In  Time  for  Supper.”  One 

certainly  received  a  very  tine  tribute  from  Company,  replies  by  letter  in  the  New  i  i 

the  lips  of  his  fellow  worker  for  so  many  Republic  for  Sept.  23.  One  simply  has  to 

Macauley.  admire  the  legal  precision  in  Mr.  Ixick-  k  Q  I  ...i 


A  N  editorial  in  the  New  Republic  for 
Sept.  23  deals  with  sensational  journal- 


years,  Charles  Macauley. 


McDougall  says  That  nobody  ever  die-  rood’s  reply.  This  point  at  issue  will 
tated  what  he  should  do  or  how  he  should  jo  by  way  of  illustration : 
do  It  and  that  he  frequently  practically  ,  ,  , 

diclated  tta  policy  of  the  pape;  by  making  .t.'-ia'S, .J.rSdS'  ■p.’?™!™  S” 


A  Security  Market 


a  cartoon  in  advance  of  editorial  comment,  cine  advertising  isn’t  wrong  even  if  patent 
Somehow  this  note  seems  somewhat  dis-  medicine  manufacture  and  sale  is  wrong.  It 


cordaM.  Questions  of  policy  are  usually  Slf’ZV'S'.r.™’'’.’,™;.'  '.’‘'"‘'T  em 
decided  by  editors  rather  than  by  car-  ,cll  patent  medicine  without  typewriters  and  I 


ciucu  uy  cuiiuis  idiiici  iiidii  uy  vai-  ,ci]  patent  medicine  without  typewriters  and  I 
Dnists  citi  sell  it  without  advertising;  lots  of  it  is  sold 

As  a  sort  of  lystscript  I  may  add 
that  A.  Le,  S,  vV  OOd,  who  is  on  the  staff  leave  alone.  The  reason^  so  many  people  use 
of  the  Springfield  (Mass.)  Union  con-  it  i»  because  it  is  such  a  good  tool.  I  am  told 


tributes  to  Ihc  September  issue,  ot  The  «  S’tS' ifTlU  tis'S  TbS 

Mercury  an  article  on  Keeping  The  prevalence  of  burglary.  Mr.  Oiase  docs.  He 


Puritans  Pure.”  The  title  is  self-ex-  goes  even  further  and  says  that  anyb^y  who 
planatory  and  the  article  itself  follows  ■»  ®  burglar. 


with  complete  newspaper  financial 
aervice. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  ’The  Buffalo 
Evening  News  financial  and  bosineas 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAV^S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  reaponsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30,  1934,  *134,46B  total 
net  paid. 

Cower  the  Buffalo  Market  with  the 


immediately  “Pictures  in  the  Papers”  by 
Walt  McDougall. 


Another  point  of  which  Mr.  Lockwood 
thinks  Mr.  Chase  is  ignorant  is : 


BUFFALO  EVENING  NEWS 


Ruriness  men  have  discovered  aeain  and 


W7ALTER  B.  NORRIS  of  the  United  again,  to  their  sorrow,  that  advertising  is  use- 
”  States  Naval  Ar^demv  is  the  author  I'S'S.qn  a  produtt  which  won’t  sell  without  ad- 


”  States  Naval  Academy  is  the  author  vn.f  *0“ huv. 

e  tt  A  T.  X-  1  •  1  I  XT  1  vertising.  In  other  words,  you  have  to  nave 

of  Annapolis— Its  Colonial  and  Naval  the  merit  of  public  liking  or  usefulness  before 


Story”  (Thomas  Y.  Crowell  Company). 
In  this  volume  the  author  traces  the  his¬ 
tory  of  Annapolis  from  its  settlement  in 
1649  through  to  the  present  day. 

The  volume  deserves  a  brief  mention  in 
this  department  because  of  the  pages  de¬ 
voted  to  printing  and  publishing  in  that 
place.  When  Governor  Nicholson  moved 
his  seat  of  government  to  Annapolis  from 
St.  Mary’s  the  only  printing  press  in  the 


you  can  use  advertising  effectively. 


*Pri«ent  ■▼•raga  cfreulatiaB  ISJM 
Edward  H.  Butlar,  EdKor  and  PufallBiMr 
KcQy-Saaith  Conpany,  Rapraasatathras 
Marfaridga  Bldg.  Lyttoo  Bldg. 

New  York,  N.  Y.  CUcago,  ID. 
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PRODUCTION 
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f Americas 
most  complete 
newspaper 


is  another  of  the  nationally 
famous  accounts  which  has 
recogmzed  the  fact  that  the 
Washington,  D.  C.,  territory 
cannot  be  adequately  covered 
without 


The 

Washington 

Times 


An  organisation  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems 


(EhcNeiii  Qork 


S.  P.  WESTON 


Newspaper  BuUJings 
Ptant  Layouts 
Production,  Operation 


120  West  42nd  Street 


New  York 


HuraW 

Sfribum 


The  futility  of  the  “one  paper^ 
bu3?”  argument  is  nowhere  better' 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  City — Boaton 

G.  LOGAN  PAYNE  CO. 

Chicago  •  Detroit  -  St.  Louia  •  Loa  Aagalas 


The  City  of  Many 
Incomes 


The  Dallas  Journal’s 
Home  Town 


Only  five  of  America’s  forty-two 
largest  cities  have  a  greater  per 
centage  of  personal  income-taxpay 
ers  than  Dallas. 


Man,  that’s  buying-power  withi 
kick  I 


The  Dallas  Journal 


The  New  Shop-o- 
scope  is  a  hit!  Set 
it — without  obliga¬ 
tion.  Write  today! 


THE  BASIL  L  SMITH  SYSTEM,  he 
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PhiladelpU* 


All  Louisiana 

and  MISSISSIPPI 


Listens  In  For 

RADIO 


MEV5  in  the 
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(light”  LOCAL  DAYS  MOST  FAVORABLE 
FOR  NATIONAL  ADVERTISERS 

londay  and  Tuesday  Good  Days  for  Appeals  to  Men, 
Survey  Indicates — Sunday  Rotogravure  Sections  in 
High  Esteem — Saturday  Issues  Praised 

By  A.  J.  SLOMANSON 

bllE  local  advertisers  in  nearly  every  The  cost,  however,  is  much  higher  than 
city  insert  most  of  their  space  in  the  black  and  white  rate,  but  considering 
snapers  on  Fridays  and  Sundays,  caus-  the  local  dealer  influence  and  attention 
i^papers  to  be  more  congested  on  value  created  by  roto  advertising,  it  should 
days  than  on  any  other  days  of  the  be  given  the  utmost  consideration  by  na- 
By  perusing  the  Friday  and  Sun-  tional  advertisers.  Moreover,  most  news- 
editions  of  numerous  papers  through-  papers  have  a  much  larger  circulation  on 
the  country,  it  will  be  noticed  that  Sundays  and  considering  that  most  all 


broadcasting.  National  advertisers  could  Another  letter  received  from  a  southern 
benefit  greatly  by  using  Saturday  issues,  publisher  regarding  the  best  days  to  ad- 


as  most  of  the  family  listen  to  the  radio 
and  the  newspaper  is  usually  read  by 
various  members  of  the  family  while 
awaiting  or  in  between  the  radio  pro¬ 
grams. 

Evidence  of  the  radio  popularity  is 
shown  by  the  fact  that  most  of  the  news¬ 
papers  throughout  the  country  which  pub¬ 
lish  radio  supplements  distribute  these 
sections  in  their  Saturday  editions. 

Thursday  is  usually  considered  “grocery 
day”  in  newspapers,  and  is  also  a  day 
when  local  retail  stores  advertise  e.xten- 


local  department  stores,  women  s 
r  and  specialty  shops  advertise  their 
c,  especially  on  these  days,  and  writ- 
in  the  vernacular,  there  is  .so  much 
tiekini.'  and  yelling  by  the  local  mer- 
piis.  that  a  national  advertiser,  with 
Tai  led  conservative  copy  prepared  by 


members  of  the  family  devote  more  time 
to  reading  Sunday  papers  than  during  the 
week,  roto  advertising  should  prove  one 
of  the  most  effective  for  national  adver¬ 
tisers. 

One  of  the  best  days  for  national  ad¬ 
vertising  directed  toward  men  is  Monday. 


Of  course  conditions  may  vary  in  some 
sections,  but  the  particulars  described  in 
this  article  are  the  general  tendency  in 
most  cities  throughout  the  country 
It,  however,  would  require  ; 
any  newspaper  in  the  United 


vertise  to  men  mentioned  that  because 
New  Orleans  is  a  good  prize  fight  town, 
there  being  fights  practically  every  Mon¬ 
day  night,  suggested  that  advertising  on 
Tuesdays  would  be  best  for  a  product 
directed  toward  men. 

An  extensive  investigation  recently 
proved  that  most  national  advertisers 
place  their  advertising  in  Tuesday  papers. 
This  has  been  more  of  a  custom  than  any¬ 
thing  else.  Therefore  if  a  national  ad¬ 
vertiser  would  place  copy  on  Wednesday, 
instead,  he  would  be  able  to  obtain  bet¬ 
ter  position,  and  more  reader  attention. 

Statistical  information  is  not  available 
that  will  indicate  the  day  or  days  pre¬ 
ferred  by  national  advertisers  for  adver¬ 
tising  directed  toward  men  and  similar  in¬ 
letter  to  formation  in  regard  to  advertising  directed 
States  to  toward  women,  but  the  aforementioned 


know  whether  conditions  are  different  particulars  should  be  of  assistance  to  na- 
from  the  general  trend  as  outlined  above,  tional  advertisers  in  the  way  of  selecting 


omp  tint  agency,  would  be  lost  in  the  Invariably  the  man  has  had  his  Saturday 


lal’s 


ruffle. 

Fridays  and  Sundays  are  more  the  fa- 
[:ed  days  of  the  local  dealers  due  to  the 
t  that  more  ready  cash  is  available  dur- 
1  the  latter  and  early  part  of  the  week, 
iaric5  usually  being  received  by  the 
iri(er>  of  the  country  on  Fridays  and 
turdays. 

An  official  of  one  of  the  largest  daily 


afternoon  and  Sunday  in  which  to  play 
and  is  all  set  for  business  on  Monday. 
He  is  interested  naturally,  in  those  things 
which  appeal  to  him.  Financial  adver¬ 
tisers  have  learned  this,  and  most  evening 
newspapers  carry  more  financial  adver¬ 
tising  on  Monday  than  on  any  other  day 
of  the  week.  Most  national  advertisers 
seldom  use  space  in  Monday  newspapers. 


For  example  a  letter  to  a  large  newspaper 
regarding  the  subject  brought  the  fol¬ 
lowing  reply: 

“The  best  day  for  advertising  a  product 
directed  toward  men  is  Tuesday  because 
this  being  the  lightest  mail  day  of  the 
week  for  our  local  business  houses  and 
consequently  men  have  much  more  time  to 
read  their  papers.  Tuesday  is  the  latest 
mail  day  of  the  week  because  this  city 
is  a  two  day  mail  point  from  the  East  and 
as  no  business  mailing  is  done  on  Sunday, 
there  are  no  mail  deliveries  here  on  Tues- 


the  days  to  advertise  by  some  study  of  the 
city  and  newspaper. 


newspapers  in  the  country  stated  thinking  that  are  read  so  much  on  determined  by  an  actual 


with  1 1 


investigation  among  bankers,  brokers  and 
occupants  of  22  downtown  office  build- 
ings.” 

Considering  that  prominence  of  position 
has  proved  that  more  results  are  obtained 
from  advertising,  then  by  inserting  copy 


particular  city  would  be  conducive  of 
making  more  sales  for  the  product  ad¬ 
vertised.  This  is  merely  an  individual 
case,  and  is  mentioned  only  to  bring  out 
the  point  that  conditions  vary,  and  a  let¬ 
ter  to  the  newspaper  would  bring  to 


D-O- 

5eel 

iga- 

lay!' 


Il,hc 


ilelphii 


“the  local  advertisers  have  monopol-  Sunday,  that  they  do  not  have  much  read- 
the  Friday  paper  to  such  an  extent  er  interest  on  Monday.  This  is  a  mis- 
we  would  not  recommend  the  Friday  taken  conception  as  newspapers  do  not 
to  any  national  advertiser  whose  decrease  in  circulation  on  Mondays,  and 
appeals  to  either  sex,  due  to  the  fact  because  of  the  fact  it  is  the  most  neglected 
far  better  position  could  be  given  on  day  of  the  week  should  prompt  the  pro¬ 
of  the  other  days.”  gressive  national  advertiser  to  select  such  directed  toward  men  on  Tuesdays  in  this 

iaiiunal  advertisers  who  want  to  get  days  accordingly.  Moreover,  Monday  is  nartirular  ritv  wonlH  he  mntiurive  nf 

maximum  attention  value  for  their  the  first  week-day  following  Saturday, 
and  to  exert  the  greatest  relative  which  is  usually  pay  day,  and  therefore 
unt  of  selling  pressure  on  the  market  more  funds  are  usually  on  hand  for  ex- 
Fridays  as  much  as  possible.  penditure  than  days  later  in  the  week. 

s  is  not  an  individual  viewpoint  but  Then  again  Mondays  open  the  weeks  ^  uuuk  lu 

general  opinion  of  progressive  adver-  on  the  markets  and  sports  events,  and  ^^me  important  information  as  out- 

ng  men  throughout  the  country  who  niost  men  are  vitally  interested  m  these  lined  above 

re  questioned  regarding  this  subject.  subjects. 

The  crowding  of  Friday’s  newspapers  •  National  advertisers  who  have  not  used 
|b((oming  quite  a  serious  proposition  Mondays  heretofore  can  realize  good  po- 
for  advertisers  and  publishers,  but  s’t'on  and  consequently  more  reader  in- 
re  is  no  immediate  hope  of  its  being  tercst  by  placing  their  week-day  copy  on 
led  Just  as  an  advertiser  has  a  choice  Mondays. 

One  of  the  outstanding  incidents  re¬ 
garding  this  complex  subject  is  the  almost 
complete  aversion  of  national  advertisers 
to  Saturday  papers.  This  has  been  a  con¬ 
dition  for  years,  and  is  caused  by  the 
agencies’  attitude  that  very  few  people 
the  national  advertisers  using  the  f^^d  papers  on  Saturday,  because  of  go- 
part  of  the  week  and  local  adver-  >"8  away  from  home,  shopping  or  attend- 
the  latter  part.  '"g  theatres  on  Saturday  night. 

[i  mi^t  be  well  to  mention,  however,  An  investigation,  however,  _  revealed 
ft.  national  advertisers  could  place  copy  *^at  at  the  present  time  the  circulation 
nday  papers  to  great  advantage,  by  Saturday  papers  throughout  the  country 
the  rotogravure  sections.  The  Am-  far  greater  than  on  the  other  week 
n  Tobacco  Company,  one  of  the  lar-  days,  and  with  less  local  and  national 
of  national  advertisers  has  just  this  advertising  on  Saturdays,  more  valuable 
realized  the  value  of  the  rotogravure  position  and  reader  interest  may  be  ob- 
m,  and  is  placing  page  ads  in  roto-  tamed. 

::re  throughout  the  United  States  This  increased  Saturday  circulation  is 
their  Tuxedo  product.  probably  caus^  by  radio  programs  which 

:  brassiere,  girdle,  corset  and  per-  published  in  the  papers  showing  sched- 
advertisers  have  also  realized  the  *tles  for  Saturday  night  s  and  Sunday’s 
of  the  rotogravure  sections,  and  a 
investigation  of  the  kind  of  adver- 
nwst  successful  for  the  marketing 
sieres,  girdles  and  corsets  disclosed 
*  totogravure  was  best,  because  of  its 
display,  fine  printing  and  mainly 
!  the  roto  sections  are  the  first  read 
of  the  family,  and  have  more 
interest. 


|nsmg  a  morning  or  evening  paper  so 
his  choice  of  the  day  during  the 
;  which  he  prefers  to  insert  his  copy. 

seems  to  be  a  sharp  line  of 
arcatinn  between  national  and  local 
►ertisers  in  their  use  of  daily  news- 
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DEMAND  FOR  BUSINESS 
NEWS  INCREASING 


New  York  Editors  Find  Interest 
Primarily  Sets  the  Value  of  a  Story 
— Estimations  Must  Be  Made 
According  to  Type  of  Readers 


An  important  New  York  advertising 
man  expressed  the  opinion  the  other  day 
that  newspaper  editors  were  often  poor 
judges  of  news  values. 

ShfHrking  crimes,  he  complained,  are 
given  prominent  position  while  news  of 
constructive  and  industrial  importance,  if 
printed  at  all,  are  generally  buried  in 
back  pages. 

To  him  it  seemed  absurd  that  the  story 
of  a  brutal  murder  should  be  given  front 
page  play  in  many  newspapers,  while  the 
$17,(K)0,()()()  bond  offering  of  Marshall 
Field,  announced  the  same  day,  was  tucked 
away  in  a  few  paragraphs  in  the  financial 
section.  He  admitted  adverti.ser  dicta¬ 
tion  should  be  avoided,  hut  persisted  in 
wanting  to  know  the  whyfore  of  present 
news  judgment. 

His  question  was  carried  to  a  trio  of 
New  York  editors,  who  were  asked : 
“What  sets  the  value  of  a  news  story?” 

“Interest,  primarily,”  was  the  prompt 
reply  of  Julian  S.  Mason,  managing 
editor  of  the  .Vnv  York  Herald  Tribune. 
“.•\nd  this  interest  must  he  of  wide  appeal. 

“Importance  to  the  general  scheme  of 
things  in  another  necessity. 

“As  to  industrial  or  business  news,  I 
think  New  York  newspapers  are  giving 
more  and  more  attention  to  business  and 
finance. 

“Industrial  news  is  often  more  im¬ 
portant  and  deserves  better  play  than  it 
gets.  Kntrance  of  the  first  sheep  into  the 
grazing  lands  of  the  west  from  across  the 
Mexican  line,  and. the  establishment  there¬ 
by  of  the  great  wool  industry  of  the 
United  States,  was,  of  course,  more  im¬ 
portant  than  the  death  of  kings.  It 
could  have  been  so  dramatized,  and  prop¬ 
erly  treated,  as  to  have  made  a  front  page 
story.  Rut  it  doubtless  was  not. 

“I'or  years  the  industrial  people  have 
not  realized  or  appreciated  the  value  of 
their  own  news.  The  newspapers  have 
also  been  at  fault. 

“Rut  I  believe  that  is  changing  now. 
Evidence  that  it  is  is  seen  in  the  recent 
handling  by  the  .\merican  Telephone  and 
Telegraph  Company  of  their  announce¬ 
ment  of  the  telephoto  process  for  rapid 
transmission  of  pictures. 

“The  A.  T.  &  T.  officials  realized  the 
value  of  this  news  and  gave  it  to  the 
press  in  the  right  way.  Instead  of  send¬ 
ing  canned  hand-outs  announcing  it,  and 
refusing  reporters  sent  to  check  up,  man¬ 
aging  editors  of  New  York  newspapers 
and  reporters  were  invited  to  the  office  to 
watch  a  demonstration. 

“.Another  conspicuous  e.xample  of  this 
changing  attitude  is  the  action  of  the 
General  Electric  Company  and  their  an¬ 
nouncement  of  ‘chained  lightning.’  ’’ 

In  the  opinion  of  bidmund  Rartnett, 
city  editor  of  the  .Xeze  York  Sun,  the 
story  that  will  “leave  its  impress  on  more 
readers  than  any  other"  is  the  most  im¬ 
portant  story. 

“There  is  no  rule,”  he  continued. 
“Each  story  must  be  judged  as  it  comes 
up.  On  certain  days,  when  there  is  a 
flood  of  news,  stories  which  would  be 
considered  important  on  dull  days  are 
squeezed  into  the  back  pages. 

“Why  newspaper  editors  invariably 
consider  crime  news  important  is,  I 
admit,  hard  to  analyze.  In  the  case  of 
the  Noel  story — an  insane  boy  kidnapping 
and  killing  a  young  girl, — the  decision  as 
to  importance  is  easily  understandable.  A 
little  girl  was  involved,  and  sympathy  for 
children  is  almost  universal.  A  boy  was 
shown  dealing  a  hard  blow  to  his  parents. 
-And  when  Noel  was  found  insane  and  at 
large,  the  question  of  official  neglect 
arose,  contributing  to  the  story's  value 
from  a  news  standpoint. 

“Financial  stories,  such  as  sudden  shifts 
in  the  stock  market,  demand  front  page 
play,  as  do  certain  sports  stories.  Some 
trivial  events  are  often  so  well  written 
by  re-write  men  and  reporters  that  of 
necessity  they  are  given  prominent  play. 


“The  first  question  I  always  ask  is : 
‘Does  the  story  interest  me?’  ” 

Merritt  Bond,  managing  editor  of  the 
AVw<  York  Evening  Post,  said : 

“News  which  holds  the  greatest  inter¬ 
est  for  the  largest  number  of  readers 
is,  of  course,  the  news  which  should  re¬ 
ceive  first  page  preference.  And  I  be¬ 
lieve  that  is  determined  to  some  extent 
by  the  character  of  the  paper  in  which  it 
is  to  appear,  by  the  type  of  reader  of 
which  that  paper’s  following  is  chiefly 
composed. 

“For  instance,  a  newspaper  which 
circulated  largely  among  men  with 
broad  financial  interests  would  consider 
of  page  1  importance  a  financial  story 
which  another  paper  would  not  be  justi¬ 
fied  in  putting  outside. 

“It  seems  to  me  impfjrtant  for  an  editor 
to  keep  in  mind  the  probable  preferences 
of  the  tyiie  of  reader  to  which  his  paper 
has  the  widest  appear,  and  to  estimate  his 
news  values  accordingly.” 


NEW  YORK  SUNDAY  DELIVERY 
A  COLOSSAL  TASK 


(Continued  front  page  7) 


Daily  Improving  Radio  Station 


The  Kansa.r  City  Sitir  is  installing  a 
1, (XX)- watt  radio  transmitter  to  take  the 
|)lace  of  its  present  5(K)-watt  station. 


the  paper  is  .sent  out  complete  instead  of 
in  sections. 

On  Sunday  235,000  copies  of  the  Times 
are  sent  by  express  beyond  New  York 
City,  and  82,0()0  copies  to  out-of-town 
dealers  and  sub.scribers  by  mail.  Three 
tlwusand  two  hundred  regular  canvas 
mail  sacks,  weighing  when  filled  155,000 
pounds,  are  required  for  the  mail  sub¬ 
scribers  of  the  Sunday  edition. 

According  to  New  A’ork  circulation 
managers,  there  seems  to  be  no  limit  in 
sight  to  the  huge  Sunday  editions. 

“The  tendency  seems  upward,  not 
downward,"  Mr.  Sandkam  said.  “The 
added  news  features  published  in  response 
to  public  flemand  are  bound  to  increase 
the  size  of  papers.  To  handle  the  Sun¬ 
day  editions  as  they  are  now',  you  must 
have  your  work  planned  down  to  a 
foolproof  system.  Each  unit  in  the  cir¬ 
culation  machines  must  function  on 


time  and  in  co-ordination  with  the  rat 

Commenting  on  the  task  before  thecr 
cubation  managers,  Hugh  A.  (Tltcns- 
assistant  business  manager  of  the 
A'ork  Times,  said : 

“A  few  years  ago  a  circulation 
ager  was  just  a  high-class  ckrk. 
he  is  general  sales  manager  with  an 
working  for  him.  Circulation  today  j  " 
colossal  business  in  itself.” 


USING  AIRPLANE  DELIVERY 


Arkansas  City  (Kan.)  Traveler  Trial 
Sky  Route  for  Neighboring  Cititi 


lOcTv 

o<  ad 


Saturday  airplane  delivery  to  six  iwr 
by  cities  was  inaugurated  by  the  Arks- 
City  (Kans.)  Trai>eler,  Saturday,.',-- 
26,  as  an  experiment. 

Oscar  S.  Stauffer,  publisher  of 
Traveler,  told  Editor  &  Publisher,  fa 
E.  Carter  Harrison,  lessee  of  the  .Arkar;. 
City  Municipal  Flying  Field  siiyt’o-Mi 
the  plan.  Six  neighboring  cities  wtrj 
covered  last  Saturday,  the  paper  rwhir 
the  outlving  towns  as  quickly  as  it 
delivered  by  carrier  in  .Arkansas  Citi 


Ocs:.' 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


ebarge' 
Ition  mor 
cha 

Mj'vhei 


For  Sale. 

1  (loss  8-columii  casting  1m)x  for  plates  7/16" 
thick;  3  .Vuti.plate  cylinders  and  lioxes  com¬ 
plete  with  extra  set  of  rings.  All  in  good 
condition;  1  Auto  shaver  arch  for  above  equip¬ 
ment.  For  further  particulars  write  Manager, 
The  (iazette  Times,  Pittsburgh,  Pa. 


For  Solo— Chen. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co.,  1535  So.  Paulina 
St..  Chicago,  III. 


Printers/  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


For  Sale. 

Goss  Comet,  Linotype  and  complete  equip¬ 
ment  of  small  daily  newspaper;  also  many 
other  bargains  in  used  newspaper  equipment. 
I>et  us  know  your  wants.  Griffiths  Publishers 
Exchange,  15  Nassau  St.,  N.  Y.  C. 


Small  Complete  Newspaper  and  Job  Plot 

Owing  to  consolidation  of  two  papers,  • 
have  for  sale  a  complete  small  equipment  i: 
an  interior  daily  or  a  weekly  of  emsidrr 
circulation.  It  includes  a  Campbell  flit’< 
web  press,  26  x  36  Cottrell  Monarch  siiii- 
revolution  press,  12  x  18  Chandler  &  Price  jAnhtkn 
press,  30  in.  lever  cutter,  one  Linotype  si 
chine,  type,  cabinets,  imposing  tables, 
type,  office  equipment,  etc.,  for  both  r,en»  " 
paper  and  job  printing.  Price  low  in  c 
to  effect  quick  sale.  Send  for  itemized 
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Cline- Wcstkighouse  Double  Motor-Drive 
with  full  automatic  push  button  controL 


USED  BY  THE 

Ohio  State  Journal 

Springfield,  Ohio 


We  refer  you  to  them  for  their 
opinion 


MAIN  omcB 
Conway  Bldg. 

Ill  W.  Waihlngtoo  8L 
CHICAOO 


KA8TEBN  OPTICE 
Msrbrldfc  Bldg. 
Brosdviy  st  34th  BL 
NEWTORK 


lo  COCCI  quicR  saic.  aenu  lor  iiemizeo 
and  price.  Baker  Sales  Co.,  200  Fifth  AvKiJJj:  "? 
New  York  City.  •nr.d.r.ii 


Newspaper  Conveyors 


speed  up  the  movement  of  papers  to  de¬ 
livery  loom — without  fuse  or  waste.  Used 
for  years  by  hundreds  of  large  and  small 
publishers  throughout  the  country.  Write 
for  details  and  typical  installation  views. 


The  Cutler-Hammer  Mfg.  Co. 

Works:  MILWAUKEE  and  .NEW  YORK 
New  York  nevel.nd  ‘I-’;"'* 

owf*!?**  »,  Oincinnatl  ni,wiio 

Pittsburgh  D,-.inn  BntTalo 

Philadelphia  Milwaukee 

San  rrnnclsco.  I.os  Angeles,  Portland, 
Seattle.  H.  B.  Squires  <3o. 


CUTLER-HAMMER 


Don’t  Pig  Metal 

It  Wastes  Money 


tupapf  r 

'  Moore 
■orfollc.  V 


Vr^tion 
am  loo 


Don’t  melt  your  metal  iwire  to  om 
it  once.  Write  for  trial  offer.  Tb« 
Monomeh  “Single  Melting  Syk 
tern.”  References  gladly  furnished 


ihm  Mmtml  Fmntme* 

Printers  Manufacturing  Co. 

11119-17  Transportation  Bldg. 
Chicago  Illinoa 

World  DIdg.,  New  York  City 


MODERNIZE 


your 


COMPOSING  ROOM 


with 


HAMILTON  EQUIPMENT 


Made  in  both  wood  and  stecL 


Manufactured  by 


The  Hamilton  Mfg.  Co. 


Two  RivsM'a,  Wis. 


For  sale  by  all  pifudnent  Type 
Fatauiera  and  Dealer*  avasywbaia. 


IHE  Highest  StaNDARD 


Write  for  Information  Concerning 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


\  Metals  Refining  Co. 

'  Hammond,  Indiana 


Warehouses  in  Principal  Cities 


USED  NEWSPAPER  PRESS!  Wh 


Scofi. 

GOSS 

HOE 


16,  24  and  32  Page  Pre  - 

24  page  Press  for  blaid 
color  work. 

Quadruple,  Sextuple, 
tuple  C'  'lor  Press,  9cyliJ 
color  Press,  Octuple 
Double  Sextuple  Pre^ 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANI 


Main  Oflbs  A  Factory  ...  -  Plainfield, 
New  York  OfEes  -  •  Brokaw  Bldg.,  14ST  Br^ 
Chicago  Ofliee  ......  Monailnack 
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L  par  word  par  inaartlao,  caali  with  ordir, 
KC  lo>  advartluMinU  inlar  tba  claaaMca- 
of  “SitiwtioBa  Waotaw.** 

1^  por  line  per  ineertlon.  etah  with  er^r. 
Hue  i(  white  (pace  la  uaad  at  top  and  bot- 
'  of  odvertlaemaBt. 

hfle  P*'  *’**'  <*■!>  •rSar, 

llUe  (or  advcrtlaainante  under  onp  other 
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The  Market  Place  of  the  Newspaper 


SituationB  Wanted 


(or  advcrtlaainantt 


Editor 

now  available  for  afteraoon  papers;  prefer  city 
with  (x>|>ulation  between  t0,(X)0  and  60.000;  can 
give  employer  as  reference;  editorials  command 
attention;  good  executive;  alert  and  construc¬ 
tive;  good  mixer;  married  and  not  floater; 
five  years  on  present  job.  K.  H.  Craig,  Mans¬ 
field.  Ohio,  care  Mansfield  News. 


gf.  per  line  por  Insertion,  enah  with  order 
y  white  apneo  is  used  at  top  and  bet¬ 
el  advert!  * 


Executive. 


SITUATIONS  WANTED 


Reporter. 

w  ivailalile  immediately, 
uiiinifcp  graduate.  Atlantic  Coast  cities  pre 


rrtd.  Box  A-866,  Editor  &•  Publisher. 


".ilation  Manager. 

itk  twenty  years’  experience;  twelve  years 
»  durge  of  <ie(>artment ;  now  Director  Circu- 
\  ■in  mornitiK  and  evening  Sf.uthern  dailies, 
change.  Can  give  Irest  references  from 
employers  as  to  ability,  etc.  Member  of 
C.  M.  ■\  Prefer  St.uthern  daily,  but  will 
joywhere.  A-860.  care  Editor  &  Publisher. 


!-ecks  situation  on  news(>aper  where  (mbiishcr 
needs  man  capable  of  intelligently  reducing 
ex|iense  and  iiermanently  increasing  business; 
now  employed  as  publisher  daily  |>a|>er  in 
large  citv.  where  in  two  years  expenses  have 
been  reduced  over  me-third.  while  pa()er  is 
doing  larger  volume.  Exceptionally  success- 
Exjierienced.  col-  ful  in  pay  roll  (including  mechanical)  reduc¬ 
tion*.  Exi>erienced  anti  ca|>able  of  taking 
tlirect  res’ionsibility  cf  every  department.  Able 
to  supidy  references  of-  highest  class  extending 
over  jieriod  of  years.  Satisfactory  reason  for 
change.  .■\dilress  Box  A-873,  Editor  &  Pub¬ 
lisher,  New  York  City. 


HELP  WANTED 


Experienced  Newspaperman 
has  $3,500  and  services  to  invest  in  attractive 
pro]>osition.  Mas  been  city  and  manaRing 
editor.  Age  30.  Replies  treated  in  confidence, 
la.  X.,  Box  A*876,  Editor  &  Publisher. 


Machinery  Salesman. 


r” 


Advertisinf  Solicitor. 

Noting  man  with  a  little  copy  writing  and 
sales  ex|>erience.  Well  organized  small  city 
daily.  Best  of  conditions.  Exclusive  held; 
$35  to  start.  Mh  be.  Ironwood.  Mich. 


Advertising  Manager. 

Kor  Florida  evening  daily.  Must  be  good 
copy  writer,  skilled  in  layouts  and  a  hustler, 
i^tate  falar>'  reciuirements.  The  Key  West 
Citizen,  Key  West,  Fla. 


We  Offer 

Only  evening  paper  in  city 
of  25,000  in 
New  York  State 

PALMER 

DeWITT  &  PALMER 

350  Madison  Ave.,  New  York  City  ! 

- _J 


Advertising  Manager. 

By  aggressive  evening  daily.  10,000.  in  thriv 
ing  Southern  city  (not  Florida)  of  35,000. 
i^st  record  and  exjierience  imimrtant  in  selec 
tion.  College  training  helpful;  Yankee  brogiu- 
a  handicap;  strong  arm  methtds  unnecessary. 
Executive  talent  essential;  $75  a  week.  Ad¬ 
dress  Box  .'\-86-(,  Editor  &  Publisher. 


Capable  Young  Man 

wanted  for  editorial  department  of  a  Brooklyn 
weekly  ncwsi)a;>er.  Write,  staling  qualitica- 
tions,  salary,  etc.  A-868,  Erlitor  &  Publisher. 


Successful 

Performance 


Thia  firm  baa 

IS  ytara  of  aaaaoaaM 

the  difliealt  work  ot 


room4  of  almoat 
parformanoa  ia 


PURCHASE.  CONSOLIDATION. 
SALE  AND  APPRAISAL 
of  newspaper  and  aagaime  proaortlaa 
througliaut  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


'aHon  Manager. 

t>  years’  ex()erience,  especially  strong 
K  promotion  work,  good  executive;  hustler; 
3fiill  new  live  proven  promotion  plans.  Ex- 
:  -ncfci  on  circulations  five  to  twenty  thon- 
nd  Do  you  need  such  a  man?  Then  in- 
-■'r-ti  A-861.  Editor  &  Publisher. 

I 

h  sir. 

Price  |i|trykitfam  Manager. 

Publisher:  Can  you  use  exceptionally  good 
!iiiun  man,  with  clean  record,  proven 
II  producer  with  maintenance  at  low 
A  circulation  business  man  with  thor- 
knowledge  of  circulation  work.  Now  in 
'^nodical  field  but  anxious  to  get  back  on  a 
;:p3per.  If  interested,  write  or  wire  Ivan 
M-Dore,  617  West  Twenty-sixth  Street, 
<:iV,  Va. 
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LUtion  Manager  Position  Wanted. 

am  looking  for  a  position  as  Circulation 
aiirr  or  as  Country  or  City  Circulator, 
present  employed  as  District  Circulation 
■■Sir  with  paper  of  160.000  circulation. 
;  want  to  locate  with  smaller  newspaper  to 
as  Circulation  Manager  or  as  Country  or 
fe)  Circulati  r.  Ex()erienced  with  carrier  sys- 
and  in  City  and  Country  Circulation. 
Ta  A-838,  Editor  &  Publisher. 


Editor. 

kind  a  good  newst)a(>er  needs.  .Address 
A-879,  Editor  &  Publisher. 

or  Street. 

1  with  family  desires  (lositinn  on  small 
homey  town.  Plenty  experience.  Box 
Editor  &  Publisher. 

jtefisl  Department  Man. 

riuic"!  in  every  (ihase  of  editorial 
tn.tnt  work  on  trade  journals,  newspal>ers 
magazines,  sfiecializing  on  make-up  and 
-iiir;  employed,  hut  seeks  field  of  wider 
age  35;  married.  .A-871  Editor  & 
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ESSffWhat  Can  We  Do 
For  YOU? 


In  Classified 

Editor  &  Publisher 

Reaches  practically  all 
of  the 

Active  Newspaper 
Executives  and 
Department  Heads 


Experienced  Able  Editorial  Executive, 
in  prime  of  life,  seeking  similar  connection 
with  Southern  newspafter  in  city  of  100, (X)0  or 
larger.  Prefer  evening  pa()er.  Smaller  pa|>er 
would  be  attractive  on  a  stock  basis.  Full 
statement  of  qualifications,  ex{>erience,  etc., 
on  application,  together  with  visit,  if  proposi¬ 
tion  is  attractive.  Address  A-84L  Editor  & 
Publisher. 


Is  Yours  the  “Second  Paper” 

in  your  community?  Would  an  energetic  and 
aggressive  news  and  editorial  policy  help  you 
grow — strengthen  your  fight  against  the  lead¬ 
ing  paper?  Has  your  [taper  life,  jtersonality, 
does  it  sparkle?  If  your  comftetitive  efforts 
are  limited  by  restricted  capital,  are  you  get¬ 
ting  the  most  out  of  wh.at  you’re  sitending? 
if  vour  itaiter  has  struck  a  rut,  I  can  reju¬ 
venate  it.  I’m  33,  young  enough  to  have  ideas, 
vigor  and  enthusiasm;  <.ld  enough  to  have 
stability  and  balance  and  to  have  had  16  years 
of  hard  ex|terience  in  every  angle  of  the  game. 
I  haven’t  a  lionnetful  of  freaky  fads  and 
frills.  I  study  conditions  and  use  my  head. 
Plug  all  day  and  worry  altout  your  problem 
.at  night.  If  you  need  new  blood,  intelligent 
commonsense  and  practical  knowledge  and  can 
offer  go<Hl  pro(iosition,  drop  me  a  line  and 
I’ll  write  more  fully.  Box  .\-869,  Editor  & 
I’ublisher. 


In  Any  CaiMcity. 

Young  man.  college  graduate,  desires  to  con¬ 
nect.  in  any  caftacity,  with  advertising  agency 
or  advertising  de(>artment  of  some  concern 
where  ot>iHirtunity  offers  for  practical  develop 
ment.  A-874,  Editor  &  Publisher. 


Newspaper  Executive 

filling  duties  of  editor  and  general  manager 
of  daily  ncws()a()er  in  metro(K>!itan  territory, 
desires  similar  situation  with  privilege  o(  pur¬ 
chasing  later.  Present  position  with  pafier  of 
M.imo  has  shown  increase  of  300  per  cent  in 
circulation  and  600  (>er  cent  in  volume  of  busi¬ 
ness  in  ten  years,  in  highly  com()ctitive  field. 
Could  fill  place  for  publisher  wishing  to  retire 
from  active  work  or  who  may  have  other  in¬ 
terests  ref|uiring  his  attention.  Never  sought 
a  sifuatum  before  and  have  (lersonal  reasons 
for  making  a  change.  .Address  Box  A-878, 
Editor  &  Publisher. 


To  Let. 

One  outfit  of  newspaper  brains.  Have  been 
used  to  build  up  a  run  down  sheet.  Want  to 
refieat.  Manager,  downtown  Box  556,  New 
York. 


WAited. 

Opportunity  of  handling  all  or  city  news  on 
small  city  daily  up  to  50,000  population.  Ex- 
t^rience,  large  and  small  papers.  Peraonality. 
Tact.  I^velop,  write,  edit,  head  copy  in  way 
making  commonplace  news  attractive.  Abil¬ 
ity  to  develop  local  news  when  regular  sources 
fail.  Will  consider  anything.  Now  employed. 
W.  R.  Baldridge,  1554  Paris  Road,  New  Hart¬ 
ford,  New  York. 


Wanted— Opimrtunity. 

College  graduate,  28  years  old.  wants  edito¬ 
rial  opiiortunity  with  paper  in  cities  where  he 
can  make  permanent  home,  and  (lerhaps  event¬ 
ually  acquire  stock.  Experience  since  high 
school  days  covers  various  kinds  of  refiort- 
ing.  feature  and  financial  writing,  editing. 
Now  holding  rcsfionsible  editorial  position 
closely  allied  to  new-paper  field.  Ambitious, 
able,  hard  worker.  Cood  references  and  rea¬ 
son  for  desiring  change.  What  can  you  offer. 
Box  iV870,  Editor  St  Publisher. 


Manufacturer  of  printing  machinery  for  news- 
latiers,  commercial  printers  and  specialty 
hou.ses,  wants  live-wire  salesman.  One  fa¬ 
miliar  with  comiiosing  room  requirements  pre¬ 
ferred.  Must  h.ave  successful  selling  record.  Real 
opportunity  for  m.an  that  can  deliver  the  go<-ds. 
Ctooij  salary  and  lilieral  commission.  Write  us 
qualifications  and  ex|>erience.  Communications 
treated  confidentially.  Box  A-872,  Editor  & 
Publisher. 


Newsimper  Syndicate  Salesman. 

Alert  man  who  wants  to  forge  ahead.  Road 
exiierience  desirable,  hut  not  necessary,  (ireat 
opfiortiiiiity  for  right  man.  In  writing  sell 
yourself  in  first  letter.  A-863,  Erlitor  &  Pub¬ 
lisher. 


Two  Reporters. 

One  City  Hall,  other  general  assignments; 
single  men  only.  State  exiierience.  Daily 
News,  Fort  I^auderdale,  Fla. 


Wanted. 

Advertising  man;  middle-aged;  experienced  in 
writing  copy  and  making  lay-outs;  permanent 
position;  salary  $50.00  to  start;  full  particulars 
in  first  letter.  Address  Box  A-854,  Editor  & 
Publisher. 


Advertising  Man 

By  seconil  afternixiii  pafier  in  a  city  of  one 
htiiidre-l  thousand  high  class  and  high  (xiwcrcd 
advertising  man.  Must  he  able  to  write  copy 
and  sell  it.  Will  (lay  whatever  salary  man  is 
capable  of  earning  hut  there  is  no  use  of  tack¬ 
ling  this  job  unless  you  are  thoroughljr  capable. 
Box  .-\-87S,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


October  Offerings. 

Two  very  desirable  evening  papers  in  Pennsyl¬ 
vania.  Cash  payments  $35.0()i)  and  $50.1101). 
Each  occupies  exclusive  field.  Evening  (lajier 
in  Ohio,  occtiiiying  exclusive  field  in  city  of 
15.001).  re»|uiring  only  $5,000  as  the  initial 
payment.  An  opjiortunity  for  exjierienced  man 
with  limited  capital.  Evening  (laiier  in  Indi¬ 
ana,  occupying  exclusive  field;  well  estali- 
lished.  earning  good  diviilends.  .\lorning 
(iai>ers  in  Arizona,  Oregon  and  California. 
(rtMid  weeklies  in  Floriila  :ind  other  St.atcs. 
I.  B.  Shale.  Times  Building.  -New  York  City. 


Pacific  Coast  Representative 
wanted  for  a  fast-irrowing  national  weekly 
newsi>ai>er.  Circulation  now  over  one-quar¬ 
ter  of  a  million.  Must  h.-ive  entree  into 
agencies  and  national  advertisers  on  Pacific 
Coa.st.  One  who  has  some  (lafiers  now,  but 
not  tiMi  many.  He  will  be  well  sup(>orted  by 
national  and  direct  mail  advertising.  Prefer¬ 
ably  a  Mason,  (iive  all  details  including  pa- 
Iiers  you  are  now  carrying  in  first  letter.  Write 
(ieneral  Manager,  219  (i  St.,  N.  Wash¬ 

ington,  D.  C. 


Representative  Connection  Desired. 

Eastern  Special  Representative  with  estah 
lished  New  York  office  for  (last  ten  years, 
will  consider  an  arrangement  with  responsible 
western  representative  desiring  an  eastern  con¬ 
nection.  Excellent  contact  with  agencies  and 
advertisers.  .Address,  A-867,  Editor  &  Pub¬ 
lisher. 


•MfW  rrsstairrr  Tue 

'T’HE  CIRCTTLAITON  OF  A 
*  SM.ALI.  MIDDI.F.  WFST- 
ERN  DAILY  DOl’BI.ED  in 
four  years  under  management 
of  our  client  No.  7003.  Sound 
promotion.  .And  he  used  his 
advertising  knowledge  in  raising 
local  rates  one- third.  Paper  now- 
carries  50%  more  lineage.  His 
13  years  as  circulation  manager 
are  available  to  you.  .Age  35. 
Married.  College.  Asking  $60. 

Fernald's  Exchange. Inc 

Third  Nat’l  BXo'c.,  Sprinofielo,  mass. 


FEATURE  ARTICLES 


Publishers — Attentlan ! 

We  furnish  MSS  on  all  subjects  by  competent 
authors.  Will  take  advertising  in  exchange 
for  all  or  part  of  our  service.  Reasonable 
rates.  Write  up  your  wants.  Literary  Bureau 
Pub.  Dept.  MOJ4,  Hannibal,  Mo. 


Gordon  Reenters  Newspaper  Field 

VVilliam  A.  Gordon,  who,  20  years  ago, 
ranked  as  one  of  the  l)est  known  news¬ 
paper  men  in  the  country,  after  an  abseiKe 
from  the  field  since  1912,  has  returned 
to  tlie  fold,  taking  editorial  charge  re¬ 
cently  of  the  ICest  PhiUuiclt'hia  Times. 
For  several  years  Mr.  Gordon  was  night 
editor  of  the  old  Ketv  York  Press  and 
the  Sexi'  York  Times.  1  le  went  to  the 
Uuaker  City  in  19(11  as  executive  editor 
of  the  then  Philadell'hui  limes,  when 
Mr.  .•\dolp_h  S.  Ochs  purchased  that  daily, 
aiul  later  filled  the  same  position  with  the 
Philadelf>liut  Puhlie  Ledger  when  it  was 
actpiired  by  Mr.  f)chs  and  absorbed  the 
Times. 


Weekly  in  Receivership 

The  Ea.sthampton  .\'cws  t'ompany,  of 
h'.asthampton,  Mass.,  publisher  of  the 
hasllMmf>ton  Netes,  weekly,  has  gone  into 
receiver’s  hands,  .\ccording  to  the  peti¬ 
tion  assets  total  $26,000  and  liabilities 
$48,000,  besides  an  issue  of  $12,0(X)  capital 
stock.  .Alln-rt  I).  Sanders,  a  creditor,  has 
l>cen  appointed  temporary  receiver. 


Plan  Japanese  Journalism  School 

Prof.  Y.  Kita,  of  Waseda  University. 
Tokio,  is  visiting  the  Uniterl  States  to 
study  .\mcrican  newspaper  methods  and 
college  journalism  courses,  preparatory 
to  establishing  the  first  school  of  journal¬ 
ism  in  Japan. 
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$  $ 


DOLLAR 
PULLERS 


$  $ 


BUSINESS  TICKLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 
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beautiful  homes  and  rooms  with  descrip¬ 
tions  are  timely  bids  for  the  homeseeker’s 


RiTal  Owl*  to  Hoot  in  Court 

The  Keep  Growing  Wiser  Order  of 
Hoot  Owls,  a  radio  fun  organization 
sponsored  by  the  Portland  Oregonian 
and  which  broadcasts  weekly  meetings 
over  the  Oregonian’s  radio  station, 
KGW,  is  being  sued  by  the  Order  of 
Owls,  a  fraternal  organization  having  its 
headquarters  in  South  Bend,  Ind.  The 
Order  of  Owls  attacks  the  right  of  the 
Hoot  Owls  to  use  the  word  “owl”  in 
their  name,  contending  the  title  belongs 
to  the  fraternal  organization  and  that 
the  Hoot  Owls  have  infringed  on  their 
rights.  The  suit  is  directed  against  mem¬ 
bers  of  the  degree  team  of  the  Hoot  Owls 


“One  evening  I  went  out  to  milk  tl»i 
cow  and  although  I  heard  her  hell  rii^ti 
ing  I  couldn’t  locate  the  animal.  I  waUtS  u| 
down  into  a  little  swamp  where  tl»tt! 
mosquitoes  were  very  bad  and  discovenfi 
that  they  had  eaten  the  cow  and  were  riw. 
ing  the  bell  for  the  calf.”— W.  H. 
Austin,  Texas. 


IN  an  Ohio  city,  under  the  sponsorship  interest  and  the  home-furnishers'  adver-  and  against  the  Oregonian  Publishing 
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of  one  of  the  local  newspapers,  the  mer-  tising. — C.  E.  P. 
chants  have  organized  a  co-operative  plan 
whereby  various  really  valuable  merchan¬ 
dise  is  given  away  weekly  to  the  holders 
of  cash  register  slips.  The  slips  from 
every  merchant  are  taken  to  the  news¬ 
paper  oftice  and  drawing  made  each  Mon¬ 
day  morning  for  the  series  of  awards, 
the  cost  of  which  is  pro-rated  among  the 
merchants. — B.  A.  T, 


Company  and  Edgar  B.  Piper,  editor. 


New  telephone  directories  were  printed 
in  a  small  city.  The  l<x;al  newspaper 
editor  took  advantage  of  this  fact  and 
placed  a  small  box  on  every  page  of  each 
issue  of  the  paper  printed  for  a  month, 
similar  to  this : 

“183” 

Is  the  telephone  number  of  The . 

in  the  new  directory.  The  number  has 
not  been  changed,  but  this  is  to  remind 
you  that  when  you  have  a  news  item,  or 
anything  to  sell  or  rent,  or  seek  some¬ 
thing,  call 

“183” 

The  idea  went  over  big  and  renewed 
interest  in  the  news  items  was  manifested 
within  a  few  hours  of  the  first  use  of  this 
novel  paper  advertising.  Increased  use 
of  the  classified  columns  of  the  paper 
proved  highly  valuable  in  dollars  and 
“sense.” — A.  K.  Chenoweth,  London,  O. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


^^HAT  becomes  of  library  books? 

”  Just  recently  taking  advantage  of 
the  opening  of  school  as  a  time  when 
book  cases  will  be  searched  for  old 
volumes,  the  Milwaukee  library  sought  to 
recover  books  which  borrowers  failed  to 
return.  Large  barrels,  bearing  the  sign 
“Barrel  Day — any  mislaid  books  at  home? 
Drop  them  here.  No  questions  asked.” 
were  placed  in  the  main  library  and  in 
fourteen  branches.  The  library  got  many 
books  back. — L.  J.  Jellison,  Dubuque,  la. 


others?  Interview  the  libraries  also. — 
P.  15.  Oakley,  Geneva,  N.  Y. 


What  is  the  longest  street  in  your 
town?  the  shortest?  Where  are  they 
and  what  are  they  used  for?  A  wonder¬ 
ful  short  feature  which  is  unusual  enough 
to  I'rovuke  interest. — Merritt,  Telegram, 
Superior,  Wis. 


Every  time  the  Long  Beach  (Cal.) 
Press-Telegram  receives  a  mail  sub¬ 
scription  for  a  period  less  than  three 
months,  the  circulation  manager  at  once 
sends  the  subscriber  a  letter  calling  his 
attention  to  the  reduced  price  given  to 
three  months’  subscribers  and  suggesting 
that  the  subscriber  take  advantage  of  it. 
This  helps  the  paper  considerably  in  get¬ 
ting  longer  term  subscriptions. — Frank 
H.  Williams,  815  South  Van  Ness  ave¬ 
nue,  Santa  Ana,  Cal. 


Dealers  in  gas  and  oil  heaters  would 
be  in  line  now  to  advertise  the  advan¬ 
tages  of  fuels  that  never  have  a  shortage. 
— Fremont  Kutnewsky,  Box  K-1,  Santa 
Ana,  Cal. 


File  prevention  week!  What  is  your 
city  doing  to  prevent  fire,  to  save  the  lives 
and  propel  ty  of  the  citizens  of  your  town 
in  case  of  fire?  Do  the  citizens  realize 
what  it  costs  to  maintain  a  fire  depait- 
ment,  what  it  costs  every  time  the  com¬ 
pany  rolls  out  of  the  station,  how  many 
dollars  a  false  alarm  wastes.  Print  a 
story  of  the  total  equipment,  power,  and 
resources,  and  also  of  the  expense  the  city 
is  going  to  prevent  the  fire  demon  from 
running  amuck. — William  E.  Yeaw, 
Leominster  Enterprise. 


Can  last  year’s  styles  in  women’s  cloth¬ 
ing  be  altered  to  conform  to  this  year’s 
styles  with  the  help  of  the  tailor  and 
dry  cleaner?  Here  is  a  mighty  good 
proposition  to  put  before  them  in  selling 
advertising. — E.  W.  Neese,  Waupun, 
Wis. 


Don’t  overlook  your  parks  and  tourist 
camps  as  sources  of  news  and  feature 
stories  now  that  fall  is  here.  The  snappy 
fall  days  are  the  ones  that  the  “snow 
birds”  and  “'in  can  tourists’’  begin  to 
migrate  southward.  Literally  thousands 
of  persons  in  the  family  flivver  have  em¬ 
barked  for  IHorida  and  California  to 
spend  the  winter,  many  with  scant  re¬ 
sources. — W.  M.  W.,  Brooklyn  F?agle. 


It  should  be  easy  to  .get  up  a  page 
of  ads  of  local  photographic  specialists 
with  the  page  divided  into  sections,  de¬ 
voted  to  the  ads  of  specialists  in  various 
lines. — Frank  H.  Williams,  815  South 
Van  Ness  avenue,  Santa  Ana,  Cal. 


Interview  the  bookdealers  and  find  out 
what  books  children  read  now-a-days.  It’s 
surprising.  Do  they  read  J.  Fenimore 
Cooper,  romances  of  Sir  Walter  Scott  and 


A  Daily  One  Column 

RADIO 

COMIC 


To  Brighten  Up  Your 
Radio  Section 


"OTTO  WATT” 

By  Barrie  Payne 


ASSOCIATED  EDITORS 

Incorporated 

440  S.  Dearborn  St. 
CHICAGO 


Go  after  the  interior  decorators  for  fall 
campaigns.  Illustrations  in  the  Sunday 
feature  section  or  weekly  real  estate  of 


Newspaper  Readers 
Demand  Good  Fiction 


mmEi 


NEW/ 


ForEnninx  mdSLtrdsjr^u^mprra 
btcmational  New*  Service 

World  Buildbic,  Naw  York 


The  Newspaper  Is  Becoming  An 
Ever  More  Important  Medium  Foi; 
Fiction  Due  Largely  To  The  High 
Price  Of  Fiction  Magazines  And  Books. 
Your  Readers  Will  Appreciate  Good 
Fiction — 


BELL  SHORT  STORIES 

By  the  Best  Authors 


FORTNIGHTLY  FICTION 

Serials  to  Run  Two  Week* 


FULL  LENGTH  SERIALS 

For  Sunday  or  Daily  Use 


THE  BELL  SYNDICATE,  INC.,  154  Nassau  Si. 

New  York,  N.  Y. 


THOS.  W. 
BRIGGS  CO. 


Columbian  Mutual  Tower 

MEMPHIS,  TENN. 


CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Oiir  Biislnmw  RctIpw  and  manj  other 
feature  pace*  now  mnnlnc  In  more 
than  80  leadlnc  Amerteiin  and  Can¬ 
adian  newspapera.  Write  or  wire 
for  our  representattve. 


A  lesson  in  drawing  each  week  forth 
children  which  should  take  up  but  a  ht 
minutes  of  the  staff  artist’s  time  ij  j 
winning  idea.  The  artist  can  make  a  ft* 
sketches  with  his  lesson  and  the  papo 
offer  a  small  prize  to  the  youngster 
can  send  in  the  best  piece  of  work  car¬ 
ried  out  along  the  lines  suggested  by  th 
artist’s  lessons.  As  the  lessons  contiat 
the  children  become  more  intcrestol- 
Tom  Doerer,  Lancaster  (Pa.)  News. 


Prepare  a  series  of  stories,  under  i  j 
standing  box,  on  queer  happenings  i  | 
your  city  this  year  for  use  beginning  i  j 
1926. — (j.  Smcdal,  Jr.,  Minneapolis. 


The  Fort  Worth  Record  is  offering 
theatre  ticket  prizes  each  day  in  a 
“Lightnin’  Liars  Contest.”  It  is  attract¬ 
ing  much  interest,  developing  the  lying 
instinct  in  the  contestants,  and  furnishing 
some  good  reading  matter.  Here  are 
some  prize  wining  lies: 

“My  grandfather  once  went  deer  hunt¬ 
ing.  He  sav/  a  deer,  but  being  out  of 
ammunition  used  some  cherry  seed  for 
bullets.  He  hit  the  deer,  but  didn’t  kill  it. 
Next  year  Grandpa  went  hunting  again 
and  saw  a  deer  with  some  shrubbery  on 
its  head.  After  killing  it  he  discovered 
that  the  deer  was  the  one  he  had  wounded 
the  vear  before,  the  evidence  being  a 
young  cherry  tree  growing  right  on  top 
of  the  Deer’s  head,  covered  with  ripe 
cherries.” 


51  PAPERS 

(TO  DATE) 


are  printing 


SANDY 


By  ELENORE  MEHERIN 
Author  of  “Chickie”  and  Other 
Popular  Hits. 

(jet  the  best-selling  news¬ 
paper  serial  of  the  year — 
IVire  NOW! 

KING  FEATURES 
SYNDICATE,  Inc. 

241  West  58th  Street 
New  York  City 


The  World! s  Greatest 
Newspaper  Feature 
Service 


Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 


4  page  ready-print  color  comics. 
Write  for  samples  and  rates 


f^NEASEPVCCINCjj^ 

oilL£N/i‘k>ow.3ia>sniCET.\vlTuV 


tL 

NEW 

RUBY  M.  AYRES 
SERIALS 

can  be  had 

ONLY  FROM  US 


The  Ayres  Serials 

we  offer  are 

First  American  Publication  ij 

and 

Have  NOT  Appeared 

in 

Magazine  or  Book-Form 


Ask  for  Option  on  the  Latest 

The  McCInre  Newspaper  Syndicale 

373  Fourth  Ave.,  New  York  0*7 
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Speaking  of 


New  England 


. . . 


Area  in  Square  Miles  (Thousands) .  66,424 

1925  Estimated  Population  (Millions) .  7,891,000 

Wealth,  estimated,  1923  (Billions) . $24,387,316,000 


The  total  Federal  Income  tax  receipts  from  the  New  England  States  for  the  fiscal  year 
1925  was  $154,150,050.18. 


Forty  per  cent  of  the  savings  deposits  of  this  country  are  in  the  New  England  savings 
banks. 


More  than  half  the  New  England  population  are  in  cities  having  over  30,000  inhabi¬ 
tants,  and  there  are  thirty-nine  of  these  cities. 


Four  of  every  ten  families  in  the  New  England  States  own  their  own  homes. 
Whether  referring  to  this  territory  in  terms  of  thousands,  millions,  billions  or  per  cent. 


Here  is  an  all  year  ^ 
densely  populated  market 
of  great  buying  power  i 


New  England  merchants  reflect  the  character  of  New  England  and  respond  liberally  to 
national  advertising  in  the  following  newspapers. 


KAUAOHXrSETTI— PopuUtion,  S.SiS.85« 


"Attleboro  Bon . (E) 

"Booton  Olobo  . (ItBB)  I 

"Bootoa  eiobo  . (•)  1 

"Boeton  Trueoript . (B) 

••Booton  Poet . (M)  ! 

"Boston  Pest . (B)  1 

"PsU  miTor  Hentld  . (B) 

"Pitehbert  Bentinel  . . (B) 

"HsTsrUU  Ouette. . (B) 

ttLmn  Itsm  . (B) 

ttlowell  Oonrier-Cltisea  end 

Evenlnc  Lender . (KAE) 

"Bew  Bedford  Btenderd  Xercury 
(XAE) 

"New  Bedford  Bnndey  Btenderd 

(B) 

"North  Adems  Treeserlpt . . .  (B) 

"Belsn  Hews  . (1) 

"Tsnntee  Oesette  . (B) 

"■Worseotor  Tstecrem-Oesette 

fXAE) 

••Weresetor  Bander  Telegrem  (B) 


ttPortlend  Prsss-Hereld  end 

Express  . (E)  (XAE)  68.066  .80 

••Portland  Telegrem  . (B)  28.977  .10 

(Bnndey  Edition  Express) 


•Bt.  Johnsbtiry  Celedonien-Reoord 
(B) 


NEW  HAXP8HISE— PopuUtion,  443.688 


ttPreridenee  Jsnmel 


...(E) 

6.868 

.0676 

...(B) 

8.778 

.088 

(XAE) 

89.698 

.18 

— Popnletion.  604.397 

...(E) 

8.873 

.0836 

...(B) 

86.981 

.07 

...(B) 

86.874 

.17 

...(X) 

86.668 

.10 

....(B) 

88.649 

.16 

...(B) 

87.006 

.87 

...(B) 

88.811 

.10 

.(BAB) 

4.867 

.006 

...(E) 

14.076 

.06 

OOHNECTICBT— Populetion,  1,880,681 
••Bridgeport  Fost-Tslegrem 

(EAX)  44,881  .18 

••Bridgeport  Post . (B)  80,910  .10 

••Hertford  Ccurent  . (X)  38,469  .08 

••Hertford  Oourent  . (B)  68,769  .11 

ttHertford  Timas  . (E)  49.606  .18 

••Xeriden  Record  . (K)  7,506  .046 

••Xiddletoam  Press  . (E)  8.839  .038 

ttNew  Heven  Register. ...  (EAB)  43.136  .13 

••New  London  Day . (E)  11,963  .06 

ttHorwioh  Bulletin  . (X)  18.698  .07 

••Norwelk  Hour  . (E)  8.078  .  04 

ttBonth  Norwelk  Bentinel. ..  (E)  4,416  .086 

••Btemford  Advooete . (E)  9,867  .06 

••Weterbnry  Bapublicen  Americen 

(XAE)  88.487  .08 

••Weterbnry  Rapublieen  ....(B)  16,078  .  88 


YERXCHT— Pepnletion.  858.488 


XAIHE— Popnletion.  788.014 


••Auguste  Kannebee  7oumel  (X)  11.888 
ttBeager  Sally  Oemmeroiel . .  (B)  88.108 


••Berre  Timas  . 

..(E) 

7.181 

.03 

ttBa&ninctM  Banner  e  •  e 

...(B) 

8.104 

.0186 

.OA 

.08 

••Barllagten  Pres  Prses... 

...(X) 

18.167 

.06 

.00 

.06 

••Rntlend  Herald  . . 

...(X) 

10.878 

.04 

••A.  B.  0.  Publishers’  Btetement,  Xeroh  81,  1988. 
ttBeramment  Btetement.  Xereh  81,  1986. 

(B)  Combination  rata  Sally  Jeamel  end  Bre.  BnllotlB. 
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THE  DIFFERENCE 
between  POTENTIAL  and  ACTUAL 
is  ADVERTISING 


The  population  of  New  York  City  is  approximately 
six  million.  A  concentration  of  POTENTIAL  buying 
power  that  exists  nowhere  else  in  the  world.  It  is  directed 
and  made  ACTUAL  for  you  who  have  something  to  sell 
by  ADVERTISING  —  and  nothing  but  that. 

Through  the  medium  of  the  New  York  Telegram  your 
advertisement  will  go  into  some  two  hundred  thousand 
HOMES  in  Greater  New  York  every  day  in  the  week. 
You  cannot  be  sure  that  it  will  reach  the  vast  majority  of 
these  people  except  through  this,  newspaper. 


-Nietar^ark  S^elegram 

Publication  Office — Telegram  Square 

New  York  City 


Eastern  Representative 

DAN  A.  CARROLL 
110  East  42nd  Street 
New  York  City 


Western  Representative 

J.  E.  LUTZ 

Tower  Building 
Chicago,  Ill. 


.  ^5  SUNDAY  NEWSPAPER  NUMBER 


^^^veR8rfY 

OCTfi  - 


DITOR  &  PUBLISHER 


The  OhiestI\x£lts/ievs^'n<i AJvertiseziJoumAl tuAnii 


TWO  SECTIONS 
SECTION  TWO 


By  Mail  in  Advance  $4,  U.  S.  A. 
$4.Si,  Canada;  $S,  Forei^ 


NEW  YORK,  OCTOBER  3,  1925 


Measure 


IN  Greater  New  York,  The  World  (Gravure  has  13,473 
more  circulation  than  The  Times  and  The  Hcrald- 
Trihune  combined  !  This  is  The  WtmLD’S  added  measure 
of  efficiency. 

At  the  “open  ”  advertising  rate  it  costs  14  3  cents  per 
line  to  reach  100,000  New  York  City  homes  through  The 
World  Gravure.  In  The  Times  Cravurc  it  costs  34.S 
cents.  In  The  Herald-Trihune  Gravure  it  costs  43.9  cents. 
This  applies  to  circulation  concentrated  directly  within 
the  five  boroughs  of  Greater  New  York,  where  the  bulk  of 
all  selling  is  done,  and  where  the  manufacturer’s  distribin 
tion  reaches  its  greatest  degree  of  saturation. 

The  circulation  you  reach  outside  of  this  area  is  a  “flyer” 


in  space'buying ;  some  of  it  represents  buying  power  for 
New  York  merchan’ts,  but  as  to  how  much,  one  guess  is  as 
good  as  another. 

One  thing  is  certain  :  the  New  York  City  circulation  is  a 
known  quantity,  within  daily  reach  of  your  store.  You 
can  put  your  hand  on  it  24  hours  a  day  ! 

Add  to  this  enormous  economy  of  rates,  the  fact  that  in 
The  World  TintO'(]ravure  process  it  is  possible  to 
reproduce  your  package  and  your  product  in  full  color, 
attention  compelling  and  faithful  in  execution  and  you 
have  the  most  powerful  single  gravure  influence  in  diS' 
tributing  merchandise  available  in  America’s  greatest 
retail  market. 


Three-Gent  Qualitv  Medium  of  Ameriens  (ireatest  Market 

PULITZER  BUILDING,  NEW  YORK 


Tribi  nf.  Towkr  (iF.nkrai.  Motors  Bi  ii.niNc 
Chicago  Dktroit 


Titi.k  In'SCRanik  Ilrii.niNG 
I  .os 


Tkrminai.  .Sacks  Biim. 
.Skatti.k 


Chanckrv  Bi.dg. 
S.w  I  rantisco 


^'0^  iSt. 
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Pioneer  and  Premier  in  iiie  Rotogravure  Field 


THE  NEW  YORK  TIMES  was  the  first  American  news¬ 
paper  to  publish  a  rotogravure  section.  The  Times  now 
issues  six  weekly  rotograviu'e  publications,  four  of  which 
are  included  in  the  Sunday  edition. 

The  Rotogravure-Picture  Section  on  Sundays  contains 
pictures  of  important  news  from  all  over  the  world,  with 
intimate  glimpses  of  prominent  individuals. 

The  Rotogravure  Sports  Section  of  the  Sunday  edition, 
the  only  rotogravure  section  in  the  country  devoted  to 
sports,  publishes  the  latest  pictures  of  important  events  and 
outstanding  personalities  in  the  world  of  sport. 

In  the  Magazine  Section  interesting  and  timely  articles 
are  attractively  illustrated.  Their  superior  quality  gives 
them  long  life,  affording  longevity  to  advertisements. 

The  Book  Review  Section,  beautifully  illustrated,  pro¬ 
vides  booklovers  with  an  exceptionally  complete  and  accu¬ 
rate  guide  to  the  best  books  of  the  day. 


The  Annalist,  a  journal  of  finance,  commerce  and  econom¬ 
ics  of  exceptional  value  to  business  men,  is  published  on 
Fridays  and  contains  a  comprehensive  summary  of  the  past 
week's  business  conditions  and  the  prospects  for  the  imme¬ 
diate  future. 


Mid-Week  Pictorial,  published  on  Thursdays,  contains 
more  than  a  hundred  interesting  news  pictures  each  issue, 
including  photographs  of  the  latest  stage  and  screen  features 
and  at  least  two  pages  of  the  latest  fashions  from  New  York 
and  Paris. 


In  rotogravure  advertising.  The  New  York  Times  has, 
from  the  beginning,  led  all  American  newspapers. 

In  eight  months  of  this  year  The  New  York  Times  pub¬ 
lished  523,966  agate  lines  of  advertising  in  the  rotogravure 
picture  sections  of  the  Sunday  edition,  225,372  lines  more 
than  the  next  New  York  newspaper. 


A  SUNDAY  newspaper  is  printed  for  every  family  in  the 
United  States.  Behind  this  stupendous  publishinK  success 
lies  the  unmatched  talent  of  scores  of  professional  news¬ 
paper  writers  and  artists  specializing  in  Sunday  production.  In 
this  picture  book  Editor  &  Publisher  recognizes  the  contribution 
of  many  authors  and  artists  making  national  appeal. 

That  the  Sunday  newspaper  is  the  modern  “magic  carpet” 
•R  the  conceit  of  Rollin  Kirby,  in  the  cartoon  made  for  this 
supplement.  Through  the  spaces  of  imagination  and  interest  it 
carries  every  member  of  the  American  family.  It  is  the  fleet 
messenger  of  industry  and  trade. 

The  Sunday  new.spaper  of  many  supplements,  designed  to 
both  inform  and  entertain  by  every  means  known  to  the  rapid 
printing  art,  is  as  distinctly  American  as  is  the  .starred  and 
striped  flag  itself.  With  the  news  of  the  days  it  combines 


magazine  intere.st  in  such  lavish  display  that  no  legitimate 
intere.st  among  men,  women  or  childiaoi  is  neglected.  With 
appeals  ranging  from  flash  news,  hot  off  the  wire,  to  ])ictures 
engraved  and  printed  by  intricate  proces.ses,  it  issues  to  the 
reading  public  in  the  .same  orderly  routine  of  daily  distribution. 
The  people  of  no  other  nation  in  the  world  have  newspai)ers  to 
compare  with  the  American  lu-e.ss  for  news  completeness,  illus¬ 
tration  or  entertainment  features.  The  brilliant  spread  of 
Sunday  humor  is  tyi)ically  our  own  creation.  No  cost  is  prohibi¬ 
tive.  no  enterpri.se  daunting,  no  flight  of  imagination  impractical 
in  the  Sunday  publishing  field  if  it  shall  soundly  contribute  to 
the  happiness  or  welfare  of  the  mass  of  Sunday  readers.  The 
bit  of  gaudy  tapestry  that  transported  I’rince  Hou.ssain  to  fabled 
treasure  .scarcely  exaggerates  the  power  of  the  Sunday  paper  to 
locate  the  objects  of  our  desires. 


Wererj  to  Kids 

\^ouna  and  i 


Rube  ( ■  <1 1  (I  be  rK. 
“Boob  McNutt’’ 
classically  twisted 
in  a  chandelier. 


Thomas  A.  Dor 
nan.  "  Tad”  is 
precious  to  un¬ 
numbered  le- 


H.  T.  V^'ebster. 
Intrinsic  human¬ 
ness  of  a  nuy  in  a 
Brown  Perliv. 


Nell  Brinkley. 
Weaving  with 
her  needle- 
sharp  pen  rich 
lace  of  r o- 
mance  for  mil¬ 
lions  of  lovers. 


Ciene  Carr. 

Rev  ealing 

the  humor  of  childhorul. 


Winso.  McKa>. 
Dreamy  draw¬ 
ings  of  "Little 
Nemo.” 


C.  M  Tayne. 
"S'matter  Pop,” 
merely  exagger¬ 
ating  real  life. 


Clare  View 
D  w  i  g  Ki"' 
"SchiMil  l)iyi 
of  Tom  SiW' 
jer  and  Mart 
Finn.” 


James  Swi»- 
nerton.  KkW- 
ogy  thiougk 
“Little  Ji»- 
my.” 


Pat  Sullivan.  “Teli 
black  and  white  and  read 
all  over. 


J.  F.  Metiurk.  I  hose  won¬ 
derful  legs  on  sport  pages 


me  grace  in 
colored  pages. 


K  di !  o  r  f(c  Publish  ft 


’tiers 


III  iiitrriia- 
liitiuil  t.'tnir  h\ 
-HrinJ'iiiK  Ip 
ralhrr." 


S  i  (I  II  r  y  S  III  i  I  h. 

M  a  L  i  II  K  ■■  i  h  c 
<;uinp>"  a  nation¬ 
al  political  i^^ue. 


nirk'.  NV\\  'tunts 
for  the  "(’aptaiii 
aiiil  Kid'" 
for  a  lifr-tinie. 


I  It  Id.  I  iidrr  the 
hat  and  hcnratli 
ihr  fur  lit-'  i'cniu>. 


K  r  r  tl  r  r  i  c  k 
Burr  Opper. 
C  o  ntrihiitin^ 
picture  hu¬ 
mor  to  the 
pre's  lor  54 
\  e  a  r  >,  the 
d  a  d  d  >  o  f 
them  all,  at 
the  peak  of 
(Hiwer  as  he 
a  p  p  roachr« 
seventy. 


Rii;ht  —  James 
Rohert  William'. 
Funny  folk'  ''Out 
Our  Wav.” 


VI.  (’.  Hlo"er. 
Creator  of 
"F  reckles.” 


Frank  Kinj;. 
The  red  shirt 
in'"(J  a  sol  i  ne 
,Mley.” 


Clare  Kriiupt.  Married  life 
made  hearahle  through  "Vfr. 
and  M  rs." 


Roll  ill  Kirhy.  I'enetralilii; 
politics  with  a  drawing  pen¬ 
cil. 


Left  —  ('hie 
V  o  u  n  K- 
What  “Humh 
Ffora”  larks 
inteller- 
t  II  a'  I  I  y 
doesn't  mat¬ 
ter. 


Swia- 

KidaF 

I  I  oii(k 

le  Ji» 


Right  —  Ftm- 
t  a  i  n  e  Fox. 
••  r  none  r- 
ville  Folks." 
riding  anil 
r  11  II  n  i  n  g. 
mostiv  run¬ 
ning. 


(icne  .Ahern. 
Something 
f>  e  s  I  d  e  s 
prunes  in 
•‘Our  Board¬ 
ing  Mouse." 
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\\  i  n 
Klack. 
>  <-a  r  ■ 


hratcs  her  2Mh 
year  in  jiiiir- 
iialiotn. 


Nina  W’ilinx  Piitiiain.  "Ameri 
raN  tnilx  witman  htiin<iri>t.'’ 


Klin  or  lilyn. 
('once  r  n  i  im 
men  a  n  d 
maids. 


Vlahel  H  e  r  he  rl 
I  rner  (Mr-.  I.a- 
throp  ('.  I larper). 
Domestic  lite  iit 
“Helen"  an  il 
“W  a  r  r  e  n."  ro¬ 
mance  tor  cotiiii- 
less  readers  dor 
iiiK  a  generation. 


Zoe  Beckley.  Dis- 
tiiiKiiished  writer, 
now  literarx  ladx- 
in-xx  aitiiiK  to  (Jiieen 
Marie. 


Mildrtd  Barlxtur. 
Marrierl  l.ife,"  se¬ 
rial  romance. 


Besse  I'onlouse 


Sprantie.  .As  Pris¬ 
cilla  Wayne  xx  rites 
••I.ellers  from  l.ife." 


.Antoinette  Donnelly.  Txpert  on  heaiitx  and 
health. 


» 


4 


Mark  Sullivan. 
niKcstinj;  politio' 
for  all  who  read. 


Arthur  Krishaiie.  Illustra 
ted  sermons  for  the  world'' 
largest  congregation. 


Rudolph  Klock.  Cieiiius  of 
comic  strips,  and  famous  as 
"Bruno  l.essing,”  author  of 
"This  l>umb  World.” 


James  O'Oonnell  Bennett. 
Specials  from  the  mid-west. 


Rupert  Hughes.  Hu¬ 
man  documents  ad¬ 
dressed  mainly  to 
women. 


Stephen  Leacock.  Tommon 
sense  disguised  as  nonsense. 


A.  G.  (lardiner.  .Au¬ 
thority  on  international 
affairs. 


jack  Lait.  .Author, 
comic  stripper,  edi¬ 
tor. 


Tne  Only  Rotogravure. 

Section  in  the 


the  great  Philadelphia  trading  area,  a  terri- 
Bv  M  industries,  in  natural  resources  and 

in  thrifty  well-educated  home-owners,  but  one 
newspaper  Rotogravure  Section  is  published — the 
Rotogravure  Section  of  the  Sunday  Public  Ledger. 


Brilliantly  illustrated  with  splendidly  chosen  and 
reproduced  news  photographs — together  with  striking 
advertisements  in  which  the  full  beauty  of  the  product 
is  portrayed  to  the  utmost — it  appeals  to  young  and 
old  alike — reaching  in  a  manner  impossible  through 
any  other  medium  the  400,000  weekly  buyers  of  the 
Sunday  Public  Ledger  whose  families  comprise  a  total 
audience  of  over  2,000,000. 


The  Sunday  Public  Ledger  Rotogravure 
Section  consistently  produces  unusually  grati¬ 
fying  results  for  advertisers,  national  and 
local,  large  and  small.  It  offers  an  equal 
of»f>ortuntty  for  effective  resultful  ftuhhcity  for 
YOU !  Think  ft  over! 


LEDGER 


PUBLIC 


SUNDAY 


MORNING 


EVENING 

Independence  Square 

Philadelphia 


Arthur  "Buks"  Baer.  Pf 
in  the  idiom  of  a  lunatic. 


John  P.  Medhury.  Mut- 
tcrinii^  and  mumhlinK>. 


Richard  Henry  Little.  I  hirty-seven 
expert  clerks  employed  to  open  his  per¬ 
sonal  mail. 


Franklin  P.  Adams  (F. 
P.  A.).  Silver  thread 
of  humor  during  20 
yearr.  aided  hy  loyal 
contribs. 


Heywood  Broun.  I'nlim- 
ited  space  to  discuss  per¬ 
sonal  opinions;  dramatic 
criticisms  better  than  the 
shows. 


O.  O.  McIntyre.  Artfully 
perpetuating  the  legend, 
that  New  ^'ork  is  a  hu¬ 
man  habitation. 


Ring  I.ardner.  Sublime  compre¬ 
hension  of  the  great  American 
mutt 


freorge  Ade.  Sharpest  wise-cracker 
of  the  generation. 


\\  1 1 1  Rogers.  Pat  comment 
which  rejoiceth  the  spirit  though 
it  stah  fond  belief. 


Fid.  Howe.  C»ood,  old, 
mid-west  fault-finding 
in  jocund  terms. 


.Montague  Cilass.  .\he 
and  Mawruss  discu's 
the  news. 


H.  C.  Witwer.  "Nif¬ 
ties,’’  heretofore  called 
“(iags." 
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ALCO  QUALITY 


J  /^lcO‘Gravur^% 

m/  INCORPORATED  V 

^'Now  printing  the 
weekly  Gravure 
Sections  for 
\  twenty -two  / 
^^cwspapers/A 


i  1  4 

lii 
li  lij 

ill  ' ' 

Jadl 

1  diu'  Ulunila 

^Tinu^aii  uaiiU' 

iWT 

■  4 


'  /.  .1 


/ 


/ 
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ALCO 


\  Six  pic 
Was  to  in 

f:  portath 


The  Cleveland  News 


oravure 


k  V  locate 
1-  ipid  tran 
h  all  cities 
lantic  to 
?o  y  ~  from 
(  Lakes  to 

t 


.  ■ 


ALCO  QUALITY 


W^lco  -  Cravure\4 

W/  INCORPORATED  \l 

1  operating  plant  A 
at  New  }drk,  Chicago, 
St  Louis,  Cleveland, 
i  Baltimore,  and  J 

^^ansas  City / 


W  ’  ^  M-  X  ’  1  1 

■\  ^  t  ''yVn^MHIWU^MPTlr — ^  ^1 

1  f 

1/  .  kIA 

'•v 

■'ig'  f  j 
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Milt  ProtluririK  new, 

fast  "vid”  conversation,  with 
comic  drawinKs. 


(ieorce  llerriman,  author  of  a 
well-known  and  sliKhtU  demented 
cat. 


flarold  1..  (>ray. 
Adventures  of 
“Little  Orphan 
Annie.” 


Fellers”  are 


CJene  Byrnes,  whose 
regular  little  scamps. 


W.  E.  Hill  understands  us  better  than  we  do 
ourselves. 


frank  11.  Berk. 
.VlakioK  "Oas 
HunKies"  f  u  n- 
nirr  than  the\ 


Charles 

V'  o  i  K  h  t  • 

creator  of 
petite  “Bet- 

t.v-" 


Jimmy  Mur¬ 
phy,  Iradint; 
‘'Toots  and 
Casper” 
throutih  mys¬ 
tic  mazes. 


Ad  Carter.  “Just  Kids,”  just  as  they  are. 


of^  the  ^jjrawiiig  £>oanh 


Tom  M  c  N  a- 
mara.  Always 

something  doin>!  “On  Our  Klis'k." 


Ilf-s.  lauKhoIno  expert,  prescrih- 
“1  he  Nebbs.” 


I/J 


Lfft — Harry 
H  e  rsh field. 
“Abie  the 
Agent.” 


Russ  West- 
over.  “Tilli« 
the  Toiler.” 


Fred  I.ocher.  “('icero  Sapp. 


C  r  o  s  b  y. 

(Ireat  American  kid  “Skippy 


Left — .Alex.iiider 
ini.  Beauty  in 
and  color. 


Below  —  A.  ('.  Fi 
“Elmer”  was  oi 
“Just  Boy.” 


^ft — (ieorge  Swan. 
‘$alesmai)  $am.” 


Jack  Callahan.  “Freddie  the 
Sheik." 


Ed  I.eCoc«i. 
N  a  m  e  I  e  ss 

cartoons 


Below — (laar  Wil¬ 
liams.  I'ouchiiig 
heart  strings  with 
cartoons. 


John  Sords.  Picturing  sports. 


Charles  Plum  and  Bill  Conselman.  co-authors  of  “Ella  Cinders.” 


latularil 


ACY- 

DAMS 


CaUfonUa 


’^ksof 

2o»is./nm 


l^das  Cltp 

J[owntiil“|^ost  ^ 
*olie  Direct  Route 


jm25' 


xvn 


JOURNAL- POST 


Only  GRAVURE 

In  Kansas  City 


to  potential  sales 
to  over  61'';  of  the 
700,000  residents 
in  the  rich 
Kansas  City 
trading  territory 
is  through  the 


Gravure  Section 

of  the 

Kansas  City 


National  Advertisers  Patronizing 


Journal-Post  Gravure 


readers 


Ace  Malt 

All-Year  Club  of  Southern  California 
American  Asphalt  Roofin<  Corporation 
American  Tobacco  Company 
Boal's  Rolls,  lac. 

Fred  Butterfield  Co. 

California  Fruit  Growcri^  Each. 

Caron  Corporation 

C.  F,  Church  Company 

Colorite 

Cohen,  Goldman  A  Co. 

C.  E.  Conover  Co. 

Coty,  Inc. 

Crown  Corset  Co. 

Eastman  Kodak 
Walter  Field  Co. 

Fleischmann  Yeast 
Dr.  Folts*  Soap 
Goodrich  Rubber  Co. 

Mary  T,  Goldman 

Grape-Nuts 

Ground  Gripper  Shoes 

Hartman  Furniture  and  Carpet  Co. 

Houbfgant 

Humphrey  Radiantfirr 
Imprint  Pencil  Company 


International  Corset  Company 
Kotex 

t.  B.  Klcinert  Rubber  Company 
Lansette 

Lee's  Creo-Lyptus 
La-Mar  Laboratories 
Marmola 

Mulsificd  Cocoanul  Oil 
Otbine 

Palm  Beach  Cloth 
Parker's  Hair  Balsam 
Pen  -Jel 

People’s  Popular  Monthly 

Portland  Chamber  of  Commerce 

Pyrea  Bottles 

Kathleen  Mary  Quinlan 

Richelieu  Pearls 

San-Gri-Na 

Swita  Fe  Railway 

Dr.  Scholl's  Foot  Appliances 

Stacy-Adams  Co. 

Standard  Sanitary  Mfy.  Co. 
Shredded  Wheat  Co. 

Vivadou,  Inc. 

Weinsarten  Bros.,  Inc. 

M.  J.  Whittall  Associates 


(h’er  half  a  million 
every  Sunday 


NEW  YORK  KANSAS  CITY  CHICAC.O 
DETROIT  SAN  FRANCISCO 


VERREE  dC  CONKLIN 


Eight  Pages  Each  Sunday 
Published  in  Our  Own  Plant 
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‘‘AS  VOU  WOULD  SEE  I 


One  Picture  is  Worth 
TenThousand  Words 


Editorially:  This  is  an  age  of  pictures;  and  roto¬ 
gravure  with  its  pictured  news,  is  in  the  spirit  of 
the  times,  adding  zest  to  the  modern  newspaper. 
It  appeals  to  every  group  from  infancy  to  old  age. 
It  is  interesting,  educational  and  timely. 


Circulation:  Many  papers  have  made  permanent, 
substantial  increases  in  circulation  at  reasonable 
cost  through  rotogravure.  Not  only  among  dwellers 
in  the  city  proper,  but  in  the  profitable  outlving 
sections  as  well,  rotogravure  gets  and  holds  circu¬ 
lation  throughout  the  entire  trading  area. 


Advertising:  When  merchants  understand  what 
d  powerful  force  rotogravure  is,  in  bringing  specific 
merchandise  to  their  customers’  attention,  they 
gladly  invest  in  it  as  an  additional  medium.  In  this 
way  rotogravure  has  created  many  thousand  lines 
of  new  advertising  in  a  steady  volume  consistently 
spread  throughout  the  year. 


IV  e  shall  gladly  furnish  further  information  topuh- 
Ashcrs  interested  in  a  rotogravure  section,  either 
as  a  regular  feature  or  an  occasional  specialtw 


KIMBERLY-CLARK  COMPANY 

Neenah.  W'iscfnuin 


Manufacturers  of  ROTOPLATE,  the  perfect  paper  for  rotogravure  printing 


^  ON 

^  a? 


.tiiiipttd from  ti  Fairfi,/d  Furm<  ' 
l)tiir\  A.it'c'rtuemrnt  which  ^ ■ 
■ippeareJ  ni  the  Ha/timore  Sun.  ’ 


CHINESE  PROVERB 
One  picture  it  worth 
ten  thousand  uords 
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IF  YOU  WERE  THERE 
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Robert  T.  Siiuill. 
WiitiiiK  national 
polities  for  Sun¬ 
day  papers. 


Roe  Fulkerson. 
"Sumlav  morning 
bleak  fast”  is  his 
feature. 


'I  hornton  W. 
B  u  r  n  e  s  s.  Betl  - 
time  stories  that 
keep  kiddies 
n\%  ake. 


V^'illiam  r.  Kllis.  Sunda\  Srhool  I  rswns,] 


T 

Kxpert  III  torei)'n  af- 
fairs. 


Drm  lltTolil.  (lentil*  hum*»r,  Kri»'«‘^uliy  re- 
eeived. 


^undqy  Writers 
V  at  ' Fact  and JciiiCY 


Maximilian  Harden.  World  polities 
from  (iermaiiy. 


H.  I..  Mencken.  .Antonym  of  “pussv- 
footer." 


f- 
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Grantland  Rice.  Vents  passion  for 
skill  in  sports  in  graceful  song. 


Frank  (>.  Menke.  Humorist,  critic, 
reformer,  literarv  guide  of  athletic 
champions. 


Davis  J.  Walsh,  (iood  F.nglish 
to  tell  wired  sporting  news. 


Albert  Pa\son  I'erhune.  Makes 
even  bad  men  understand  good 
dogs. 


John  B.  Foster.  Nationally 
famous  as  baseball  aiiihoritv. 


His  lively  writings 
are  gospel  truths 
in  fandom. 


Christy  W'alsh.  Makes  cham¬ 
pions  jump  through  press 
hoops. 


Damon  Runyon. 


Walter  Eckersall. 
Famous  football  ex- 
nert. 


Westbrook  Pegler.  Spirited 
sport  writing  contributed  to 
hundreds  of  nesvspapers. 


James  M.  (iould.  President 
Baseball  Writers’  Association 
and  press  box  expert. 


iterprefin^  iSports 
^undqy  f^eadcQ 


Robert  Kdgren.  Old  iron 
man  of  literary  sporting 
circles,  ably  illustrating 
own  stuff. 


Lawrence  Perry.  Lead¬ 
ing  expert  on  the  lighter 
forms  of  sport. 
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VVilliuni  Mrderhan.  Ciitronf  of  spori- 
dom. 


Fen  Murra>.  W’ritiiin  and  vketchitu 
oil  the  sport  fields. 


Al  Mnnro  Klias.  Perrelitane  fiend  in 
carnate  of  hasehall,  from  the  Ark  to 
date. 


Sidne>  S.  l.enz.  Fxpert  hridne  for 
bridge  players. 


Ford  Frick.  Follower  of  all  rooiI  Sid  Mneer.  See  it  and  deserilie  it  on 
names.  the  wires. 


SYRACUSE 

SUNDAY 

HERALD 

An  Outstanding  Leader 
Among  New  York  State 
Newspapers 

For  a  Generation  Read  B\ 

All  the  Receptive  Buying 
Families  in  Central  and 
Northern  New  York 

THE  SUNDAY  HERALD’S 
CIRCULATION 

73,294 

Delii'vred  almost  entirely  Direct  into 
the  Homes 

I  HE  SUNDAY  HERALD  eairies  more 
a<!vertisiiig  each  week  than  the  other 
two  Syraeuse  Sunday  Newspapers  eoni- 
hined. 

THE  SYRACUSE  HERALD  has  a  well 
editefl  Rotogravure  seetion  whieh  re¬ 
ceives  100  percent  reader  attention 
from  Sunday  Herahl  Reaflers. 

Rate  30  cents  a  line  flat.  I>owest  mil- 
line  rate  for  Rotogravure  advertising 
in  New  York  State  outside  of  New 
York  (aty. 

The  Herald  Company 

Syracuse.  N.  Y  . 

Mfitiona/  Rpprexrntntives 

Prmldeii.  King  ^  Prinlden,  Inc. 


Z79  Madifton  Avmut* 
New  YoH» 


C!obe  Buildiffif 
Boston 


Stegrr  Building 
Chicago 


Si7  Montgomery  St.  Leary  Building  Ch'%mbet  of  Commerce  Bldg. 

San  Francisco.  California  Seattle,  Washington  •  L4M  Angeles,  California 


TtT5if 


Editor  &  Publisher  J  or  October  li,  1925 


hese  factories  and  our 

t 

organi5ation  assure  the 
sets  of  the  ntaglio  rocess 
uality»  ervice  and  the 
lowest  price  consistent 
with  good  printing 
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Chicago  Tribune  Blue  Ribbon  Fiction  it  firat  run  fiction  never  before  printed  in  any  form.  Thirty-6ve  Blue 
Ribbon  stories  originally  published  in  The  Chicago  Tribune  have  since  been  reprinted  in  book  form  by  a  number 

of  different  publishing  concerns. 


Book  publishers,  who  are  always  looking  for  good  things, 
refused  many  fresh  manuscripts  during  the  past  two  years 
to  publish  Blue  Ribbon  stories  which  originally  appeared 
in  The  Chicago  Tribune.  In  supplying  this  excellent 
fiction,  The  Tribune  not  only  saved  its  readers  about  ^75 
(the  approximate  cost  of  the  books)  but  it  also  set  a  pre¬ 
cedent  for  newspapers  of  the  world  in  securing  the  best 
modem  fiction  money  can  buy.  No  price  is  too  high  for 
The  Tribune,  providing  the  story  is  worth  the  money.  As 
a  result,  The  Tribune  purchases  serial  stories  and  short 
stories  from  nearly  all  of  the  best  authors  in  America  and 
Europe  today. 

The  Chicago  Tribune  now  syndicates  these  stories  for 
simultaneous  publication  to  many  newspapers.  Your 
paper  will  profit  greatly  in  circulation  and  prestige  by  pub¬ 
lishing  Blue  Ribbon  Fiction.  The  quality  of  Blue  Ribbon 
Fiction  is  endorsed  by  the  book  publishers  who  reprint 
the  stories  in  book  form;  the  circulation  value  of  Blue 
Ribbon  Fiction  is  indicated  by  the  number  of  newspapers 
already  buying  it.  Can  you  afford  to  miss  the  publication 
rights  in  your  territory  ?  Wire  today  for  proofs  and  rates. 


WillMin  McF*c 


z/Jfid  Jor  Comics 


Chicago  Tribune  Comics 


Chicago  Tribune  Comics  undergo  the  most  rigid  tests  known 
before  they  are  offered  for  sale  to  other  newspapers.  Every 
single  Tribune  Comic  Strip  or  Cartoon  must  undergo  the  labor¬ 
atory  test  of  publication  in  the  News  of  New  York  and  The 
Chicago  Tribune.  If  a  strip  passes  this  test  and  proves  its 
popularity  among  the  readers  of  these  two  newspapers,  whose 
circulations  lead  all  others  in  the  morning  field,  then,  and  only 
then,  is  it  put  up  for  sale  to  other  newspapers.  Tribune  Comics 
are  proven  circulation  builders.  They  are  responsible  in  a 
large  measure  for  the  circulation  supremacy  enjoyed  by  The 
News  of  New  York  and  The  Chicago  Tribune.  Follow  the 
lead  of  the  leaders!  Use  Chicago  Tribune  Features.  Wire 
for  proofs  and  rates.  Address 


COMICS  IN'  COLORS 


t  ChicAg*  Tribune  Cnmic*  •ff«rr«t 
in  an  i-p«fe  enter  comic  fortiiHi 
eilhor  tabloid  or  full  lisc. 

TEXAS  SLIM  6y  Ferd  /obnsrsn 
THE  GLMPS  hy  Sidney  Smith 
GASOLINE  ALLEY  by  fVonb  Kimt 
HAROLD  TEEN  by  Corf  Ed 
WIN.ME  miNKLE  by  Brenner 
SMITTY  b)  Bemdt 
MOON  MtLUNS  by  W  dUrd 
LITTLE  ORPHAN  ANMF 
Daily  Strip  and  Sunday  Pag** 

By  Harold  Gray 


The  triimpa  by  .Sidney  Smith 
Gasoline  .Alley  by  Fremk  Kin^ 
Harold  Teen  by  Carl  Ed 
B  innie  B  inkle  by  .M.  M.  Branner 
Moon  Mulltn-i  by  Frank  If  iUnrd 
Smill«  by  fCalter  Bermdt 


Little  Orphan  Annie  hy  Harold  I* 


^et^papers  ot/nmeafe 


